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1. HISTORY OF FANFARE

In 1986, Southeastern Louisiana University made the difficult decision to
terminate its football program. The Louisiana economy was in a major slump due to the
oil crisis and the university had endured eleven major budget cuts. The football program
was expensive and loosing seasons had resulted in poor attendance.

Music professor Harriet Vogt had long dreamed of creating an arts festival that
would bring cultural enrichment to this rural university and community. She enljsted the
support of fellow professors Roy Blackwood, Chairman of the Department of Visual Arts
and Karen White of the Department of Music. Together they convinced the university to
allow them to create an arts festival to be known as Fanfare and to provide close to
$5,000 in seed money. It was decided that Fanfare would take place during the month of
October to help fill the void left by the termination of the football program, which was
having a negative impact on the university’s sense of pride.

The founders wisely built upon existing university resources. The university’s
music, theatre, dance and visual arts programs traditionally scheduled concerts,
performances and exhibitions during the fall and they were encouraged to participate in
Fanfare with special presentations. Other departments in the humanities and sciences
collaborated with Fanfare to sponsor interesting and important lectures and presentations
by leaders in their field. This first united effort was well received by the university and
the community and a tradition was born (Appendix A).

In 1988, Vogt was appointed Artistic Director and worked tirelessly to develop
Fanfare into the highly respected arts and humanities festival that it is today. For Fanfare

to grow, funding was needed from sources outside of the university. The Artistic Director



worked with the S.L.U. Development Foundation to solicit programming support from
local businesses and corporations. Contributions from individuals were received thanks to
an annual fundraising letter and successful grants applications were funded by the
Louisiana Division of the Arts. Slowly the staff was expanded to include a part time
assistant and secretary. Finally in 1996, a full time Assistant Director was hired. Keiron
Couret, a recent M.B.A. graduate of S.L.U., was selected and remains in that position
today. Secretary Betsy Creel was hired in 1998 and completes the list of full time
positions.

Artistically, Fanfare has presented many of the nations finest musicians, writers,
scholars, artists and performers. Ray Bradbury, Maya Angelou, Canadian Brass, Capt.
James Lovell, Earnest Gaines, Jean-Yves Thibaudet, Elizabeth Futral and the Los
Angeles Guitar Quartet are just a few of the major celebrities that Fanfare has brought to
this rural community. With the planning for the 1999 season well under way, Harriet

Vogt announced to the university that she was retiring as of March 1, 1999.

Fanfare Highlights

1986: Ballet Mississippi, James Watt, Governor Jimmy Davis, Harriet Vogt and Willis
Delony.

1987: Ruth Falcon, Tim Gautreaux , Ariel and Scharmal Schrock.

1988: Marsha Norman, Louisiana College Theatre Festival, Manhattan Tap and the
Asbury Brass Quintet.

1989: Ellen Gilchrist, Willie Morris, John McConnel and the Olympia Brass Band.
1990: S. Fred Starr, Vienna Chamber Trio, Ronnie Cole and Joseph Evans.

1991: Stephen J. Gould, Reduced Shakespeare Company, Ballet South, Astral Project,
Charmaine Neville and the Baton Rouge Symphony.



1992: Stephen Ambrose, Missoula Children’s Theatre, Jazz Downtown with Wanda
Rouzan, Germaine Bazzle and Jacques Gauthe’s Creole Rice Band; Ruth Falcon, Swine
Palace Theatre Productions of All the King’s Men and Tartuffe and Ballet South.

1993: Ray Bradbury, Robert Waller, Feld Ballet, Peter Schickele, Swine Palace Theatre’s
production of A Confederacy of Dunces, the Steel Bandits and Jazz Downtown with the
New Leviathan Oriental Fox-trot Orchestra.

1994: Theme: The Holocaust: A Remembrance, Thomas Keneally, Robert Olin Butler,
Ballet South, Louisiana Sinfonietta and Jazz Downtown with Marva Wright.

1995: Maya Angelou, Empire Brass, Jean-Yves Thibaudet, Moses Hogan Chorale,
Winston Groom, Reduced Shakespeare Company, La Gran Scena Opera Company, John
Scott Exhibition and the Fine Arts Quartet.

1996: New Century Orchestra, Sister Helen Prejean, Paul Groves, The Capitol Steps,
Nokuthula Ngwenyama, Capt. James Lovell and the Haworth Shakespeare Company.

1997: Ann Richards, Ed Metzger as Albert Emstein, the Platters, Margaret Lattimore,
Pittsburgh Ballet Theatre, Earnest Gaines and the Moscow Boys Choir.

1998:Ballet Hispanico, Andrei Codrescu, Dr. John Gray, Elizabeth Futral, Los Angeles
Guitar Quartet, Canadian Brass, Moscow Piano Trio, Alabama Shakespeare Festival, Jim
Jarrett as Vincent and Five by Design.

1999: Eroica Trio, Pete Fountain, Vienna Choir Boys, Alabama Shakespeare Festival,
BeauSoleil avec Michael Doucet, North Carolina Dance Theatre, Kumbuka Dance and
Drum Collective and the Moses Hogan Chorale.



II. MANAGEMENT STRUCTURE

Fiscal Structure

As an official department within the College of Arts and Sciences at Southeastern
Louisiana University, Fanfare enjoys the benefits of being part of a public, nonprofit
educational institution, chartered in the state of Louisiana and granted 501 ¢ (3) status by
the Internal Revenue Service. Fanfare receives funding for operational support from the
university budget, but must raise programming funds from ticket sales, contributions
from individuals, businesses, corporations, foundations and state and federal grants.
Additional support comes from other departments on campus that contribute part of their
budget to collaborative programming.

The majority of this external funding is processed through the S.L.U.
Development Foundation, which has a separate 501 ¢ (3) status from the university.
Many state universities establish separate foundations to avoid the tremendous amount of
red tape involved in processing contracts through the university, which by law must
follow state rules and regulations. Fanfare is exceptionally vulnerable to this problem. As
a presenting organization, Fanfare signs contracts with touring performers and groups
that require an up front deposit. State guidelines prohibit payment until the services are
complete. To function efficiently, Fanfare signs most contracts and submits grant
applications through the Development Foundation. Grant applications do not present as
big a problem as an artist’s contract, but the additional state bureaucracy of numerous
signatures and scrutiny usually results in grants being submitted through the Foundation.

The use of both the university’s accounting system and the Development

Foundation’s accounting system provides many advantages, but makes the bookkeeper’s



job tremendously complex. Often a contract with an artist is written through the
Development Foundation and other expenses such as food, ground transportation, and
lodging are processed through the University’s operating account. For many years the
university has asked that the entire budget be passed through the university, but until
there are changes made in state guidelines that accommodate the needs of projects like
Fanfare this is not advisable.

Earned income from ticket sales is critically important to Fanfare. Much care is
given to scheduling performances and events that are artistically strong and that will be of
interest to the students, faculty and the general community. To maintain its high artistic
standards, Fanfare often schedules events that cost a great deal more than potential ticket
revenue. Most major events are scheduled in the Pottle Music Auditorium, which seats
567 people or in the Vonnie Borden Theatre, which seats 434 people. Fanfare tries to
keep tickets reasonably priced with students and faculty receiving special rates and many
events are free. When the same group performs in Baton Rouge or New Orleans, ticket
prices at Fanfare are considerably lower.

The Artistic Director works closely with the Development Foundation to solicit
individual donors and corporate and business contributions. Special care 1s taken to
insure that Fanfare’s fundraising does not conflict with other university efforts. Up until
the appointment of Dr. Sally Clausen as President of S.L..U. in 1995, Fanfare enjoyed free
reign in the fundraising arena. Fanfare was one of the few university programs that was
soliciting outside funds. Dr. Clausen realized that the university should be raising
millions from outside sources and efforts were made to insure that potential large donors

were not receiving multiple funding requests from different university programs.



