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ABSTRACT
The landscape of contemporary art in New Orleans is a challenging one, and in relative
infancy. U.S. Biennial, Inc. immediately following Hurricane Katrina saw an opportunity
to merge this burgeoning scene with the well-established tourism industry. As a result,
the Prospect New Orleans biennials are an attempt to increase cultural tourism through
the presentation of international contemporary art exhibitions. Audience engagement is
a current hot topic for arts organizations of all kinds. Concerns over sustainability and
community relevance have led many arts organizations to deeply examine who their
targeted audiences are and how they are engaging those audiences. While U.S.
Biennial, Inc. and the Prospect New Orleans biennials are primarily ventures to increase
cultural tourism in the Greater New Orleans area, there is still a need to cultivate and
maintain local audience engagement. This report examines how Prospect.2, the third
iteration of the Prospect New Orleans biennials, attempted to both draw tourists to the
area through contemporary art while also engaging local audiences in educational and
public programming.
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CHAPTER 1: ORGANIZATIONAL OVERVIEW
I. History, Mission and Vision
U.S. Biennial, Inc. (USB) was founded in 2007 with the explicit intention of producing
Prospect New Orleans, an international contemporary art biennial conceived in the style
of the Venice Biennale and the Bienal de São Paulo. The organization’s first Artistic
Director and Curator, Dan Cameron, founded USB in the wake of Hurricane Katrina and
the resulting disjointed state of New Orleans’ arts community. It was his hope that
Prospect New Orleans would spur cultural tourism and bring “international attention to
the area’s vibrant visual arts community.” USB was founded as a 501(c)(3) non-profit
organization with the mission “that art engenders social progress.”1 Additionally,
“Prospect New Orleans was founded on the principle that the art of our time can play a
significant role in the revitalization of an important U.S. city.” Throughout the ongoing
iterations of the biennial, the vision for its exhibitions “remains committed to building a
contemporary art tourism infrastructure upon a signature event that galvanizes local art
creation and entrepreneurial activity, while attracting tens of thousands of art lovers to
New Orleans every-other-year [sic]” and “to make Prospect New Orleans a model
example of how art can promote social justice and be a catalyst for the revitalization of
an historic American city.”
According to Dan Cameron, in our first and only full staff meeting held in September
2011, USB originated after a convening of New Orleans arts community members in
2006. At this gathering, artists and arts administrators alike were fearful of how they
1

In early November 2012, and closely following USB’s announcement of its new Executive Director in October
2012, this language has been revised on the organizational website. USB’s up-to-date mission and vision language
can be found in the Afterword.

5

would recover from the 2005 flood and aftermath of Hurricane Katrina. As he tells it,
Cameron, who at that time was the artistic director for the city’s Contemporary Arts
Center, felt compelled to organize a blockbuster contemporary art exhibit to draw both
interest and funds to New Orleans’ contemporary artists. Drawing on his previous
experience curating biennials, as well as his vast network of connections in the
international contemporary art world, Cameron launched USB. Enlisting the help of
native New Orleanian and well-known curator Ylva Rouse, USB started to move
forward. Prospect.1 (P1) seemed to have the full support of the local arts community,
residents, city officials, tourists and arts lovers from around the country and world.
P1 opened to the public on November 1, 2008 and closed on January 18, 2009. The
inaugural biennial boasted 81 artists featured at 24 exhibition spaces and venues, both
public and private, and encompassed much of the city geographically. As noted on
USB’s website, and according to the economic impact study undertaken in the months
following P1, the biennial “generated a citywide economic impact of $23.2 million.”2
USB’s website claims that this figure includes $13,945,176 generated by visitor
spending, as well as “an equivalent advertising value of $5,141,233” through “extensive
local, national, and international press coverage.” Notable among these statistics is the
fact that admission to P1 was free. Due to overages in expenditures from P1, and
decreased funds available given the national and international overall economic state,
Prospect.2 (P2) was unable to keep admission costs free, but various pricing structures
were put in place to compensate for this change. This will be discussed in further detail
below.
2

http://www.prospectneworleans.org/economic-impact/
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In addition to P2’s fundraising gaps requiring the biennial to charge admission fees,
the exhibition was also delayed a year in opening from 2010 to 2011. To compensate
for this delay, and the divergence from the technical definition of a bi-annual exhibition
schedule, USB mounted Prospect.1.5 (P1.5) in 2010. While P1.5 certainly served as a
stopgap in P2’s delay, very little organizational strategy was employed through the minibiennial. Instead of utilizing P1.5 as a much needed fundraising opportunity, the exhibit
mostly just piggy-backed on already scheduled art exhibitions throughout the city,
thereby doing little to serve USB in the long-term beyond keeping the organization
visible to local audiences. P1.5 focused entirely on artists working in and from the
Greater New Orleans area and included almost fifty artists presenting work at twelve
venues around the city. As mentioned, many of the exhibitions in P1.5 were previously
scheduled shows merely included in the promotion of P1.5 and marketed under the
auspices of the mini-biennial. Nonetheless, the focus on local artists and promotion to a
larger national and international audience through USB’s reach was received well
locally. Participating artist Michael Pajon noted, “Most groups of recent transplants have
some sort of six degrees of separation with Prospect 1, particularly people who have
moved here in the past 2 years. I think it has offered a good deal of exposure to the city
itself and the artists particularly by bringing people from out of town and taking them to
neighborhoods like the Marigny, Bywater, and St. Roch to see work that is in some
ways similar but mostly different than what you might see on Julia Street.”3
To high public anticipation, P2 opened to the public on October 22, 2011. The
biennial was greatly downsized from its first iteration, but still included 27 artists
3

http://prospect15.tumblr.com/
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exhibiting at 17 venues across the city. While P2 did not spread as expansively
throughout the city as P1, P2 still covered a large geographic, including exhibits in
neighborhoods as diverse as Mid-City, the Lower Ninth Ward, Tremé, Marigny, the
French Quarter, Uptown, and the Warehouse District. The P2 Satellite exhibits,
organized independently from USB’s formal biennial, spread even further across the city
to include exhibits in Bywater, Central City, and St. Roch. According to the Visitor
Survey and Economic Impact Study conducted by USB and the University of New
Orleans’ Hospitality Research Center, P2 generated a “total economic impact of $7.8
million,” which includes $6.4 million of direct and secondary spending by P2 attendees
and $1.4 million spent by USB itself (6-8). Still, while the impact may not be as
significant as that of P1’s, there is little doubt that P2 boosted the city’s tourism for
2011-2012. In fact, the city reported 2011 to be a record year for the tourism industry.4
II. Organizational Structure
Initially, USB was structured with an Artistic Director (Dan Cameron), Deputy
Director of Curatorial Affairs (Ylva Rouse), Development Director (Beth Allen), and
Deputy Director of Exhibitions (Keith Johnson) acting as full-time, year-round staff.
During P1, consulting staff members were hired to fill the roles of Education Coordinator
and Hospitality Coordinator, as well as various, departmental interns. Following P1,
then-intern Ashley Chavis was hired on as a full-time staff member to be the
organization’s Development Assistant. At the time my internship began in September
2011 -- just one month before the opening of P2 -- Artistic Director Dan Cameron still
4

In 2011, “8.75 million visitors spending a record-breaking $5.47 billion.”
http://www.nola.com/business/index.ssf/2012/03/new_orleans_tourism_breaks_rec.html
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led the organization. However, on the eve of the biennial’s opening weekend, Mr.
Cameron announced his departure from USB. Cameron had accepted a curatorial
position at the Orange County Museum of Art.5 During his transition and subsequent
departure, USB/P2 implemented a joint leadership structure of Ylva Rouse, Deputy
Director for Curatorial Affairs, and Beth Allen, Director of Development. My direct
supervisor, Takema Robinson-Bradberry (Education Coordinator), reported to both of
these senior staff members.
Keith Johnson was in charge of both financial management and exhibition logistics.
Keith had worked with Dan at the New Museum in New York and was an experienced
exhibition director. However, it was unclear throughout my internship how much
background Keith had in non-profit financial management. Keith was often unwilling to
give clear, departmental budgetary updates, and constantly lagged beyond in providing
vendor payments across all USB departments. For P2, USB did employ a seasoned
accounting consultant, Nanette Saucier, who also works full-time as an accountant for
the Contemporary Arts Center of New Orleans.
USB contracted with Blue Medium as the consulting marketing team for both P1 and
P2. Based in New York, Blue Medium boasts experience in “communications strategy
and services for clients in the visual arts, design and architecture communities.”6 Blue
Medium has provided marketing and communications for blockbuster art world events,
such as the Biennale of Sydney and PERFORMA05, making them well equipped to
handle the marketing for USB. As can be imagined, as a result of Blue Medium’s clients
5

6

http://latimesblogs.latimes.com/culturemonster/2011/11/dan-cameron-heading-to-orange-county.html
http://bluemedium.com/
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and experience, P2’s marketing was primarily targeted toward high-end clientele. This
makes sense as a tactic to drive cultural tourists to the biennial, but did very little to
capture an audience base on the ground in New Orleans. In addition to capturing a
wider local audience, marketing focused in the Greater New Orleans area could have
also brought in tourists that were simply in the city at any point during the biennial.
In September 2011, just prior to the unveiling of P2, five paid consultants joined the
full-time staff. These consultants filled the roles of Hospitality Coordinator (David
Nusloch), Volunteer Coordinator (Cherí Landry), Education Coordinator (Takema
Robinson-Bradberry), Education Intern (Tara Foster), and Curatorial Intern (Carrie
Knopf). The staff turnover did not end with Dan Cameron’s transition. In December, midway through the biennial, David Nusloch was terminated due to his poor management in
tracking P2’s admissions. To fill his role, Carrie Knopf assumed the duties of Hospitality
Coordinator and the role of Curatorial Intern was left vacant. A full chart of the USB
organizational structure for P2 can be found in Appendix A.
Immediately following the close of P2, dramatic staff changes occurred once again.
Franklin Sirmans, Curator of Contemporary Art at the Los Angeles County Museum of
Art, was named Artistic Director of Prospect.3. Sirmans brings with him a two-member
team of Christine Y. Kim and Rita Gonzalez as Curatorial Advisors. Additionally, Ashley
Chavis and Keith Johnson were let go, and Jane Farver was appointed the Consulting
Director. Thus, USB currently has an Administrative/Executive Director (Jane Farver),
Artistic Director (Franklin Sirmans), Development Director (Beth Allen), Deputy Director
of Curatorial Affairs (Ylva Rouse), and two Curatorial Advisors (Christine Y. Kim and
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Rita Gonzalez) as its year-round staff.7 Due to continued financial difficulty for USB,
scheduling changes for the next iteration of Prospect New Orleans coincided with the
staff transformation: The opening of Prospect.3 has been delayed until the fall of 2014.8
Though the organization still refers to itself as a biennial, the bi-annual exhibition
schedule has presented itself as an ongoing challenge.
The USB Board of Directors consists of ten members. The current Chairman of the
Board, Susan Brennan, has been actively involved in the organization’s fundraising.
Throughout the years since P1, Brennan has offered her family’s various restaurants as
venues for Prospector’s Club events. The Prospector’s Club is the highest tier of USB
membership, for members joining at the $1,000 level or higher. In general, however, the
USB Board of Directors was noticeably absent from P2’s operations. It was unclear
whether or not the Board met as a group at any point during the biennial, and staff was
never asked to compile any reporting documents that would be delivered to the Board.
III. Funding
USB is funded through a variety of sources. The organization names Toby Devan
Lewis as its primary and Founding Benefactor. Funding has been received largely
through private contributions and grant funds. Grants and contributions have been
received from foundations such as the Andy Warhol Foundation for the Visual Arts,
Helis Foundation, and the Lambent Foundation Fund of the Tides Foundation.
Additional funds come from private donors such as Susan and Ralph Brennan (Susan is
7

Presumably, consultants will be hired to supplement the annual staff team to fill the roles of Hospitality
Coordinator, Education Coordinator, Volunteer Coordinator, Education Intern, and Curatorial Intern during P3.

8

http://www.nola.com/arts/index.ssf/2012/04/prospect3_new_orleans_art_exhi.html
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also presently the USB Board of Directors Chairman), William A. Fagaly, Margie and
Sandy Villere, and noted New Orleans gallery owner Arthur Roger. Corporations and
private entities have contributed as well, including Bloomberg, Downtown Development
District, Regions Bank, Whitney National Bank, New Orleans law firm Jones Walker,
and the New Orleans Convention and Visitors Bureau. Finally, support has come from
non-profit organizations such as the Asian Cultural Council, Étant donnés: The FrenchAmerican Fund for Contemporary Art, Arts Council of New Orleans and New Orleans
Jazz & Heritage Foundation (Prospect.2 Catalogue 164).
For P1, as noted in USB’s 2007 IRS Form 990, contributions, gifts and grants totaled
just over $631,000 while grant contributions were nearly $174,000. For calendar year
2008, fundraising picked up significantly. USB’s 2008 IRS Form 990 indicates grants
and contributions revenue of $3.02 million, which included about $23,000 from
catalogue sales. The organization’s 2009 IRS Form 990 shows another successful
fundraising year, though revenue was nearly halved from the previous year, $23,077
was reported in government grants and all other contributions totaled just under $1.5
million. The complete Form 990 for 2009 can be found in Appendix B.9 Presently, USB
has not filed a Form 990 for calendar years 2010 nor 2011. Though I have requested
this information, as well as an overall organizational budget for P2, the current staff
team -- Beth Allen and Ylva Rouse -- have declined my requests.
Over the three past iterations of Prospect biennials, the budget has shifted
dramatically. While P1 had an overall budget of approximately $4.5 million, P1.5’s
9

USB’s IRS Form 990s for 2007 and 2008 can be found online here: http://www.guidestar.org/organizations/208374608/us-biennial.aspx
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budget was approximately $38,000, though the event’s website notes the budget being
a mere $15,00010. Granted, given the scale and scope of the P1.5 mini-biennial, as well
as the artists involved, a smaller budget makes sense. Notably, many of the artists and
venues involved in P1.5 went on to participate in P2 as part of the Satellite exhibitions.11
This local arm of the P2 biennial received funding from the City, whereas USB does not
list the City of New Orleans as a funding source. This lack of local, municipal support
will be discussed in further detail in Chapters 4 and 5.
IV. Programs
The primary purpose and program of USB is the mounting of a citywide
contemporary art biennial involving artists from around the world. As such,
supplemental programs, such as those initiated by the Education and Public Programs
department, were largely at the discretion of departmental staff. Still, both P1 and P2
included representative programming to involve local educators in the biennial, such as
an Educators Welcome Reception, docent-led group tours, and a curriculum for use
with grades K through twelve. For P1.5, USB staff also compiled a Critical Writing
Initiative (CWI) for educational use in conjunction with the exhibits for high-school
students. These educational programs will be discussed in detail in Chapter 3. As part
of P2’s Public Programs, the curatorial staff organized a series of public lectures with
participating artists. These lectures were attended by an average of twenty people, and
were free and open to the public.
10

http://www.artnet.com/magazineus/news/corbett/new-orleans-biennial-7-1-11.asp &
http://www.prospect15.tumblr.com/

11

http://www.prospectneworleans.org/storage/print%20map%20draft_2.pdf &
http://www.prospectneworleans.org/storage/pdf/p1_5guide.pdf
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Additional programming around the biennials included opening and closing
receptions and activities – primarily for fundraising purposes through silent auction –
and two nighttime tours. The nighttime tours were developed and implemented during
P2, organized by the Hospitality Coordinator, and focused on Dawn DeDeaux’s and
William Pope.L’s work, among others. Due to the nature of the work, the exhibition sites
that the night tours visited were best viewed after sunset. The Hospitality Coordinator
saw this optimal viewing time as an opportunity to host adult night tours, which would
both educate attendees on those specific installations and raise unrestricted operating
funds for USB. Throughout the year, regardless of the biennials, USB also hosts
cocktail receptions for members, primarily the Prospector’s Club. These receptions are
designed as fundraisers and a way to maintain the visibility of the organization in New
Orleans, given that USB is headquartered in New York City.
One of the most popular aspects of P2, according to the Visitor Survey and
Economic Impact Study, was the Satellite component. The P2 Satellites were largely
self-organized by the participating artists and exhibition spaces. Dan Cameron and USB
were peripherally involved in the approval of the Satellite logo and marketing materials,
but, overall, this was an independent enterprise. The P2 Satellites organizers arranged
bus tours to a variety of the exhibition spaces, primarily located on and along St. Claude
Avenue.
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CHAPTER 2: DUTIES AS EDUCATION INTERN
My position as Education Intern began in September 2011 and ended in February
2012, a few weeks after the close of P2, and served as the basis for this report. I was
contracted as a paid, independent consultant to join the Education department led by
Education Coordinator, Takema Robinson-Bradberry. Just prior to my hiring, I received
a job description and contract that listed responsibilities to include “organizing visits by
public school students to Prospect.2” (listed as 60% of my time); “overseeing the work
of all volunteers connected to the Education component of the Biennial, including
school-age docents, public information volunteers, and those assisting in transportation
of students from schools to Prospect.2 and back” (listed as 20% of my time); “arranging
visits by Prospect.2 artists to New Orleans high schools and Universities, in order to
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present talks and guest-artist programs focused on enlightening students and faculty
about the visual arts professions and the career goals of a visual artist in the U.S. today”
(listed as 10% of my time); and “assisting the Education Coordinator in general
coordination of Prospect.2 Educational Activities” (listed as 10% of my time). While
much of this work was undertaken, my role quickly encompassed a great deal more
than what was delineated in my job description and contract, as well as a very different
breakdown of my time. My complete contract and job description is included in
Appendix C.
As I was one of two seasonal/consultant staff members hired to plan and implement
all educational activities pertaining to the P2 biennial, with a departmental budget of
$6,000 (excluding staff salaries), we had our work cut out for us. Initially, Takema and I
met at least once a week to discuss the duties at hand. In September and leading up to
the biennial’s opening weekend, these duties included vendor selection for buses to be
used for school tours; logistics and planning for the Docent Tour, a preview guided by
Dan Cameron of all of the P2 venues; event planning for the Educator’s Welcome
Reception; logistical planning for the Docent Training sessions; curriculum writing; and
designing the Docent Packet, to serve as an informational supplement for the volunteer
docents. Throughout this time I was working closely with the Education Coordinator,
Curatorial staff, Hospitality Coordinator, and Volunteer Coordinator.
The USB organizational structure was fairly disorganized. While it was clear that my
direct supervisor was the Education Coordinator, Takema’s direct supervisor was less
clear. At times, Takema reported to the Development Director based in New York, the
Deputy Director of Curatorial Affairs in New Orleans, and the Artistic Director, who often
16

traveled nationally and internationally. This same issue of structural disorganization
quickly became an issue for both the Hospitality and Volunteer Coordinators as well.
We, as a team, had been given very little guidance as to what duties fell under what
department or staff member. Just two weeks before P2’s opening, this issue came to a
head. The securing and coordination of a docent team, who were volunteers, created
conflict and confusion between the Education department and the Volunteer
Coordinator. Similarly, the coordination of private group tours, unaffiliated with an
educational institution, prompted confusion between the Educational staff and
Hospitality Coordinator. Presumably, Dan Cameron was acting as both Artistic Director
and Administrative Manager, but had not clearly laid out which duties fell to which
department. As a result, Cameron convened a meeting between the Education team,
Hospitality and Volunteer Coordinators and the Curatorial Intern.
This meeting prompted the first indications of just how haphazardly this team was
compiled, as well as how little the responsibilities of each role were thought out.
Nonetheless, we were able to come to consensus and articulate that private, group tour
coordination would fall under the purview of the Hospitality Coordinator, while the
Education Intern would manage docent selection and coordination. At this meeting it
was also decided that the Education staff would secure an unpaid Student Tour
Coordinator who would report to both me and Takema. There was frustration brewing
among the staff prior to this convening, but the extent of the personality conflicts were
amplified during this designation of duties. Primarily, the Volunteer Coordinator, having
relocated to New Orleans just a few weeks prior to assuming her role with USB in
September, and my supervisor were combative in their communication with one
17

another. However, with an absentee Artistic Director, conflict resolution between these
two staffers was never addressed.
During the volunteer training session, we were able to identify and secure our
Student Tour intern, Kayleigh Maier. Kayleigh had previously worked with USB in the P1
Education department, in addition to being an art educator in the city and a working
visual artist. I quickly became the direct point of contact for Kayleigh, working closely to
ensure that student tours were linked with a volunteer docent. Given our limited staff
capacity, it was decided that student tours for grades K through 12 would only be
available at the Contemporary Arts Center and the New Orleans Museum of Art. While
this was certainly a limited viewing of the biennial, we did not have the capacity to
arrange grander tours of the entire biennial for student groups.
University student tour booking and coordination remained under my purview. This
aspect of my job included being the primary point of contact for college-aged student
groups both visiting and local; arranging a volunteer docent to accompany the group;
and coordinating the tour with the various venues. There were not many University
student groups that requested tours of P2, so this was a fairly small component of my
job. However, for the groups that did book tours, the coordination of both P2 and
Satellite venues with a qualified docent proved rather challenging. Our docent team was
limited in time, knowledge, and ability. Given P2’s Education department’s similar
constraints, we were only able to offer two docent trainings -- the second of which was
poorly publicized and attended. (The docent trainings will be discussed in further detail
below.) Additionally, the initial point of contact for many of the University tours was
either Ashley Chavis, USB’s Development Associate based in New York, or the Deputy
18

Director of Curatorial Affairs, Ylva Rouse. As there were no staff meetings beyond the
initial meeting hosted by Dan Cameron before the biennial’s opening, neither Ashley nor
Ylva were clear on the process of how such tours were arranged aside from lengthy
email chains.
The entire P2 team, comprised mostly of independent contractors, communicated
primarily via email. Takema and I had in-person meetings, oftentimes more than once a
week, prior to the opening of the biennial. However, after October 22, even our
communication was reduced largely to emails and quick phone calls. This was actually
quite beneficial to both of us based on our other commitments, be they school (for me)
or other consulting jobs (for Takema), but in terms of communicating with other
departments solely through email, challenges arose. The tension between the
Education Coordinator and the Volunteer Coordinator was only worsened by email
communication, where sentiments were often misconstrued. For the most part, because
of such tensions, I became the go-between for the Volunteer Coordinator and the
Education department. Overall, I had very little direct contact with the Development
Director, based in New York, but worked closely with every other member of the P2
team.
I. EVENT PRODUCTION
My initial duties as the Education Intern were largely focused on event planning.
As I have extensive experience in event planning, very few of these responsibilities
required a learning curve. Though, as a staff of two, we certainly had a substantial
charge. The P2 Educator Welcome Reception was the largest of these events and
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intended to provide a special viewing for educators in the Greater New Orleans area of
the work on exhibit at both the Contemporary Arts Center (CAC) and the Ogden
Museum of Southern Art (the Ogden). Since the CAC was an anchor site for P2, where
admission tickets and merchandise were sold daily, we were able to secure the space
and necessary staff for a nominal fee. The event was scheduled for the Thursday
evening following the opening weekend of the biennial. We anticipated an attendance of
60 to 75 people, despite having invited 618 educators and education administrators.
Our list was compiled from the P1 Education department contact list, the New Orleans
Parent Organizing Network (NOLAPON) list (for which Takema was the Board
President), and the CAC’s Education department list. This list sharing was an invaluable
resource, as otherwise I would have had to cull educators’ contact information from
each individual school in the Greater New Orleans area. Our outreach for this and all of
the departmental programming was done via direct, electronic mail (invitations,
newsletters, etc.).
The Educator Welcome Reception was scheduled as a two-hour evening cocktail
and hors d’ouevre reception with live entertainment, guided tours, and a P2-themed
scavenger hunt. We were able to keep event costs low by ordering food from Rouse’s
and Whole Foods, and booked a NOCCA student jazz trio for the live music. The
docent-led tours were so popular that during the event we added two additional tours to
the four previously scheduled. The scavenger hunt, which I designed based on the P2
work on view at the CAC, was also extremely popular. The first two people that
answered all of the questions correctly received a free season pass to P2, valued at
$30. Our attendance for the event was high, with just under seventy people. The event
20

also allowed us to preview the curriculum and elicit interest and registration to the
Educator Workshop, held on Saturday, November 5th.
When planning the Educator Workshop, held at the CAC, we focused on only work
exhibited at the CAC. Initially, the event was scheduled to be at the New Orleans
Museum of Art (NOMA), but traffic closures for a citywide event forced us to relocate the
Workshop a few days before. Attendance, thankfully, did not suffer; we had about
twenty educators from public and private schools around the Greater New Orleans area
in attendance. The Workshop featured a collaboratively planned, hands-on art making
activity based on P2 artist Alexis Rockman’s painting at the CAC. Registration for the
event was full, and capped at 30 people, and a waiting list of an additional 4 people was
generated, in the event we were able to hold a second Educator Workshop. Feedback
from the event was positive, and we had many of the attendees tell us that they felt
better prepared to bring P2 into their classrooms as a result.
Leading up to the biennial’s opening, and in preparation for the Educator Welcome
Reception, we held a Docent Training. The majority of volunteers interested in
becoming a P2 Docent were recruited during the Volunteer Training, organized by the
Volunteer Coordinator and held on October 11. I was able to book a space at the
University of New Orleans at no cost for the Docent Training, and compiled a
Supplemental Training Packet for the docents. In designing the Packet, I worked closely
with the Curatorial Intern to ensure that I had the most up-to-date artist information and
exhibition images. This packet is included here in Appendix D. There were
approximately fifty people in attendance, and it was decided at the event that a Docent
Tour, led by P2 Artistic Director Dan Cameron, should be scheduled.
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Logistically, planning this tour was quite a challenge. Many of the exhibitions were
still being installed and the tour was scheduled for Saturday, October 15, a day and time
when many of the P2 venue staff was not working. Furthermore, we realized mid-way
through the tour that the timing allotted did not allow for the Docents to visit all of the P2
venues. Due to scheduling conflicts, Cameron was also unable to complete the tour with
group, and spent quite a bit of time talking to the group at the earlier venues visited,
rather than allowing Docents to hone their skills of discussing the exhibited work.
Nonetheless, the tour was a relative success. Nearly thirty people attended, and
Takema and I had the opportunity to assess some of the Docents’ comfort level
speaking about the artwork through mock tours at various P2 venues.
Due to the size of the group at the Docent Tour, and the limited time at each venue,
we had some trouble assessing each and every potential docent. This led to later
problems when I was scheduling the University tours and working with our Student Tour
intern, Kaylee, to schedule the K through 12th grade tours. We had an extremely limited
pool of flexible (in terms of schedule availability) and qualified docents, which essentially
meant that about one-third of all enlisted docents were booked for all P2 tours. To
combat this issue, we planned a second Docent Training on November 17. However,
due to difficulty finding a space and the heightened tension between the Volunteer and
Education Coordinators, the second training only had an attendance of five people,
none of whom were available to lead tours when needed.
II. MARKETING
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Many aspects of my internship were focused around marketing the Education
department’s programming. While the Development Assistant sent out e-letters to the
full P2 listserv, there were few to no local marketing efforts. As a result, I designed,
wrote and sent out a weekly e-letter to our education contact list of over 600 people and
managed the education and public programs pages on the Prospect website. This eletter highlighted the educational programming, as well as the public lecture series held
throughout the biennial. Similarly, I made regular updates to the P2 Facebook and
Twitter pages, so that individuals and groups were informed of public and education
events. In addition to these efforts, I regularly wrote content for the P2 blog, housed on
the Prospect New Orleans website. This blog allowed for featured content, including the
numerous photographs I took at each education event throughout the biennial.
The P2 Facebook page had approximately 5,900 fans, while nearly 1,700 people
followed the P2 Twitter page. Both of these social media outlets generated regular
engagement, based on the comments, ‘likes’, and retweets garnered by my posts. Upon
realizing this early on in my employment with P2, I felt compelled to share our
departmental information as often as possible. Similarly, our e-letter ‘open’ rates
hovered around twenty percent for each e-letter I sent. Nonetheless, given that our
audience of educators and the overall New Orleans population is not responsive solely
to digital information, I designed and printed flyers containing event information three
times during the biennial. I was responsible for the distribution and posting of these
flyers, and made sure that they were stocked and visible at the P2 Visitor Center,
various art organizations like the Ogden Museum of Southern Art, New Orleans
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Museum of Art and Contemporary Arts Center, as well as coffee shops and public
spaces around the city.
III. CURRICULUM DEVELOPMENT
While I came to this internship with a great deal of event planning and marketing
experience, the skills I hoped to gain were in the areas of programming and curriculum
development. I was very open with Takema about this, and accordingly, she allowed me
to co-write the K-12 curriculum and spearhead many of the larger education programs,
specifically identifying, engaging and managing local partnerships. These larger
programs included a series of workshops led by the New Orleans Kid Camera Project
(NOKCP), with students from Kids Rethink New Orleans Schools (Rethink) and
centered on Junebug Productions’ first inaugural Homecoming Parade. For the
curriculum, I co-wrote much of the language and also developed an historical timeline to
serve as an appendix to the curriculum. The full curriculum is attached here as
Appendix E.
Initially, we set out to also revise the Critical Writing Initiative (CWI), which was
developed by Ylva Rouse, Deputy Director of Curatorial Affairs, and used during P1.5.
The CWI was planned for use in high school and college-level courses, culminating in a
competitive opportunity to work with Cameron Shaw of the local arts criticism
publication, Pelican Bomb. Unfortunately, Takema and I were unable to complete the
CWI as planned and the competition was never initiated. Much of our time prior to P2
opening was devoted to getting the aforementioned events planned and the K-12th
grade curriculum written and finalized. Takema fell ill a few weeks prior to P2’s opening,