All Fanfare donors above a certain level receive recognition in the programs that
are printed for each event and invitations to parties for the artists and lecturers (Appendix
B). Major sponsors are recognized in the brochure and their representatives are
introduced on stage at their sponsored event. Beginning with the 1999 season, I
introduced a new benefit package for donors of $500 or more that included two tickets to
four of our major events, called the Classical Series. This series package was also made
available to the general public at a special price. The response was very positive from the
donors who in the past had only received name recognition. This did require additional
staff time to control, especially when a patron decided not to use an event ticket and
turned it in to be resold. Benefit packages must be continually reviewed by the
organization to insure that too much is not being given away and that the benefits are
acting as a true incentive.

Corporate giving is another major source of revenue and is extremely difficult to
attract due to the lack of major businesses and corporations in the Hammond area.
Entergy and BellSouth have been substantial supporters over the years, as have the major
banking institutions such as Hibernia, Bank One, Central Progressive Bank, Parish
National and First Guaranty Bank. Charter Communications, North Oaks Medical
Systems and 1-55 Internet Services are regular contributors (Appendix C). Fanfare is in a
rather tenuous position as these few corporations are increasingly being solicited by a
growing number of community organizations as well as other competing programs at the
university. The recent announcement of the return of football to S.L..U. by the year 2003

has caused great concern regarding future funding for Fanfare.



Because Fanfare is considered to be an important part of cultural tourism in
Tangipahoa, the Tangipahoa Parish Tourist Commission regularly contributes toward the
printing and promotion budget of Fanfare. I was pleased that after a presentation to their
board, they increased their annual contribution from $3,000 to $5,000 for 1999.

Financial support in Louisiana has been extremely limited due to Fanfare’s
location away from the urban areas. The Edgar Monroe Foundation in New Orleans has
contributed from time to time thanks to the efforts of one of the Advisory Board
members.

The Fanfare Advisory Board was established by Harriet Vogt to assist with
fundraising. “Developing an ongoing process of cultivation to involve as many potential
donors as possible is essential to effective fundraising. People do not usually give to
strangers or causes which they have no relationships. Develop guilds, friends groups,
advisory boards, volunteer committees. Try to involve as many community members as
possible in your organization” (Dreeszen and Korza 277). Most members are regular
donors or community leaders. A few are actively involved in the arts or education.

State and federal grant support has been limited to funding from the Louisiana
Division of the Arts (Appendix D). With so many presenting organizations around the
country competing for funding, previous proposals to the National Endowment for the
Arts have not been funded. I happened to be a panel member for the N.E.A. in the 90°s
when one of Fanfare’s proposals was being considered, but the lack of real community
outreach, multi-cultural programming and commissioning new works prevented the
proposal from being funded. Small grants have been received from the Louisiana

Division of the Arts over the years and support would increase if the outreach



components were seriously expanded and if Fanfare would take an active role in working
with other Louisiana presenting organizations.

Fanfare is at a major crossroads in its development program. With the recent
softening of the economy and the increasing competition for local funds, Fanfare must
look to new sources of revenue and increased ticket sales for survival.

Staff

The Artistic Director reports directly to the Dean of the College of Arts and
Sciences. The Dean is very supportive of Fanfare and is interested in seeing Fanfare’s
programming expanded to be more attractive to students and faculty in all departments in
the college. At his request, Fanfare has changed it official slogan from “a Celebration of
the Arts and Humanities™ to “ a Celebration of the Arts, Humanities and Sciences”. The
Artistic Director is responsible for programming, fundraising, marketing, budgeting and
personnel management. This is a tremendous responsibility for one person, especially
during the fall when everything comes to a head in October.

A great deal of support is available from other departments in the university. The
Assistant Vice-President for University Development in the Development Foundation
actively supports Fanfare and will often set up meetings with potential donors and
accompany the Artistic Director on the call. They often steer contributions toward
Fanfare from donors who are looking to support artistic and cultural activities at S.L.U.

Fanfare is fortunate to have staff support from the university’s Office of Public
Information. The beautiful full color brochure is designed m-house by the graphic
designer and all newspaper, radio and television advertising is handled through this

office. All press releases are written and distributed for Fanfare and the university’s staff



photographer is available to cover each event and to take publicity photographs on
request. With efficient planning and intelligent programming provided by the Artistic
Director, the Office of Public Information can handle almost all of Fanfare’s marketing
needs.

The Assistant Director is directly responsible to the Artistic Director and is
critically important to the smooth running of the organization. All contracts with artists
are processed by the Assistant Director and she is responsible for scheduling all
performance spaces and working with the university’s Technical Director to insure that
each production runs smoothly (Appendix L). Since many contracts will specify
promotional information that must be followed, she is the direct link with the Office of
Public Information and provides them with the information needed for press releases and
the brochure. A part time house manager is hired for major events and they report to the
Assistant Director. She coordinates the volunteer ushers that come from local schools and
university students and she provides program information to the printer.

The bookkeeper splits her time between Fanfare and the Dean of the College of
Arts and Sciences, which becomes more difficult each year as both have growing needs.
From August to mid November, the bookkeeper works out of the Fanfare office. The
remainder of the year, she works in the Dean’s office with occasional visits to Fanfare.
Her job becomes even more complex when you take into account that Fanfare operates
under two different budgets, the university and the Development Foundation’s (Appendix
E&F). The bookkeeper works very closely with the part-time box office staff. After each
event, the bookkeeper must review and reconcile the box office report and make the

deposit. With multiple events occurring on a regular basis the bookkeeper will often work
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the box office at evening events to help relieve the daytime box office workers. Given the
complexities of her job compounded with the double accounting system, this position is
one of great stress during Fanfare.

The Technical Director of the Department of Music plays a major role in the
success of almost every event. The Assistant Director schedules all events that take place
in the university’s theatres, auditorium and recital halls through the Technical Director.
The technical requirements of many of the toming groups are extensive and it is the job
of the Technical Director to provide for their every need. For major productions,
additional staff is hired from New Orleans or Baton Rouge, but for most events he
creatively utilizes paid student workers and volunteers. Due to the intense concentration
of events, the Technical Director and his assistants spend many long and hard days
working on each performance and are often in the theatre until the early hours of the
morning packing up one group and setting up for another. This is another expense like
that of the staff of the Office of Public Information that is absorbed by the university and
does not directly impact Fanfare’s budget.

Student workers are another important part of the management structure. Some
qualify as federal workers and are available to Fanfare at no charge while others are
considered as state workers and their salaries are covered by Fanfare. These
determinations are made based on their financial need. The students are responsible to the
Assistant Director and perform such tasks as answering the telephone, running errands
for the staff, poster and flyer distribution, assisting with physical tasks and ushering at
events. Since students are only available when they are not in class, scheduling is not

always to Fanfare’s advantage. There are times when there are too many student workers
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in the office during slow periods and times when there are too few at busy times. Proper
scheduling and clarification of job responsibilities are critical to their successful
integration into the office.

Mission Statement

Fanfare’s mission is to bring cultural awareness to the population served by
Southeastern Louisiana University. Festival events represent our cultural diversity and
regional artistic resources and highlight nationally and internationally recognized artists
and scholars.