24

limiting her work primarily to the development of the K-12th grade curriculum and
training materials for the Docents. My workload was quite full at that time, and focused
more heavily on engaging local partner organizations, designing marketing and
educational materials, and planning the initial events. As a result, we deprioritized the
CWI. At the point in which we could both re-focus our energies back to the CWI, there
was not enough time for professors to have implemented the project.
IV. PROGRAM PLANNING & IMPLEMENTATION
As part of USB’s organizational partnership with the New Orleans Museum of Art
(NOMA) throughout P2, we were given the opportunity to have a table at the museum’s
weekly Where Y’Art? series on two Friday nights in December 2011. The table was to
have an educational component, in line with the series’ children’s art activities. I was
responsible for running the table during NOMA’s 24-hour centennial celebration on
Friday, December 16. Since our slot spanned the hours of 8:00 p.m. to midnight, I
planned activities and art making that would be fun for both youth and adults. The art
activities included collage, utilizing P2 postcards of exhibited artists’ work, and origami. I
brought decorative wrapping paper, folding instructions for various origami designs, as
well as examples of each for reference. The table only had seating for about six people
at a time, but for the entire time slot, the seats were full and attendees were standing
around the table waiting for a spot.
My idea for the larger, ongoing programming with partner organizations Rethink and
NOKCP was inspired by the work of Lorraine O’Grady, which was exhibited at the New
Orleans African American Museum (NOAAM) as part of P2. O’Grady’s photographs
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documented the first Harlem Day Parade in 1983, using gilded frames to answer the call
of “Art is…”. In conjunction with Junebug Productions’ 2011 Homecoming Parade, a
secondline focused on sites of cultural and historical importance throughout the Tremé
neighborhood, I thought that a youth photography project would make a perfect homage
to O’Grady’s work. The partnership between P2, NOKCP, Junebug and Rethink was
fairly effortless. NOKCP was excited about the idea and had previously worked with
Rethink students. Rethink was looking to add more visual art programming into their
academic year, and Junebug was excited to engage youth in their celebration. As a
team, we worked out a series of the four workshops, including the day of documentation
at the Homecoming Parade, held in November and December. Takema and I also
decided to plan a Student Biennial – the first for any of the Prospect biennials – as a
culmination of the educational programming and a forum for the Rethinkers to exhibit
their work.
The first workshop was held at the NOAAM where we viewed and discussed
O’Grady’s work and introduced the Rethinkers to digital photography. The second and
fourth workshops were held at the Rethink offices, and featured guest lessons from
Junebug’s Associate Artistic Director, Stephanie McKee, on the details of the
Homecoming Project and Ylva Rouse on contemporary art curation, respectively. The
third workshop was the actual documentation of the Homecoming Project on December
3. Logistical planning for that third workshop was multifaceted. We had eight students
aged seven to thirteen participating, with five teen and adult chaperones from Rethink,
NOKCP, in addition to Takema and me. Coordinating the youth and adults through the
winding route of the secondline, plus transporting necessary supplies (water, snacks,
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lunch), and navigating bathroom needs, was complex. At the fourth workshop, in
addition to Ylva’s discussion of curation, we had the Rethink students select the work
they wished to include in the Student Biennial, as well as draft statements about their
selections.
I was charged with being the Curator of the Student Biennial, and planned and
managed the entire exhibit. While it was exciting to have such an opportunity, this
aspect of my internship was perhaps the most laborious. We conceived of the Student
Biennial as a culminating exhibit for the educational programming, as well as a way to
include student art from around the city. Initially, the exhibit was to be housed at three
locations: the NOAAM, the New Orleans Jazz and Heritage Foundation Gallery
(NOJHFG), and the P2 headquarters. While all three venues are within walking distance
from one another, problems arose at two of the three and the Student Biennial was
downsized to just the P2 headquarters on the corner of Esplanade Avenue and N.
Rampart Street. Takema and I both had an extremely difficult time getting confirmation
from NOAAM, and NOJHFG had double-booked their space with an exhibit featuring
the work of one of their board members.
In October, primarily at the Educator Welcome Reception, we disseminated two
separate Calls for Submissions to artists in grades K through 6th and 7th through 12th.
The Call for youth artists in grades K through 6th was centered on Ashton Ramsey’s
work at the Ogden Museum of Southern Art. Mr. Ramsey creates suits annually for
Mardi Gras Day, in the vein of Mardi Gras Indians, using newspaper and magazine
clippings. The youth artists were encouraged to create their own hats based on
Ramsey’s work and debut them in January at one of the Ogden After Hours events,
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held weekly on Thursdays. For 7th through 12th graders, we requested photography
submissions based on questions riffing off of William Pope.L’s prompt for his P2 piece,
Blink. Both of the Calls for Submissions can be found in Appendix F.
Once the Student Biennial was downsized to a single exhibition space, I was
confronted with the issue of how to exhibit the citywide photography submissions. While
there were not a large number of submissions, there were still about twenty
photographs sent in. Mostly, these submissions were sent after extending the
submission deadline from December 23, 2011 to January 3, 2012. Our P2 education
department budget was extremely limited. One Bird LLC, the parent organization of the
NOKCP, agreed to pay for the printing of the photographs from the workshops with the
Rethink students. However, frames were still needed for that work, as well as wall text,
and the printing of the additional citywide photography submissions were simply not in
the budget. Many of the budgeting issues we encountered were due to the fact that
Keith Johnson, Deputy Director of Exhibitions, would not provide Takema and me with a
concrete sense of our remaining budget. Takema and I tracked the budget separately,
but Keith was never in agreement with our numbers and would not provide any
reconciliatory documentation. This financial mismanagement affected the Student
Biennial artwork presentation, and a few parents shared their disappointment of not
seeing their children’s work hung in frames with me at the opening reception. An
interesting and problematic aspect of USB’s organizational structure is the fact that
Keith Johnson served in the dual capacity of Chief Financial Officer (without formally
being titled as such) and Deputy Director of Exhibitions. With an operating budget the
size of USB’s, the decision to merge these roles seemed rash.
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To combat this issue, I decided to display the submissions through a digital
slideshow. We matched the images with a series of student haikus that P2 artist Dan
Tague had produced with students from Lusher Charter School, originally created
during P1.5. Additionally, a student from Isidore Newman High School (Jessica Richard)
volunteered to build a website for the Student Biennial, to act as a digital hub for the
student submissions. Jessica’s website can still be viewed online at
http://jessicarichard12.wix.com/prospect2studentbiennial#!tops. I used the frames that
the Rethink students used during the Homecoming Project second line in a window
display at Prospect’s headquarters to draw attention to the Student Biennial. I also
displayed the creations by students at McMain High School, based on the activity from
the Educator Workshop, in the P2 headquarters’ window.
The idea to present a Student Biennial came late in our overall tenure. In early
December, Ylva Rouse, Deputy Director of Curatorial Affairs, officially approved the
program and planning began. Due to this late starting point for the exhibit, possible
dates for the Student Biennial were limited. P2 closed during the last week of January
and the December holidays presented quite a few blocked dates. As a result, we
decided on the second Saturday in January. Given the aforementioned scheduling
conflicts when planning the Student Biennial, we took little else into consideration, such
as the New Orleans Saints’ football game schedule or other events being held in the
city. The Student Biennial was originally scheduled for Saturday, January 14, to allow
for as many of the students and their friends and families to attend during the last few
weeks of P2. This meant that the bulk of the preparation for the exhibition opening,
including media outreach and public relations, occurred over the December holidays.
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The timing was unfortunate in this regard, but given the P2 closing date of January 29,
we had few options. I designed an invitation and flyer for the event that I distributed and
placed in public venues and businesses around the city. A few days before the opening,
however, due to the Saints winning a post-season game, the Student Biennial opening
had to be postponed until January 21 from noon to 2:00 p.m. I felt, with the approval of
Takema, Ylva and Beth, that this was the best choice, given people’s devotion to
football in New Orleans.
Despite the date change, the opening was still quite well attended. Most of the
students involved in the Rethink workshops, as well as those who submitted digital
work, attended, in addition to their friends, families, and other New Orleanians. We even
had a few walk-ins from passersby curious about the event. Much of the attendance
was the result of my marketing tactics. I relied heavily on digital marketing for the event
and, once the date was rescheduled, made sure to post targeted social media updates
to relevant local organizations’ Facebook and Twitter pages. Both e-letters preceding
the event also featured the event, with clear, prominent language indicating the date
and time change. While no media representatives were responsive, I also sent a media
blast, press release and updated press release regarding the Student Biennial to
staffers at various print, digital and television outlets around the city. Additionally, I drew
upon my own personal network of local art appreciators, non-profit administrators,
educators, and artists to assist in the promotion of the exhibit. Their help and crosspromotion of the event predominantly through social media helped to reach a broader
audience and, likely, increased attendance.
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One particular challenge of the Student Biennial was the gallery layout. The space
had a challenging layout, limited wall space, and had to be used as both a Visitor
Center and workspace for the P2 curatorial staff. It was my first time measuring and
laying out an exhibit in this way, and I found the conceptualization of how and where to
place the work both frustrating and eye-opening. Allowing for ample viewing space,
proper distance for the projector, adequate lighting, and wall text were all factors to be
considered. Additionally, writing the wall text that was displayed alongside the artwork
was more difficult than I anticipated. I wanted to be as succinct as possible, while still
explaining the process of how the work was produced. I also wanted to capture my
larger vision for the P2 educational programming. That wall text can be found in
Appendix G.
The final display included twelve printed and framed photographs from the
Rethinkers’ documentation of the Homecoming Project secondline; a 16-panel pen and
ink mural co-created by P2 artist Bruce Davenport and student musicians from the
Roots of Music brass band; and a digital slideshow of the photographic submissions
timed to recordings of the Lusher student haikus. The Rethinker photographs were each
selected by the students themselves, which I thought to be an important aspect of the
overall program; a significant part of being a photographer is, undeniably, having to edit
and curate one’s work. The 16-panel pen and ink mural was the product of a three-part
workshop series between Bruce Davenport and the Roots of Music student musicians.
This project was led primarily by Takema, as two of the workshops overlapped with the
Rethink and NOKCP program.
V. PROGRAM ASSESSMENT
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To gauge attendee feedback from our various education programs, I created and
circulated two surveys during P2. While neither survey had a high number of responses,
the feedback was nonetheless valuable. The first survey was sent to attendees of the
Educator Workshop held at the CAC. The second survey was sent in early February,
following the closing of P2. This survey focused on our department’s programming
overall and was sent to the entire P2 Education contact list. Both surveys were
electronic and sent via e-letter. My goal in creating the surveys was to understand how
the Educator Workshop and overall educational programming were received, as well as
what programs and tools might be useful for P3. Having no historical knowledge of how
attendees responded to P1’s educational programming, despite requests to the P1
Education Department staff for such information, I felt that these surveys might be
helpful for the P3 Education Department.
All of the respondents to the first survey were satisfied with the Educator Workshop,
and felt more prepared to use the art featured in P2 as a tool in their classrooms after
attending the workshop. Some respondents shared that, as a result of the workshop,
they planned to take their students to view the biennial. Generally, the only criticism by
respondents to the survey and feedback from the education department’s mailing list
overall, was that they hoped for additional, similar workshops to be offered. Due to the
additional programming already in place by mid-November, as well as schedule
limitations for Takema and me from other P2 education programs, it was not possible to
hold a second workshop.
Unfortunately, responses to the second survey on the overall P2 educational
programming were low, despite multiple posts on the USB social media sites, website,
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blog, and via our e-letter. Nonetheless, when asked what respondents wished to see in
terms of educational and public programming for P3, the following comments were
made: “More events similar to the secondline, Ashton Ramsay and Bruce Davenport's
events;” “More general education and awareness for the general public;” “Perhaps you
could send an educator and an artist out to a school for the day. The cost for us to bring
busloads of students to the city is prohibitive;” and “It felt pretty inauthentic. Like, I
dunno, a bunch of New Yorkers coming to New Orleans to sell an idea of a city back to
itself. P2 seemed extremely alienated from the real visual arts culture that exists on the
ground in NOLA. A lot of it seemed to cater towards selling tickets rather than
education. Trying to get rich snobs into the city and pretend that NOLA is New York or
LA or Miami. Seems like it failed.” These comments will be addressed more deeply in
my organizational recommendations found in Chapter 5. Additionally, both surveys and
their respective responses can be found in Appendix H.
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CHAPTER 3: ORGANIZATIONAL ANALYSIS —
STRENGTHS, WEAKNESSES, OPPORTUNITIES & THREATS
STRENGTHS
Highly unique
product.

WEAKNESSES
Organizational
structure

OPPORTUNITIES
New Leadership

International and
national
connections
Organizational
benefactor
Seasonal timing
(holiday season
good for tourists)

Seasonal timing
(holiday season)

Local participation

THREATS
Lack of
municipal
support
Satellite sites

funding

Local media relations

Local mistrust

Local marketing

Local outreach

Electronic
communications

Local buy-in

Exhibition locations

Diverse exhibiting
artists
Advisory Board
Board leadership

Reputation

Merchandising

Local
contemporary
art scene
(NOLA NOW,
Ogden exhibit,
St. Claude)
Growth in
biennials
nationwide
Solely electronic
communications

Headquarter location
Staff turnover

Staff knowledge

Financial management

Cross-promotion
Social media and
digital marketing
Local sponsorship
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and capabilities
Brand recognition
Location

Local PR
Organizational
shrinkage
Rotating consulting
staff
Volunteer staff
(docents, etc.)
Venue locations
Irregular scheduling
Lack of strategic plan

Excitement and
interest around
contemporary art
Longer timeline for
consulting staff
Advertising

Fig. 1.1: SWOT Analysis Chart
Outlined in Figure 1.1 above is an overview of USB’s strengths, weaknesses,
opportunities, and threats focused primarily on P2. A detailed discussion of each of
these items can be found in the following pages.
I. STRENGTHS
Highly unique product. The Prospect New Orleans biennials are the first of their kind.
P1 was touted as the “largest international contemporary art biennial to be held on U.S.
soil.”12 While there are a growing number of contemporary art biennials (to be discussed
in further depth below), USB is well positioned to be a leader among this type of artistic
exhibition.
National and international connections. Both Dan Cameron and Ylva Rouse, the
founder and longest-serving staff member, have broad and deep connections
throughout the national and international art worlds. Ylva, while born in New Orleans,
was a curator and program manager at various art institutions in Spain for many
years.13 In these roles, she presented exhibitions with contemporary artists from around
the world, building a solid professional network and understanding of the field. Similarly,
Dan Cameron had a strong professional network. From 1995 to 2006, Cameron was the
senior curator for the New Museum of Contemporary Art in New York City and then
served as the artistic director for the Contemporary Art Center in New Orleans (Chavis
1). It stands to reason that Franklin Sirmans, artistic director for Prospect.3 will also
bring a vast set of connections in the international and national contemporary art scene,
having served as the Terri and Michael Smooke Department Head and Curator of
12

http://www.nytimes.com/2008/10/29/arts/design/29pros.html?pagewanted=all

13

See Appendix I for Ylva Rouse bio
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Contemporary Art at Los Angeles County Museum of Art (LACMA); head of modern and
contemporary art at the Menil Collection in Houston, TX; and co-curator of Basquiat
(2005-2006: Brooklyn Museum, Los Angeles Museum of Contemporary Art and the
Museum of Fine Arts, Houston), Make It Now: New Sculpture in New York at Sculpture
Center, One Planet Under A Groove: Contemporary Art and Hip Hop (2001-2003: Bronx
Museum of Art, Spelman College Art Gallery, Atlanta, the Walker Art Center,
Minneapolis and Villa Stuck, Munich, Germany), and Ralph Bunche: Diplomat for Peace
and Justice at the Queens Museum of Art (2004).14
Organizational benefactor. Toby Devan Lewis is credited as the founding benefactor
of P2. Ms. Lewis was the curator of the art collection owned by Progressive
Corporation, a Fortune 500 insurance company based in Cleveland, from 1985 to 2005.
In 2007, she received the Martha Joseph Prize For Distinguished Service To The Arts,
in addition to having been the recipient of an Award of Excellence from the International
Association of Professional Art Advisors and a Northern Ohio LIVE Award of
Achievement. Ms. Lewis’ has been a dedicated, philanthropic supporter of the arts,
including having made a $4 million contribution to New York’s New Museum of
Contemporary Art, presumably beginning her relationship with Dan Cameron.15 Having
such a powerful, well-resourced benefactor in support of USB alleviates much of the
pressure of relying heavily on programmatic grant funds.
Seasonal timing. The Prospect biennials have been held from October or November
until January for all three iterations. Providing this schedule remains for Prospect.3, this
seasonal timing is ideal for tourist travel. Visitors escaping the winter cold from
elsewhere can come visit New Orleans during November, December and January.
Similarly, local audiences, presumably having time off for the winter holidays, are able
to visit the biennials, perhaps multiple times.
Electronic communications. The USB website was designed by Pure+Applied and is
an excellent resource for USB. The website is well organized, well designed, and
contains historical information for previous Prospect biennials. Likewise, the
organizational newsletters are sleek and streamlined, presumably giving a positive
impression to recipients of the mailings.
Diverse exhibiting artists. For all three Prospect biennials, the artists selected have
been diverse in many ways. Each biennial has had a respectable cross-section of
emerging and established artists; racial and ethnic representation; and geographic
location for P1 and P2. P1.5, being a mini-biennial focused more intently on New
Orleans’ based artists, of course, had little geographic diversity.
Advisory Committee. Following P1, USB established an Advisory Committee
comprised of local leaders in the arts and cultural community, such as Don Marshall
(Executive Director of the New Orleans Jazz and Heritage Foundation), Lolis Eric Elie
14

http://www.prospectneworleans.org/prospect3-new-orleans/

15

http://www.clevelandartsprize.org/awardees/toby_devan_lewis.html
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(local journalist and writer), Ron Bechet (Chair of Xavier University’s Art Department),
and Jonathan Ferrara (contemporary art gallery owner in the New Orleans Arts District),
among others. In fact, Takema Robinson-Bradberry was a member of this Committee
prior to her being hired as the Education Coordinator for P2. The establishment of this
Advisory Committee showed the New Orleans community that USB was open and
willing to hearing feedback on the inaugural exhibition, as well as including community
members in the planning of future biennials. It is unclear how often this Committee
meets and to what level they are still being engaged, but its mere existence suggests
that USB wishes, to be responsive to the needs and wants of New Orleanians (even if
superficially).
Board leadership. USB’s Board of Directors is comprised of nine members. The Board
is comprised of active members of the New Orleans’ arts community. Board members
Leah Chase, Susan Gore Brennan, William A. Fagaly, and William H. Hines all sit on a
number of other Boards of Directors at prominent New Orleans arts organizations. It is
worth noting that the fact that so many USB Board members sit on other arts
organizations’ Boards of Directors may also be a weakness for USB, by presenting
conflicts of interest from time to time and spreading individual abilities across a broad
variety of organizational needs. Susan Gore Brennan is the current Chair of the Board
and an active participant in the organization’s success. She regularly speaks with local
media about past and future Prospect biennials and has also provided Brennan
restaurant space for Prospectors’ Club events during and following P2.16
Staff knowledge and capabilities. For the most part, the P2 staff was quite
knowledgeable in their respective capacities. Ashley Chavis, Development Associate,
holds a M.A. in Arts Administration from the University of New Orleans, and had worked
in the development department since P1. Beth Allen, Development Director, has also
been on staff since P1, and has broad experience in development for arts organizations.
David Nusloch, first Hospitality Coordinator, brought a thorough understanding of the
non-profit landscape in New Orleans, as well as previous experience in sponsorship
development and organizational partnerships. Keith Johnson, Deputy Director of
Exhibitions, had worked in exhibition installation at the New Museum, as well as
alongside Dan and Ylva during P1. Takema Robinson-Bradberry, Education
Coordinator, had previously worked as an educator in New Orleans; served as the
Board President for the New Orleans Parent Organizing Network (NOLAPON); and has
years of experience in consulting for arts organizations nationally. Cherí Landry,
Volunteer Coordinator, came to USB from Baltimore, where she was the executive
director of a contemporary arts space. At the start of P2, Carrie Knopf, Curatorial
Intern/second Hospitality Coordinator, was completing a M.A. in art history from the
University of Alabama. I brought more than a decade of experience in the non-profit and
corporate sectors, in addition to my academic work the dual degree graduate program
in Arts Administration and Urban Studies at the University of New Orleans.

16

http://blogs.artinfo.com/artintheair/2012/04/26/new-orleanss-prospect-3-biennial-sets-fall-2014-opening-dateteam-of-curators-from-lacma/; http://www.nola.com/arts/index.ssf/2012/01/prospect2_new_orleans_closes_s.html
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Brand recognition. Based on the success of P1, P2 had strong brand recognition.
While the logo color scheme shifted between P1 and P2, overall, USB has maintained a
strong brand both locally and nationally.
Location. Both the overall location of New Orleans as a destination for cultural tourism,
as well as the widespread venue locations for each of the biennials is a strength for
USB. Tourists welcome the opportunity to visit New Orleans, and rarely have cause to
get such a broad viewing of the city. USB, through the Prospect biennials, forces
tourists to step outside of the comfortable confines of the French Quarter and CBD.
While much of P2 was located within the boundaries of these neighborhoods, a good
portion lay in areas oft overlooked by visitors.