This project is guided by a vision of making the arts accessible to audiences that are
isolated from other cultural opportunities, either because of geography or lack of previous
development of artistic appreciation. Fanfare focuses on educating and nurturing
audiences through a planned progression of seasons designed to expand the acceptance,

understanding and enjoyment of the arts for their own sake (Appendix A).
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III. DESCRIPTION OF INTERNSHIP

In the winter of 1999, Artistic Director Harriet Vogt decided to retire earlier than
had been anticipated by the university. With her retirement just weeks away on March 1,
the Dean of the College of Arts And Sciences, Dr. John Miller, asked if T was interested
in taking a leave of absence from the Department of Visual Arts and becoming Interim
Artistic Director of Fanfare. At the same time I was beginning to look for a possible
internship that would take advantage of my professional experience in the arts and the
knowledge that I had gained in graduate school at U.N.O. My previous experience with
directing presenting and festival organizations had been focused in urban areas where a
large sophisticated audience that was accustomed to supporting the arts typically exists.
Directing an arts organization in a rural area would present many new challenges.

Of utmost importance was the completion my dual responsibilities as Director of
the Cultural Resource Management Program and the Clark Hall Gallery in a timely and
efficient manner. The Chairman of the Department of Visual Arts assumed the
responsibilities of the Cultural Resource Management Program as he had done before my
arrival at S.L.U., but a replacement for the gallery position was not made until late
August.

The month before Ms. Vogt’s departure and the official start of my internship was
spent with me going on fundraising calls with her and familiarizing myself with the job
that lay ahead. My new responsibilities with Fanfare were extensive and appropriate for a
director in charge of running a major arts festival with a programming budget of over

$150,000.
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Responsibilities

Programming

Due to the inherent nature of a presenting organization, many of the national
groups and artists had been booked. Fanfare has worked with a general theme on
occasion and many activities had been planned for Fanfare 1999 with Louisiana’s Franco
Fete celebration in mind. Contracts had been signed with Cajun musicians BeauSoleil
avec Michael Doucet and Bruce Daigrepont, the Canadian classical music group I Musici
de Montreal and French pianist Jean-Yves Thibaudet. The university student productions
included Moliere’s Tartuffe and Jacques Brel is Alive and Well and Living in Paris.
Major groups that did not relate to the theme that had been scheduled included the North
Carolina Dance Theatre, the popular comedy troupe The Capitol Steps and the Alabama
Shakespeare Festival’s production of As You Like It. Part of my job was to schedule
additional performances and lectures that were in keeping with the mission of Fanfare.
Fundraising

The Artistic Director of Fanfare is ultimately responsible for raising the necessary
funds to sustain Fanfare and Ms. Vogt had been very thorough and effective in
developing relationships with local donors who gave on an annual basis. I was able to go
on ten fundraising calls with her to most of the major donors before she retired and I was
impressed with her determination and skill. The remaining personal calls on major donors
were made by myself, sometimes accompanied by a representative of the university’s
Development Foundation.

It was then my responsibility to develop a fundraising letter to be sent to smaller

corporate and business donors as well as a letter targeting individual donors. Special
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benefits were given for different levels of contributions and it was my responsibility to
review and revise these benefits. Additionally, I was to work with different heads of
departments and student organizations across campus to secure financial support from
their budgets for collaborative projects and sponsorships.

Management

The Artistic Director is directly responsible to the Dean of the College of Arts and
Sciences and it was my job to keep him informed of changes in scheduling and to
regularly report on the status of the fundraising campaign. My most important
relationship within the office was with the Assistant Director. Keiron Curet had held that
position since 1996 and she was a wealth of institutional knowledge and much needed
information. An M.B.A. graduate of S.1..U., Ms. Couret was extremely efficient and
professional in handling artists contracts, scheduling venues and providing information
for press releases and other printed matter to the Office of Public Information and the
printer. Artist contracts are very detailed and specific regarding press release and
program information, technical requirements, payment schedules and food and
refreshments to be provided in the dressing rooms. With her years of experience, she was
always on top of her responsibilities. Fanfare publishes a program for each major event
and Ms. Couret oversaw the production of each one under my guidance.

The Secretary, Betsy Creel, had been with Fanfare since 1998 and was highly
skilled and knowledgeable of the operations of the organization. 1 was to work closely
with her on fundraising solicitations and she was well aware of keeping the campaign on
the tight timeline that had been used in the past. Once I discovered that she had worked

previously as a graphic designer for a local printing company, I enlisted her help in
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creating posters, flyers and brochures that helped us to cut costs in that area and allowed
her to utilize one of her talents that had gone unrecognized in the past.

My next challenge was to understand the unique and complex bookkeeping
system, which allowed Fanfare to exist with both an operating budget within the
university system and an additional budget under the auspices of the Development
Foundation. Lucky for me the bookkeeper, Barbara Frederic was highly skilled and a
pleasure to work with. Due to the fact that she reported to different bosses at different
times of the year, we did not begin to work together until the month of August. She
moved to her desk in the Fanfare office in mid August and was there on a daily basis
from September through November. The rest of the year her office is in the College of
Arts and Sciences where she reports directly to the Dean. While this arrangement is very
stressful on the bookkeeper, it allows the Dean to be aware of all financial matters
relating to Fanfare on a regular basis.

Marketing

Fundraising, programming and marketing are the biggest challenges facing
Fanfare. While ticket prices are kept low and many events are free to students, a large
number of tickets must be sold to help pay the always-increasing artist fees. Complicating
this problem is the fact that most students and a large percentage of faculty members at
S.L.U. commute from areas within a forty-five mile radius. With its primary audience
driving back and forth to communities such as Baton Rouge, Covington, Mandeville,
Slidell and La Place, it is extremely difficult to attract commuters to evening events when

they traditionally prefer to return home to be with their families.
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The largest numbers of ticket buyers to evening events reside in Hammond and
Ponchatoula. The university, local public and private schools and area businesses employ
many of these people. Unfortunately, Tangipahoa parish is extremely poor and
undereducated by national standards. The ideal target market for Fanfare resides twenty-
five miles away in St. Tammany. The future of Fanfare and the soon to be opened
Columbia Theatre may depend on their ability to draw larger audiences from this wealthy
area composed of young professionals that formerly lived in New Orleans since “...there
is strong indication from the information provided by the SPPA (Survey of Public
Participation in the Arts, conducted under the Research Division of the National
Endowment for the Arts) that audiences remain highly educated, affluent and
concentrated in the professional and managerial occupational groups” (Morison and
Dalgleish 55).

Fanfare depends heavily on the print media and printed materials to publicize
events. A four-color brochure listing all events is produced during the summer and
traditionally mailed out to 10,000 people with another 10,000 brochures distributed
throughout the community in restaurants, businesses and schools. Press releases are
created by the Office of Public Information and widely distributed through south
Louisiana (Appendix H). Newspaper advertising is extensively used in the Hammond,
Covington/Mandeville and Baton Rouge areas (Appendix J). A special tabloid is created
by the Times Picayune and inserted in their Northshore edition the week before Fanfare
begins. Some advertising is placed in the New Orleans’ papers for major events that are

big enough to convince people to make the hour-long drive.



Television PSA’s are created through the Office of Public Information and run
primarily through the cable company serving Tangipahoa, Charter Communications.

Traditionally, media support has been very good.

17
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IV.MANAGEMENT CHALLENGES

Programming

Programming a multidiscipline arts festival with diverse audiences is extremely
complex. I immediately went to work to dissect programming into appropriate categories
such as classical music, popular music, theatre, dance, comedy and lectures. This allowed
me the opportunity to evaluate each programming area in terms of expense, earned
income potential and fundraising needs. “Project budgeting (also known as functional
accounting or cost center accounting when referring to record keeping procedures) allows
an organization to analyze the income and costs of its various activities on a project by
project basis. This form of analysis can be useful for organizations evaluating particular
programs for cost effectiveness or for revenue generating potential” (Wolf 142).
Comparative charts were prepared for the previous 1998 season and the proposed 1999
season listing the cost of production compared to the anticipated ticket revenue and the
balance that needed to be raised through fundraising (Appendices E&F). These charts did
not include overhead expenses such as staff salaries, use of university facilities and staff,
or advertising and marketing expenses. These expenses have been covered through the
university operating budget while artist fees are to be covered by ticket sales and
fundraising. I was not yet at a point where I felt comfortable assigning a percentage of
operating expenses to each event and it was becoming increasingly important for me to
clearly understand the fundraising and marketing challenge that was rapidly approaching.
Classical Music

The major focus and expense has traditionally been in the area of classical music.