II. WEAKNESSES
Organizational structure. As can be seen in Appendix A, the organizational structure
of P2 was confusing, at best. Due to the departure of Dan Cameron, as well as the staff
changes during P2, it was often unclear who was responsible for what at the executive
level.
Seasonal timing (holiday season). While the holiday season falling amidst the
Prospect biennials is useful for tourist travel, many local visitors travel out of town during
this time of year. Thus, the exhibition timing may be a hindrance for the local audience.
Similarly, holiday travel is expensive for tourists and may dissuade visitors from
attending P3.
Funding. As has been well documented in local and national media, USB has struggled
with finding steady funding, in addition to effectively managing the funds raised. If this is
not adequately resolved, P3 may suffer many of the same difficulties in financing that
P2 faced.
Local marketing. USB uses marketing consultants based in New York. While this is
useful for galvanizing the New York art world’s interest in the biennials, local media
outlets seldom covered P2.
Local buy-in. From the statistics provided in the P2 Visitor Survey and Economic
Impact Study, we can surmise that less than 10% of the New Orleans metropolitan area
was aware of P2. Whether this lack of awareness was due to poor marketing or lack of
interest is unclear. Regardless, though, without strong local buy-in of the exhibits, it is
unlikely that future Prospect biennials will be well supported by the New Orleans
community.
Reputation. Following the financial mismanagement of P1, many local vendors were
wary of supporting P2 through sponsorships and/or services. It is as yet unclear
whether similar financial difficulties following P2 were as widespread as P1, but many
vendors have already lost faith in the organization and its productions.
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Headquarter location. USB is headquartered in New York. The short-term P2
headquarter location was ideal, cornered on N. Rampart Street and Esplanade Avenue,
but the lack of a local, year-round presence prevents USB from increasing local
awareness and support while the biennials are not being exhibited.
Staff turnover. None of the consulting staff members from P1 were carried over for P2.
Similarly, none of the P2 staff has been contacted regarding future employment with
USB. This turnover prevents any strong organizational memory and knowledge, thereby
having the potential to have past mistakes repeated during future biennials.
Financial management. As discussed above, USB has had an extremely difficult time
soundly managing their finances. While a consulting accountant was employed during
P2, much of the organization’s budgeting was under the purview of the Deputy Director
of Exhibitions. Not having a dedicated staff member to manage operational funds is a
very real threat to USB’s survival.
Organizational shrinkage. Immediately following the close of P2, nearly half of the
USB staff were terminated (Keith and Ashley). The loss of these positions, with no
indication as to when they will be re-filled, is detrimental to USB. It is common practice
among arts organizations to take on too much with too few people managing such
processes and projects. Without the aid of a Development Associate, it seems doubtful
that the organization will be able to manage the fundraising necessary to present P3.
Rotating consulting staff. Historically, USB has employed a changing staff of
consultants to manage projects and programs during the biennials. During P2, we did
not even have access to the consulting staff members employed during P1. This shortterm, disconnected staffing strategy disempowers the USB team, as well as creates an
unnecessarily steep learning curve for new staffers.
Volunteer staff (docents, etc.). USB relies heavily on volunteers to fill much of its
requisite staffing needs. While this is not uncommon, it is difficult to rely so heavily on
docent volunteers, who act, essentially, as the public face of the organization and
exhibit. Without properly trained, moderately paid docents, visitors to the Prospect
biennials are not offered as full and deep of a viewing experience as might be possible.
Venue locations. The drawback of having exhibition venues located around the city is
that oftentimes docents and visitors had difficulty finding certain P2 pieces. For
example, those unfamiliar with the Delgado Community College campus often had a
challenging time finding the gallery, let alone a place to easily park their vehicles.
Irregular scheduling. USB is now running on a triennial schedule, but still marketing
itself as a biennial. This presents a disjointed organizational image to the public and
makes it difficult for visitors, collectors, and arts enthusiasts to adequately plan for
return trips to the subsequent biennial.
Lack of strategic plan. To date, as far as I have been made aware, USB does not
have an organizational strategic plan. Without such long-term visioning, the organization
sets itself up to repeat past mistakes and ineffectively plan for its own long-term
sustainability.
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III. OPPORTUNITIES
New Leadership. With the advent of new artistic and administrative leadership, USB is
well positioned for success with P3. Jane Farver has a wealth of experience leading arts
organizations, having most recently served as the Artistic Director for the 5th edition of
2011 Incheon Women Artists' Biennale and previously as the director of the MIT List
Visual Arts Center.17 Similarly, Franklin Sirmans’ broad curatorial experience will likely
translate into a new, exciting roster of included artists.
Local participation. The new direction of P3 (presumably, due to the change in
leadership) has ample opportunity to build upon the local participation present with P1
and P2. P1 had approximately 89,342 attendees from the Greater New Orleans area,
while P2 had 72,205, according to each events’ economic impact study. With adequate
marketing and publicity geared towards a local audience, USB can certainly maintain, if
not increase, these attendance numbers.
Local media relations. Along these same lines, USB has not adequately engaged local
media. Now that an extra year has been added between the close of P2 and the
opening of P3, there is significant time to build relationships and elicit local press
coverage for P3. By cultivating these relationships and attaining this coverage, USB
stands to significantly increase its local buy-in for future Prospect biennials.
Local outreach. Much like the opportunity that exists with local media relations,
creating meaningful partnerships and cross-promotion through local arts organizations
can be a boon for the success of P3. Many of the partnerships built during P2 were last
minute and shallow. By reaching out to local entities earlier, USB can tap into each
partners’ respective audience, possibly growing its own audience in the process.
Exhibition locations. While many of the exhibition locations depend on the type of art
installation presented, there is certainly a chance for USB to be more strategic in this
endeavor. Many of the city’s new development projects should be complete by the
installation period for P3, namely the downtown riverfront park, the new Propeller space
in Broadmoor, the Bell School in Tremé and more. USB can strategically position itself
17
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to include such locations in the planning of P3, thereby broadening the lens through
which visitors see New Orleans.
Merchandising. Plenty of opportunity lies in the arena of USB merchandising. With
such strong brand recognition, future USB merchandising could include more consumer
products, such as tote bags, posters and artist-designed apparel and items. As an arts
organization that includes contemporary artists from around the world, USB could
contract with artists to design such products and devote a percentage of the proceeds
back to the artists. Creating affordable, collectible, USB-specialized products can bring
a new dimension to art collecting and USB support. Including various low and high price
points for local artists’ work at the silent auctions can also increase the organization’s
overall economic impact through an indirect boost to individual artists.
Cross-promotion. The P2 Satellites initiated much of the cross-promotion during P2,
and this can certainly be improved upon. USB has a broad, sweeping audience,
including a digital mailing list of more than 14,000 people. Capitalizing on exhibits by
past Prospect artists during the off-season can serve to keep USB in the public eye, as
well as build trust and enduring relationships with past artists, their collectors, and their
audiences. This cross-promotion can be aimed at local, national, and international
audiences easily through social media.
Social media and digital marketing. As noted in Chapter 2, USB’s social media
outlets and e-letters reach a large, geographically diverse audience. However, during
off-seasons from the Prospect biennials, USB’s digital marketing tools are extremely
underutilized. Sending a monthly newsletter featuring updates on the upcoming biennial
or on artists included in the previous biennials could keep excitement high for the
organization and its productions. A similar use of social media could achieve this same
goal.
Advertising. While I have been unable to obtain an departmental breakdown of the
USB budget, based on my work with P2, advertising was virtually non-existent. Starting
a year out from the opening of P3, USB could strategically place ads in arts and local
publications to build buzz for the upcoming biennial. These ad placements could
potentially take the form of an ad-share, wherein those publications are offered space in
the biennial’s catalogue.
Local sponsorship. Towards the end of P2, the Hospitality Coordinator worked to
secure sponsorship from various restaurants and beverage outlets around New Orleans
for the P2 closing party, the P2 Throw Down. Following up on these sponsorships and
cultivating these relationships could harness support for P3. Additionally, securing such
sponsorship for P3 events would help alleviate budget concerns for each department’s
requisite events.
Excitement and interest around contemporary art. P1 was a huge success overall,
despite the financial challenges following the biennial’s close. The biennial galvanized
momentum among the New Orleans’ contemporary art world, specifically among
galleries and art spaces along the St. Claude Avenue corridor. There is a story to tell
here, as is visible in Dan Cameron’s passionate essays included in the P2 catalogue.
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By pitching various angles of this story to national arts publications, USB could both
promote itself and herald the careers of artists included in the biennials, both New
Orleans-based and beyond.
Longer timeline for consulting staff. P2’s consulting staff members were the
backbone of the biennial during the exhibition period. However, the entire team was not
hired until August or September 2011. Employing these staff members earlier could
help to significantly improve programming, community relations, and overall local buy-in.
For the education department specifically, it would be helpful to begin planning
programs and curricula earlier to coincide with school schedules. Many of the educators
we encountered mentioned that it was difficult to incorporate the P2 curriculum into their
classes, as their lessons were planned well in advance of the curriculum’s release (in
late October). A longer staff timeline could also help to build broader support for the
biennial overall, through more sustained volunteer outreach and partnership cultivation.
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IV. THREATS
Lack of municipal support. P2 received no funding from the City of New Orleans.
Without explicit, financial support from the city, it is difficult to envision long-term
sustainability for the Prospect New Orleans biennials. Buy-in in the form of municipal
support illustrates to both local and tourist audiences that the Prospect biennials are
welcome, encouraged, and valued among the New Orleans’ cultural landscape. Without
such support, for an organization headquartered outside of the city and lacking the
earned income opportunities available to such organizations as the New Orleans Jazz &
Heritage Foundation, USB is faced with a challenge in upholding its stated mission to
revitalize the city. Without the city supporting such revitalization in the form of cultural
tourism through contemporary art, questions begin to arise as to whose and what
revitalization USB is working towards through the presentation of the Prospect
biennials. Furthermore, with the growing amount of contemporary art biennials that USB
has to compete with on a national and international basis (see a substantive list in
Appendix J), having the municipal backing for P3 could serve to unify the city’s and
USB’s goals of attracting tourists to the area.
Satellite sites. The increased unity among contemporary art venues throughout the
city, specifically in the downtown neighborhoods around St. Claude Avenue, may serve
as competition to P3 should more emerging and established New Orleans-based artists
not be included. These artists and arts organizations have a growing following, and are
receiving press coverage from around the country. At present, the binary that exists
between the St. Claude Arts District and USB could broaden divided support for New
Orleans’ contemporary art scene.
Local mistrust. Following P1 and P1.5, the New Orleans community was excited and
mobilized by the local contemporary art scene. However, P2 did little to maintain this
excitement. Local residents were often unaware that P2 was even taking place.
Additionally, as a result of USB’s financial mismanagement following P1, many local
vendors were reluctant to work with USB for fear of not receiving payment for their
services.
Local contemporary art scene. In addition to the unified St. Claude arts community,
established arts organizations around the city have been steadily promoting local
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contemporary art. Recent exhibits such as NOLA NOW at the Contemporary Arts
Center and Louisiana Contemporary at the Ogden Museum of Southern Art have
proved that there is local, institutional support for New Orleans’ contemporary artists. If
exhibition opportunities like this continue, and are not supported in some way by P3, the
biennial may very well end up in competition with trusted arts organizations in the city.
Growth in biennials. Since the 1990s, national and international contemporary art
biennials have been cropping up across the country (Thornton 225). In fact, in the last
two years, the state of California alone was host to three biennials. More biennials
hosted in the U.S. inevitably means more competition for a tourist audience to P3.
Interestingly, since his departure from USB, Dan Cameron has begun a new
contemporary art biennial through his role at the Orange County Museum of Art.
Solely electronic communications. While USB’s national and international audiences
are likely to heavily engage with social media and digital communications, New
Orleanians are less likely to rely solely on digital sources for information about events.
The lack of event coverage on local television and radio outlets may present a
challenge to securing a large, local audience.
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CHAPTER 4: BEST PRACTICES & COMPARATIVE ANALYSIS
I. ENGAGING AUDIENCES & COMMUNITIES
In a recent study by Wolf Brown, an arts consultancy headquartered in San
Francisco, engagement is defined as “a unifying philosophy that brings together
marketing, education and artistic programming in common service of maximizing
impact.” (pg. 2) The study, Making Sense of Audience Engagement, outlines eleven
case studies of arts organizations and administrators from throughout the San
Francisco Bay area. The case studies were compiled through qualitative and
quantitative data collection to examine the central issues, challenges and goals of
audience engagement. Based on this research, Wolf Brown identifies the “Four
Dimensions of Engagement” (Brown & Ratzkin 29). A key aspect of this analysis,
relevant to P2, is the dimension of community engagement versus audience
engagement visually described in Fig. 2.1. The study’s authors suggest that, “it is most
productive to think of community and audience engagement as two inter-related ideas
existing on a single continuum” (Brown & Ratzkin 29). Accordingly, it is necessary to
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Fig. 2.1

analyze P2’s educational and public programming with this continuum in mind.

Wolf Brown defines community versus audience in that “the former aims to serve the
broader community, while the latter aims to serve those who attend” (Brown & Ratzkin
29). Neither trumps the other, but it is certainly ideal for arts organizations to be
engaging both audiences and community. Doug Borwick, a leader in the arts
management field, discusses both ends of this continuum in a similar way: “…audience
engagement is outreach; its end result is more attendees: expanded “reach.”
Community engagement is focused on developing partnerships, deep ones; its end
result is trust and understanding from which expanded reach can be pursued.”18 Given
the vast social problems that affect New Orleans — including but in no way limited to a
high percentage of the population living in poverty (approximately 30%) — and the ways
in which artists can engage youth and adults around these issues, it was surprising that
USB did not encourage or require more programmatic participation from exhibiting
artists (Plyer & Ortiz 6).
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http://www.artsjournal.com/engage/2012/05/audience-engagement-community-engagement/

46

P2’s public programs consisted entirely of artist lectures. These five lectures were
organized by the curatorial staff and held nearly twice monthly (only one lecture was
held in December) for the duration of the biennial. The lectures typically had an
attendance of fifteen to twenty people. This steady attendance was fairly easy to obtain
since the lectures were all held in the art department on Tulane University’s campus.
Still, since no data was collected at any of these events, it is unclear what percentage of
attendees were University students versus general members of the public. While this
aspect of P2 programming is aligned with Wolf Brown’s best practices of audience
engagement, the lectures did little to engage the larger community. They were an
underdeveloped and under-promoted program series. Furthermore, there was very little
synergy between the lecturing artists and the educational programs.
During the initial planning of the educational programs, Takema (Education
Coordinator) and I sought to create youth programs in conjunction with the public
lecture series. However, this proved impossible due to the late confirmation dates by
lecturing artists as well as the lack of adequate funding for these artists to participate in
educational programming. The curatorial staff paid for the artist lectures out of their
expansive budget, and the artists whose work best lent itself to educational programs
and partnerships were out of the education department’s price range. In fact, the artists
that were willing to participate in our education programs gratis, Ashton Ramsey and
Bruce Davenport, Jr., are both native New Orleanians deeply familiar with the need for
greater youth arts programming in the city.
In our approach to designing meaningful educational programs for P2, Takema and I
sought partnerships that we believed would empower youth to deeply engage with
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contemporary art. We recognized that art can play a powerful role in addressing and
dissecting important social issues, as well as create a space for New Orleans youth to
understand their city and history better. Similarly, much as Nato Thompson wrote in a
recent publication for the Americans for the Arts Animating Democracy program, “the
relevance of the arts to contemporary life could not be greater” (Thompson 4). By
partnering with organizations like Junebug Productions and Kids Rethink New Orleans
Schools, we attempted to frame the work of selected P2 artists around New Orleans’
long history of civil rights activism and community organizing.
As arts organizations continually strive for larger audiences, it is critical that the
broader community is included in such outreach. However, beyond simply building
audiences for the purposes of increasing attendance numbers, there is a great need to
educate and engage community members through relevant programming. USB has an
opportunity to lead the way not only by displaying cutting edge work, but also involving
local residents in meaningful ways. Given the long history of systemic inequity in New
Orleans, and the U.S. overall, it is not enough to simply present contemporary art that
speaks to issues like racism and environmental injustice. Both visitors and New Orleans
residents alike deserve to be in conversation with the exhibiting artists — through youthfocused projects, interdisciplinary curricula, or stimulating public dialogues — rather
than be treated primarily as a passive audience.
II. COMPARATIVE ANALYSIS
A. SITE Santa Fe
The concept of the Prospect biennials was certainly visionary, but it was not the first
of its kind. SITE Santa Fe (SITE) launched in 1995 as the “only international biennial of
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contemporary art in the U.S.”19 SITE Santa Fe cites the Whitney Biennial and the
Venice Biennale as its inspiration and has as its mission to be “a dynamic platform for
the production and presentation of artistic and curatorial innovation.” Much like New
Orleans, Santa Fe has a strong tourism industry, but is not necessarily thought of as a
destinations for cutting edge contemporary art. However, SITE has now held eight
biennials in its expansive space.
Many differences exist between SITE’s biennials and the Prospect biennials, but two
notable differences are that SITE (1) has a permanent exhibition space and (2) presents
programming year round. In fact, their website notes that “the success of the first
biennial influenced SITE to expand its programming to include three to four exhibitions
per year, often accompanied by highly acclaimed catalogues.” The advent of programs
held throughout the year, especially during an ‘off’ year for the biennial likely keeps both
local and visiting audiences engaged. Of course, the fact that SITE has a staff team of
eighteen people surely helps such programming to exist. SITE’s facility, an 18,000 foot
redeveloped warehouse, is also a boon for such programming and, thus, engagement.
Unlike the Prospect biennials, each SITE biennial has a theme that is selected by
that exhibition’s curator. Presenting thematic exhibits allows SITE to organize focused,
cohesive educational and public programming. For example, in conjunction with the
current SITE exhibition, entitled More Real? Art in the Age of Truthiness and on view
from July 8, 2012 until January 6, 2013, public programming included individual artist
lectures and panel discussions, film screenings, and lectures by collectors. SITE also
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http://www.sitesantafe.org/whoweare/artspacefr.html
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hosts community dinners throughout the year that serve as “a micro-granting initiative
that provides small grants for innovative projects conceived by New Mexico-based
artists.”
While much of SITE’s programming is similar to that of USB’s, there are clear goals
to educate and engage the local community, as well as support local emerging artists.
Noted on the organization’s 2011 IRS Form 990 are the following, explicit intentions
around education:
The goal of SITE Santa Fe's education program is to make contemporary art
accessible to a wide range of audiences. SITE Santa Fe uses contemporary art
to bridge the gaps between different cultures, socio-economic backgrounds,
ethnicities, and ages. Included among the education programs provided by SITE
Santa Fe are exhibition lessons, free tours, outreach workshops, and programs
for children, teens, and the general public.20
SITE’s education department has two major programming initiatives. The first, SITE’s
Young Curators Program, is a free, afterschool program for teens to gain a deeper
understanding of contemporary art curation. In addition to learning about the various
skills needed to be a curator, as well as different museum and arts-focused careers,
youth in the program curate their own exhibition. SITE’s Zine Program works in tandem
with current exhibitions to encourage high school and college aged students to deeply
engage with the art on view in addition to creating their own work in response. This is a
fairly recent initiative, but SITE boasts that, “this free program launched in fall 2011 and
already over 300 students have been served.”
The fact that SITE has had an 18,000-foot exhibition space from its inception is a
huge organizational asset. This space allows for on-site programming, whether through
20
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rotating exhibitions or educational events. Additionally, this space enables the
organization to collect admissions and tour revenue, which in 2011, according to SITE’s
IRS Form 990, totaled $36,269. While this revenue only accounted for 2% of the
organization’s annual revenue for 2011, these are still unrestricted funds that SITE can
use in flexible ways.

B. Venice Biennale
The Venice Biennale (VB) has been in operation since 1895 and has grown
substantially over the past 100+ years. In addition to the bi-annual contemporary art
exhibition, VB now presents festivals focused on architecture, dance, music, and
theatre. Additionally, much like SITE, the Pavillions are also permanent exhibition
spaces for the VB. According to arts writer and critic Sarah Thornton, the VB “has its
roots in world fairs and academic salons” and “grew out of the decaying city’s desire to
encourage its only industry, tourism” (225). In this way, the Prospect biennials share a
similar history to that of the VB.
Other similarities exist in regards to municipal funding. In Seven Days in the Art
World, Thornton relays a discussion with a prominent Italian art collector who “laments
the fact that the most important international art event takes place in a country with little
public support for contemporary art” (245). The VB’s size, scale, and reputation
overshadow a need for greater financial support from the Italian government, whereas,
USB’s lack of funding from the City of New Orleans indicates municipal disinterest in the
Prospect biennials.
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In terms of educational programming, the VB organizes entirely separate festivals,
such as the Kids’ Carnival, which mimic the scale and grandeur of the VB itself.
Additionally, the VB now presents educational programming as part of its “permanent
activities,” with such events as “workshops and educational activities featuring master
classes, projects for schools and guided tours.”21 Much like SITE, the VB views its
educational components as integral to keeping perennial momentum around the
biennial. La Biennale Channel also offers a digital space for public dialogue and
engagement, regardless of the exhibition schedule.22
C. New Orleans Jazz & Heritage Foundation
While the New Orleans Jazz & Heritage Foundation (NOJHF) presents events and
programming focused on music, it is the premiere organization for cultural tourism in
New Orleans. As such, it is beneficial to discuss their educational programs. One
notable NOJHF education program is the “School Day at the Fest.” As defined by
NOJHF, this event invites “more than 1,500 elementary and middle school students…to
the festival, with a behind-the-scenes look at the inner-workings of the event” and “an
additional 2,000 high schoolers participate in a unique, thought-provoking day of
seminars that focus on culture as the key to empowerment.”23 By giving school-aged
children entry and focused access to the festival, NOJHF illustrates how it values youth
through a thoughtful, entertaining engagement strategy, and subsequently develops a
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The festival referred to is the New Orleans Jazz and Heritage Festival, held annually in the spring, boasting a
typical attendance of more than 200,000 people: http://www.jazzandheritage.org/what-we-do/school-day-at-the-fest
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new audience base for the annual Jazz Fest. The impact of a day-long trip to Jazz Fest
that introduces youth to the front- and back-ends of the festival, as well as culture-based
learning opportunities, seems more substantial than offering free tours throughout the
entire P2 biennial.
Likewise, NOJHF’s “Class Got Brass? A School Brass Band Competition” affords
youth musicians throughout Louisiana an opportunity to win prize money while
simultaneously promoting the city’s brass band traditions and culture. The organization
discusses this particular program’s roots as related to the lack of music education
funding in Louisiana’s public schools.24 The same could be said for visual arts
education, thus making this type of competition viable for USB to adopt and adapt.
While the program just began in March 2012, the competition asserts that three Orleans
Parish schools took home the top three prizes and received a total of $20,000.
In terms of adult education programming, NOJHF focuses its efforts on an
entertainment industry conference entitled “Sync Up.” While the topics and speakers are
geared towards participants in the entertainment industry, the conference is free and
open to the public. In 2012, this program expanded to also include “Sync Up Cinema,”
free film screenings presented during the week between Jazz Fest weekend musical
events that “showcase the talents of Louisiana's home-grown filmmakers.”25
Presumably, the addition of the film component allowed for greater participation beyond
entertainment industry professionals. This added component speaks equally to tourist
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and local audiences, and could be a tool that USB employs during P3 to cultivate broad
audience engagement.
III. THE GOOD, BAD, AND UGLY OF ARTS-BASED TOURISM: A CASE STUDY OF
THE PROSPECT BIENNIALS IN NEW ORLEANS
New Orleans is a tourism-based city. As mentioned in Chapter 1, according to recent
reports, 2011 was a record-breaking year for the tourism industry, claiming a “5.6
percent increase in the number of visitors compared with 2010, and $180 million bump
in spending.”26 With festivals and events nearly every week of the year, the city of New
Orleans has branded itself as a tourism mecca. In early 2011, the “culinary community”
even applied for New Orleans to be included in the UNESCO Creative City Network,
under the category of gastronomy (Tooker 5). These initiatives and successes have
come about despite environmental disasters like the 2010 BP oil spill. When discussing
the present situation of tourism in New Orleans, it seems especially salient to examine
arts and culture-based tourist initiatives.
As Costas Spiro argues, the arts are one of the central factors in urban tourism
development (130). New Orleans has had a history over the past several decades of
utilizing its vibrant culture as a means to attract tourists. J. Mark Souther, in his
discussion of the onset of civic boosters adopting tourism as an economic development
tool, argues that New Orleans culture played a large role. It is important to note, though,
that in Souther’s analysis it was primarily ‘outsiders’ that promoted the culture of the city
to tourists. We see similar trends continuing through the Prospect biennials.

26

http://www.nola.com/business/index.ssf/2012/03/new_orleans_tourism_breaks_rec.html

54

In looking at the Prospect biennials, an arts initiative geared towards generating
tourism, we can see some of the complexities that lie within arts-based tourism. While
these complexities are not restricted to arts and culture-based tourism enterprises, in
the following pages I will focus primarily on this particular sub-category of tourist
enterprises. Interestingly, though, in many ways the cultural economy and tourism
industry of New Orleans have been conflated. This conflation is easily visible in the
2010 Cultural Economy Snapshot, published by the office of Mayor Landrieu. The report
states that, “the cultural sector is the second largest sector by employment in New
Orleans after tourism,” as well as argues that “cultural industries drive the city’s tourism
industry” and “together the cultural sector and tourism sector account for close to
49,000 jobs.”
When P1 debuted in New Orleans on November 1, 2008, USB explicitly stated as its
primary goal the desire to “stimulate the economy by attracting arts tourism.”
Impressively, P1 boasted being “the largest biennial of international contemporary art
ever organized in the U.S. and the most ambitious art exhibition in New Orleans’
history.”27 Unlike Dennis Judd’s argument of the “tourist bubble,” both P1 and P2
included exhibition sites that were situated across the city (22). According to Judd,
many cities purposefully separate the tourist spaces from that of the residents. New
Orleans certainly has a tourist bubble, most obviously the French Quarter. Following
Judd’s assessment, the tourist space of the French Quarter includes clear spatial
divides from its adjacent neighborhoods (36). The neighboring area to the east of the
French Quarter, the Iberville public housing projects, is kept separate by the city’s oldest
27
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cemetery, which stands between low-income residents and pleasure-seeking tourists.
USB took a different approach; they provided visitors’ entry into primarily residential and
oft-ignored sections of the city by way of art. Still, boundaries between the local and
tourist populations were maintained by the fact that, in the case of P1, guided bus tours
and shuttles were readily available through USB.
Judging by the Economic Impact Study produced by the organization, in conjunction
with the New Orleans Contemporary Arts Center and the Helicon Collaborative, P1 was
a success. According to the study’s findings, two-thirds of the survey respondents were
tourists and indicated that P1 was their reason for visiting New Orleans. Nearly half of
the respondents indicated that the biennial was “a ‘very important’ factor in their visit to
the city.” Additionally, 39% of the U.S. citizen attendees indicated that their home zip
code was outside of the state of Louisiana. Overall, based on the study’s results, USB
estimated a direct economic impact of $25 million to the city of New Orleans.
While these statistics show success, the actual results of P1 were much messier.
Departing from the definition of a biennial (an art exhibition occurring every two years),
the fundraising for P2, which was originally scheduled to open in 2010, was lackluster.
Thus, USB delayed its presentation of P2 by a year. The reviews of P1, and New
Orleans, were mostly quite positive, but often insensitive to the local community with
regards to the city’s recovery post-Katrina.28 Walter Robinson, an editor of Artnet,
beckoned the art world to New Orleans by stating, “the art is a perfect excuse to tour the
city, which Hurricane Katrina has made into a showplace of the kind of dilapidated
28
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industrial and urban architecture that has great appeal to art lovers.” Robinson also
noted that, “all but 10 percent of the budget of ‘Prospect.1’ comes from outside the state
of Louisiana…The city of New Orleans has contributed no funds.” Thus, much like
Souther discussed of the early days of jazz promotion in New Orleans, we see the local,
municipal buy-in to have been weak from USB’s start. It seems they were not supportive
of P1, nor did the city’s Office of Cultural Economy contribute any funds to P2. However,
in general New Orleans’ municipal leaders are vocally supportive of the arts, as
illustrated through the 2010 Cultural Economy Snapshot and other public relations
materials and rhetoric, but actual municipal funding for artists and arts organizations is
lacking.
Spirou touts both public art and festivals as common drivers of urban tourism (1301). The Prospect biennials encompass both of these aspects, and yet, neither event
received direct city dollars or widespread support by the New Orleans’ residents. This
lack of support begs investigation. Examining the breakdown of visitors to P1, we see
that 85% of local resident attendees and 86% of visitor (tourist) attendees were white,
compared to 8% of local attendees and 3% of visitor attendees that were Black. Though
there were far fewer responses, a similar demographic breakdown was found through
the P2 Visitor Survey and Economic Impact Study. Of the 194 responses to the
question of “What is your race?”, 88.7% of P2 attendees were white, while only 2.1%
were Black. Additionally, 66.5% of P2 attendees were out-of-town visitors, compared to
33.5% of the attendees residing in the Greater New Orleans area. In a majority Black
city such as New Orleans, with a thriving cultural sector (if only in participation and not
wages), this attendance breakdown is problematic.
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Both P1 and P2 were ventures focused more heavily on securing external visitors. Of
course, this aligns with their explicit intention to stimulate arts tourism. However, without
local support, be it financial or resident participation, an arts-based touristic enterprise
seems likely to attract fewer visitors overall in the long-term. As Souther noted in his
study of early jazz tourism, many musicians resented having to perform for tourists
while not benefiting from the gains of the city’s tourism industry overall. Granted, a racial
divide was more directly in play at that time, but race and financial benefit are certainly
still factors in when assessing the lack of local buy-in to the Prospect biennials.
This divide is illustrated in part through the financial changes of P2. Firstly, the
second iteration of this exhibition series increased its ticket prices from $0 to $10 per
visit. Given the number of free festivals and events that regularly occur in New Orleans,
such an increase was most certainly noted and criticized by local residents. For
example, the annual French Quarter Festival, which has experienced steady growth in
attendee numbers over the past few years, remains free and therefore readily
accessible to locals while also enticing to tourists. Additionally, only 25% of the
participating artists in P2 were Black and only 30% were local artists. Coupled with the
fact that U.S. Biennial is headquartered outside of New Orleans (located in lower
Manhattan), the organization appears to be capitalizing on New Orleans’ low overhead
costs and general tourist destination appeal. Thus, it seems unlikely that New
Orleanians following P2 will feel any long-term economic effects.
Perhaps even more problematic than a lack of either significant or long-term
economic impacts made on New Orleans by P2, is the potential for negative outcomes.
Fainstein and Gladstone, in their article, Evaluating Urban Tourism, note that tourism
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development has a history of using “artists as stalking horses for gentrifiers” and
exploiting “ethnic neighborhoods for the local color,” resulting in a “new tourist zone”
(24). We have seen such shifts play out in New Orleans already, with regards to the
French Quarter, Warehouse District, and Marigny, and continue to see this trend
occurring in the Bywater and Lower Garden District neighborhoods, according to
Gladstone and Preau’s article, Gentrification in tourist cities: Evidence from New
Orleans before and after Hurricane Katrina. Tourist enterprises like that of the Prospect
biennials are likely to draw artist visitors that may very well relocate to the city, possibly
spurring social and physical displacement through gentrification.
Many complexities lie in the supposed outcome of tourism ventures, such as the
Prospect biennials, stimulating members of the ‘creative class’ to relocate to New
Orleans. On one hand, such a residential influx would likely be welcomed by the city.
Spirou, in addressing “the connection between culture, amenities, and urban
development,” notes that many “local officials…view these factors as playing a key role
in the revitalization of their cities” (150). New Orleans is amenity-rich when it comes to
arts-related opportunities. According to The New Orleans Index at Six , “New Orleans
outpaces the nation more than 2 to 1” in “the number of relatively large arts and culture
nonprofits.” However, an influx of ‘creative class’ members can cause a dramatic shift
in who occupies what spaces of the city. Spirou assesses just such an outcome in
relation to Greenville, South Carolina, by stating that, “new residents with higher
incomes were attracted by the amenities…intended to draw visitors” (191).
It is also important to consider issues of authenticity within the context of the
Prospect biennials. Regarding authenticity, there lies yet another paradox within the
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staging of both P1 and P2. Both biennials promoted the idea of ‘the artist’ as a member
of the elite, or at least the upper class, by including a vast majority of commercially
successful artists rather than emerging artists. However, the life of the artist in New
Orleans is a very different reality. The 2010 Cultural Economy Snapshot indicates that
the average annual wage for a working artist in New Orleans in 2010 was $17,000.
Thus, the staging of high-end art world events presents an inauthentic view of how New
Orleans fits into the art market. In this regard, Dean MacCannell’s argument of work as
a display for touristic consumption very much applies. Defining authenticity presents its
own unique set of challenges. However, for the purposes of this report, an authentic
display would be a realistic presentation of the working, contemporary artist in New
Orleans. Participating in the New Orleans art world as a working artist means,
predominantly, subsisting on wages beneath the poverty line. However, visitors to the
Prospect biennials are essentially being told to equate art in New Orleans with that of
art in New York, Venice and Sao Paolo. Furthermore, as MacCannell argues, there is a
“touristic desire to share in the real life of the places visited,” but sharing in the real life
of New Orleans through the lens of the Prospect biennials is a contradiction in terms
(36). As Fainstein and Gladstone put it, “staged authenticity replaces the genuine” (27).
Much like Spirou articulates, it seems that USB seeks to “utilize the urban culture
[New Orleans possesses]…and haphazardly convert it into an attraction” (197). While
one cannot compare a contemporary art biennial to the Disney-fication that has
occurred in many cities as a result of tourism development, there are certainly some
aspects of New Orleans that were staged for tourist consumption through the Prospect
biennials. For example, the opening weekend festivities of P2 featured a non-local
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artist’s (R. Luke DuBois) interpretation of New Orleans’ marching bands. Artistically, the
piece was quite stirring, in that four separate bands converged upon Washington
Square Park each playing separate but synchronized sections of a musical composition
written by the artist. Artistic analysis aside, though, the spectacle created relates back to
tourist expectations of musical performance and parades in New Orleans. The
spectacle was decidedly reminiscent of Mardi Gras, arguably the most famous of New
Orleanian tourist spectacles. Thus, the artist, and therefore P2, designed what
MacCannell refers to as a manipulated reality, wherein tourists can feel privy to what
they view as an authentic display of the way culture exists in New Orleans (93).
Issues of inauthenticity aside, the Prospect biennials seem to have solidified a new
dimension of New Orleans arts tourism. While the image of the jazz musician and Mardi
Gras Indian suit are certainly not going to be replaced by that of the contemporary
visual artist any time soon, this does seem to be a new era of the New Orleans tourism
industry. Considering that more than two-thirds (68.9%) of attendees who responded to
the P2 Visitor Survey felt that P2 “contributed to the revitalization of New Orleans and its
arts community,” there is little doubt that tourists will be eager to return for P3. More
concerning, overall, is how the local resident population, artists and otherwise, will be
equitably included in that next phase.
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CHAPTER 5: RECOMMENDATIONS
As USB works to redefine itself as an organization and prepare for P3’s unveiling in
2014, I have the following recommendations based on my role as the Education Intern
for P2.
RECOMMENDATION #1: Relocate the USB Headquarters
USB now purports that its mission is to contribute to the creative economy of New
Orleans, but its headquarters remain located elsewhere. With the biennial schedule
continually shifting since the presentation of P1, it seems ever more important to
maintain an ongoing local presence in New Orleans. Locating the organization’s
headquarters in New Orleans will also illustrate a deeper commitment to the city and its
arts community, as well as further contributing to the cultural economy by creating jobs
locally. It is contradictory for an organization to sell itself on the basis of revitalizing a
city while not operating itself within that city. Furthermore, USB would dramatically
decrease its expenditures by headquartering itself in New Orleans, as the operating
costs are dramatically lower here than in New York, especially lower Manhattan.
RECOMMENDATION #2: Create a Year-Round Public Exhibition Space
In addition to my recommendation for USB to relocate its headquarters to New Orleans,
it is necessary for the organization to maintain an exhibition space that is open year62

round. Nearly all of the successful U.S.-based biennials, including SITE, have a
dedicated space available for exhibitions and programming. If USB were to combine its
offices with such public space, opportunities arise for revenue generation from special
events and facility rentals. This space would also serve as a way to keep New
Orleanians focused on USB in the off years between biennials, whether through
dedicated programming or additional exhibition space for contemporary artists.
RECOMMENDATION #3: Increased Educational Budget
In order to attract and sustain audiences, I advise that USB dramatically increase its
educational programming budget. With a programmatic budget of $6,000, it was
extremely difficult to organize a multitude of events. The strategic partnerships Takema
and I formed during P2 helped us to leverage and maximize our funds, but developing
larger scale programs that involve a significant number of the city’s youth and residents
requires a larger budget. Given the ample opportunities for education-based grant
funding, this seems like an attainable goal that should be made an organizational
priority.
RECOMMENDATION #4: Develop and Maintain Meaningful, Local Partnerships
While it may not be possible for each iteration of the Prospect biennials to have the
same staff team, there should certainly be structures in place for the maintenance of
partnerships established during each biennial. At the start of our educational program
planning for P2, we had no institutional knowledge of the education programs that
accompanied P1 or P1.5, nor any of the previous partnerships that previous staff had
developed. When the biennial ends, the relationships developed should remain and be
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preserved. As it stands, despite interest from both Rethink and the Roots of Music,
there exists no system for how to extend the partnership between these organizations
and USB. Again, with no local staff, this issue becomes unnecessarily complicated. As
Doug Borwick notes, “community engagement must seek a deep relationship, the focus
of which is service to the community.”29 If USB desires to only create shallow, shortterm community engagement, there will be less and less local organizations willing to
partner around biennial-specific programs.
RECOMMENDATION #5: Develop a Clear, Transparent Organizational Structure
USB has a very unclear management and staff hierarchy (see Appendix A). Various
departments and staff report to various managers. There is also little oversight because
of this muddled structure. This lack of oversight led to personnel conflicts, as discussed
in Chapter 2, that were counterproductive to the work we were all undertaking.
Hopefully, with the arrival of a new Executive Director, USB can develop a more
efficient workflow and staff structure.
RECOMMENDATION #6: Re-brand as a Triennial
P3 will be the second Prospect biennial that has been shifted from the expected biannual schedule. Given this fact, it would serve USB well to re-brand itself as a triennial.
Building in an extra year for the organization to plan and fundraise has clearly been
necessary, and formally making this change will present USB as less disorganized to
the public. Another benefit to adding an extra year to the exhibition schedule is the
opportunity to continue mini-biennials like P1.5 that focus solely on local contemporary
29

http://www.artsjournal.com/engage/2012/05/audience-engagement-community-engagement/
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artists. These events would require a much smaller budget, while also offering an
opportunity to fundraise locally and cultivate the partnerships discussed above.