Former Artistic Director Harriet Vogt was a professor in the Department of Music and
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the Fanfare offices were located in the music building. S.1..U. does not offer a major in
theatre or dance as it does in music and music is one of the stronger departments on
campus. The Department of Visual Arts participates in Fanfare, but Fanfare seldom raises
funds for exhibitions. Contributing to this emphasis on music is the fact that the number
of touring musical groups in the United States far exceeds the number of touring groups
in theatre and dance. Many music groups can tour with a small number of performers
while most theatre and dance performances involve a large ensemble cast and tremendous
technical expense.

After close review of the 1998 and proposed 1999 schedules and budgets, 1
submitted to the Dean of the College of Arts and Sciences a general plan of action
(Appendix G). Regarding programming, I recommended that “ the number of expensive
performances ($10,000 and up) that cannot come close to generating enough earned
income..” be reduced. In 1998, Fanfare presented the critically acclaimed Canadian Brass
with artist fees reaching $28,806. Ticket sales generated $7,989 with $20,817 to be raised
from the community. Local opera superstar Elizabeth Futral was presented in concert at a
cost of $10,432, with ticket sales only generating $1,838. Keep in mind that staff time,
advertising and marketing expenses are not included in these figures. Every serious arts
festival strives to present artists of this quality, but the financial realities of presenting
such expensive programs where venue size or lack of interest results in such serious
fundraising challenges, must be reviewed on a regular basis.

Three expensive presentations of this nature had been scheduled for 1999 and 1
was concerned about their impact on the budget. I Musici de Montreal had been booked

and would cost $12,850. The group had been presented a few years earlier as a
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replacement for a group that had cancelled at the last minute and ticket sales were in the
neighborhood of $1,200. The French pianist, Jean-Y ves Thibaudet was another performer
with a $10,000 plus price tag and a previous performance at Fanfare had brought in
around $2,000. Counter tenor, David Daniels was booked for around $10,000 and the
most optimistic projections for ticket sales could only be slightly higher than those for
Ms. Futral, around $2,000 even with a serious promotional effort. The popular Eroica
Trio was projected to cost $7,250 with potential ticket revenue in the $2,000 range.

With Fanfare’s strong tradition of presenting the best in classical music,
tampering with this area of programming would be highly controversial with a small
group that had a vested interest in the art form. This was one of my biggest challenges:
how to maintain the standards Fanfare had established for classical music programming
without running the risk of failing to meet our financial goals.

Much to my surprise, I received a call from Mr. Thibaudet’s agent requesting that
he be released from his contract. Mr. Thibaudet had been invited to record with the Berlin
Symphony and performing in Hammond would prevent him from this long awaited
opportunity. Was the agent telling the truth or was this just a way to take advantage of a
better offer? I could not really tell, but I agreed to release him from his contract if he
would perform at Fanfare the next year. My personal feeling was that if the request was
honest, Fanfare should not stand in the way of something that was very important to the
artist’s career. Needless to say, this created a negative reaction from a very small group in
the Department of Music and from the former Artistic Director. Luckily, the Vienna
Choir Boys came to my rescue. Their agent called to let me know that they would be in

the area and available the second week of November. Fanfare had tried to schedule them
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in the past, but was unsuccessful. While this move did not reduce the budget in the area

~ of expenses, 1 knew that there would be little trouble in selling all of the tickets to this
event. There was still one problem regarding tradition. The previous Artistic Director was
strongly committed to keeping all programming within the month of October. Personally,
I was interested in seeing Fanfare expand its programming to begin the last week in
September and run through the middle of November. This would provide close to a
semesters worth of excitement in a culturally underserved community and campus. As a
resident of Hammond, I was tired of having to drive to New Ofleans, Baton Rouge and
Covington for a cultural fix. Why couldn’t Fanfare spread its over 60 events over a 50
day period and not loose its focus? Many people constantly complained that there was too
much for them to take in over such a short period of time. With the Vienna Choir Boys at
my side, I broke with tradition and only a few seemed to care.

Another major concern that I had was that a review of scheduling over the years
showed that audiences on Monday night were painfully small. One of our major events,
the I Musici de Montreal concert was on a Monday night and they had not drawn a large
audience a few years earlier. For two months I worked with their agent to try to schedule
them on another weeknight. When they had another offer for a booking on our Monday
night, I released them from their contract. We continued to try to reschedule with no
success and it was resolved that they would perform at Fanfare in 2000 or 2001. This
may have been my most daring scheduling move, but I was more concerned about
attracting a substantial audience for a group that had received limited response in the
past. I felt that by better positioning them on the Fanfare schedule in the future, their

participation in Fanfare would be more productive.
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Popular Music

BeauSoleil avec Michael Doucet, the internationally recognized Cajun music
group, had been scheduled to coincide with a group of French visitors coming to
Tangipahoa as part of a city to city exchange program associated with the state wide
FrancoFete celebration. Surprisingly, their music is of little interest to the typical
Louisiana college student who prefers alternative rock, blues bar bands and commercial
country. But the biggest challenge in attracting an audience was not their lack of
popularity with the college crowd, instead it was a problem of scheduling. They had been
scheduled on a Friday night when the campus is totally empty of students and the entire
community is screaming their heads off for their favorite local high school football team.
This could not be changed because the forty or so French visitors and their host families
were scheduled to attend at a special group rate of which few took advantage. The
concert was an artistic success, but poorly attended. BeauSoleil was thrilled to perform at
S.L.U. since they had performed on college campuses in 47 states, but never in their:
home state of Louisiana. Hopefully they will be scheduled in the future and on a night
when the entire community can enjoy them.

Another major challenge was the annual Jazz Downtown. This event is scheduled
in the heart of historic downtown Hammond. Oddly enough, the Downtown
Development District and the downtown businesses do not contribute financially to this
expensive event. Bruce Daigrepont was to be the featured headliner at this event, but it
had to be cancelled due to a tropical storm that blew into Louisiana on Friday and
continued to drop rain in the area through the scheduled Saturday night event. The sound

company was extremely cooperative and did not charge Fanfare the $2,500 fee for sound,
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lights and portable stage since [ made the call to cancel before they loaded up their
equipment in New Orleans. Posters announcing the cancellation were inﬁnediately
printed on Friday and I distributed them throughout the community in the rain. The
Office of Public Information faxed press releases to local radio and T.V. stations. Jazz
Downtown is an important part of Fanfare that is designed to reach a large part of the
community that often does not attend the more sophisticated events. It should be
rethought in terms of financial commitment from the downtown business community and
in terms of alternate locations in bad weather. Jazz Downtown attracts people downtown
and cost Fanfare over $10,000.

Picnic’N’Pops is an important event that brings one of the areas major symphony
orchestras to Hammond and presents them in a relaxed atmosphere. The Hammond
Rotary Club organizes the event with assistance from Fanfare and they are financially
responsible for the artist fees and sound, which they cover by selling table seating to their
members. People bring in their own food and enjoy dining while listening to the
symphony and a guest artist. Fanfare provides publicity, decorations, plants, table clothes,
the venue, tables and chairs. In return, Fanfare keeps the revenue from the sale of lower
priced tickets in the arena seats. Picnic’N’Pops is presented in the University Center
where basketball games are held and in 1999 featured the Louisiana Philharmonic
Orchestra with pianist Willis Delony playing a tribute to George Gershwin. The major
expense to Fanfare has been the table cloth rental which traditionally runs over $1,000,
but I decided to reuse the table clothes that Fanfare had made a few years earlier and only
used once. There was a tradition of having a different color tablecloth each year, but no

one seemed to notice or care that our tangerine table clothes were being used one more
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time. This saved us over $1,000 and my wife and I had the thrill of washing and folding
hundreds of table clothes at our home when it was over.

Being a native of New Orleans and a fan of the rich Louisiana music heritage, I
explored ways to bring some of our best-known popular music performers to Fanfare.
Since there are strong wind instrument and jazz programs in the Department of Music at
S.L.U., I contacted Pete Fountain who had never been invited to perform at Fanfare. This
proved to be a very successful move as his concert was the first event to sell out at the
box office. We could have sold another 200-300 tickets if we had been able to use a
larger venue. A nice bonus for the audience was that one of his long time band members
was a graduate of the music program at S.L.U.

I had also begun negotiating with Irma Thomas, one of my favorite New Orleans
artists and a rhythm and blues legend. Ms. Thomas was born in nearby Ponchatoula and I
explored the possibility of presenting her in that community in a venue that would allow
for dancing. Complications arose regarding space rental and potential sponsors and the
project never came to fruition. This would be a wonderful event for Fanfare in the future.

1999 was the centennial birthday celebration for Louisiana’s “Sunshine
Governor”, Jimmy Davis. Working with the university’s Center for Regional Studies, an
exhibition was organized that documented his extensive political and musical career. The
exhibition proved to be a nice addition to Fanfare even though he was unable to attend
the opening due to health problems.

Theatre
The schedulipg of a production by the nationally known Alabama Shakespeare

Festival has been a Fanfare highlight the past year. Their production of As You Like It
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was stunning and played to a sold out audience. At the last minute they were available for
a second performance due to a cancellation in Mobile. After serious consideration, I had
to decline knowing that even if we were able to sell all available seats, it was too late to
raise the additional funds needed to cover expenses.

I was looking for ways to expand our theatre offerings and contacted the Dog and
Pony Theatre Company in New Orleans about scheduling their touring production of
Having Our Say: The Delany Sisters’ First 100 years. I had worked with the two lead
actresses in New Orleans and had a great deal of respect for their work. I was also
looking to develop programming that would appeal to the growing African American
student population at the university. The production was very well received and was very
inexpensive when compared to the cost of presenting a national touring company.

The Missoula Children’s Theatre had become a popular tradition in the
community. Two young actors/directors arrive with scripts, costumes and sets and create
a children’s play in less that one-week. The response for the auditions was tremendous
with over 200 young kids showing up on a Monday afternoon. Approximately 60 kids
were cast through an amazingly well organized audition process. Three days of rehearsals
later, a full-scale production of Sleeping Beauty opened for two public and one school
| time performances. While this is not the most thorough way to teach theatre to young
people, the sense of community pride and enthusiasm is tremendous.

The American Family Theatre’s production of Beauty and the Beast had been
scheduled and ticket sales were good due to the recent success of the Disney movie of the
same name. | was not impressed by the production and feel that Fanfare could better

serve the community by producing its own children’s theatre production. Having done
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this many times in New Orleans, Covington and Hammond, I know that this approach
would have a greater educational impact on the community. It can be designed to be
economically self-sufficient and can be more creative than many touring productions. It
does require much more administrative oversight when compared to booking a touring
production.
Dance

The North Carolina Dance Theatre had been scheduled to perform a mixed
repertoire from classical to more contemporary works. In most rural communities, dance
academies are extremely popular and this was the case in Tangipahoa. Special efforts
were made to attract audiences from these local schools and the performance played to a
sold out audience. Due to a very complex lighting plot, a tremendous amount of
equipment had to be rented out of New Orleans, driving up costs. Also the scheduling of
the Alabama Shakespeare Festival production two nights before placed an unusually big
strain on the production crew that faced late night and early morning load in and load
outs. Both the North Carolina Dance Theatre and the Alabama Shakespeare Festival
presented workshops for the students that were well received. This is an important
component of their participation in Fanfare and a real benefit to the campus. /
- Comedy

Each year, Fanfare tries to schedule a major comedy group of broad appeal, and
The Capitol Steps have become a festival favorite. President Clinton’s personal escapades
provided great material for the group and the sold out audience did not want the

performance to end. There are few touring comedy groups that are as successful as this
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one and it is always a challenge to replace them since Fanfare prefers not to bring the
same group back each year.
Lectures

The cost of bringing in celebrity guest lecturers is surprisingly expensive.
Someone like Dr. John Gray, author of Women are from Venus, Men are from Mars, cost
Fanfare $30,000 in 1998 and his 1999 fee had risen to $40,000. Each year the Campus
Activity Board, a student organization, is the major sponsor of a lecture that they feel
would be of great interest to the student body. This became one of the most difficult tasks
of the season since there were few speakers with great name recognition that were under
$30,000. After great effort, the group selected John Walsh, the creator and star of the
America’s Most Wanted television series. While this was of little interest to me
personally, the students felt that this was their best option. Only about 600 people
attended the lecture, which cost the organization over $20,000. It is my feeling that unless
there is a lecturer of major importance, the funds could be better spent by bringing in a
series of lecturers that would address an issue of importance to students. Presentations by
our other speakers such as S.L.U. professor and critically acclaimed fiction author Tim
Gautreux and Richard Lederer, a pop expert on English and its usage, were well received
and much less expensive. A lecture given by two university professors on Cajun culture
was strongly supported by many of the departments and teachers who gave students extra

credit for attending and resulted in an overflow, standing room only crowd.

The experience that I gained from programming Fanfare was tremendous. Each

event had an impact on the whole project and each event had its own set of challenges.
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One of the biggest surprises came on a Saturday afternoon when I received a call from
the agent of opera star David Daniels to say that he was sick and unable to fly to
Hammond for his performance on Tuesday night. The only thing to be done was to
contact those who had purchased tickets and to contact the local media to ask that they
announce the cancellation of the concert. His highly respected accompanist was able to
fly in and conduct a scheduled master class, so all was not lost. There was also
consolation in the fact that in spite of a tremendous promotional effort, less that 100
tickets had been sold and around $10,000 was saved.

Producing a multi performance festival is risky business. From cancellations due
to illness, bad weather or scheduling conflicts, it’s a long roller coaster ride to the end.
Fundraising

Fundraising is a major responsibility of the Artistic Director. With the enormous
expense of producing such a large-scale festival and an inability to cover these costs with
ticket sales due to limited audience response and/or limited seating capacity, fundraising
is critically important. Earned income from ticket sales has traditionally covered only 25-
30% of artist fees. The former Artistic Director was an excellent local fundraiser and had
local contributors well trained. They knew to expect a very strong fundraising solicitation
and many automatically planned their contribution into their annual budget. In the hectic
weeks before her departure and my official assumption of the position of Interim Artistic
Director, I accompanied her on over 10 fundraising calls. This was an excellent way for
her to introduce me to our regular sponsors and to insure the financial stability of Fanfare
for 1999. Had these fundraising calls been delayed in the transition, it is possible that a

great deal of funding could have been lost. One of the most important calls was made to
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local arts patron Marietta Schneider who pledged $10,000 to the classical music program.
Tragically, Mrs. Schneider passed away before the start of Fanfare 1999, but her
contribution was honored by her family and helped sponsor the Vienna Choir Boys in her
memory. Another important call was made at a lunch meeting in Baton Rouge with the
representative of Bank One. While Bank One is one of the larger banks in Louisiana, its
only outlet in Tangipahoa is in the local Wal-Mart. We were very fortunate to receive a
contribution of $3,000. Other important calls made with Ms. Vogt were to Central
Progressive Bank ($2,000), First Guaranty Bank ($1,500), and McKneely Funeral Home
($2,500). We worked well together as a team since I had extensive experience in
fundraising for the Contemporary Arts Center and Le Petit Theatre and occasionally 1
was successful in my request for an increase in their Fanfare contribution. Soon after her
departure, I made successful calls on Charter Communications ($2,000), Hancock Bank
($2,000) and North Oaks Health Systems ($2,000) each resulting in an increase over
previous years.