CONCLUSION
As U.S. Biennial, Inc. moves towards the planning and production of Prospect.3, it is
critical that the organization re-examine how it aims to benefit New Orleans, as well as
sustain itself. Hopefully, lessons learned from the financial difficulties following both
Prospect.1 and Prospect.2, will enable the organization to move forward with a more
sound vision for presenting contemporary arts biennials in New Orleans. At the center of
this vision should be how the Prospect biennials aim to strengthen and invigorate New
Orleans, beyond solely contributing to a given year’s tourism economic impact
assessment. This report has illustrated that educational programming and sustained
community engagement are key ways to supplement tourist-focused arts initiatives. For
the benefit of the Greater New Orleans area community, as well as the longevity of the
organization, U.S. Biennial must make its educational and public programming a greater
priority.
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AFTERWORD
In early November 2012, closely following USB hiring a new Executive Director,
Brooke Davis Anderson (who will begin at USB in January 2013), the organization’s
mission statement was amended. The current, amended mission statement is:
“Prospect New Orleans was conceived in the tradition of the great international
exhibitions, such as the Venice Biennale and the Bienal de São Paulo, to showcase
new artistic practices from around the world in settings that are both historic and
culturally exceptional, and contribute to the cultural economy of New Orleans and the
Louisiana Gulf region.”30

30

http://www.prospectneworleans.org/history-mission/
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September 15th, 2011
Tara Foster
619 Lesseps Street
New Orleans, LA 70117

Dear Tara,
We have prepared this letter of agreement to establish a mutual understanding regarding
the contracted position that you will undertake for the benefit of U.S. Biennial, Inc. with
respect to it’s educational mission.
This letter outlines the terms and conditions of the contracted position as agreed by both
parties, Tara Foster, Education Intern (the Contractee) and U.S. Biennial, Inc. (the
Client)(collectively, “the Parties”).
Effective Date and Duration: This agreement will be effective upon signing by both
parties and will run from September 15th, 2011 through February 1st, 2012. The option
to renew the agreement may be considered by both Parties at the end of the contract
period.
Cost: the Parties agree that the total fee of the contract position to the Client will be
$3,750.00.
Education Intern’s Responsibilities: During the contract period, the Intern will roughly
devote time proportioned as follows:
•

•

•

•

30% will be devoted to organizing visits by public school students to Prospect.2. The
goal is to ensure that as many students as possible see the exhibition. This requires
advance scheduling of all field trips directly with the schools, organizing bus pick-ups
and drop-offs, arranging age-appropriate docent tours for students, and scheduling
meals (when appropriate).
20% will be overseeing the work of all volunteers connected to the Education
component of the Biennial, including school-age docents, public information
volunteers, and those assisting in transportation of students from schools to
Prospect.2 and back.
10% will be dedicated to arranging visits by Prospect.2 artists to New Orleans high
schools and Universities, in order to present talks and guest-artist programs focused
on enlightening students and faculty about the visual arts professions and the career
goals of a visual artist in the U.S. today. This entails constant communication with the
Hospitality Coordinator to confirm the dates artists will be in New Orleans, and with
the art faculty in dozens of high schools.
40% will be dedicated to assisting the Education Coordinator in general coordination
of Prospect.2 Educational Activities.

The total $3,750 compensation will be divided into 5 equal monthly payments of
$750.00. The Education Intern will invoice U.S. Biennial, Inc. on a monthly basis for
prompt payment.
Client Responsibilities: The Client will respond promptly to the Education Intern’s
queries and recommendations as channeled through the Education Coordinator to enable
the Intern to accomplish the services that are subject to this agreement.
Confidentiality: The Contractee understands that in the process of performing the
services outlined in this agreement, he/she may have access to non-public information of
the Client. The Contractee represents and warrants that he/she will not divulge,
communicate or in any way make use of any confidential or sensitive information
acquired in the performance of these services.
Force Majeure: USB shall not be liable or responsible to the Contractee for the
cancellation or termination of the Exhibition due to an act of God, public enemy,
injunction, riot, strike, insurrection, war, court order, requisition or order of
governmental body or authority.

If this letter accurately reflects your understanding of our agreement, please sign and date
below where indicated, retaining a copy for your files. I look forward to working
together.

With best regards,

Dan Cameron
Director
U.S. Biennial, Inc.

APPENDIX D: Prospect.2 Supplemental Artist Packet
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SUPPLEMENTAL ARTIST PACKET

© US Biennial Inc, 2011

SOPHIE CALLE (France, 1953)
Louisiana State Museum - 1850 House
Sophie Calle has been described as “France’s foremost artist of the unexpected” as her life and her work explores a range of themes
relating to notions of human identity, such as vulnerability, intimacy, and secrets. Famous projects include Suite Vénitienne (1979),
Address Book (1983), and Exquisite Pain (2003), which was presented in collaboration with her longtime friend, architect Frank Gehry.
Calle has exhibited extensively, including solo shows at the National Library of France, Paris, 2008; the Tate Museum, London; and the
Louisiana Museum of Modern Art, Denmark, 2010.
For Prospect.2, Calle’s period installation, “Autobiographies”, will place carefully selected objects in the Louisiana State Museum’s 1850
House. Personal pieces such as a wedding dress, typewriter, or a Bruce Nauman catalogue, together with accompanying, elucidatory
texts written by the absent artist, will bring viewers once again to ponder the line between fiction and reality.

Image of the 1850 House. Sophie Calle will be
doing a period installation, which means she
will place objects within these rooms (and
throughout the rest of the house) along with
accompanying texts that illustrate why she
selected these objects.
**will be on display for Prospect.2

NICK CAVE (USA)
Newcomb College Art Gallery
Nick Cave, Director of the Graduate Fashion Program at the Institute of Chicago, drew
on his experience as an artist, fashion designer, and dancer when he conceptualized his
iconic Soundsuits. The wearable sculptures are crafted from unlikely materials
including, beads, sequins, feathers, sisal, buttons, and twigs, forming a visual symphony
of color. The exuberant and vibrant Soundsuits inspire viewers to explore alternative,
unconventional ways of thinking. A recipient of numerous awards, including Creative
Capital Grants; The Andy Warhol Foundation; Joan Mitchell Foundation; The Joyce
Award; Artadia; and the United States Artist Award, Cave has exhibited across the globe.
San Francisco’s Yerba Buena Center for the Arts presented Nick Cave: Meet Me at the
Center of the Earth in the Spring 2009. Widely celebrated, the show has since traveled
to the Scottsdale Museum of Contemporary Art, Arizona; the Fowler Museum, the
University of California, Los Angeles; and the Seattle Art Museum, Washington. It will
open at the Taubman Museum of Art in Roanoke, Virginia, in September of this year.
Prospect.2 will display a selection of Nick Cave’s Soundsuits at the Newcomb Art Gallery
of Tulane University.
.

Soundsuit, 2010
Mixed Media/108 x 28 x 14
Courtesy of Jack Shainman Gallery, Photo Credit:
James Prinz Photography

JONAS DAHLBERG (Sweden, 1972)
Contemporary Arts Center
Jonas Dahlberg uses video and photography to study how physical space affects the body and mind in different ways, particularly,
through the gaze. Dahlberg explores large-scale architectural models through classical cinematography and optical illusions in order to
challenge the viewer’s perception of the space. His work is featured in numerous public collections, including the ARCO Foundation
Collection, Madrid Spain; the Hess Collection, Napa Valley, California; The Israel Museum, Jerusalem; the Museum de Paviljoens,
Almere, The Netherlands; and the Zentrum Für Kunst und Medientechnologie, Karlsruhe, Germany.
For Prospect.2, Dahlberg has produced a new work, Macbeth, which addresses nature’s malevolent encroachment on humans as it
relates to water, and other elements.

Macbeth, 2011
One channel video installation/ Dimensions
Variable, Duration: 11.24 minutes
Courtesy Galerie Nordenhake and the artist
**will be on display for Prospect.2

BRUCE DAVENPORT JR. (USA, 1972)
New Orleans Museum of Art
Bruce Davenport Jr., son of a preacher and community activist, was born in New Orleans in 1972, grew up at the 6th Ward Lafitte
Projects, and currently lives in the now infamous Lower 9th Ward of New Orleans. Throughout his childhood he was involved with
junior-high and high-school marching bands, which are a major element of Mardi Gras festivities as well as the celebrated musical
culture of New Orleans. Following Hurricane Katrina, which devastated many of the city’s schools (about half of which remain closed
today) Davenport Jr. began to document the former glory of this unique culture in his drawings. His work has been featured in solo and
group exhibitions throughout the U.S., including the Contemporary Arts Center, New Orleans; the Martin Luther King Jr. Library, New
Orleans; Prospect 1.5, New Orleans; and The World According to New Orleans, the Ballroom Marfa, Marfa, Texas. Davenport has
donated many works to schools and libraries throughout New Orleans.
At Prospect.2, Davenport’s new large-scale drawings will continue to express the unique richness of marching bands as a dominant force
in the local arts culture.

Ain’t Nothing But A Pen In My Hand,
2011
Fabercastell markets and pen on acid
free paper/ 40 x 60 inches
Courtesy of the Artist
**will be on display for Prospect.2

DAWN DEDEAUX (USA, 1952)
Historic New Orleans Collection – Broulatour Mansion and Courtyard
Dawn DeDeaux was the first Louisiana artist to utilize sculpture and the environment in her artworks, which are predominantly fashioned
out video and electronic technology. Hurricane Katrina destroyed all of her digital equipment, which affected her deeply and moved her to
write a stirring personal statement “On the Death of New Orleans”, which was published in the November 2005 issue of Art in America.
She also produced Swan Song (2008) in collaboration with celebrated Jazz musician and fellow New Orleanian Terence Blanchard.
DeDeaux has exhibited widely including exhibitions at the Whitney Museum of American Art, New York; the Armand Hammer Museum,
Louisiana; and the Baltimore Museum of Contemporary Art, Baltimore, Maryland, among others.
For Prospect.2, DeDeaux is creating a large-scale multimedia installation work, Goddess Fortuna And Her Dunces In An Effort To Make
Sense Of It All, which is inspired by John Kennedy Toole’s The Confederacy of Dunces.

Goddess Fortuna And Her Dunces In An Effort To Make Sense Of It All,
2011
Proposal Drawing for Multi-Media Installation.
Courtesy of the artist
**will be on display for Prospect.2

R. LUKE DUBOIS (USA, 1975)
Dutch Alley Performance Pavilion, French
Market District
R. Luke Dubois has lectured and performed worldwide,
receiving attention as a programmer, composer, performer
and artist. Dubois uses technology, including Jitter, a software
of his own making, to explore the visual and verbal structures
found in cultural and personal ephemera. His work interprets
topics of American culture, while raising issues of information
theory and perception of time. Dubois teaches interactive
sound and video performance at New York University.
Dubois’s work has been exhibited at notable institutions,
included the Insitut Valencià d’Art Modern, Valenciá; the
Chrysler Museum of Art, Norfolk, Virginia; Columbia College,
Chicago, Illinois; and at film festivals, such as the Sundance
Film Festival, Utah, and the Sydney Film Festival, Australia.
At Prospect.2, DuBois will present a new work, “The Marigny
Parade” which will be performed by multiple, synchronized
New Orleans’ marching bands –the celebrated St. Augustine
and O.Perry Walker High school bands will join The Roots of
Music Marching Crusaders -- that will converge at
Washington Square Park during the opening ceremony of the
Biennial. The performance will be recorded onto a DVD,
proceeds from which sale will benefit the Roots of Music, a
not-for-profit providing free musical education for middle
school children in New Orleans.
R. Luke DuBois
In collaboration with WIKA, Toshiaki Ozawa and
Todd Reynolds
Fashionably Late for the Relationship, 2008
Blu-Ray DVD video/63 minutes
Photo Courtesy: bitforms gallery nyc" in the
event of reproduction.

Fashionably Late for the Relationship is a three-day long public
performance by Lián Amaris Sifuentes. As a woman prepares for a
night on the town, three days pass by in the city around her. In this
live performance, Sifuentes’ slow, nuanced actions become a
counterpoint to and critique of the unnaturally rapid and unyielding
pace of the public environment, which she redefines as the private,
feminine ritual space of a boudoir. The performance took place for
three entire consecutive days (July 7-9, 2007) in Union Square, New
York. Throughout the whole performance collaborator R. Luke
DuBois documented the piece with video in three channels. Using a
visual averaging computational process, DuBois’ representation of the
entire 72 hour outdoor performance was algorithmically timecompressed before it was edited into a 63 minute video work.

GEORGE DUNBAR (USA, 1927)
Contemporary Arts Center
George Dunbar has achieved national acclaim for his unique geometric and gestural forms on clay-based media. For nearly forty years,
Dunbar’s has experimented with natural materials such as clay and bronze shimmer, working both two- and three- dimensional, to
create an unique style. He has shown his works extensively in solo and group exhibitions in Louisiana as well as across the country, and
received multiple public commissions. His work is featured in the permanent collections at museums such as the British Museum,
London, and the North Carolina Museum of Art, Raleigh. A large-scale retrospective was mounted in his honor at the New Orleans
Museum of Art in 1997, and he exhibited in the Southern Masters Series at the Ogden Museum of Southern Art in 2007.
In celebration of Dunbar’s achievements, Prospect.2 will display a selection of his earlier works alongside recent large-scale collages.

Red M, 1959
Acryllic and Paper Collage/ 50 x 47 inches
Courtesy of Heriard-Cimino Gallery, New Orleans

KEITH DUNCAN (USA, 1971)
New Orleans Healing Center
Keith Duncan’s work layers contemporary themes with historical images, drawing from Southern story telling traditions, notions of
spiritual identity, and a creative process, which the artist describes as “autobiography becoming the iconography". Duncan has received
various grants and awards including a Camille Cosby Fellowship and a Joan Mitchell Foundation Grant. His work has been exhibited in
group exhibitions at the Studio Museum in Harlem, New York; The Museum of Contemporary Art, Pontiac, Michigan; and the E.R.
Tustin Center, Philadelphia, Pennsylvania, among others. Works commissioned in 2001 by the National Aeronautics and Space
Administration in Washington D.C. are currently on view as part of NASA/Art: 50 Years of Exploration, which will show until October
9, 2011.
For viewers at Prospect.2 Duncan’s Works from the Deep South will signify the lingering prevalence of racial tensions, the magnitude of
the B.P. Oil Spill, and the ongoing social struggles in the modern South.

Down By the River Side, 2010
Acrylic on fabric on canvas/6 x 9 feet
Courtesy of the artist
**will be on display for Prospect.2

I got my “Mo’jo” Back, 2010
Acrylic on fabric on canvas/6 x 8 ½ feet
Courtesy of the artist
**will be on display for Prospect.2

WILLIAM EGGLESTON (USA, 1939)
Louisiana State Museum – U.S. Mint
Williams Eggleston’s work is characterized by finding beauty and drama in ordinary subjects from the world around him. His innovative
methods liberated fine arts photography from the rules and conventions that had previously defined it. Eggleston has been the recipient of
several eminent awards and grants, among them a Guggenheim Fellowship, the National Arts Club Gold Metal for Photography, and a
Getty Images Lifetime Achievement Award. In addition to collaborations with other photographers and filmmakers, Eggleston has
accepted noteworthy commissions ranging from corporations such as Coca-Cola, and A.T.&T. to esteemed fine arts institutions. In 2008,
the Whitney Museum of American Art co-organized with the Haus der Kunst in Munich the largest retrospective so far of his work.
Prospect.2 will present the lesser known but equally powerful side of Eggleston’s extraordinary achievements by showing “Nightclub
Portraits”, a series of black and white photographs taken with a 5 x 7 camera and umbrella flash, along with the film “Stranded in Canton”
from the same period. As with his color photographs, this black and white series shows his passion for the everyday man.

Untitled (From the Nightclub Series), 1973
Gelatin silver print/ 38 x 26 ¾ inches
© Eggleston Artistic Trust; Courtesy Cheim
& Read, New York
**will be on display for Prospect.2

NICOLE EISENMAN (France, 1965)
New Orleans Museum of Art
Eisenman’s work is distinctly autobiographical as she integrates elements from her own life with references to popular culture, blurring the
lines between the everyday and the fantastical. The artist has stated, “What I value in other people’s art and my own is imagination and
personal things.” Eisenman's work has been featured in solo exhibitions at the Kunsthalle Zürich, Switzerland; and the San Francisco Art
Institute, San Francisco, among many others, and in group exhibitions at the Museum of Modern Art, New York; Museum Ludwig,
Cologne; Stedelijk Museum, Amsterdam; and Institute of Contemporary Arts, London, England, among others.
For Prospect.2 Eisenman will present a selection of recent large-scale portraits.

Breakup, 2011
Oil, mixed media on canvas/56 x 43 inches
Courtesy of Susanne Vielmetter Los
Angeles Projects
Photo credit: Robert Wedemeyer
**will be on display for Prospect.2

KARL HAENDEL (USA, 1976)
Contemporary Arts Center
Karl Haendel renders abstract representations of
traditional subjects so that they simultaneously
appear new yet familiar. Through skillful
manipulation and appropriation of his subjects,
Haendel’s drawings offer a fresh, alternative take
on reality. His subjects are adroitly fashioned to
encourage viewers to reconsider themes such as
American nationality, global interconnectedness,
consumerism, and industry. On the surface these
ideas relate to the recent recession, while
simultaneously striving to achieve grander
significance with identifiable historical references.
In a characteristic gesture, he chose to elevate his
scribbles to Abstract Art, for his Art Production
Fund commission on view at 441 Broadway &
Howard Street in SoHo last year.
For Prospect.2, Haendel has produced three
large-scale drawings that continue his “Knight”
Series, dedicated to the ambiguous figure of the
medieval warrior/protector. Haendel will also
produce a mural, which will use text in place of
image to encourage dialogue and reflection.

Knight #5, 2011
Pencil on Paper/103 x 74 inches
Susanne Vielmetter Los Angeles Projects;
Photo credit Robert Wedemeyer
**will be on display for Prospect.2

Knight #6, 2011
Pencil on paper/103 x 74 inches
Courtesy of the Kadist Art Foundation;
Photo credit Robert Wedemeyer
**will be on display for Prospect.2

RAGNAR KJARTANSSON (Iceland, 1976)
Old U.S. Mint, Louisiana State Museum
Pop-Star-turned-artist Ragnar Kjartansson blurs the lines between art and life, and reality and drama by documenting the conflicting
emotions of the human experience. Kjartansson’s recent works combines video, painting, and sculpture in order to explore conventions of
endurance and mock the Nordic notions of tragedy. The celebrated star of the 2009 Venice Biennial has recented presented solo exhibitions
such as Ragnar Kjartansson: Me and My Mother, at the EX3 Center for Contemporary Art, Florence, Italy, 2010; The End - Ragnar
Kjartansson, Hafnarborg, The Hafnarfjordur Centre of Culture and Fine Art, 2010; and New Frontier at Sundance 2010, a group work that
premiered at the annual film festival in Park City, Utah.
At Prospect.2, Kjartansson will present the video installation The Man (2010). Filmed outside Austin, Texas, The Man features legendary
blues pianist Pinetop Perkins, who was the oldest living original Delta Bluesman when he passed away this year (2011). Kjartansson's
exploration of repetition and endurance, apparent in his own performances, is here transferred to this revered musician who staged and
performed his music for over seven decades. (Duration: 49 minutes)

Song, 2011
Video/Duration: 6 hours and 6 minutes
Courtesy of the artist, Luhring Augustine, New York and i8
Galleri, Reykjavik

WILLIAM POPE.L (USA, 1955)
Arts Village at Xavier University
William Pope.L is a painter, photographer, and performer currently based in Chicago, Illinois. His controversial, performancebased works challenge viewers by presenting complicated issues, such as consumerism, social class, sex, and race, while including
elements of compassion and humor. Pope.L has been the recipient of a Foundation for Contemporary Arts grant, a Guggenheim
Fellowship, and a United States Artists Fellowship. Notable solo exhibitions include Props & Propositions, Cleveland Institute of
Art, Cleveland, Ohio, 2005; Trophy Room, at the Kunsthalle Wien, Vienna, 2006; and Drawing, Dreaming, Drowning, the Art
Institute of Chicago, 2007, among others.
For Prospect.2, Pope.L will present “Blink”, a mobile video installation on a truck that will be drawn through the streets of New
Orleans the night of the opening and stationed at Xavier University’s Art Village during the Biennial. The video projection contains
images collected from the inhabitants of New Orleans in response to the questions: “When you dream of New Orleans, what do you
see?” and “When you wake up in the morning, what do you see?”, a collective memory bank that will pass through the night as a
dreamscape.

Blink, 2011
Courtesy of the Artist
**will be on display for Prospect.2

AN-MY LÊ (Vietnam, 1960)
New Orleans Museum of Art
An-My Lê came to the United States as a political refugee when she was a teenage and photography allows her to reconnect with her
homeland. In her work, landscapes serve as both a setting and a frame, emphasizing the fragile, vulnerable state of her human subjects. She
obtained extraordinary permissions from the United States Army that allowed her to produce several photography and film series about
how war and landscape affect our perception and feelings. Lê’s work is featured in the permanent collections at the Museum of Modern Art,
New York, New York; the Museum of Modern Art, San Francisco, California; and the Bibliothèque Nationale, Paris, France, among others.
Lê recently participated in the Museum of Modern Art’s Into the Sunset: Photography’s Image of the American West, 2010.
For Prospect.2, Lê has worked with the Vietnamese Community of New Orleans East, to produce a new body of work that reflects the ties of
this community to the Mekong Delta in Vietnam, continuing her preoccupation with landscape and how it creates significant meaning
within the human experience.

Beach Landing Site, Haiti, 2010
Archival pigment print/40 x 56 inches
Edition of 5
Courtesy of Murray Guy, New York
**will be on display for Prospect.2

IVAN NAVARRO (Chile, 1972)
UNO St. Claude Gallery
Ivan Navarro currently lives and works in New York City where he works with materials such as florescent lights to create visually
attractive pieces that relate to the violent history and tempestuous climate of his native Chile. Navarro is the recipient of several awards
including the Gasworks, Residency Gasworks Cultural Exchange Program, London, Joan Mitchell Foundation Grant, New York, and
Altazor, National Prize for Visual Arts, Chile. In addition to several solo shows, Navarro’s work has been featured in notable group
exhibitions including, Trace at the Whitney Museum of American Art, 2006, and the Hirshhorn Museum’s traveling exhibition Refract,
Reflect, Project: Lightworks From The Collection, 2007.
At Prospect.2, Navarro will present Fence, a light sculpture first shown at the Armory this year, which reflects the artist’s ongoing
engagement as a human rights activist.

Death Row, 2006-09
Neon light, aluminum doors,
mirror, one-way mirror, and
electric energy/ 86 x 600 x 4 ½
Inches
Courtesy of the artist and Paul
Kasmin Gallery

LORRAINE O’GRADY (USA, 1934)
New Orleans African American Museum
Lorraine O’Grady was born in Boston to racially mixed Jamaican parents and her beautiful creations weave together autobiographical
threads of hybrid identity, gender, femininity, and self-awareness. In 2006, the New York Times called her “one of the most interesting
American conceptual artists around.” O’Grady has been the recipient of several awards and grants, including Art Matters and the New York
State Council on the Arts, in addition to serving as a senior fellow at the Vera List Center for Art and Politics, New School University, New
York. Her feminist, multicultural point of view has led to national acclaim with the artist and her artworks celebrated in prominent
publications and exhibition catalogues, such as Art in America, The New York Times, Wack!, and The Body As Measure.
For Prospect, O’Grady will present a selection of photographs documenting her well-known performance “Art Is…”, that took place in
September of 1983 in Harlem's African-American Day Parade. A 9 x 15 ft. antique-styled gold frame mounted on the gold-skirted parade
float moved slowly up Adam Clayton Powell Boulevard, framing everything it passed as art, and the 15 young actors and dancers, dressed in
white, framed viewers with empty gold picture frames to shouts of “Frame me, make me art!” and “That's right, that's what art is, WE're the
art!”