The annual solicitation letter had to immediately be sent out and 1 felt it was
important to start to offer special benefits other than program recognition and invitations
to after performance parties to major donors. For the first time, donors at the Patrons
level of $500-$999 received two tickets to the newly developed Classic Fanfare Series
which included four of our most impressive events. Developing a benefit package is more
complex than it seems. Many of the upper level donors, especially corporations would
contribute regardjess of the additional benefits. Wealthy individuals and corporations
appreciate the importance of activities like Fanfare to the quality of life in their

community. {Corporations are primarily concerned with receiving adequate name
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recognition in programs and advertising. “There are many companies that have generous
philanthropic programs because they wish to impress the public that they care about their
community, the environment, the needy, or some special case” (Wolf 213). I believe that
in addition to recognition, it is important to have donors or their representatives
experience the programming first hand. This helps them to better understand the mission
of the organization and to develop a stronger commitment to future funding. The
downside to this is that 1 was giving away tickets that in previous years had been used to
potentially generate earned income. This was true with two of the four events, which sold
out at the box office. Still it was my belief that building loyalty with major donors was
more important and the practice helped fill the audience for less popular events.

Invitations to the afier the performance parties honoring featured artists were an
important benefit and 1 underestimated the difficulty in organizing these activities.
Community leaders are asked to host and pay for the parties, which can be a very large
commitment. They are encouraged to invite their friends to attend the party and Fanfare
hopes that this results in their friends purchasing tickets to the event. This became a real
challenge for me to coordinate since the anticipated co-chairs of the organizational
committee were unable to do so. All of the potential party hosts that I contacted had
recently done so and were not anxious to do it again so soon. Fortunately 1 was able to
round up new friends and faculty members to host the minimum number of parties, but
the impact of this benefit could have been more effective with more lead time and a
clearer understanding of the responsibilities involved.

I had recently authorized the purchase of a new computer to be used by the

secretary and for the first time personalized fundraising letters were sent out to over 100
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people (Appendix C). The new computer was very useful in developing charts to record
previous contributions and record their response to the 1999 solicitation.

Another critical challenge to the fundraising campaign was that there were those
whose contributions to Fanfare were influence by their loyalty to Ms. Vogt. Now they
were receiving a fundraising letter from someone they may not know personally.
Fortunately there were only a hand full of donors that did not renew their support and we
were able to balance these by my efforts to attract new donors with whom I had become
acquainted with during my involvement in community activities during my four years
living in Hammond.

Competition with other university programs was beginning to be a problem. Bell
South Mobility, which had traditionally given $2,500 toward Jazz Downtown decided to
give to the athletic program instead. This growing competition between programs at
S.L.U. for limited community funds will continue and come to a head in 2003 when
football returns to Southeastern. For many years Fanfare has been the only program with
an aggressive fundraising campaign, but now more and more university programs are
soliciting outside funds.

Interestingly enough, The Columbia Theatre, which is being renovated with state
funds as a joint project of the university and the Hammond Downtown Development
District and will house many Fanfare events in the future, will also present a major
challenge to Fanfare’s fundraising efforts. It is estimated that the Columbia will need to
raise around $3 million for an endowment to maintain the physical structure and raise

additional funds for programming and overhead.
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These are some of the situations that make fundraising such a stressful part of
every nopprofit organization. Fundraising is a full-time, year round responsibility and
should be recognized as such. Over all, I would have to say that fundraising was down in
1999 which is partially due to the transitional period happening at a critical point in the
fundraising campaign and the loyalty that a few donors had to the previous director and
not to the organization. Fortunately strong ticket sales and reduced expenses in
programming, printing and advertising made up the difference. Better management of the
funds involved reduces the need to raise more funds.

Management

The biggest management challenge involved with Fanfare relates to the fact that
its programming takes place over a short period of time, yet it is necessary to maintain a
full time staff year round to properly execute the responsibilities of programming,
fundraising and marketing. The perception of Fanfare as a fall festival has a serious
impact on how the jobs of Assistant Director and Secretary are valued by the university
and has a negative impact on their pay scale.

The Artistic Director is involved with programming year round, but generally the
majority of bookings take place in the winter. Both the Artistic Director and the Assistant
Director attend the annual meeting of the Association of Performing Arts Presenters in
New York. This is the annual marketplace where artists present showcase performances
of their work and agents have booths in the exhibition hall to attract the interest of
potential presenting organizations. There are also professional workshops and meetings
that address current issues facing today’s presenting organizations. Unfortunately I was

unable to attend the conference since my internship began in March. Both Ms. Vogt and
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Keiron Couret attended the meeting and while Ms Courét’s opinion is valued,
programming is the ultimate responsibility of the Artistic Director. When I started,
approximately 80% of the programming had been scheduled. Due to cancellations, I was
able to book more than 30% of the events and have a greater impact on the artistic
direction of the festival.

In previous years, the Assistant Director did not have a great deal of influence on
the programming. This may have been due to the fact that she was relatively
inexperienced when compared to the years of experience possessed by Ms. Vogt. Since
the situation was now reversed and the Assistant Director had the institutional knowledge
that I lacked, I encouraged her participation in the selection process and welcomed her
ideas. I sent her to the regional booking conference presented by the Southern Arts
Federation by herself. 1 felt that it was important for her professional development to
attend the conference on her own and without having to play a subservient role as she had
previously done. My management style is much more inclusive than what the staff had
previously experienced.

Throughout the internship, I tried to involve the Assistant Director in the
decision-making process and to show her the respect that she deserved. Her role in
coordinating and managing all contracts is critical to the smooth running of the
organization. A simple mistake with a contract can have serious financial and artistic
repercussions for the organization. Contracts are loaded with specific requirements
ranging from technical needs, public relations restrictions and personal demands for food
in the dressing room (Appendix D). The Assistant Director must then carry out these

requirements working in conjunction with the university’s Technical Director, police,
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maintenance department and Office of Public Information. While I made every effort to
support her work and to bring her from out of the shadow of her former boss, 1 realized
that my every decision was being critically reviewed and discussed by her with Ms. Vogt.
Regardless, I respected her experience and accepted this behavior as normal for the
situation.

I also tried to break down any barriers with the Secretary. She is very talented and
also possessed a great deal of institutional knowledge. We worked together on the
fundraising letter and one of my first moves was to purchase a new computer that would
allow her to do personalized fundraising letters and to maintain the mailing list in house.
The Secretary and 1 developed new forms to track fundraising and important information
on ticket buyers (Appendix C). Her underutilized talents as a graphic designer were
tapped and flyers and brochures were now created in house at a considerable savings
(Appendix K). I also purchased a new computer for the Assistant Director who had been
using a very old Macintosh that was constantly crashing and loosing her work.

As a manager, I felt that it was important to better utilize the talents of these very
important people. They had been treated with less respect in the past and I felt very
strongly that this was a misuse of their talents and bad for moral.

The biggest issue with these two positions is salary. The Assistant Director has
not received a substantial raise since she was hired in 1996 and the Secretary makes less
that $7 an hour. They feel underpaid and under appreciated. This problem may remain
until Fanfare’s relationship with the Columbia Theatre is established. If Fanfare is to run
the theatre year round, their responsibilities would increase tremendously. Until that time,

the university will continue to feel that they have little to do for most of the year and
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continue to pay them accordingly. I was not in a position to make any changes in their
salary but made the recommendation for a salary increase during the time that I was
asked to evaluate their work.

Another management challenge existed in the area of running the box office. Part-
time staff is hired in the fall to run the box office, which opens to the public in early
September with set hours of operation in a satellite location in the University Center on
campus. Then at each event where admission is charged, a box office is set up and opens
approximately one hour before the starting time. This box office is run by one of the two
regular box office workers or the bookkeeper. While the box office staff is directly
responsible to the Assistant Director, they turn in their daily reports and money to the
bookkeeper who then is responsible for making the deposit and reconciling the box office
receipts. With the part-time staff being responsible to the Assistant Director, but working
closer with the bookkeeper it was difficult to decipher the true lines of responsibility. We
all agreed that a box office procedure handbook would need to be established before
Fanfare 2000. There were occasional problems with the ticket-printing machine and there
were requests from the staff to purchase a new one at great expense. I decided that that
could wait until next year since I had just purchased two new computers. Fortunately the
machine held out and there were no major problems.

Working with a part-time bookkeeper presented its own set of minor probl;ms.
The Fanfare staff felt that the bookkeeper was late in moving into her role with Fanfare,
which delayed the organization of the box office. This should be resolved with the Dean
of the College of Arts and Sciences before the next Fanfare so that the bookkeeper is not

pulled in two directions at the critical point of coming on board with Fanfare. It all
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worked out since there was a great deal of experience between the people involved, but it
caused tension between them. Due to minor personality conflicts, the other two full-time
employees treated the bookkeeper as an outsider.

Using student workers presented its own set of management challenges. When I
arrived in March, there were four part-time student workers working in one office space
already occupied by the Assistant Director, Secretary and bookkeeper. With little for
them to do until the fall, much time was being wasted and computers, desks and phones
were being shared with regular staff. I saw this as being very unproductive and began
looking for ways to better utilize their time but with little success. I slowly reduced the
number of student workers through natural attrition, which made the work environment
more efficient and manageable.

The office layout was also a problem. The two equal sized office spaces are not
interconnected and travel between the two is by way of an outer hallway. The Artistic
Director occupies one of these offices while the other office of equal size is sometimes
shared by up to six people. Nothing could be done this year due to the cost of moving
phones, but the possible move to the Columbia Theatre in the future should resolve this
problem.

Marketing

The marketing of Fanfare is extremely important. With artist fees constantly on
the rise and the lack of business and corporate growth in Tangipahoa, earned income
becomes more important every year. With my previous experience in marketing with the

Contemporary Arts Center and Le Petit Theatre, I felt that this was the one area that |
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could make the greatest contribution to Fanfare. I relied on the Marketing Workbook for
Nonprofit Organizations by Gary J. Stern to help me through the marketing process.
Setting Marketing Goals

By thoroughly reviewing the box office records for the past two years, I was able
to establish realistic goals for each event scheduled for Fanfare 1999 (Appendix E). I
established an action goal of increasing ticket sales by 10%. Setting an image goal was
more complex. While the multidisciplinary nature and diversity of the programming at
Fanfare projects an image of high culture, it is often difficult for the public to understand
when and where they fit in. One day it’s children’s theatre, the next evening opera and
the next day a literary reading. I decided to focus programming on classical music,
popular music, theatre and dance and to expand family and ethnic programming.
Positioning The Organization

This tidal wave of artistic and cultural programming that surges through the area
once a year is often very confusing to the many publics that Fanfare tries to serve. The
university faculty has been trained over the years to utilize Fanfare’s offerings to enhance
their courses by offering extra credit to students who attend Fanfare events. This is an
extremely effective motivational tool especially with students who are looking to pull up
their grade. The student population is generally oblivious to Fanfare with the exception of
students involved in the performing arts. Many of the students have received little
exposure to the arts especially those raised in rural areas. They may pick up the brochure
and see opera, classical music and ballet and feel that there is little for them, not looking
close enough to appreciate the full range of offerings. The response from the community

is often the same, its too high brow for them. The members of the African American
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community on campus and in Tangipahoa see a very Euro-centric festival. Young

families don’t see the wealth of activities for them other than the annual Missoula
Children’s Theatre production. There is just too much for people who are not accustomed
to this amount of cultural activity to digest and many miss wonderful opportunities to
enrich their lives.

While I saw a strong need to strengthen Fanfare’s position with these important
and diverse communities, I had been instructed not to make too many changes. This was
an interim appointment and major changes should wait until an Artistic Director was
selected for Fanfare 2000. The fact that the majority of programming had been
established would have a great effect on any positioning of Fanfare’s image.

Respecting these limitations, I then proceeded to conduct a marketing audit to
establish what resources existed and which areas of programming could be expanded to
create marketing opportunities.

Marketing Audit

With a marketing audit “you take stock of your current marketing efforts and
decide what you might want to change, add or improve in order to achieve your goals”
(Stern 8).

Product

As had been the tradition, Fanfare was heavily weighted in the area of classical
music. The only group that had been booked that had some potential to attract a slightly
younger audience was the Eroica Trio. This very attractive and talented trio of young
musicians was receiving rave reviews for their “expressive performances that pulsate

with pop influenced rhythms”. However there was no group on the schedule that had
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name recognition and appeal to a large audience. Fortunately the agent for the Vienna
Choir Boys called and I was able to add them to the schedule. A few months later 1
stretched the definition of classical to include traditional jazz and added a New Orleans
classic, Pete Fountain. There were many other classical music performers and groups to
satisfy the purist and I now felt that I had a classical music product that I could market. 1
was also looking to add to our theatre and dance offerings and to reach out to the growing
African American student population and underserved local community. “Programmatic
strategies to engage new audiences begin with designing programs that respond to the
various interest and needs of people in the community” (Dreeszen and Korza 87). My
contacts with performing groups in New Orleans proved to be beneficial. I had worked
with the Kumbuka Dance and Drum Collective during my days at the Contemporary Arts
Center and was a fan of their work. They were added to the evening schedule and also
provided a school time performance for area students. Two of my favorite actresses,
Carol Sutton and Adella Gautier were touring in a production of Having Our Say: The
Delany Sisters” First Hundred Years, a play about two African American sisters telling
about their family history and professional careers. These two events combined with the
already scheduled Moses Hogan Chorale created a mini series that could be promoted to
underserved audiences.

I was also very interested in focusing and promoting Fanfare’s activities for
young audiences. The Missoula Children’s Theatre and the American Family Theatre had
been booked, providing strong programming on which to build. I worked with the
marketing director of the Hammond Square Mall to create a day long free Fanfare Family

Arts Festival using performers from the Young Audiences roster. The mall had stopped
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their financial support of Fanfare, but I knew that they would be interested in an event

that would attract people to their stores. We had numerous events on the Fanfare schedule
of interest to young families and I created a widely distributed Kids News brochure to
promote “Family Fare at Fanfare” (Appendix K).

Publics

Primary support for Fanfare has traditionally come from university faculty,
students and staff in addition to the communities of Hammond and Ponchatoula. These
are people who live or work within a ten-mile radius of the campus. The majority of
audience members for adult events has a college degree or is working towards one. Past
audience surveys have shown that most audience members are over the age of 35 with the
exception of the university student audience and children attending family events.