Art Is. . . (Girlfriends Times Two), 1983/2009
C-print/ 16 x 20 inches
Courtesy of Alexander Gray Associates, New York, NY
**will be on display for Prospect.2

Art Is. . . (Dancer in Grass Skirt), 1983/2009
C-print/ 16 x 20 inches
Courtesy of Alexander Gray Associates, New York, NY
**will be on display for Prospect.2

OZAWA TSUYOSHI (Japan, 1967)
Contemporary Arts Center
Ozawa Tsuyoshi continues to live and work in his native Japan where he weaves the vernacular with the conceptual in his art. Whether
making a gentle parody of classical Japanese art or exploring themes of popular television through performance, his works always strive
to engage people in collaborative acts that serve as a catalyst for discussion and dialogue. Notable group exhibitions include CITIES ON
THE MOVE, Secession, Vienna, 1997; Public Offerings, The Museum of Contemporary Art, Los Angeles, 2001; and Berlin - Tokyo /
Tokyo – Berlin, The New National Gallery, Berlin, 2008.
For Prospect.2, he will continue his “Vegetable Weapon Project,” which began in 2001. In the series, Ozawa Tsuyoshi presents portraits,
which feature women holding guns fashioned out of vegetables and other ingredients. The toy-like weapons are made by tying together
the ingredients from a local dish, chosen by local women who also serve as the models. After taking the photograph, the group
dismantles the weapons and the ingredients tossed into a cooking pot. Then, the participants share and enjoy the meal together. In this
activity, a parody of war turns into a scene of ordinary interaction. This project has taken place throughout Asia, Europe, Africa, and
America.

Vegetable Weapon: Creole Gumbo/New Orleans,
2011
C-Print/47 ⅕ x 57 1/10
Courtesy of the Artist
**will be on display for Prospect.2

GINA PHILLIPS (USA, 1971)
Contemporary Arts Center
A native of Kentucky, New Orleans’ Gina Phillips uses recycled fabric, colored thread and a quilter’s sewing machine with a 10-foot reach
to create narrative works and portraits that are reflective of her upbringing in the rural south. In her most recent works, she has explored
American myths in portraits, figure studies, and narrative scenes as well as scenes and characters from her neighborhood in Holy Cross.
In addition to solo shows such as Southern Tales, Contemporary Arts Center, New Orleans, 2006, Phillips work has been prominently
featured in recent group exhibitions, such as Hot Up Here, Acadiana Center For The Arts, Lafayette, Louisiana, 2010, and The World
According To New Orleans, Marfa Ballroom, Marfa, Texas, 2011.
For Prospect.2, Phillips has created a new work, “Life Lasagna”, which will
present the underworld, earth and heaven, peopled by animal and human
creatures, elements and other familiar things.

Peckers, 2011
Fabric thread, ink, paint/variable dimensions
Courtesy of the artist
**will be on display for Prospect.2

Sweaty Feet (Leakers), 2011
Fabric thread, ink, paint/variable dimensions
Courtesy of the artist
**will be on display for Prospect.2

ASHTON T. RAMSAY (USA, 1932)
Ogden Museum of Southern Art
Ashton Ramsay is a New Orleans folk artist and historian who fashions his pieces from common, everyday materials, such as newspaper
clippings and men’s clothing. Unique and wearable, his art describes events from contemporary and historical times, pays homage to the
figures and life of African-American New Orleans and overall reflects the history of the city. Ramsay has folded the tradition of Mardi Gras
Indian Culture into his own and every year he presents a new suit for Mardi Gras Day; History, Blackness, Music or Haiti have been some
of his past themes. Mr. Ramsay is frequently seen at community events through out the city, including Jazz Funerals, Mardi Gras parades,
Jazz Fest and other celebrations.
Five of Ashton T. Ramsay’s suits have been selected for display at the Ogden Museum of Art and will be presented together with sketches,
photographs and documentation from his rich history.

Images of Ashton T. Ramsey wearing his creations

ALEXIS ROCKMAN (USA, 1962)
Contemporary Arts Center
Alexis Rockman’s large-scale nature paintings and murals are grounded in the pictorial traditions that defined classical hunting and fishing
scenes. His well-researched landscapes explore notions of progress and the threats that agriculture, breeding, and artificial selection pose to
nature. Rockman’s works address specific environmental and political issues of our day. His work has been exhibited across the country
widely in solo and group exhibitions, including Pulp Art: Vamps, Villains, and Victors from the Robert Lesser Collection, The Brooklyn
Museum, Brooklyn, New York, 2003; Surrealism, Dada, and Their Legacies in Contemporary Art, Israel Museum, Jerusalem, 2007; and
Alexis Rockman, Smithsonian American Art Museum, Washington D.C., 2010.
For Prospect.2, Rockman has produced a large-scale painting, ”Battle Royale”, which will pit creatures that are native to Louisiana against
animals that have been introduced by humans into the Southern ecosystem over the last 500 years.

Battle Royale, 2011
Oil on wood/ 8 x 18 feet
Courtesy of the Artist and the Collection Gian Enzo Sperone, New York
**will be on display for Prospect.2

JOYCE J. SCOTT (USA, 1948)
Newcomb College Art Gallery
A native of Baltimore, Maryland, Joyce J. Scott has produced a prolific body of work that explores elements of African and Native American
experiences. Her iconic and striking creations transform vernacular arts and craft traditions into provocative, stirring sculptures that also
use comic books and television as tools by which to incorporate elements of popular culture. Scott has exhibited widely across the United
States and a major retrospective of her work at The Baltimore Museum of Art toured across the South in 2007.
Scott has said, “It's important to me to use art in a
manner that incites people to look and then carry
something home - even it it's subliminal - that might
make a change in them.” Prospect.2 will present viewers
with the opportunity to do just that through the
presentation of a selection of artworks that will range in
size from small dolls to large-scale installations. An
outdoor sculpture, produced especially for Prospect.2 at
the local glass studio Inferno, will welcome the visitors
outside the Gallery.

Cobalt, Yellow Circles, 2010
Glass Beads, thread/21 x 19 3/4 inches
Courtesy of Goya Contemporary, MD

JENNIFER STEINKAMP (USA, 1958)
New Orleans Museum of Art
Jennifer Steinkamp’s animated installations challenge viewer’s
perceptions of architectural space, motion and perception through the
use of videos and new media. Her works provide a transformation
and synthetic experience in which the viewer questions their
perception of space. Steinkamp has been the recipient of numerous
grants and awards, including COLA, the City of Los Angeles
Individual Artist Fellowship Award, Los Angeles, 2000-2001, and the
Fund for U.S. Artists, the 11th Cairo International Biennale, Cairo,
2008. Her works have been televised and exhibited internationally,
including several commissions for site-specific buildings such as the
Denver Art Museum, 2006, and the Getty Museum, 2008. The
Museum of Contemporary Art in San Diego is holding a retrospective
of her work until January of next year.
For Prospect.2, Steinkamp will be producing a new work based on the
history of the Rodin sculpture “The Age of Bronze” (formerly titled Le
Vaincu, (the Vanquished)), normally displayed in the Atrium of the
New Orleans Museum of Art. The installation is an homage to Rodin's
first publicly exhibited work and his second life size sculpture which
brought him notoriety and scandal: critics could not believe it was
sculpted, and Rodin was accused of having casted the body to achieve
the realistic detail. The artist has taken Rodin’s words, describing his
work not as posed gestures, but as actions in between movements, as
point of departure. The animation is created from Rodin's point of
view.

The Vanquished, 2011
Computer Animated Light Projection/ 10.5 x 5 feet
Image Courtesy of the Artist
**will be on display for Prospect.2

DAN TAGUE (USA)
Contemporary Arts Center
Dan Tague, a resident of New Orleans, who has gained international acclaim for his merging sculpture and photography with
unconventional materials, such as United States Currency, in order to create persuasive political statements. By manipulating the
aesthetic qualities of his materials, Tague emphasizes the contradictions that arise between the appeal and evils of money. Tague is the
recipient of numerous awards, including grants from the Joan Mitchell Foundation and the Pollock Krasner Foundation. His work is
featured in the permanent collections at the New Orleans Museum of Art, New Orleans; the Louisiana State Museum, New Orleans; and
the Whitney Museum of American Art, New York.
At Prospect.2, Tague’s multi-media installation, “U.S. Dept. of Civil Disobedience” will promote contemplation of political and social
issues as expressed in symbols that surround us.

U.S Department of Civil Obedience, 2011
Multi-media Installation/ Variable Dimensions
Courtesy of the artist and Jonathan Ferrara Gallery, New Orleans
Photography Credit: Mike Smith

ROBERT TANNEN (USA, 1937)
World Trade Center
Longtime New Orleans resident, artist Robert Tannen has had an extensive artistic career that draws on his experiences as an artist, urban
planner, designer, and social activist, highlighting ideas and the artwork as a creative activity, rather than as passive object of consumption.
His most recent large retrospective, Stardust: Objects, Ideas, and Prospects, took place at the Ogden Museum of Southern Art in 2008,
showcasing paintings, drawings, sculptures, proposals and conceptual works that traced Tannen’s evolution as an artist and an urban
planner from the 1950s to the present. The exhibition also highlighted the collaborations between Tannen and noted artists and architects
such as Frank Gehry, Maya Lin or Mark Di Suvero, with whom Tannen lived the dynamic Tenth Street Scene that flourished during the
1950s and 1960s in New York.

Grains of Sand#12, 2011
Installation Shot: Crystal Bridges
Museum of American Art, Bentonville,
Arkansas
Photo Credit: Paul Boudousquie

GRAZIA TODERI (Italy, 1963)
Contemporary Arts Center
Grazia Toderi is a leading contemporary Italian artist who draws on Italy’s rich history of art, such as the works of Giotto, while
integrating her own, contemporary experiences. Her large-scale video projections are created using unexpected elements, such as satellite,
military, and survellience-footage, in order to envision the infinite. The artist describes her works as ‘frescoes of light’, befitting her status
as one of Italy’s leading contemporary artists. A regular at the Venice Biennial, Toderi’s recent solo shows include Fantasia, Base/Progetti
per l’arte, Florence, Italy, 2008; Grazia Toderi, Serralves Museum of Contemporary Art, Portugual, 2010; and Directions: Grazia Toderi,
Hirshhorn Museum and Sculpture Garden, Washington D.C., earlier this year.
For Prospect.2, Toderi has proposed a double video projection, “Atlante”, accompanied by a new series of her metal drawings, especially
produced for the Biennial.

Atlante, 2010
Two video projections, loop/
variable dimensions, color, stereo
sound
Installation view, Museu Serralves,
Porto, 2010
**will be on display for Prospect.2

FRANCESCO VEZZOLI (Italy, 1971)
The American Italian Cultural Center
Over the past decade Francesco Vezzoli has gained recognition
throughout the art world famous for his reinvention of kitsch in films
featuring international celebrities of cinema. In addition to his
cinematography, he is an accomplished painter and sculpture. He has
participated in exhibitions worldwide, among them at the Moderna
Museet in Stockholm, where he was paired with another artist that was
fascinated by the celebrity and media cult, Salvador Dalí; and in
“Something About Mary “ at the Metropolitan last year. His work has
been exhibited at many institutions including: The Films of Francesco
Vezzoli, The New Museum of Contemporary Art, New York, 2002;
Marlene Redux: A True Hollywood Story (Part One), Tate Modern,
London (2006); Dalí Dalí Featuring Francesco Vezzoli, Moderna
Museet, Stockholm (2009-2010); and Marlene Redux: A True
Hollywood Story!, Kunsthalle Wien, 2009.
For Prospect.2 Vezzoli will present Sophia Loren, a sculptural
installation at the Piazza d’Italia. Designed in 1978 by renowned
architect Charles Moore, and adjacent to the American Italian Center
in downtown New Orleans, the Piazza gained notoriety as a symbol of
late Post-Modernism and is one of Moore’s best-known and influential
works.
in downtown New Orleans.

Sophia, 2011
Bronze sculpture
6 ft. tall
Courtesy of the artist and Gagosian Gallery,
New York
**will be on display for Prospect.2

PAWEŁ WOJTASIK (Poland, 1952)
Exhibiting at the Delgado Community Center
Paweł Wojtasik’s work is composed of critical documentary style videos exploring themes related to consumerism, material waste, and
production. His work presents the unexpected reality about what goes on behind the scenes as objects are made, used, thrown away, or
reused. In some cases it is beautiful, while in other cases it is horrific.
Wojtasik will present Below Sea Level, a 360-degree panoramic video installation with sound by Stephen Vitiello. The video was produced in
response to Hurricane Katrina and filmed in the course of 3 years in New Orleans and surroundings. For its presentation at Prospect.2, the
artist is incorporating new footage, which, among other issues, explores the consequences of the B.P. Oil Spill and other factors leading to
the destruction of Louisiana marshlands.

Below Sea Level (Uncle Lionel Batiste and Benny Jones in Front of Benny’s FEMA Trailer), 2009-2011
Still from 360° panoramic video with sound by Stephen Vitiello
Courtesy the artist and Priska C. Juschka Fine Art, New York
A Made at MASS MoCA Commission
**will be on display for Prospect.2
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Welcome to Prospect.2
Dear Educator,
Prospect New Orleans is founded on the principle that art engenders social progress. We also
believe that art is a powerful learning tool, one that encourages higher order thinking like
creativity, problem solving and critical thinking. Through the biennial, our education programs
and these curriculum materials we hope to spark learning through contemporary art.
Enclosed in this curriculum packet are pre- and post-visit activities designed to use the
biennial as a platform/framework for engaging discussions and new thinking about art
and its role in contemporary society. We have designed the curriculum so that most
activities are easily modified for different age groups or abilities. The curriculum also
suggests project extensions and modifications for different subject areas. In addition, the
curriculum includes a timeline, glossary, a framework for looking at and analyzing art,
links to the Louisiana Content Standards for art and other suggested web resources, and
the P.2 Artist/Venue Key. You can also download the supplemental artist packet to
access sample images and information about all the Prospect.2 artists that you can use in
your classroom.
Feedback is always welcome. We would love to know what you think of our materials and
your Prospect experience. Email us at education@prospectneworleans.org. For more
information about our education and public programs please visit:
http://www.prospectneworleans.org/prospect2-education/
We look forward to seeing you and your students at Prospect.2,

Takema Robinson-Bradberry
Education Coordinator
Prospect. 2

	
  

Tara Foster
Education Intern
Prospect.2

Beverly Cook
Art Department Chair
McMain High School
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Introduction to Prospect.2 	
  
Launched in 2008, Prospect.1 New Orleans was the largest biennial of international
contemporary art ever mounted in the United States. Conceived by Dan Cameron in the
tradition of the great international biennials, such as the Venice Biennale and the Bienal de São
Paulo, the Prospect New Orleans Biennial showcases new artistic practices from around the
world in a setting that is both historic and culturally unique, and contributes to the revitalization
of New Orleans.
Prospect New Orleans is founded on the principle that art engenders social progress. In its
inaugural year, Prospect.1 New Orleans featured 81 artists who exhibited at 24 venues
throughout the city, occupying a combined 200,000 square feet of space spread widely over
miles of the city’s eclectic and historic neighborhoods. Prospect.2, the second iteration, will take
place October 22, 2011 – January 29, 2012 and features 27 artists from 9 different countries
including the U.S., France, Italy, Sweden, Poland, Japan, Chile, Iceland and Vietnam.
In the words of Cameron, "New Orleans has long been an urban wonderland where
creative spirits by the thousands came from elsewhere to live and work, and from that
starting point, it is becoming transformed into a place where art lovers from around the
world can indulge in the city's natural and cultural beauty, while enjoying some of the
most exciting new art being made today. We are working to make Prospect New Orleans
a model example of how art can promote social justice and be a catalyst for the
revitalization of a historic American city."
Prospect.2 Artists:
Sophie Calle (b. France)	
  
Nick Cave (b. USA)
Jonas Dahlberg (b. Sweden)
Bruce Davenport Jr. (b. USA)
Dawn DeDeaux (b. USA)
R. Luke DuBois (b. USA)
George Dunbar (b. USA)
Keith Duncan (b. USA)
William Eggleston (b. USA)
Nicole Eisenman (b. France)
Karl Haendel (b. USA)
Ragnar Kjartansson (b. Iceland)
William Pope.L (b. USA)
An-My Lê (b. Vietnam)
Ivan Navarro (b. Chile)

	
  
Lorraine O’Grady (b. USA)
Tsuyoshi Ozawa (b. Japan)
Gina Phillips (b. USA)
Ashton T. Ramsey (b. USA)
Alexis Rockman (b. USA)
Joyce J. Scott (b. USA)
Jennifer Steinkamp (b. USA)
Dan Tague (b. USA)
Robert Tannen (b. USA)
Grazia Toderi (b. Italy)
Francesco Vezzoli (b. Italy)
Paweł Wojtasik (b. Poland)
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In addition to the projects organized by Prospect.2, a number of artists, including
Canadian sculptor Michel de Broin, environmental artist Brandon Ballengee, and
Seattle-based Don and Patricia Fels, have been invited to develop major new projects
that will premiere simultaneously in New Orleans.
Prospect.2 Venues:
Works will be shown at sites throughout several different neighborhoods of New
Orleans, including the French Quarter, Tremé, St. Claude, the Warehouse District, City
Park, and Tulane and Xavier Universities. Venues range from museums and major
cultural institutions, to public spaces, and non-traditional exhibition spaces. For the first
time, Prospect will also exhibit in Lafayette, Louisiana with a video installation by
Ragnar Kjartansson presented at the Acadiana Center for the Arts. Additional Prospect.2
venues include: the New Orleans Museum of Art; Isaac Delgado Art Gallery; Xavier
University, Arts Village; New Orleans African American Museum; Ogden Museum of
Southern Art; Contemporary Arts Center; Louisiana State Museum; Historic New
Orleans Collection; The American Italian Cultural Center; New Orleans Healing Center;
Newcomb Art Gallery; and UNO St. Claude Gallery.
Venue hours:

	
  

Wednesday to Sunday from 11:00 AM to 4:00 PM.
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Pre-Visit Lesson 1: What is Art? 	
  
Upper Elementary, Middle, and High School
Suggested Time Frame: 1 class period
Objectives
•
•
•
•

Introduce students to Visual Thinking Strategies framework for looking at art.
Introduce students to basic art vocabulary.
Prepare students for engaging with art in the Biennial.
Develop a working definition of art.

Introduction
The definition of art and the criteria for what makes “good” art are subjective. Students
should contemplate their personal definition of art and create a working definition in
preparation for visiting Prospect.2. Students should consider what materials they think
artists should create with and what subject matter, if any, they expect artists to address.
After viewing the exhibit, students should reflect on whether or not the exhibition shifted
their personal definition of art.

Resources/Materials
•
•
•
•

Prospect.2 Artist Images (Supplemental Artist Packet, available for download via
http://www.prospectneworleans.org/prospect2-education/)
Paper
Pencils/Pens
Visual Thinking Strategies Framework (See Appendix)

Suggested Procedure
1. Explore student’s ideas about art. Show students the two images below. Ask
students to compare and contrast the images by asking them the following questions:
•
•
•
•

Do you consider these images art?
If so, which image do you consider art and what makes you say that?
If not, what makes you say that?
What makes one image art and the other not art?

© US Biennial Inc, 2011
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OZAWA TSUYOSHI
Vegetable Weapon: Creole Gumbo/New Orleans, 2011
C-Print/47 ⅕ x 57 1/10

2. Students consider their personal preferences. Now, ask your students to
consider a variety of art forms—such as visual art, music, performance, dance, film,
video, and literature. Ask students to take a few minutes to write a response to the
following questions:
• What kind of art do you like? Why does this appeal to you?
• What materials do you expect visual artists to use?
• What do you think makes an artwork effective/good?
• What is the role of art today?
• What kind of art do you expect to see at Prospect.2?

© US Biennial Inc, 2011
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3. Creating a Definition. Ask students to write down their personal definition of art.
Introduce the definition below. Ask students to discuss their thoughts.
ART=a creation from the head, the hands and the heart

© US Biennial Inc, 2011
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Pre-Visit Lesson 2: New Orleans, An International City of Art	
  	
  
Upper Elementary, Middle, and High School

Suggested Time Frame: 1 class period
Objectives
•
•
•

Students will learn about important events in New Orleans history.
Students will explore the international influences that shaped New Orleans
culture.
Students will create a visual timeline of significant events in New Orleans, world
history and art history.

Introduction
New Orleans is a unique, international city influenced by many cultures including the
French, Spanish, Native American and various African cultures. Students will explore the
history of New Orleans in relationship to the world history and art history.

Resources/Materials
•
•
•
•
•

Timeline of New Orleans History (See Appendix)
Prospect.2 Artist Images (via the Supplemental Artist Packet)
Paper
Pencils/Pens
Visual Thinking Strategies Framework (See Appendix)

Suggested Procedure
1. Introduce New Orleans History. Ask students what historical events they think
have shaped New Orleans. Select dates/events of historical and cultural significance
that you think students should know. Use the timeline as a resource.
2. Discuss Prospect.2 Artists. Introduce students to P.2 artists listed below whose
work incorporates references to New Orleans history. Use the questions below to
encourage conversation:
• How does this artwork reflect on historical events that we have discussed?
• How does the artist visually represent these historical events?
Suggested Prospect.2 Artists
• Sophie Calle
• Dan Tague
• Bruce Davenport
• Keith Duncan
• Ashton Ramsey

•
•
•
•

An-My Lê
Paweł Wojtasik
Nick Cave
Alexis Rockman

3. Create a Visual Timeline of New Orleans History. Students should choose or
be assigned 3-5 chronological events from New Orleans history. Students should
create a collage of each image and answer the questions: WHO, WHAT, WHEN,
WHERE, WHY & HOW?

© US Biennial Inc, 2011
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Lesson Modifications and Extensions (Additional Project Ideas)
•
•
•

Students can do additional research on events in New Orleans history.
Students can do extended research on Prospect.2 artists
Students can create captions and descriptions for timeline collages.

© US Biennial Inc, 2011
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Post-Visit Lesson 1: My Review of Prospect.2	
  
Elementary, Middle, and High School
Suggested Time Frame: 1 class period
Objectives
•
•
•

Students will write a review of Prospect.2.
Students will think critically about the images and ideas presented in the
exhibition.
Students will learn and apply new vocabulary words and applied key terms from
the exhibition to their review.

Introduction
Art is subjective. Students should consider their own point of view about the art in
Prospect.2. Using the following worksheet, students should write a review of a selected
piece of art on exhibit.

Resources/Materials
•
•
•
•
•

Copies of Prospect.2 Exhibition Review Sheets
Prospect.2 Artist Images (via the Supplemental Artist Packet)
Paper
Pencils/Pens
Visual Thinking Strategies Framework

Suggested Procedure
Ask students to choose one work from Prospect.2 and sketch it in the space provided on
the exhibition review sheet. Students should use the questions provided to write a review
of Prospect.2.

Lesson Modifications and Extensions (Additional Project Ideas)
•
•
•

Compile students’ reviews of Prospect.2 into a class arts-zine.
Students can create a list of their top picks from the exhibition.
Have students create postcards with their illustration on one-side and their
review of Prospect.2 on the other. Students can address and mail their reviews to
a friend.

© US Biennial Inc, 2011
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My Review of Prospect.2
1. Select a work from Prospect.2. Sketch the work below.

Use the back of this sheet to answer the following questions:
•
•
•
•
•
•
•
•
•
•
•
•
•

What is the name of the work?
Who is the artist?
What year was it created?
Describe the image in as much detail as possible. What do you see? Include
objects, colors, description of the background, etc.
How does this make you feel? What did you see in the image that made you feel
that way?
What do you think is going on in this image? What do you see that makes you say
that?
Why did you choose this image to write about? Be specific: was it the material the
artist used, the content or subject of his or her art, or the way it was displayed?
What were your expectations before visiting the exhibition?
What was most memorable about your visit?
Was there a work of art you did not like? If so, why?
Did you see anything that was surprising or unexpected? If so, explain.
Did anything you see challenge your ideas about how you define art?
Did you see any recurring issues or topics throughout the exhibition?

© US Biennial Inc, 2011
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Post-Visit Lesson 2: The Art of Ecology	
  
Elementary, Middle, and High School
Suggested Time Frame: 1 class period
Objectives
•
•
•

Students will explore the concepts of ecosystems, native species and non-native
species.
Students will explore the Prospect.2 artists, Alexis Rockman’s painting “Battle
Royale.”
Students will create their own fictional habitat and fictional species.

Introduction
The Louisiana wetlands are considered one of the most unique ecosystems on our planet.
In the painting “Battle Royale”, Prospect.2 artist, Alexis Rockman, creates a fictional
scenario that pits indigenous species from the Louisiana wetlands against invasive
species. In this fictional scenario, Rockman uses his imagination to illustrate a battle
between the animals and plant life of the bayou in the absence of mankind.

Resources/Materials
•
•

“Battle Royale” by Alexis Rockman
Various arts materials including paper, colored pencils, markers, clay, shoeboxes,
construction paper, paint, paint brushes etc.

Suggested Procedure
1. Define ecosystem. Begin by asking students for their definition before providing
the following definition.
An ecosystem is a biological environment consisting of all the organisms living in a
particular area, as well as all the nonliving, physical components of the environment
with which the organisms interact, such as air, soil, water and sunlight.
2. Discuss the features of the ecosystem of Louisiana’s Wetlands
Facts about Louisiana’s Wetlands:
The wetlands are divided into two main categories:
• Swamps which are forested wetlands
• Marshes which include fresh water, brackish water, and saltwater
The forested wetland ecosystem includes deciduous trees, small woody plants,
alligators, turtles, frogs, salamanders, herons, egrets, ibises, crayfish, and much
more…don’t forget, lots of BUGS!
The marsh ecosystems include 93 species of plants, turtles, alligators, snakes,
muskrats, egrets, herons, and ducks living in the freshwater system. The saltwater
system is home to only 17 species of plants, blue crabs, speckled trout, redfish and
shrimp. Finally, the brackish systems are home to many grasses and reeds, fish and
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shellfish like shrimp.
Louisiana is losing about 17.2 sq. mi. of wetlands every year do to natural and human
processes. This means that about the area of a football field is being lost every 30
MINUTES!!
Saltwater intrusion is speeded up by human activities such as the building of canals,
and by introducing non-native species, such as the Nutria. Non-native species often
thrive in their new environments due to lack of natural predators. Without predators
the species population gets out of control, and they end up crowding out endemic
and native species by competition for food and space.
3. Introduce and Discuss Alexis Rockman’s painting “Battle Royale”

ALEXIS ROCKMAN
Battle Royale, 2011
Oil on wood/ 8 x 18 feet
Courtesy of the Artist and the Collection Gian Enzo Sperone, New York

Discussion Questions:
• What do you see in this painting?
• What do you think is going on?
• What makes you say that?
• What animals and plants do you recognize?
• What animals and plants do you not recognize?
• What do you think this the impact of non-native species on native species?
• What do you think the impact of mankind is on the environment?
4. Create your own ecosystem
Students will create their own ecosystem complete with fictional
organisms, plant life and environmental
• What are the properties of the water in your ecosystem?
• What are the properties of the air, including temperature in your ecosystem?
• How much sunlight is there in your ecosystem?
• Create 2 imaginary animals for each animal classification (reptile, amphibian,
mammals, birds, and fish) and 2 imaginary plants that live in your ecosystem.
• Create an imaginary scientific name and write a description for each of your
© US Biennial Inc, 2011
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•

imaginary animals and plants.
Illustrate your ecosystem using materials provided by your instructor. (Students
can paint, draw or create a 3-d diorama of their ecosystem)

Lesson Modifications and Extensions (Additional Project Ideas)
Students can create a key for their ecosystem
Students can research various ecosystems and write a report on the indigenous and
foreign animals and plant life.
Students can research and write a report on the impact of invasive species.
Students can research and write a report on the impact of mankind on the Louisiana
wetlands. Is mankind an invasive species?

© US Biennial Inc, 2011
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Post-Visit Lesson 3: Art & Social Critique 	
  
Middle, and High School
Suggested Time Frame: 1 class period
Objectives
• Students will explore Prospect.2 artists who art addresses social issues including
Keith Duncan, Joyce Scott and Dan Tague.
• Students will create their own artwork addressing social themes.

Introduction
Many artists use their art to express their point of view about issues in our society.

Resources/Materials
•

Prospect.2 artist images

Suggested Procedure
1. Looking At Prospect. 2 Artists. Divide students into small groups and ask
students to view and discuss the images below using the following questions:
• What do they see?
• What medium did the artist use? How does this medium affect the work of art
and its meaning(s)?
• What do they think the artist is trying to say? Why?

KEITH DUNCAN
Down By the River Side, 2010
Acrylic on fabric on canvas/6 x 9 feet
Courtesy of the artist

© US Biennial Inc, 2011
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JOYCE J. SCOTT
Lynched Tree, 2011
Plastic and glass beads, blown glass, thread, wire, wooden pole, and
metal armature / Variable dimensions
Courtesy of Goya Contemporary and the artist, Baltimore,
Maryland

DAN TAGUE
U.S Department of Civil Obedience, 2011
Multi-media Installation/ Variable Dimensions
Courtesy of the artist and Jonathan Ferrara Gallery,
New Orleans
Photograph Credit: Mike Smith

© US Biennial Inc, 2011
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2. Ask students to discuss some of the most important social issues affecting our city,
country and world.
Examples:
• Consumer Consumption
• The Environment
• The BP Oil Spill
• Bullying
• Corporate Greed
• Rebuilding New Orleans
• Crime & Criminal Justice
• Women’s Rights

•
•
•
•
•
•
•

Immigrant Rights
War & Defense Spending
Inequity in Education
Racism
Foreign Policy
Eminent Domain & Property
Rights
Gay Marriage

3. Ask students to create a mixed-media artwork based on a social issue. The artwork
should incorporate at least 5 objects and text into a mixed media artwork that clearly
conveys a message about their social issue.

© US Biennial Inc, 2011
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Visiting Prospect.2
PROSPECT.2 TICKETS FOR STUDENTS
Prospect.2 tickets are half priced for students with valid student I.D. Each ticket admits
one person to all Prospect.2 venues during opening hours from October 22nd, 2011 to
January 29th, 2012, Wednesday through Sunday from 11:00 AM to 4:00 PM.
Prospect.2 Student Tickets:
$5 - day pass
$10 - week pass
$15 - season pass
- Tickets are non-transferrable and non-refundable.

PROSPECT.2 GUIDED SCHOOL TOURS
Guided school tours are FREE for school-age children at The Contemporary Art Center
and The New Orleans Museum of Art. Tours will be lead by trained Prospect.2 docents
and can be adapted for all ages and academic interests.
To schedule a Prospect.2 guided tour please contact the venue you wish to visit (see
below). You must book your guided tour at least 2 weeks in advance. Please have
the following information ready when booking your guided tour:
• Group leader's name
• Number of students
• Group leader's cell phone
• Grade level of students
number
• Preferred date and time
• Group leader's email address
• Tour topic
• School's name, address, and
• Number of chaperones
phone number
The Contemporary Arts Center
Guided tours for school groups are available Tuesday, Wednesday, Thursday and
Friday from 10:00 AM to 1:00 PM. Each time slot accommodates a maximum of 50
first to eighth grade students or 70 ninth to twelfth grade students. Contact The
Contemporary Arts Center Education Department at mlamb@cacno.org or
504.528.3805 to book your Prospect.2 guided tour.
The New Orleans Museum of Art
Guided tours for school groups are available Tuesday, Wednesday, Thursday, and
Friday at 10:00 AM and 11:00 AM. Each time slot accommodates a maximum of 50
first to eighth grade students or 70 ninth to twelfth grade students. Contact the New
Orleans Museum of Art Department of Interpretation and Audience Engagement at
education@noma.org or 504.658.4128 to book your Prospect.2 guided tour.
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Appendices	
  
•
•
•
•
•
•

Glossary of Art Terms
Visual Thinking Strategies
Learning Standards
Web Resources
Prospect.2 Artist/Venue Key
New Orleans History Timeline
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Glossary of Art Terms	
  
Abstract: art that looks as if it contains little or no recognizable or realistic forms from the physical world.
Focus is on formal elements such as colors, lines, or shapes. Artists often "abstract" objects by changing,
simplifying, or exaggerating what they see.
Aesthetic
Analogous Colors: any set of three or five colors that are closely related in hue(s). They are usually
adjacent (next) to each other on the color wheel.
Art: the completed work of an artist which is the expression of creativity or imagination, or both that
portrays a mood, feeling or tells a story; works of art collectively
Artist: a practitioner in the arts, generally recognized as a professional by critics and peers.
Balance: a feeling of equality in weight, attention, or attraction of the various elements within a
composition as a means of accomplishing unity.
Biennale is Italian for "every other year" and can be used to describe any event that happens every two
years. It is most commonly used within the art world to describe an international manifestation of
contemporary art,
Birds-eye view: seeing from a point of view from an altitude or from a distance; a comprehensive view in a
downward direction; also called an "aerial view".
Collage: introduced by the Cubists, the technique of creating a work of art by adhering flat articles such as
paper, fabrics, string or other materials to a flat surface such as a canvas whereby a three-dimensional result
is achieved.
Color: a visual attribute of things that results from the light they emit or transmit or reflect; the visual
response to the wavelengths of light, identified as red, blue, green, etc.; primary and secondary colors; warm,
cool, and neutral colors, color value; hue; and intensity.
Complementary Color: two colors directly opposite one another on the color wheel. When placed next to
one another, complementary colors are intensified and often appear to vibrate. When mixed, brown or gray
is created. Red and green, blue and orange, and yellow and violet have the greatest degree of contrast. Redviolet and yellow-green, red-orange and blue-green, and yellow-orange and blue-violet are also
complementary colors.
Composition: the arrangement of the design elements within the design area; the ordering of visual and
emotional experience to give unity and consistency to a work of art and to allow the observer to comprehend
its meaning.
Contemporary Art: art produced at this present point in time or art produced since World War II
Expressionism: Post-World War I artistic movement, of German origin, that emphasized the expression of
inner experience rather than solely realistic portrayal, seeking to depict not objective reality but the
subjective emotions and responses that objects and events arouse in the artist.
Etching: an impression made from an etched plate; an intaglio process in which an image is scratched
through an acid-resistant coating on a metal plate. The plate is then dipped in acid, which eats into the
exposed surface.
Exhibition: A public showing of a piece or a collection of objects. Also called an exhibit.
Fine art: art created for purely aesthetic expression, communication, or contemplation. Painting and
sculpture are the best known of the fine arts.
Folk art: Art of people who have had no formal, academic training, but whose works are part of an
established tradition of style and craftsmanship.
Found Objects: the use of an object which has not been designed for an artistic purpose, but which exists
for another purpose already. Found objects may exist either as utilitarian, manufactured items, or things,
which occur in nature. In both cases the objects are discovered by the artist or musician to be capable of
being employed in an artistic way, and are designated as "found" to distinguish them from purposely created
items used in the art forms.	
  
Gallery: a room or series of rooms where works of art are exhibited.
Graphic art: two-dimensional art forms such as drawing, engraving, etching and illustration in their
various forms.
Juxtaposition: the act of placing or positioning items in the image area side by side or next to one another
to illustrate some comparison.
Installation Art: an artistic genre of three-dimensional works that are often site-specific and designed to
transform the perception of a space.
Medium: material or technique an artist works in; also, the component of paint in which the pigment is
dispersed.
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Mixed media: the art technique where an artist employs different types of physical materials such as ink
and pastel or painting and collage etc. and combines them in a single work.
Modern Art: artistic works produced during the period extending roughly from the 1860s to the 1970s, and
denotes the style and philosophy of the art produced during that era. The term is usually associated with art
in which the traditions of the past have been thrown aside in a spirit of experimentation. Modern artists
experimented with new ways of seeing and with fresh ideas about the nature of materials and functions of
art. A tendency toward abstraction is characteristic of much modern art
Museum: an institution that houses and cares for a collection of artifacts and other objects of scientific,
artistic, or historical importance and makes them available for public viewing through exhibits that may be
permanent or temporary
Negative space: the unoccupied or empty space left after the artist has laid down the positive shapes.
Outsider art: refers to works by those outside of mainstream society. Outsider art broadly includes folk art
and ethnic art as well as by prisoners, the mentally ill and others neither trained in art nor making their
works to sell them.	
  
Perspective: the art of picturing objects on a flat surface so as to give the appearance of distance or depth.
Point of view: the position from which something is seen or considered; for instance, head-on, from
overhead, from ground level, etc.
Pop Art: a style of art that seeks its inspiration from commercial art and items of mass culture (such as
comic strips, popular foods and brand name packaging). Certain works of art created by Andy Warhol and
Roy Lichtenstein are examples of pop art.
Portrait: a painting, photograph, or other artistic representation of a person.
Positive space: space that is occupied by an element or a form.
Post-Modernism: an art movement that was thought to be in contradiction to some aspect of modernism,
or to have emerged or developed in its aftermath. In general, movements such as Intermedia, Installation
art, Conceptual Art and Multimedia, particularly involving video are described as postmodern.
Primary colors: red, yellow, and blue. With these three colors (and black and white) all other colors can be
made. Mixing other colors cannot make the primary colors themselves
Proportion: a sense of appropriateness in the size relationship of different parts of a work.
Realism: a style of painting that depicts subject matter (form, color, space) as it appears in actuality or
ordinary visual experience without distortion or stylization.
Repetition: a series of repeated elements having similarity.
Rhythm: a patterned repetition of a motif, formal element, etc., at regular or irregular intervals in the same
or a modified form.
Secondary colors: green, purple, and orange. These three colors are derived from mixing equal amounts
of two of the three primary colors (see illustration).
Sculpture: any three-dimensional form created as an artistic expression. Sculpture is primarily concerned
with space: occupying it, relating to it, and influencing the perception of it.
Self portrait: a portrait an artist makes using himself or herself as its subject.
Shade: a color produced by adding black to a pigment.
Shape: an area that stands out from the space next to it or around it because of a defined boundary or
because of a difference of value, color, or texture.
Typography: the study and process of typefaces; how to select, size, arrange, and use them in general.
Texture: the tactile surface characteristics of a work of art that is either felt or perceived visually.
Tertiary colors: also called intermediate colors, these are blends of primary and secondary colors. Colors
such as red-orange and blue-green are tertiary colors.
Unity: and organization of parts so that all contributed to a coherent whole. It is the combined result of all
principles of design.
Volume: the mass of three-dimensional shapes in space.
Worm's-eye view: as if seen from the surface of the earth, or the floor looking up from below.
Art Mediums:
Photography
Painting
Sculpture
Mixed Media
Installation
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Collage
Fabric Art
Performance Art
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Visual Thinking Strategies
Visual Thinking Strategies (VTS) is based on a series of questions, which encourage
inquiry and open-minded thinking.
Teachers guide students through an examination of an artwork by asking three openended questions:
1. What do you see?
2. What do you see that makes you say that?
3. What more can you find?
Students are asked to:
1. Look carefully at works of art
2. Talk about what they observe
3. Back up their ideas with evidence
4. Listen to and consider the views of others
5. Discuss possible interpretations
Facilitation Techniques
1. Paraphrase comments neutrally
2. Point at the area being discussed
3. Link contrasting and complementary comments

Learning Standards	
  
Louisiana Content Standard
www.doe.state.la.us/curriculum/content_standards.html
National Learning Standards.
www.mcrel.org/compendium/browse.asp
Comprehensive Guide to National Learning Standards by content area
http://www.education-world.com/standards/national/index.shtml

Web Resources	
  
Prospect.2
www.prospectneworleans.org
Art:21: Art in the Twenty-First Century, is the only series on television to focus
exclusively on contemporary visual art and artists in the United States. Access
biographies, interviews, clips, images of art, and links to resources on the Web
www.pbs.org/art21
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Prospect.2 Artist/Venue Key 	
  
Art House on the Levee
ROBERT TANNEN (USA)
Contemporary Arts Center (CAC)
JONAS DAHLBERG (Sweden), GEORGE DUNBAR (USA), KARL HAENDEL (USA), GINA
PHILLIPS (USA), ALEXIS ROCKMAN (USA), DAN TAGUE (USA), GRAZIA TODERI (Italy),
OZAWA TSUYOSHI (Japan),
Delgado Community College, Isaac Delgado Art Gallery
PAWEŁ WOJTASIK (Poland/USA)
Historic New Orleans Collection, Brulatour Mansion and Courtyard
DAWN DEDEAUX (USA)
1850 House - Louisiana State Museum
SOPHIE CALLE (France)
Old U.S. Mint - Louisiana State Museum
WILLIAM EGGLESTON (USA), RAGNAR KJARTANSSON (Iceland), AN-MY LÊ (Vietnam/USA)
Newcomb College Art Gallery, Tulane University
NICK CAVE (USA), JOYCE J. SCOTT (USA)
New Orleans African American Museum
LORRAINE O’GRADY (USA)
New Orleans Healing Center
KEITH DUNCAN (USA)
Dutch Alley Performance Pavilion, French Market District
R. LUKE DUBOIS (USA)
New Orleans Museum of Art
BRUCE DAVENPORT, JR. (USA), NICOLE EISENMAN (France/USA), JENNIFER STEINKAMP
(USA)
Ogden Museum of Southern Art
ASHTON RAMSEY (USA)
Piazza d’Italia/The American Italian Cultural Center
FRANCESCO VEZZOLI (Italy)
UNO St. Claude Gallery
IVAN NAVARRO (Chile/USA)
Xavier University Arts Village
WILLIAM POPE.L (USA)
Acadiana Center for the Arts, Lafayette
RAGNAR KJARTANSSON (Iceland)
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New Orleans History Timeline
1718

Bienville officially founded New Orleans. In the same year, the Company of the
West began to import African men, 17 years or older, for sale at $660 per African.
1722 First record of free Africans in New Orleans. African Americans born into
freedom during this period came to be called gens de couleur libre or “free people
of color,” while enslaved Africans who were freed were called “free blacks.”
1723 New Orleans becomes the capital of the Louisiana colony.
1740s Enslaved Africans establish African market and cultural center in Place des
Negres, today Congo Square on Ramparts, just outside the French quarter.
1763 Treaty of Paris is signed ending the Seven Years War and resulting in Spain
taking possession of New Orleans from France.
1788 A large fire destroys more than 850 buildings in New Orleans.
1791 Enslaved Africans in Haiti revolted against French owners, defeated Napoleon's
army and became the first republic in the Americas free of slavery.
1800 France signs secret Treaty of San Ildefonso and reacquires New Orleans from
Spain.
1803 U.S. purchases a huge swath of land from the French once called ‘The Louisiana
Territory.’ France has to sell because the loss of Haiti and the defeat of its army
have impoverished the French government.
1808 Slave trade becomes ‘illegal’ though it continues. With the reduction of
kidnapped Africans coming to the U.S., the slave auction block became the major
means of purchasing enslaved labor. New Orleans became the largest slave
market in the U.S. (The auction block, originally located at the St. Louis Hotel,
corner of St. Louis and Royal in the French Quarter, was moved to the Old Mint
on Decatur Street after slavery ended.)
1811 Rebellion of enslaved Africans in St. John the Baptist Parish of Louisiana fails.
100 rebels are killed.
1812 War of 1812 begins with U.S. declaration of war on the United Kingdom.
Louisiana is admitted to the Union.
1853 Epidemic of yellow fever in New Orleans kills approximately 9,000 people.
1857 Mardi Gras debuts in New Orleans.
Before Civil War:
New Orleans developed a three-tiered racial hierarchy: whites on top, ‘Creoles’ or
mixed race people in the middle, Africans on the bottom. About 25% of total
population was Creole. Of these, 75% were skilled craftsmen, 25% were
professionals. Unlike enslaved Africans, Creoles were permitted to learn to read
and write; they could testify in court and own property. But they could not marry
whites.
1861 Louisiana secedes from the Union.
1862 Union army under George B. McClellan inflicts strategic defeat on Confederate
army led by Robert E. Lee at the Battle of Antietam; Approximately 23,000
casualties mark the bloodiest day in American history.
New Orleans surrenders to Union.
1865 13th Amendment to the Constitution abolishes slavery; U.S. Civil War ends.
1868 Louisiana Reconstruction government approves Constitution and extends voting
rights to black males and integrates public schools and public accommodations.
Louisiana readmitted to the Union.
1870 15th Amendment to the Constitution adopted; states the right to vote may not be
abrogated by color.
1872 Famed French Impressionist Edgar Degas lives and creates work in New Orleans

© US Biennial Inc, 2011

3	
  

© US Biennial Inc, 2011

1877

1896
1901
1909
1910
1911
1914
1917
1918
1919
1920
1927
1938
1939
1941
1947
1945
1954

1954
1958
1959
1960

1961

U.S. government withdraws federal troops from the South and disarms Southern
Black soldiers. Reconstruction ends. Violence, sharecropping, chain gangs,
prisons, disenfranchisement of Black voters and segregation become the law of
the land.
The Supreme Court delivers the Plessy v. Ferguson decision, affirming Louisiana
state law that mandated segregation.
Louis Armstrong, the father of Jazz, born in New Orleans.
National Association for the Advancement of Colored People (NAACP) founded
in the United States.
Local businessman Isaac Delgado offered $150,000 to the City Park Commission
for the purpose of creating a “temple of art for rich and poor alike,” originally
known as the Delgado Museum.
Delgado Museum becomes New Orleans Museum of Art
The First World War (World War I) begins after Germany declares war on
Russia; Archduke Franz Ferdinand is assassinated in Sarajevo, Serbia.
United States formally declares war against Germany.
Germany requests armistice; World War I ends.
The Treaty of Versailles is signed, blaming Germany for World War I and creating
a League of Nations.
19th Amendment to the Constitution gives women the right to vote
Fifteen inches of rain fall on New Orleans, causing widespread flooding. New
Orleans dynamites the Poydras levee to direct floodwaters away from the city.
Tennessee Williams arrives in New Orleans.
World War II begins when Germany invades Poland.
United States declares war on Japan; Germany and Italy declare war on United
States; Japanese launch surprise attack on U.S. fleet at Pearl Harbor.
“A Street Car Named Desire” opens on Broadway.
World War II ends with surrender of Germany and Japan.
Black students in New Orleans boycott “McDonough Day” which honors John
McDonough, called the ‘patron saint of New Orleans public schools.’ This action,
taken right after the U.S. Supreme Court declared segregated schools to be
unconstitutional, was called the first Louisiana boycott based on issues of racism.
The boycott was led by A.J. Chapital, a Black postal worker and NAACP activist.
The Supreme Court decision in Brown v. Board of Education strikes down the
precedent of Plessy v. Ferguson.
City Park facilities, state colleges and universities, and New Orleans transit
system are all integrated.
Black activists boycott stores of Dryades business district, which have a 90%
Black customer base. Boycott led by Consumers League, which later became a
younger, more militant CORE (Congress of Racial Equality) chapter.
Six-year old Ruby Bridges enters William Frantz Public Elementary School in
New Orleans. She is the first black student to enroll in the formerly all-white
school. Her presence triggers protests and an exodus of white students from the
school.
Black social clubs, coordinated under the umbrella of ‘United Clubs,’ boycotts
Mardi Gras for a year. They plan to host carnival parades or balls, and plan to use
the money saved to build a Black social hall. Instead, they donate the money to
the NAACP Legal Defense Fund.
Youth sit in at Woolworth’s on Canal Street as part of sit in movement
throughout South. In response, an elite secret ‘Citizens Committee of New
Orleans organized by the Chamber of Commerce begins to meet to oversee
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1962
1965
1963
1967
1970
1971
1972

1975
1978
1987
1988
2005

2008
2009
2011

process of integration in businesses. Their purpose is economic, and they want to
integrate without marches or demos.
After a lawsuit was filed to desegregate the institution, the board of Tulane
University votes to admit black students
Hurricane Betsy strikes New Orleans, bringing winds of 125 miles per hour,
causing widespread flooding, and killing dozens of residents.
NAACP Youth Council pickets 35 stores on Canal Street demanding that Black
people be hired above menial jobs. They believe in nonviolence but the right to
self-defense.
New Orleans Saints play inaugural game at Tulane Stadium.
The annual New Orleans Jazz & Heritage Festival is held for the first time, with
gospel singer and New Orleans-native Mahalia Jackson appearing.
Renowned jazz trumpeter and vocalist Louis Armstrong dies.
Louisiana legislature removes all Jim Crow laws from books. Intermarriage now
legal. Black people can move into white neighborhoods. But 1/ 3 of the legislators
refused to vote.
Equal Rights Amendment passed.
New Orleans Super Dome opens.
Ernest ‘Dutch’ Morial becomes first African American mayor of New Orleans.
Pope John Paul II visits New Orleans.
The Republican National Convention, which names George Bush as party
nominee for president, is held in New Orleans.
August 28: The National Weather Service issues an advisory, warning that
Katrina is a "potentially catastrophic category 5 hurricane."
August 29: Hurricane Katrina makes landfall on the Louisiana coast. Levees are
breached in New Orleans, flooding portions of the city.
August 30: Large parts of New Orleans are flooded as residents crowd the
Superdome.
August 31: Louisiana Governor Katherine Blanco and New Orleans Mayor Ray
Nagin order a complete evacuation of the city. The first buses transport residents
from the Superdome to Houston.
September 1: President George W. Bush asks Congress for $10.5 billion in relief
funds while National Guard troops help evacuate the Superdome.
September 2: President Bush flies to New Orleans to survey the damage after
praising Federal Emergency Management Agency (FEMA) director Michael
Brown for his handling of the crisis.
September 4: The Superdome is fully evacuated.
September 12: Under heavy criticism, Michael Brown resigns as director of FEMA
as water levels drop in New Orleans.
Prospect.1 opens to great fanfare worldwide.
President Barack Obama takes office as the first African-American President of
the United States.
Prospect.2 opens for public view until January 29, 2012.
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CALL FOR STUDENT ART SUBMISSIONS
Grades K through 6th
Deadline: December 15th
Students in grades Kindergarten through 6th are invited to submit
artwork for a Prospect.2 student exhibit inspired by the work of artist,
Ashton Ramsey. Students will use clothing as a canvas to create a
wearable artwork based on themes inspired by New Orleans. Clothing
items could include hats, jackets, shirts, pants, skirts, dress, ties or
other accessories. In keeping with Ramsey’s process, students will
adorn the clothing items with images and words that convey the
theme they select.
Students should submit a jpeg image of their artwork by Thursday,
December 15th to education@prospectneworleans.org. Students will
be invited to attend a reception at the Ogden Museum in January
2012 where students will wear their artwork and meet the artist.
For more information about Ramsey’s work, please download the
Prospect.2 Curriculum Guide and Prospect.2 Supplemental Artist
Packet.
	
  

CALL FOR STUDENT ART SUBMISSIONS
Grades 7th through 12th
Deadline: December 15th
Students in grades 7th through 12th are invited to submit work for the
Prospect.2 student exhibit and digital/sound installation inspired by
the work of Prospect.2 artists, William Pope.L and Dan Tague.
Students should submit 1-2 digital photographs in response to the
questions:
• What is uniquely New Orleans?
• Why do you love New Orleans?
Students should submit photography-based artwork. Students can
manipulate photographs using text or other materials. Digital images
of the work should be submitted in jpeg format to
education@prospectneworleans.org by Thursday, December
15th. Students selected for the exhibit would be notified on Tuesday,
December 20th, 2011.
All student images will be incorporated into a collaborative digital
work, accompanied by a sound installation created by students at
Lusher High School in collaboration with Prospect.2 artist Dan
Tague. The exhibition will be mounted at the Jazz and Heritage
Foundation’s gallery at 1205 N. Rampart Street. An opening reception
for participating student artists will be hosted by Prospect.2 on
January 12th, 2011.
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PROSPECT.2 STUDENT BIENNIAL
Prospect New Orleans was founded on the principle that the art of our
time can play a significant role in the revitalization of a vital U.S. city.
It has been our primary goal to put this principle into action and
celebrate the talent and vision of our city’s youth. Throughout the
Prospect.2 Biennial, the Education and Public Programs department
has worked to encourage the incorporation of contemporary art in the
classroom, as well as contemporary art making itself. The artwork
exhibited here conveys the hope, nuance, magic, and marvel of New
Orleans, as seen by her youngest residents. With the guidance of
professional, contemporary artists, students from all over New
Orleans have learned how artistic practice can provide an outlet for
how they view and experience the world around them. The Prospect.2
Student Biennial showcases the results of these various initiatives and
continues our efforts to promote the creative work of New Orleans’
budding young artists.
The Prospect.2 Student Biennial was made possible with the help and
sponsorship of our incredible partners. Our Education & Public
Programs department partners include The Roots of Music, the New
Orleans Museum of Art, Kids Rethink New Orleans Schools, the New
Orleans Kid Camera Project, and the Ogden Museum of Southern Art.
Tara Foster, Curator
Takema Robinson-Bradberry, Education Coordinator

Lorraine O’Grady + Kids Rethink New Orleans Schools
Through a series of workshops led by New Orleans Kid Camera Project and
Prospect.2, students from Kids Rethink New Orleans Schools created and selfcurated a series of photography in response to, and in conversation with,
Prospect.2 artist Lorraine O’Grady’s “Art Is…” project. During these workshops,
the Rethinkers learned about O’Grady’s work, digital photography skills, the
history of New Orleans as displayed through the Homecoming Project
performances, and some ideas behind contemporary art curation.
The students’ photography documents the first annual Homecoming Project, a
place-based storytelling performance series and secondline, produced by
Junebug Productions on December 3, 2011. Much like O’Grady’s exhibited
work⎯a photo essay documenting the first Harlem African-American Day Parade
that took place in New York in 1983⎯the Rethinkers used various photographic
techniques and gilded frames to re-imagine and re-frame the streets and people
of New Orleans.
“ Every photo I took was inspired by my past…I realized I was a stranger in my
own home and they brought everything that matters about NOLA to life for me.”
~Victoria Carter, Rethinker
“It felt fun walking around taking pictures that day. I enjoyed walking around
and talking to different people.”
~Latrice Tate, Rethinker
This project was created through a partnership between Prospect.2, New Orleans
Kid Camera Project, and Kids Rethink New Orleans Schools.
The New Orleans Kid Camera Project was created to address the psychological
and emotional impacts of Hurricane Katrina on children returning home to New
Orleans. Through the use of photography, creative writing and mixed media,
children explore their environment and express themselves, their stories and
feelings. By teaching children tangible skills and exposing them to new means of
expression, the Project hopes to empower them to impact their lives and
environment.
Kids Rethink New Orleans Schools are a group of students in New Orleans who
want to rethink and rebuild our schools after Hurricane Katrina. Rethinkers
come from all over New Orleans, and believe above all that no one deserves a
voice in rebuilding New Orleans schools more than the students who go to these
places every single day.

Bruce Davenport, Jr. + The Roots of Music
Bruce Davenport, Jr. and members of the Roots of Music Crusaders marching
band created this mural, inspired by New Orleans Mardi Gras parades. The
collaborative project began with a tour of the New Orleans Museum of Art,
accompanied by a workshop where the students interviewed the Prospect.2 artist,
on December 3, 2011. The following week, Davenport presented the students with
a partial drawing of this sixteen-section parade scene. The students completed
the drawing by designing the floats and adding color to the onlookers, thereby
capturing the spirit of New Orleans streets at carnival time. On Saturday,
December 17, 2011, The Roots of Music Crusaders marching band performed at
the New Orleans Museum of Art, in honor of the institution’s centennial birthday
celebration, and the collaborative mural was unveiled for its first public viewing.
Marching bands are an icon of New Orleans culture, but since Hurricane Katrina,
many schools have cut their music programs. Musician Derrick Tabb, member of
the Grammy-nominated Rebirth Brass Band, founded the Roots of Music to
provide music education in theory, history and practice to middle school students
who have had diminished opportunities to learn the skills needed to be in a
marching band. The Roots of Music offers transportation, after-school tutoring,
music instruction, instruments, and a hot meal Monday through Thursday 4-7
p.m. and on Saturdays from 10 a.m. – 2 p.m. The program is free, but requires a
serious commitment from students and their families.
This project was created through a partnership between Prospect.2, artist Bruce
Davenport, Jr., the New Orleans Museum of Art, and The Roots of Music.
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11/10/2011 3:57 PMView Responses
Definitely teacher workshops. I seldom have the opportunity to attend an art related workshop for teachers.
11/8/2011 8:16 PMView Responses
I would love to learn different techniques and hear different ideas for art lessons applicable to students K-3.
11/6/2011 8:02 PMView Responses
What kind of feedback will you get from the students? How will you track students who saw Prospect.1 art work? Will
you keep records of schools which do not take field trips to view the art work with the idea of targeting them for the
next exhibit?
11/6/2011 7:31 PMView Responses
Perhaps it would be nice to have images available in pdf format to discuss when we return from a field trip.
11/6/2011 5:23 PMView Responses

In December 2011, participant and Educator Trish Stoll also shared this feedback via email:
“I just wanted to give you a brief update on our project. I shared the activity from the workshop with a
group of my fifth graders and I asked them to consider problems or potential hazards to our coastal area.
During a brainstorming activity they did an incredible job naming events that have had an impact on our
coast: Katrina, BP oil spill, pollution-specifically some of the items that have negative effects on marine
life. I shared with them how contemporary artist often use their art to make a statement and that we
would create a piece of art making a statement about protecting our coastal area. When we return from
the holidays, the students will take a closer look at Alexus Rockman's painting and go through the
description and analysis process. The students decided to create a large diorama filled with villains and
superheroes. They will use recycled and new materials to create characters that symbolize litter,
hurricanes, oil spills...and also superheroes that protect against these villains. They have already started
sketching, naming, and planning. This project has motivated some of my most resistant students. It
should be interesting. I will take lots of photos and video.”

Education and Public Programs Survey, January-February 2012
Q1: How did you first hear about the Prospect.2 educational and public programming?
I knew about from Prospect 1. I actually sent an email requesting information on it.
2/2/2012 1:18 PMView Responses
web
2/2/2012 1:01 PMView Responses
email
2/2/2012 11:42 AMView Responses
from your emails
2/2/2012 7:28 AMView Responses
I have worked as a volunteer since Prospect 1. I also teach in Jefferson Parish and receive the emails.
2/2/2012 7:24 AMView Responses
school email to teachers
2/1/2012 9:41 PMView Responses
I dunno...i keep track of art things around town.
2/1/2012 9:03 PMView Responses
colleague
1/26/2012 11:41 AMView Responses
newspaper and emails
1/25/2012 7:09 PMView Responses
Craigslist
1/25/2012 5:39 PMView Responses

Q2: Did you receive our Education & Public Programs email newsletters?
9 respondents answered yes.
1 respondent answered no.
Q3: Do you follow Prospect.2 on Facebook or Twitter?
3 respondents replied Facebook
7 respondents replied neither.
SUB-QUESTION: Did you find our updates and posts helpful?
Yes
2/2/2012 1:18 PMView Responses
yes
2/2/2012 1:01 PMView Responses
email ones, yes
2/2/2012 7:28 AMView Responses
yes
2/2/2012 7:24 AMView Responses
Not so much... There were not so many posts. In fact, I think the last posts were some of mine from December.
1/25/2012 5:39 PMView Responses

Q4: Did you attend any Prospect.2 Education or Public events?
5 respondents replied yes.
5 respondents replied no.
SUB-QUESTION: How many Education or Public events did you attend, and which events did you
attend?
For educators at the CAC
2/2/2012 1:18 PMView Responses
I attended all of the lecture series at Tulane and found they were top notch and extremely interesting. It was great to
hear from the artists and see the visual presentations.
2/2/2012 7:24 AMView Responses
One.
2/1/2012 9:41 PMView Responses
Robert Tanner's exhibit of the wall murals that were painted by visitors

1/25/2012 7:09 PMView Responses
Four: The Marigny Parade at Washington Square Park, Arts Educators Tour at CAC, "What is Art" Secondline, &
Alexis Rockman
1/25/2012 5:39 PMView Responses

Q5: If you did not attend any Prospect.2 Education or Public events, please share any
reasons as to why.
6 respondents replied:
geographically inconvenient
2/2/2012 1:01 PMView Responses
timing
2/2/2012 11:42 AMView Responses
I live an hour away and couldn't fit them in my schedule.
2/2/2012 7:28 AMView Responses
I would have liked to attend more, but proximity and times interfered.
2/1/2012 9:41 PMView Responses
Always found out too late about them. They never sounded too interesting.
2/1/2012 9:03 PMView Responses
Time. Cost of transportation..Already had 2 other field trips in the fall related to a funded special community project..
1/26/2012 11:41 AMView Responses

Q6: Are you an Educator in the Greater New Orleans area?
7 respondents replied yes.
3 respondents replied no.
SUB-QUESTION: If yes, where do you teach?
Warren Easton
2/2/2012 11:42 AMView Responses
St. Tammany public school
2/2/2012 7:28 AMView Responses
Bonnabel High School
2/2/2012 7:24 AMView Responses
Lakeshore High School/Mandeville
2/1/2012 9:41 PMView Responses
St. Martin's Episcopal school
1/25/2012 7:09 PMView Responses

Q7: Did you use the Prospect.2 Curriculum Guide in your classroom?
3 respondents replied yes.
3 respondents replied no.
5 respondents replied “I did not know about the Curriculum Guide.
SUB-QUESTION: PLease share any feedback you have on the Curriculum Guide, as well as the
subject(s) and grade(s) you used the resource with.
Yes but as a teacher that has to plan at least 9 weeks before hand. The info came so. Late it was
impossible to plan field trips, etc to participate
2/2/2012 1:18 PMView Responses
I provided students with information and feedback from my visits to the different Prospect 2 events. I collected
images and information from the internet pertaining to the artists.
2/2/2012 7:24 AMView Responses
I used vocabulary and a couple of bits on artists.
2/1/2012 9:41 PMView Responses
already committed to another funded special community project
1/26/2012 11:41 AMView Responses
I teach art to students up to fifth grade.
1/25/2012 7:09 PMView Responses
I passed it on to my teacher friends.
1/25/2012 5:39 PMView Responses

Q8: Are you the parent of a student(s) in the Greater New Orleans area?
1 respondent replied yes.
9 respondents replied no.
SUB-QUESTION: If yes, where does your child(ren) attend school?
St. Andrew
2/2/2012 1:18 PMView Responses

Q9: What types of Education and Public programming would you like to see planned for
the next Prospect biennial?
More general education and awareness for the general public. Its amazing how many locals have no idea what it is
or that its going on.
2/2/2012 1:18 PMView Responses
videos. PODCASTS! University students love podcasts of lectures while they work in the studio. I cannot always get
them to do readings - but podcasts are great and accessible way to introduce concepts.
2/2/2012 1:01 PMView Responses
info from your partners
2/2/2012 11:42 AMView Responses
Perhaps you could send an educator and an artist out to a school for the day. The cost for us to bring busloads of
students to the city is prohibitive.
2/2/2012 7:28 AMView Responses
I remember the book that came out with the Prospect 1. I hope a similar publication is offered again and that
educators might be able to receive a discount.
2/2/2012 7:24 AMView Responses
More of same.
2/1/2012 9:41 PMView Responses
It felt pretty inauthentic. Like, I dunno, a bunch of New Yorkers coming to New Orleans to sell an idea of a city back
to itself. P2 seemed extremely alienated from the real visual arts culture that exists on the ground in NOLA. A lot of it
seemed to cater towards selling tickets rather than education. Trying to get rich snobs into the city and pretend that
NOLA is New York or LA or Miami. Seems like it failed.
2/1/2012 9:03 PMView Responses
On Site presentations to teachers and students at their schools on the Northshore. Many teachers here arrive at
work before 7 a.m.... I am too tired to attend educational programs at NOMA in the evening...and drive roundtrip
across the causeway to NOLA. I have a chronic medical condition which requires that I have to eat around 6 p.m. or
so in order to get to bed early and get started again at 4:30 a.m. to get ready for work.
1/26/2012 11:41 AMView Responses
unsure
1/25/2012 7:09 PMView Responses
More events similar to the secondline, Ashton Ramsay and Bruce Davenport's events.
1/25/2012 5:39 PMView Responses

Q10: Did you attend the Prospect.2 biennial?
6 respondents replied yes.
4 respondents replied no.
SUB-QUESTION: If yes, did you purchase a day pass or season pass?
Day
2/2/2012 1:18 PMView Responses
a day pass - and when I got to the UNO gallery site, it was closed!
2/2/2012 7:28 AMView Responses
season
2/2/2012 7:24 AMView Responses
no
2/1/2012 9:41 PMView Responses
Photo Copied VIP pass.
2/1/2012 9:03 PMView Responses
neither
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Ylva Rouse is Deputy Director for U.S. Biennial, Inc., the not-for-profit organization that
launched in 2007 in order to realize Prospect.1 New Orleans, the largest international
contemporary arts biennial presented in the US, and that has since presented two more editions,
Prospect.1.5 and Prospect.2; and is currently preparing Prospect.3 to take place in 2014. After
graduating from NYU in 1988 with a combined major of art, music and philosophy, she returned
to Spain and served as Exhibitions Curator at the Fundaçió La Caixa and later at the National
Museum Centro de Arte Reina Sofia in Madrid under María de Corral, where she organized many
international exhibitions, including touring retrospectives of work by Robert Ryman, Gerhard
Richter, Agnes Martin, and Richard Serra; exhibits by Jeff Wall and Robert Gober and, with Dan
Cameron, the seminal Cocido y Crudo (The Cooked and the Raw) in 1995, among many others.
During her stay at the Reina Sofia she also initiated and directed the Project Space of the
museum, showcasing the work of the younger generations. As Director of the Javier López
Gallery, she brought many contemporary artists to Madrid for the first time, including John M.
Armleder, Jenny Holzer, Liam Gillick, Peter Halley, or Tatsuo Miyajima. Since her return to
New Orleans, where she was born, she has collaborated and advised with many local arts
organizations, and works to promote best practices in the presentation and promoting of
contemporary art within the local context.
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List of Biennials Websites ‑ AICA international

List of Biennials Websites

Aichi
http://aichitriennale.jp/en/ [http://aichitriennale.jp/en/]
International art triennale, NagoyaAichi, Japan (SummerFall 2013)
AIM
http://www.aimbiennale.org [http://www.aimbiennale.org]
4th Edition Arts in Marrakech Biennale, Morroco (29 February  3 June, 2012)
Alexandria
http://www.alexbiennale.gov.eg/#Aft... [http://www.alexbiennale.gov.eg/#Aftermath]
25th Biennale for Mediterranean countries, Alexandria, Egypt (17 December 2009  31 January 2010)
APT 7
http://asiapacifictriennial.com/ [http://asiapacifictriennial.com/]
7th AsiaPacific Triennial of Contemporary Art, Brisbane, Australia (201213)
Asia Triennial Manchester
http://www.asiatriennialmanchester.com/ [http://www.asiatriennialmanchester.com/]
2nd edition of Asia Triennial Manchester, United Kingdom (1 October – 27 November 2011)
Athens
http://www.athensbiennial.org/ [http://www.athensbiennial.org/]
3rd Athens Biennial, Greece (22 October  11 December 2011)
Arsenale
http://artarsenal.in.ua/eng/event28.html [http://artarsenal.in.ua/eng/event28.html]
Kyiv, Ukraine (17 May  17 July 2012)
Auckland
http://www.aucklandtriennial.com/ [http://www.aucklandtriennial.com/]
5th Auckland Triennial of International Contemporary Art, New Zealand (2013)
Baltic Triennial of International Art
http://www.cac.lt [http://www.cac.lt/en./exhibitions/triennial/691]
10th Baltic Triennial of International Art, CAC, Vilnius, Lithuanie (25 September  22 November 2009)
Bamako
http://www.rencontresbamako.com [http://www.rencontresbamako.com]
9th African Photography Biennial, Bamako, Mali (1 November 2011  1 January 2012)
Benin 2012
http://www.biennalebenin.org [http://www.biennalebenin.org]
Abomey, Cotonou, Ouidah, Porto Novo, Benin (8 November 2012  13 Januray 2013)
Berlin
http://www.berlinbiennale.info [http://www.berlinbiennale.info]
7th Berlin Biennial, Germany (27 April  1 July 2012)
BIAB
http://www.bjbiennale.com.cn [http://www.bjbiennale.com.cn]
5th Beijing International Art Biennale, Beijing, China (Autumn 2012)
BIACS
www.aica‑int.org/spip.php?article464
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http://www.fundacionbiacs.com/ [http://www.fundacionbiacs.com/]
3rd International Biennial of Contemporary Art of Seville, Spain (2 October 2008  11 January 2009)
Bienal de Canarias
http://www.bienaldecanarias.org/ [http://www.bienaldecanarias.org/]
2nd Architecture, Art and Landscape Biennial of the Canaries, Spain (5 March  3 May 2009)
Biennial of Graphic Arts
http://29gbljubljana.wordpress.com/ [http://29gbljubljana.wordpress.com/]
29th Biennial of Graphic Arts, Ljubljana, Slovenia (23 September–20 November 2011)
Bienalfindelmundo
http://www.bienalfindelmundo.com/ [http://www.bienalfindelmundo.com/]
3rd edition of the "Bienal del Fin del Mundo" in Ushuaia, Argentina (October – November 2011)
Bjcem
http://www.bjcem.org/ [http://www.bjcem.org/]
15th Biennial of Young Artists from Europe and the Mediterranean, Skopje, FYROM (17 October – 6 November 2011)
Brighton Photo Biennial
http://www.bpb.org.uk [http://www.bpb.org.uk]
5th edition of Brighton Photo Biennial 2011, United Kingdom (2012)
Bucharest
http://www.bucharestbiennale.org [http://www.bucharestbiennale.org]
5th Bucharest International Biennial for Contemporary Art, Bucharest, Rumania (25 May  22 July 2012)
Busan
http://www.busanbiennale.org [http://www.busanbiennale.org]
Busan Biennale, Busan, South Korea (2012)
Cairo
http://www.cairobiennale.gov.eg/ [http://www.cairobiennale.gov.eg/]
12th Cairo Biennial, Egypt (12 December 2010  12 February 2011)
Carrara
http://www.labiennaledicarrara.it [http://www.labiennaledicarrara.it]
International Sculpture Biennale of Carrara, Italy (26 June – 31 October 2010)
Colombo Art Bienniale
http://colomboartbiennale.com/ [http://colomboartbiennale.com/]
2nd Colombo Art Biennale 2012, Sri Lanka (15 19 February 2012)
Contour
http://www.contourmechelen.be [http://www.contourmechelen.be]
5th Biennial of Moving Image, Mechelen, Belgium (27 August  30 October 2011)
Copenhagen Art Festival
http://ccaf.dk/ [http://ccaf.dk/]
Denmark (August – September 2012)
Cuenca
http://www.bienaldecuenca.org/ [http://www.bienaldecuenca.org/]
11th International Biennial of Cuenca, Ecuador (11 November 2011 – 31 January 2012)
Curitiba
http://www.bienaldecuritiba.com.br [http://www.bienaldecuritiba.com.br]
6th International Biennial of Contemporary Art of Curitiba, Brazil (18 September  20 November 2011)

www.aica‑int.org/spip.php?article464
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Dak’Art
http://www.dakart.org/ [http://www.dakart.org/]
10th edition of the Biennial of the contemporary african art in Dakar, Senegal (11 May  10 June 2012)
Documenta
http://d13.documenta.de/ [http://d13.documenta.de/]
Documenta 13, Kassel, Germany (9 June  16 September 2012)
Dublin Contemporary
http://www.dublincontemporary.com [http://www.dublincontemporary.com]
1st Dublin Contemporary, Ireland (6 September – 31 October 2011)
EchigoTsumari Triennale
http://www.echigotsumari.jp/ [http://www.echigotsumari.jp/]
5th Triennale, Japan (29 July – 17 September 2012)
Festival dell’arte Contemporanea
http://www.festivalartecontemporanea.it/ [http://www.festivalartecontemporanea.it/]
International Festival dedicated to contemporary art and its protagonists, Faenza, Italy (20  22 May 2011)
Florence
http://www.florencebiennale.org/ [http://www.florencebiennale.org/]
8th Florence Bienniale, Italy (311 December 2011)
Folkestone Triennial
http://www.folkestonetriennial.org.uk [http://www.folkestonetriennial.org.uk]
Cuttingedge contemporary art exhibition in the public domain, Folkestone, United Kingdom (25 June  25 September
2011)
Göteborg
http://goteborg.biennal.org/ [http://goteborg.biennal.org/]
International Biennial for Contemporary Art, Göteborg, Sweden (10 September  13 November 2011)
Greater New York
http://momaps1.org/exhibitions/view/310 [http://momaps1.org/exhibitions/view/310]
3rd iteration of the quinquennial exhibition organized by MoMA PS1 and The Museum of Modern Art, New York, USA (23
May – 18 October 2010)
Guangzhou
http://www.gztriennial.org/ [http://www.gztriennial.org/]
9th Guangzhou Triennial, China (23 September  27 November 2011)
Gwangju
http://gb.or.kr/?mid=sub_eng&mo... [http://gb.or.kr/?mid=sub_eng&mode=01&sub=01]
8th Gwangju Biennial, South Korea (7 September – 11 November 2012)
Havana
http://www.bienalhabana.cult.cu [http://www.bienalhabana.cult.cu]
11th Havana Biennial, Cuba (11 May – 11 June 2012)
Herzliya Biennial
http://www.herzliyabiennial.com/ [http://www.herzliyabiennial.com/]
The 3rd Herzliya Biennial of Contemporary Art, Israel (1020 October 2011)
Incheon Women Artists’ Biennale
http://www.iwabiennale.org/ [http://www.iwabiennale.org/]
www.aica‑int.org/spip.php?article464

3/8

10/22/12

List of Biennials Websites ‑ AICA international

South Korea (130 October 2011)
Istanbul
http://12b.iksv.org/en/index.asp [http://12b.iksv.org/en/index.asp]
12th International İstanbul Biennial, Turkey (17 September  13 November 2011)
KochiMuziris Biennale
http://www.kochimuzirisbiennale.org/ [http://www.kochimuzirisbiennale.org/]
1st international contemporary visual arts Biennale KochiMuziris Biennale, Mumbai, India (12 December 2012  13th
March 2013)
Kuandu Biennale
http://kdmofa.tnua.edu.tw/2010kb/ [http://kdmofa.tnua.edu.tw/2010kb/]
Kuandu Museum of Fine Art, Taipei, Taiwan (8 October  26 December 2010)
LAB
http://www.kilenartgroup.org/ [http://www.kilenartgroup.org/]
Luleå Art Biennial, Luleå, Sweden (22 June  11 September 2011)
Light Art
www.biennalelichtkunst.de [http://www.biennalelichtkunst.de/pages/en/kuenstler/index.artists_works.htm]
1st Biennale for International Light Art, Eastern Rurh Area, Germany (28 March  27 May 2010)
LIVE
http://www.livebiennale.ca/ [http://www.livebiennale.ca/]
International Performance Art Biennale, Vancouver, Canada (September 2011)
Liverpool
http://www.biennial.com/ [http://www.biennial.com/]
International festival of contemporary art (15 September  25 November 2012)
Lodz
http://biennalelodz.pl/ [http://biennalelodz.pl/]
4th Biennale in Lodz, Poland (June 2012)
London Open
http://www.whitechapelgallery.org/e... [http://www.whitechapelgallery.org/exhibitions/thelondonopen]
1st edition of The London Open, United Kingdom (4 July  14 September 2012)
Lyon
http://www.biennaledelyon.org/ [http://www.biennaledelyon.org/]
11th Biennial of Lyon, France (15 September  31 December 2011)
Manifesta
http://www.manifesta.org/ [http://www.manifesta.org/]
Manifesta 9 will take place in Genk, Province of Limburg, Belgium (1 June 2012  30 September 2012)
Manif d’Art
http://www.manifdart.org/ [http://www.manifdart.org/]
Manifestation internationale d’art de Québec, Canada (3 May – 3 June 2012)
Mediacity
http://mediacityseoul.kr/ [http://mediacityseoul.kr/]
7th Seoul International Media Art Biennale, South Korea (September 2012)
Mediations Biennale
http://www.mediations.pl/ [http://www.mediations.pl/]
3rd edition, Poznan, Poland (14 September – 14 October 2012)
www.aica‑int.org/spip.php?article464
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Mercosul
http://www.fundacaobienal.art.br/ [http://www.fundacaobienal.art.br/]
8th Bienal do Mercosul, Porto Alegre, Brazil (10 September  15 November 2011)
Merida
http://bienalinternacional.blogspo... [http://bienalinternacional.blogspot.com/]
Bienal Internacional de Arte Contemporáneo, Merida, Venezuela (19 November  18 December 2010)
Momentum
http://www.momentum.no/ [http://www.momentum.no/]
6th Nordic Biennial for Nordic Contemporary Art, Moss, Norway (18 June  2 October 2011)
Montréal
http://www.ciac.ca/ [http://www.ciac.ca/]
7th Biennale de Montréal, Canada (1  31 May 2011)
Moscou
http://4th.moscowbiennale.ru/en/ [http://4th.moscowbiennale.ru/en/]
4th Moscow Biennale of Contemporary Art (23 September – 30 October 2011)
Moscow International Biennale for Young Art
http://www.youngart.ru/ [http://www.youngart.ru/]
III Moscow International Biennale for Young Art 2012, Russia (10 July – 12 August 2012)
Münster
http://www.skulpturprojekte.de/ [http://www.skulpturprojekte.de/]
Sculpture projects muenster 07 (17 June  30 September 2007)
New Museum Triennial
http://www.newmuseum.org/exhibition... [http://www.newmuseum.org/exhibitions/448/the_ungovernables]
2nd New Museum "Generational" triennial, New York, USA (15 February – 22 April 2012)
New Orleans
http://prospectneworleans.org/ [http://prospectneworleans.org/]
Prospect 2, International Contemporary Art Biennial, New Orleans, USA (22 October 2011  29 February 2012)
New York
http://www.nybiennaleart.org [http://www.nybiennaleart.org]
New York Biennale Art, USA (1 July  31 August 2010)
Performa
http://performaarts.org/blog/perfo... [http://performaarts.org/blog/performa09/]
4th biennial of new visual art performance, New York, USA (1  21 November 2011)
Periferic
http://www.periferic.org/ [http://www.periferic.org/]
Periferic 8, Iasi, Romania (3  18 October 2008)
Pittsburgh
http://pittsburghbiennial.org/ [http://pittsburghbiennial.org/]
Pittsburgh, USA (10 June  23 October 2011)
Philagrafika
http://www.philagrafika2010.org [http://www.philagrafika2010.org]
International festival celebrating print in contemporary art, Philadelphia, USA (2 January 2010  11 April 2010)
Prague
http://praguebiennale.org/ [http://praguebiennale.org/]
5th Prague Biennale, Czech Republic (19 May – 11 September 2011)
www.aica‑int.org/spip.php?article464
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Rennes
http://www.lesateliersderennes.fr/ [http://www.lesateliersderennes.fr/]
3rd Biennale of Contemporary Art, Rennes, France (2012)
Riwaq Biennial
http://www.riwaq.org/ [http://www.riwaq.org/]
4th edition of Riwaq Biennial, Palestine (October 2012)
San Juan
http://trienalsanjuan.org/ [http://trienalsanjuan.org/]
3rd Trienniale, San Juan, PuertoRico (April – August 2012)
Santa Fe
http://www.sitesantafe.org/exhibiti... [http://www.sitesantafe.org/exhibitions/exhibitfr.html]
SITE Santa Fe Biennial, New Mexico, USA (20 June 2010  2 January 2011)
Sao Paulo
http://www.fbsp.org.br/ [http://www.fbsp.org.br/]
30th São Paulo Biennial, Brazil (25 September  12 December 2012)
São Tomé e Príncipe Biennial
http://www.facebook.com/bienalstp?s... [http://www.facebook.com/bienalstp?sk=info]
6th edition (1 November  30 November 2011)
Scape
http://www.scapebiennial.org.nz/ [http://www.scapebiennial.org.nz/]
6th Biennial of Art in Public Space, Christchurch, New Zeland (4 March  17 April 2011)
Shanghai
http://www.shanghaibiennale.com [http://www.shanghaibiennale.com]
8th Shanghai Biennale, China (23 October 2010  28 February 2011)
Sharjah
http://www.sharjahbiennial.org/ [http://www.sharjahbiennial.org/]
10th Biennial of visual arts and film, Sharjah, United Arab Emirates (16 March  16 May 2011)
Shenzhen & Hong Kong Bicity Biennale of Urbanism\Architecture
http://www.szhkbiennale.org/2011/?l... [http://www.szhkbiennale.org/2011/?lang=en]
Shenzhen, China (8 December 2011 – 18 February 2012)
Singapore
http://www.singaporebiennale.org [http://www.singaporebiennale.org]
International Biennial of contemporary art, Singapore (13 March  15 May 2011)
SITE Santa Fe
http://thedissolve.net/ [http://thedissolve.net/]
8th International Biennial, Santa Fe, USA (20 June 2010 – 2 January 2011)
Sydney
http://www.biennaleofsydney.com.au/ [http://www.biennaleofsydney.com.au/]
18th Biennale of Sydney  International Festival of Contemporary Art (27 June  16 September 2012)
Taipei
http://www.taipeibiennial.org/ [http://www.taipeibiennial.org/]
10th Taipei Biennial, Taiwan (September 2012)
Tate triennial
http://www.tate.org.uk/britain/exhi... [http://www.tate.org.uk/britain/exhibitions/altermodern/]
www.aica‑int.org/spip.php?article464
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London, United Kingdom (3 February – 26 April 2009)
Thessaloniki
http://www.thessalonikibiennale.gr/ [http://www.thessalonikibiennale.gr/]
3rd Thessaloniki Biennale, Greece (18 September – 18 December 2011)
T.I.C.A.B.
http://www.ticaalbania.org/ [http://www.ticaalbania.org/]
Tirana International Contemporary Art Biannual, Albania (18 September – 22 October 2009)
Utopics
http://www.interversion.org/utopics/ [http://www.interversion.org/utopics/]
11th Swiss Sculpture Exhibition, Biel/ Bienne, Switzerland (30 August  25 October 2009)
Vancouver Biennale
http://www.vancouverbiennale.com/ [http://www.vancouverbiennale.com/]
Public Art Exhibition, Vancouver, Canada (20092011)
Venezia
http://www.labiennale.org/ [http://www.labiennale.org/]
54th International Art Exhibition, Venezia, Italy (4 June  27 November 2011)
Videonale
http://www.videonale.org [http://www.videonale.org]
Videonale 13, Festival of Contemporary Video Art, Bonn, Germany (2011)
Whitney Biennial
http://whitney.org/ [http://whitney.org/]
Whitney Biennial 2012, New York, USA (1 March – 27 May 2012)
Whitstable Biennale
http://www.whitstablebiennale.com/ [http://www.whitstablebiennale.com/]
Festival of contemporary visual art exploring performance and artists’ moving image, United Kingdom (September 2012)
Wro 11
http://www.wrocenter.sisco.pl/bienn... [http://www.wrocenter.sisco.pl/biennale/wro11/entry/]
14th Media Art Biennale, Wroclaw, Poland (May  September 2011)
Yayasan Biennale Yogyakarta
http://www.biennalejogja.org/ [http://www.biennalejogja.org/]
Biennale Jogja XI 2011 Edition #1: Indonesia and India Meeting, Yogyakarta, Indonesia (26 November 2011 – 8 January
2012)
Yokohama
http://www.yokohamatriennale.jp [http://www.yokohamatriennale.jp]
Yokohama Triennale, Japan (6 August  6 November 2011)
Young Artists’ Biennial
http://metacult.ro/en/activity/youn... [http://metacult.ro/en/activity/youngartistsbiennial/]
Bucharest, Rumania (8 October – 7 November 2010)
ZerO1
http://zero1.org/ [http://zero1.org/]
4th iteration of North America’s most significant contemporary art biennial at the nexus of art and technology, San José,
USA (September – December 2012)
www.aica‑int.org/spip.php?article464
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programs in conjunction with the exhibitions throughout 2011.
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1---'2;;;.._+--X--+---

4

public office? If "Yes," complete Schedule C, Part I
1----'3~1--!--=X=-Section 501 (c)(3) organizations. Did the organization engage In lobbying act1v1t1es, or have a section 501 (h) election 1n effect

5

dunng the tax year? If "Yes," complete Schedule C, Part II
Is the organization a section 501 (c)(4), 501 (c)(5), or 501 (c)(6) organization that receives membership dues, assessments, or
s1m1lar amounts as defined 1n Revenue Procedure 98·19? If "Yes," complete Schedule C, Part Ill

6

J--4=--J---!--=X=--

5

X

6

X

7

X

8

X
X

Did the organization ma1ntrun any donor adv1sed funds or any s1m1lar funds or accounts for which donors have the nght to
provide advice on the d1stnbut1on or Investment of amounts In such funds or accounts? If "Yes," complete Schedule D, Part I

7

Did the organization receive or hold a conservation easement, Including easements to preserve open space,
the enVIronment, histone land areas, or histone structures? If "Yes," complete ScheduleD, Part II

8

Did the organ1zat1on ma1nta1n collections of works of art, hlstoncal treasures, or other s1m1lar assets? If "Yes," complete
Schedule D, Part Ill

9

Did the organ1zat1on report an amount 1n Part X, line 21; serve as a custodian for amounts not listed In Part X; or provide
credit counseling, debt management, credit repair, or debt negotiation services? If "Yes," complete Schedule D, Part IV

9

10

D1d the organization, directly or through a related organization, hold assets 1n temporarily restncted endowments, permanent
endowments, or quasi-endowments? If "Yes," complete Schedule D, Part V

10

X

11

If the organization's answer to any of the following questions IS 'Yes,' then complete ScheduleD, Parts VI, VII, VIII, IX, or X

11a

X

as applicable.
a Did the organization report an amount for land, buildings, and equipment In Part X, line 10? If "Yes," complete Schedule D,
Part VI

b Did the organ1zat1on report an amount for Investments· other secunt1es In Part X, line 12 that IS 5% or more of rts total
assets reported 1n Part X, line 16? If "Yes," complete ScheduleD, Part VII
c Did the organization report an amount for Investments· program related In Part X, line 13 that IS 5% or more of Its total
assets reported In Part X, line 16? If "Yes," complete ScheduleD, Part VIII

11b

X

11c

X

11d

X

11e

X

d Did the organ1zat1on report an amount for other assets In Part X, line 15 that IS 5% or more of Its total assets reported in
Part X, line 16? If "Yes," complete ScheduleD, Part IX
e Did the organization report an amount for other liab1lrt1es In Part X, line 25? If "Yes," complete ScheduleD, Part X
f

Did the organization's separate or consolidated financial statements for the tax year Include a footnote that addresses
the organization's liability for uncertain tax positions under FIN 48 (ASC 740)? If "Yes," complete ScheduleD, Part X

11f

X

12a

X

12a D1d the organization obtain separate, Independent audited financial statements for the tax year? If "Yes," complete
Schedule D, Parts XI, XII, and XIII

b Was the organization Included In consolidated, Independent audited financial statements for the tax year?
If "Yes," and If the organtzatton answered "No" to line 12a, then completmg Schedule D, Parts XI, XII, and X/1/ts opttona/
13 Is the organization a school descnbed in section 170(b)(1 )(A)01)? If "Yes," complete Schedule E
14a Did the organization mrunta1n an off1ce, employees, or agents outside of the Unrted States?

12b

X

13

X

14a

X

14b

X

15

X

16

X

17

X

b Did the organization have aggregate revenues or expenses of more than $10,000 from grantmaklng, fundra1s1ng, business,
Investment, and program service act1v1t1es outside the United States, or aggregate foreign Investments valued at $100,000
15

or more? If "Yes," complete Schedule F, Parts I and IV
Did the organization report on Part IX, column (A), line 3, more than $5,000 of grants or assistance to any organ1zat1on
or entity located outside the Unrted States? If "Yes," complete Schedule F, Parts II and IV

16

Did the organization report on Part IX, column (A), line 3, more than $5,000 of aggregate grants or assistance to IndiViduals
located outside the Unrted States? If "Yes," complete Schedule F, Parts Ill and IV

17

Did the organ1zat1on report a total of more than $15,000 of expenses for professional fundra1s1ng services on Part IX,
column (A), lines 6 and 11 e? If "Yes," complete Schedule G, Part I

18

Did the organ1zat1on report more than $15,000 total of fundrrus1ng event gross Income and contnbut1ons on Part VIII, lines
1c and Sa? If "Yes," complete Schedule G, Part II

19

D1d the organization report more than $15,000 of gross income from gaming act1v1t1es on Part VIII, line 9a? If "Yes,"
complete Schedule G, Part Ill

20a Did the organ1zat1on operate one or more hospital fac1lrt1es? If "Yes," complete Schedule H
b If 'Yes' to line 20a did the organization attach a copy of rts audited financial statements to this return?

18

X

19

X

20a

X

20b
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Paoe4
Yes

21

No

D1d the organ1zat1on report more than $5,000 of grants and other assistance to any government or organ1zat1on 1n the
United States on Part IX, column (A), line 1? If "Yes," complete Schedule I, Parts I and If

22

21

X

22

X

Did the organization report more than $5,000 of grants and other assistance to IndiVIduals in the United States on Part IX,
column (A), line 2? If "Yes," complete Schedule I, Parts I and /II

23

Did the organization answer 'Yes' to Part VII, Section A, line 3, 4, or 5 about compensation of the organization's current
and former officers, directors, trustees, key employees, and highest compensated employees? If "Yes," complete
23

ScheduleJ

X

24a Did the organization have a tax-exempt bond Issue with an outstanding pnnc1pal amount of more than $100,000 as of the
last day of the year, that was Issued after December 31, 2002? If "Yes," answer ltnes 24b through 24d and complete

X

24a

Schedule K. If "No", go to line 25

b D1d the organization mvest any proceeds of tax-exempt bonds beyond a temporary penod exception?

24b

c Did the organization ma1nta1n an escrow account other than a refunding escrow at any time dunng the year to defease
24c

any tax-exempt bonds?
d Did the organization act as an 'on behalf of' Issuer for bonds outstanding at any t1me dunng the year?

24d

25a Section 501 (c)(3) and 501 (c)(4) organizations. Old the organ1zat1on engage In an excess benefit transaction w1th a
25a

X

25b

X

26

X

27

X

a A current or former officer, director, trustee, or key employee? If "Yes," complete Schedule L, Part IV

28a

b A family member of a current or former officer, director, trustee, or key employee? If "Yes," complete Schedule L, Part IV

28b

X
X

disqualified person dunng the year? If "Yes," complete Schedule L, Part I
b Is the organization aware that It engaged In an excess benefit transaction with a disqualified person In a pnor year, and
that the transaction has not been reported on any of the organ1zat1on's pnor Forms 990 or 990·EZ? If "Yes," complete
Schedule L, Part I
Was a loan to or by a current or former off1cer, director, trustee, key employee, highly compensated employee, or disqualified

26

person outstanding as of the end of the organization's tax year? If "Yes," complete Schedule L, Part If
27

Did the organ1zat1on provide a grant or other assistance to an officer, director, trustee, key employee, substantial
contnbutor or employee thereof, a grant selection committee member, or to a 35% controlled entity or family member
of any of these persons? If "Yes," complete Schedule L, Part Ill

28

Was the organization a party to a business transaction with one of the following parties (see Schedule L, Part IV
Instructions for applicable filing thresholds, conditions, and exceptions):

c An entity of which a current or former officer, director, trustee, or key employee (or a family member thereof) was an officer,
director, trustee, or direct or Indirect owner? If "Yes," complete Schedule L, Part IV
29
30

Did the organization receive more than $25,000 1n non·cash contnbut1ons? If "Yes," complete Schedule M

31

X

32

X

33

X

34
35a

X
X

35b

X

36

X

37

X

Did the organ1zat1on own 100% of an entity disregarded as separate from the organ1zat1on under Regulations
sections 301. 7701·2 and 301. 7701·3? If "Yes," complete ScheduleR, Part I

34

X

Old the organization sell, exchange, dispose of, or transfer more than 25% of rts net assets? If "Yes," complete
Schedule N, Part If

33

30

Old the organ1zat1on liquidate, terminate, or dissolve and cease operations?
If "Yes," complete Schedule N, Part I

32

X

Did the organization receive contnbut1ons of art, hlstoncal treasures, or other s1m1lar assets, or qualified conservation
contnbut1ons? If "Yes," complete Schedule M

31

X

28c
29

Was the organization related to any tax-exempt or taxable entity?
If "Yes," complete ScheduleR, Parts If, Ill, IV, and V, ltne 1

35a Old the organization have a controlled entity wrthln the meaning of section 512(b)(13)?

...

b D1d the organization receive any payment from or engage in any transaction wrth a controlled entity within the meaning of
section 512(b)(13)? If "Yes," complete ScheduleR, Part V, ltne 2
36

Section 501(c)(3) organizations. Did the organization make any transfers to an exempt non-chantable related organization?
If "Yes," complete Schedule R, Part V, ltne 2

37

Did the organization conduct more than 5% of rts act1vrt1es through an entity that is not a related organization
and that IS treated as a partnership for federal Income tax purposes? If "Yes," complete Schedule R, Part VI

38

Old the organ1zat1on complete Schedule 0 and provide explanations 1n Schedule 0 for Part VI, lines 11 and 19?
Note. All Form 990 filers are reaUired to comolete Schedule 0

38

X
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STUDENT TICKETS
Prospect.2 tickets are half priced for students with valid student identification. Each ticket admits one
student to all Prospect.2 venues during opening hours. On Opening Day, Saturday, October 22, all
venues will be open until 6:00 PM. Regular Prospect.2 hours, starting Sunday, October 23, will be
Wednesday through Sunday from 11:00 AM to 4:00 PM through January 29th, 2012.
Prospect.2 Student Ticket prices:
$5 - day pass
$10 - week pass
$15 - season pass

**Tickets are non-transferrable and non-refundable

EDUCATOR OPENING
The Prospect.2 Educator Opening offers educators the opportunity to view the Prospect.2 work on
exhibit at the Contemporary Arts Center in a relaxed, social setting. Educators will be treated to light
appetizers, refreshments and entertainment. Prospect.2 Docents will provide an overview of the
overview of the exhibition and offer tours. This event is Free!
Date:
Time:
Location:

Wednesday, October 26th
5:30 - 7:30 PM
The Contemporary Arts Center
900 Camp St
New Orleans, LA 70130

RSVP by Friday, October 21st via
education@prospectneworleans.org
Please email us with your full name, phone
number, email address, title, and school.

EDUCATOR WORKSHOP
Educators are invited to participate in an in-depth workshop on the art and artists featured in Prospect.
2. During the workshop, participants will be introduced to the curriculum guide and ways they can
incorporate contemporary artwork into their classrooms. The workshop will begin at the New Orleans
Museum of Art and then educators will board a school bus for second half of the workshop at the
Contemporary Arts Center. This event is Free! Space is limited and registration is required.
Date:
Time:
Location:

Saturday, November 5th
9:00 AM - 12:00 PM
The New Orleans Museum of Art
and The Contemporary Arts Center

REGISTER by Friday, October 28th via
education@prospectneworleans.org
Please email us with your full name, phone
number, email address, title, school, grade
(s), and subject area(s) you teach.

K-12 CURRICULUM GUIDE
The Prospect.2 K-12 curriculum guide covers selected artists featured in the biennial. If you are
bringing your students for a guided tour, or to bring Prospect.2 to your classroom, download the
curriculum guide and supplemental packet from www.prospectneworleans.org.
CRITICAL WRITING INITIATIVE
The Prospect.2 Critical Writing Initiative (CWI) is designed for students interested in an advanced
analysis of contemporary art. The CWI syllabus is geared towards high school and university level
students. Download the CWI syllabus and curriculum materials at www.prospectneworleans.org.

GUIDED SCHOOL TOURS
Prospect.2 guided school tours are FREE for school-age children at The Contemporary Arts Center
and the New Orleans Museum of Art. Guided tours will be led by trained Prospect.2 Docents and can
be adapted for all grade levels and academic interests. Tours run 1.5 hours. To schedule a Prospect.2
guided tour please contact the Prospect.2 venue you wish to visit (see below). You must book your
guided school tour at least 2 weeks in advance. Please have the following information ready when
booking your guided school tour:
• Group leader's name
• Group leader's cell phone number
• Group leader's email address
• School name, address, and phone number

• Number of students
• Grade level of students
• Preferred date and time
• Tour topic

The Contemporary Arts Center
Guided tours for school groups are available Tuesday, Wednesday, Thursday and Friday from
10:00 AM to 1:00 PM. Contact The Contemporary Arts Center Education Department at
mlamb@cacno.org or 504.528.3805 to book your Prospect.2 guided tour.
The New Orleans Museum of Art
Guided tours for school groups are available Tuesday, Wednesday, Thursday, and Friday at
10:00 AM and 11:00 AM. Contact the New Orleans Museum of Art Department of Interpretation
and Audience Engagement at education@noma.org or 504-658-4128 to book your Prospect.2 guided
tour.
**Time slots at either venue accommodate a maximum of 50 First to Eighth grade students or 70
Ninth to Twelfth grade students.
ARTS TABLES at NEW ORLEANS MUSUEM OF ART
Come make art inspired by Prospect.2 artists. Free! with Prospect.2 pass or museum admission.
Date:
Time:
Location:

Friday, December 9th
5:30 - 8:30 PM
New Orleans Museum of Art
1 Collins C. Diboll Circle, City Park
New Orleans, Louisiana 70124

Celebrate NOMA’s 100th birthday and make art inspired by Prospect.2 artists. Free!
Date:
Time:
Location:

Friday, December 16th
8:30 PM - Midnight
New Orleans Museum of Art
For more information on Prospect.2 educational programming, please visit our website:
www.prospectneworleans.org
Facebook: www.facebook.com/prospectnola
Twitter: @prospect_nola

PUBLIC PROGRAMS
GUIDED GROUP TOURS
Contact education@prospectneworleans.org if you are interested in arranging group tours. Group
rates available.
LECTURE SERIES
Come learn more from the Prospect.2 protagonists themselves. Free!
Speaker:
Joyce J. Scott
Date & time: October 25th @ 7:15 PM
Location:
Stern Hall Auditorium
Dillard University
2601 Gentilly Boulevard
New Orleans, LA 70122
Speaker:
Dan Cameron
Date & time: November 2nd @ 7:30 PM
Location:
Newcomb Art Gallery
Tulane University
Woldenberg Art Center
New Orleans, Louisiana 70118
**easiest access via Willow Street

Speaker:
Paweł Wojtasik
Date & time: December 14th @ 7:30 PM
Location:
Newcomb Art Gallery
Tulane University
Speaker:
R. Luke DuBois
Date & time: January 11th @ 7:30 PM
Location:
Newcomb Art Gallery
Tulane University
Speaker:
Alexis Rockman
Date & time: January 25th @ 7:30 PM
Location:
Newcomb Art Gallery
Tulane University

Speaker:
Jennifer Steinkamp
Date & time: November 23rd @ 7:30 PM
Location:
Newcomb Art Gallery
Tulane University
ART TABLES at NEW ORLEANS MUSEUM OF ART
Come make your own work of art inspired by Prospect.2 artists. Free with Prospect.2 pass or
museum admission.
Date:
Time:
Location:

December 9th
5:30 - 8:30 PM
New Orleans Museum of Art
1 Collins C. Diboll Circle, City Park
New Orleans, Louisiana 70124

Celebrate NOMA’s 100th birthday and make art inspired by the work of Prospect.2 artists. Free!
Date:
Time:
Location:

December 16th
8:30 PM - Midnight
New Orleans Museum of Art

www.prospectneworleans.org

OPENING WEEKEND PUBLIC EVENTS
October 20 – October 23, 2011
Thursday, October 20, 2011
New Orleans Arts District Block Party
Time:
Location:

5:00 – 8:00 PM
Julia Street
(St. Charles Avenue - Commerce Street)

Saturday, October 22, 2011
Performance & Ribbon Cutting Ceremony
The Marigny Parade by R. Luke DuBois
Ribbon Cutting Ceremony, followed by a secondline
parade to the New Orleans African-American Museum
Time:
Location:
Lunch
Time:
Location:

Time:
Location:

6:23 PM – 7:07 AM
(Sunset to Sunrise)
Traveling video installation
through New Orleans
historical neighborhoods.

Performance in conjunction with
“Dunces” by Dawn DeDeaux
Featuring members of the UNO Jazz Orchestra
Time:
Location:

11:00 AM – 1:00 PM
Washington Square Park

7:00 PM – 7:45 PM
HNOC Brulatour Courtyard
520 Royal Street

St. Claude Satellites
Gallery openings, performances and music
2:00 PM
New Orleans African-American Museum
1418 Governor Nicholls Street

Performance: “Miss Veronica’s Veil” by
Joyce J. Scott
Time:
Location:

Performance: “Blink” by William Pope.L

4:00 PM
Café Istanbul @ New Orleans
Healing Center
2372 St. Claude Avenue

Time:
Location:

8:00 PM til Midnight
St. Claude Avenue
(Touro Street– Poland Avenue)

Sunday, October 23, 2011
Nine Lives a Musical Adaption
Matinee and brunch with Paul Sanchez and
Coleman deKay
Time:
Location:

12:3o PM
Tipitina's French Quarter
233 N. Peters Street

For more information on Prospect.2 events, including artists, performances, and venues please
visit our website: www.prospectneworleans.org
Facebook: www.facebook.com/prospectnola
Twitter: @prospect_nola

On Friday, December 16, 2011, the New Orleans
Museum of Art began their 24-hour party, in
honor of the museum’s 100 th birthday.
Prospect.2 was delighted to take part in the
festivities and hosted the Art Table from 8:30
p.m. until midnight. Activities included origami,
collage and mixed media art making. Visitors of
all ages stopped by the table throughout the
night. At times, there were lines waiting for the
next available seat!
View photos from the night on the Prospect.2
Flickr stream, as well as on NOMA’s Facebook
page.
Art making with Prospect.2 at the NOMA
Centennial Birthday Bash
December 16, 2011

Educators’ Workshop at the Contemporary Arts
Center
November 5, 2011

Prospect.2 held an in-depth workshop on
Saturday, November 5, 2011 for educators
around the Greater New Orleans area. The
workshop focused on the art and artists
featured in Prospect.2, as well as the curriculum
guide and ways that the guide can help to
incorporate contemporary art into their
classrooms. The exhibited work at the
Contemporary Arts Center was discussed at
length, and a sample art making activity
followed the lively discussion. The activity,
focused on Alexis Rockman’s Battle Royale,
engaged our local educators with a sample
lesson plan and helped them experience firsthand how art making can stimulate various
conversations about contemporary art with
their students. Feedback from the attendees
indicated that they are excited about bringing
their students to see the biennial, as well as
bringing the biennial to their students with the
Prospect.2 curriculum guide.

P.2 EDUCATION & PUBLIC PROGRAMS
http://www.prospectneworleans.org/prospect2-education/
http://www.prospectneworleans.org/prospect2-public-programs/

NEW ORLEANS, January 3, 2012
FOR IMMEDIATE RELEASE

Prospect.2 Student Biennial
Saturday, January 14, 2011
4:00 – 6:00 p.m.
Prospect New Orleans Visitor Center
1036 Esplanade Avenue
New Orleans, LA 70116
The Prospect.2 Student Biennial will feature artwork from students throughout New Orleans.
Exhibit highlights include a 16-panel mural created collaboratively by Prospect.2 artist Bruce
Davenport and the Roots of Music Crusaders; photography by students from Kids Rethink New
Orleans Schools, shot in the style of Prospect.2 artist Lorraine O’Grady based on workshops with
the New Orleans Kid Camera Project and the Prospect.2 Education Department; photography
submissions inspired by Prospect.2 artist William Pope.L; and a digital sound installation created
by Prospect.2 artist Dan Tague and students from Lusher Charter School.
This event is free and open to the public.
Exhibit will be open on Saturday, January 14 from 4:00-6:00 pm and will be on view at the
Prospect New Orleans Visitor Center until January 29.

U.S. Biennial, Inc./Prospect New Orleans is proud to present the Prospect.2 Student Biennial, an
exhibit featuring artwork made by students throughout New Orleans in grades K-12. The Student
Biennial will open to the public on Saturday, January 14, 2012 from 4:00 – 6:00 pm at the Prospect
New Orleans Visitor Center, 1036 Esplanade Avenue. The exhibit will remain on view until January
29, 2012.
The Prospect.2 Student Biennial features work made in response to and collaboration with various
Prospect.2 artists. This artwork is both the product of various workshops and partnerships and student
submissions. Highlights of the exhibit include:
• Roots of Music + Bruce Davenport. This 16-panel, collaborative mural was created by
Prospect.2 artist Bruce Davenport and members of the Roots of Music’s student marching band,
The Crusaders, following a series of workshops sponsored by the New Orleans Museum of Art
and Prospect.2. This mural was unveiled at the New Orleans Museum of Art centennial birthday
celebration on December 17, 2011. The mural is a drawing done by both Bruce Davenport and
the student musicians, illustrating many of the New Orleans’ area marching bands in a Mardi
Gras parade. Bruce Davenport’s individual work for Prospect.2 will be on view at the New
Orleans Museum of Art until January 29.
• Kids Rethink New Orleans Schools + Lorraine O’Grady. In response to Prospect.2 artist
Lorraine O’Grady’s work, on view at the New Orleans African American Museum, students
from Kids Rethink New Orleans Schools worked with the New Orleans Kid Camera Project and
Prospect.2’s Education Department to document Junebug Productions’ first annual
Homecoming Project on Saturday, December 3. Much like O’Grady’s exhibited work⎯a photo

essay documenting the first Harlem Day Parade that took place in New York in 1983⎯the
students used various photographic techniques to re-imagine and re-frame the streets and people
of New Orleans.
• Lusher Charter School + Dan Tague. A digital, sound installation, created by Prospect.2 artist
Dan Tague and students from Lusher Charter School, will be on exhibit.
• New Orleans area students + William Pope.L. Students from schools around the city in grades
7 through 12 have submitted photographic work in response to Prospect.2 artist William Pope.L
and his “Blink” piece, on view at the Xavier Arts Village until January 29. This work was
created following the prompts of “what is uniquely New Orleans?” and “what do you love about
New Orleans?”
Throughout the Prospect.2 Biennial, the education and public programs department has worked to
encourage the incorporation of contemporary art in the classroom, as well as contemporary art making
itself. The Prospect.2 Student Biennial showcases the results of these initiatives and continues our
efforts to promote the creative work of New Orleans’ budding young artists.
###
Prospect New Orleans is one of the leading biennials of international contemporary art in the United
States. Conceived in the tradition of the great international biennials, such as the Venice Biennale and
the Bienal de São Paulo, Prospect New Orleans showcases new artistic practices from around the world
in settings that are both historic and culturally exceptional, and contributes to the cultural economy of
New Orleans and the Louisiana Gulf region by spurring cultural tourism and bringing international
attention to the area’s vibrant visual arts community. More information about the Biennial and the
organization can be found at www.prospectneworleans.org.

For more information please contact:
Tara Foster
Education & Public Programs
U.S. Biennial, Inc./Prospect New Orleans
1036 Esplanade Avenue
New Orleans, LA 70116
education@prospectneworleans.org

PROSPECT.2 STUDENT BIENNIAL

EXHIBITION RECEPTION:

Saturday, January 21
12:00 – 2:00 PM
Prospect New Orleans Visitor Center
1036 Esplanade Avenue
New Orleans, LA 70116

The Prospect.2 Student Biennial features artwork from students throughout New
Orleans. The exhibit includes a 16-panel mural created collaboratively by Prospect.2
artist Bruce Davenport and members of the Roots of Music Crusaders marching band;
photography by students from Kids Rethink New Orleans Schools, shot in the style of
Prospect.2 artist Lorraine O’Grady and based on workshops with the New Orleans Kid
Camera Project and the Prospect.2 Education Department; photography submissions
inspired by Prospect.2 artist William Pope.L; and a digital poetry project created by
Prospect.2 artist Dan Tague and students from Lusher Charter School.
This event is free and open to the public.

Prospect.2 Student Biennial will be on view January 14 through January 29, 2012
Hours:
Wednesday – Sunday
11:00 AM – 4:00 PM
(photo by student artist: Veronica Gray)

PROSPECT.2 STUDENT BIENNIAL

PROSPECT.2 STUDENT BIENNIAL
EXHIBITION OPENING:

Saturday, January 14, 2012
4:00 – 6:00 PM
Prospect New Orleans Visitor Center
1036 Esplanade Avenue
New Orleans, LA 70116

The Prospect.2 Student Biennial will feature artwork from students throughout New
Orleans. Exhibit includes a 16-panel mural created collaboratively by Prospect.2 artist
Bruce Davenport and members of the Roots of Music Crusaders band; photography by
students from Kids Rethink New Orleans Schools, shot in the style of Prospect.2 artist
Lorraine O’Grady based on workshops with the New Orleans Kid Camera Project and
the Prospect.2 Education Department; photography submissions inspired by Prospect.
2 artist William Pope.L; and a digital poetry project created by Prospect.2 artist Dan
Tague and students from Lusher Charter School.
This event is free and open to the public.
Prospect.2 Student Biennial will be on view until January 29, 2012
Hours:
Wednesday – Sunday
11:00 AM – 4:00 PM
(photo by student artist: Veronica Gray)
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P.2 Student Biennial
We had such a wonderful time this past
Saturday celebrating New Orleans' young,
talented artists at the gallery reception for the
first ever Student Biennial! Prospect.2 is
immensely grateful for the support and
sponsorship of our organizational partners.
Without their support, our programming could
not have been possible. Huge thanks to Kids
Rethink New Orleans Schools, New
Orleans Kid Camera Project, The Roots
of Music, the New Orleans Museum of Art,
the Contemporary Arts Center, and the
Ogden Museum of Southern Art. A special
thank you as well to Isidore Newman School
student, Jessica Richard, for designing the
digital exhibit's website, which can be viewed
here.
Below are some photos from Saturday's event,
and be sure to see the show this week at the
Prospect Visitor Center, 1036 Esplanade
Avenue. The Center is open Wednesday
through Sunday from 11:00 a.m. to 4:00
p.m.

Rethinkers Kyron and Arieanna, in front of
their photography

www.prospectneworleans.org/blog/2012/1/24/p2‑student‑biennial.html
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Trinity student and photographer,
Courtney Harris, with her family

Isidore Newman School student and
website designer, Jessica Richard, with her
mother
POSTED ON TUESDAY, JANUARY 24, 2012 AT 03:10PM BY
U. S. BIEN N IAL
SHARE THIS

www.prospectneworleans.org/blog/2012/1/24/p2‑student‑biennial.html
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Student Biennial
reception
RESCHEDULED for
January 21!
The reception for the Prospect.2 Student
Biennial has been rescheduled for Saturday,
January 21 from 12:00 - 2:00 PM, so as not to
conflict with this weekend's Saints playoff game.
We hope to see you at the Prospect Visitor
Center, 1036 Esplanade Avenue, on the 21st!
Learn more about the Student Biennial here,
and view the digital exhibit -- designed by
Isidore Newman School student Jessica Richard
-- here. The digital exhibit features
photography from New Orleans-area students in
grades 7-12. The photography submissions were
created in response to Prospect.2 artist William
Pope.L's piece, "Blink." The digital exhibit also
features the Bon Enfants project created by
Prospect.2 artist Dan Tague and creative writing
students from the Lusher Charter School.
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Student Biennial
opening January 14!
We invite you to join us on Saturday, January
14 from 4:00 - 6:00 PM for the exhibition
opening of the Prospect.2 Student Biennial at
the Prospect Visitor Center, 1036 Esplanade
Avenue. The Prospect.2 Student Biennial
features work made in response to and
collaboration with various Prospect.2 artists,
and features artwork from students throughout
New Orleans. Exhibit highlights include a 16panel mural created collaboratively by
Prospect.2 artist Bruce Davenport and members
of the Roots of Music Crusaders band;
photography by students from Kids Rethink New
Orleans Schools, shot in the style of Prospect.2
artist Lorraine O’Grady and based on workshops
with the New Orleans Kid Camera Project and
the Prospect.2 Education Department;
photography submissions from New Orleansarea students inspired by Prospect.2 artist
William Pope.L; and a digital sound installation
created by Prospect.2 artist Dan Tague and
students from Lusher Charter School. The
exhibit will remain on view until January 29,
2012. Read more about the Prospect.2 Student
Biennial, and learn about our education and
public programs partner organizations here.
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Deadline extended for
student
art submissions!
The deadline for student art submissions has
been extended until Friday, December 23! All
New Orleans' area students in grades K-12 are
invited to submit art work in response to the
two Calls for Submissions detailed below.
Selections from the submitted pieces will be
exhibited in the Prospect.2 Student Biennial,
which will open to the public in January.
Students in grades K through 6th are invited to
submit images of work in response to Prospect.2
artist Ashton Ramsey. Please
email education@prospectneworleans.org with
your student's name, grade, school, and item of
clothing to be created in the style of Ashton
Ramsey. This work will be worn and exhibited by
the student artists at the Ogden
Museum's Ogden After
Hours from 6:00 to 8:00 PM on Thursday,
January 19, 2012. Details of the call for
submission are available for download here.
Students in grades 7th through 12th are invited
to submit images of photography-based work in
response to Prospect.2 artists William Pope.L
and Dan Tague. Details of the call for
submission, as well as the student exhibition
where this work will be displayed, are available
for download here.
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Student workshop
series: Roots of Music
+ Bruce Davenport
Over the past several weeks, our education
department has collaborated with the Roots of
Music Crusaders, Prospect.2 artist Bruce
Davenport, and the New Orleans Museum
of Art in a series of workshops. The workshops
focused on introducing the student musicians
to Bruce's art, as well as making art with Bruce.
Below are a few images from the art making
workshop held last week at the Cabildo.
The completed 16-panel mural, created by
Bruce Davenport and the Roots of Music
Crusaders, will be unveiled at the New Orleans
Museum of Art's 100th birthday party, this
Saturday, December 17th. The Crusaders will
perform at 11:00 AM, followed by a display of the
mural in the Museum's Great Hall. Be sure not to
miss this fun event in celebration of student art
and one of New Orleans' most prized cultural
institutions!
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