The next big potential target market resides in the Covington/Mandeville area
which is only a 25 mile drive from Hammond. This group is one of the best educated in
the state and their median income is exceptionally high for this area. This is a perfect
target group except that the travel distance is a major negative factor. Previous marketing
efforts had spent a large portion of the marketing budget on trying to attract audience
members from Baton Rouge and New Orleans, which are both around an hours drive
from the campus. Having lived in New Orleans, I knew that there is an over abundance of
cultural activities to choose from and that it would take an appearance by Elvis and the
Beatles with the Supremes to get me to drive to Hammond at night. A close review of
audience surveys showed that there were few audience members driving in from Baton
Rouge and especially New Orleans for Fanfare events. Occasionally a group with a major

reputation like the Canadian Brass would draw twenty to thirty people from Baton
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Rouge. While I did promote the Vienna Choir Boys, Alabama Shakespeare Festival and
Pete Fountain in these areas, 1 reduced our marketing efforts in Baton Rouge and New
Orleans. I then increased our efforts in nearby Covington and Mandeville since these are
displaced New Orleanians forced to drive over the Causeway to New Orleans for cultural
events. Hammond is closer and safer for these audience members. I had hoped to present
a Fanfare event in St. Tammany, but it was logistically impossible for 1999.
Programming events in this area would open Fanfare up to potential funding from the
numerous businesses and corporations that have a presence in St. Tammany and not in
Tangipahoa. This would also make events more accessible to the large number of
students, faculty and alumni that live in St. Tammany.

I was shocked to find out that box office personnel had not kept any record on
who had purchased tickets in the past. This information is necessary to compiling
important demographics on audience members. “The Current Attendees, Past Attendees,
Friends and Families of Current & Past Attendees are the primary targets for Any arts
organization. You will, therefore, need to know who they are for solicitation. A simple
concept; no marketing course needed to understand it. And yet how many times do we
cave into the excuse that the box office cannot get all the names and addresses, especially
when performance time nears” (Lavender 56). What Fanfare did have was an out dated
mailing list that was maintained by the printer. In close review, the majority of names
that were familiar to me were people who had passed away many years ago. It was time

to start over.
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Price

Fanfare has always attempted to keep prices low to make activities accessible to
the community and students. After reviewing proposed ticket prices and comparing them
with previous years, I slightly reduced ticket prices on some events that I felt would have
difficulty attracting an audience.

I also initiated a new policy of offering alumni tickets at the same discounted rate
offered to seniors, faculty and staff. Many of the graduates of the university remain in the
area and I felt that this was a good incentive for them to purchase tickets. The alumni
newsletter was very helpful in announcing this new opportunity to its readers.

Place

The majority of events are held on campus and the venues are provided to Fanfare
at no charge. The university’s exceptionally helpful Technical Director is available to
coordinate events that take place on campus. The only events that take place off campus
on a regular basis are Jazz Downtown and productions scheduled at the Ponchatoula High
School Auditorium in conjunction with the Tangipahoa Parish Tourist Commission
designed to attract their tour bus market.

Production

There were five events that sold out at the box office: Pete Fountain, the Vienna
Choir Boys, The Capitol Steps, Alabama Shakespeare Festival and North Carolina Dance
Theatre. One free lecture, Cajuns Revisited: Their Origins and Recent Transformations,
had an overflow audience. All of the sold out events had long waiting lists with the
exception of North Carolina Dance Theatre and we felt that we could have sold 200-300

additional tickets for each. Traditionally this many events do not sell out and the recently
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renovated Columbia Theatre, which will seat over 850 people, will be able to better
handle more popular Fanfare events when it opens in 2002. This new venue will help
Fanfare to effectively meet the demand instead of having to turn so many people away.
Promotion

The four color Fanfare brochure which lists all events is the major marketing tool.
“While a well-balanced campaign will draw its sales from a number of different sources,
each contributing to the total, it is almost always the direct sales from the distribution of
brochures which turn out to be the single greatest factor in our success” (Newman 119).
Traditionally 20,000 have been printed with 10,000 brochures sent to people on the
mailing list and the remaining brochures distributed to businesses and restaurants in the
aréa. They are also mailed to people who call in to the Fanfare office and request one.
Having over 20 years of experience marketing the arts through direct mail, I decided to
reject the existing mailing list due to the fact that it contained so many names of people
who had died and a tremendous number of names of people who resided in Baton Rouge
and New Orleans. I made this decision after reviewing a few years of audience surveys
that had captured names and addresses of people who actually attended Fanfare events.
By comparing the names on the surveys with the names on the mailing list, it became
clear that there were few matches. With good intentions, the Fanfare staff had created the
mailing list using borrowed lists from cultural organizations in the New Orleans and
Baton Rouge area a few years back. A local printing company was maintaining the list
and there was little oversight by Fanfare staff. I began to construct a new mailing list
using audience survey information, names of current and past donors and previous ticket

purchasers that had used a credit card or mailed in their ticket order. The Secretary was a
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great help with this process and the new computer was put to good use. The resulting list
had around 2,000 names and while I realized that some important names might have been
omitted, I felt much more comfortable and fiscally responsible using this new list. Since
brochures were widely distributed and advertising was pervasive in the area, I felt that
those who got lost in the changing of the list would receive information through other
means. Fortunately we had more sold out events than ever before so the limited mailing
did not appear to have a negative effect. I had also cut back the number of printed
brochures down to 10,000. Even with a massive distribution effort and giving brochures
to students for the first time there were a few boxes of brochures remaining when Fanfare
1999 was over.

My experience in graphic design helped me to conceptualize the layout for the
brochure. I wanted to create a look that highlighted our areas of focus and allowed ticket
buyers a clearer picture of the area that would be of greatest interest. I also gave priority
to the most costly events, placing them in the front of the brochure. Often past brochures
lumped everything together which tended to overwhelm and confuse the viewer. “One
definition of design may be stated as follows: the forceful presentation of an intended
message, engineered for maximum impact, absorption, and retention” (Skal 101). The
university graphic designer whose services were provided free to Fanfare responded well
to my layout ideas and created a very colorful and lively brochure.

I also decided to blanket the campus with brochures. In the past, brochures were
reserved for off campus promotion, but I wanted to make sure that our most immediate
target audience of faculty and students were excited and informed about the variety of

events available to them, their friends and their families.
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I decided to substantially cut the print advertising budget after thorough review of
the placement of ads in the past. Having lived in Covington, New Orleans and Hammond
gave me a unique ability to judge the effectiveness of specific publications. I began by
eliminating expensive ads in local magazines and alternative publications that were
targeting the wrong audience. And after being able to document few ticket sales in Baton
Rouge and New Orleans, I reduced and focused our efforts to promote the big events in
the major newspapers.

I maintained our weekly ads in the Daily Star in Hammond and the Northshore
edition of the Times-Picayune distributed to Covington and Mandeville. While each ad
listed the events of the week, it featured a photo or image of the events that I was most
interested in selling. (Appendix J)

Press releases created by Christina Chapple in the Office of Public Information
were effective and well used to our benefit. Newspapers in Baton Rouge, Hammond,
Slidell, Ponchatoula, Covington and Mandeville regularly ran stories on our events
(Appendix I). A major marketing tool that was extremely effective was the Fanfare
tabloid that was created by the Times-Picayune for its Northshore edition. For a relatively
small fee the Times-Picayune created a version of our brochure on newsprint and sold
advertising to cover their expenses. This was inserted in the Sunday edition the weekend
before the start of Fanfare and reached an extremely large and important audience.

The only real problem that happened with marketing involved the creation of
public service announcements for television. This was handled by the Office of Public
Information and created at one of the stations in Baton Rouge. Unfortunately the PSA’s

and the ads, which had been authorized to run on local cable channels, were never



46

distributed by the Office of Public Information. Fanfare did have to pay for the making of
the ads and the PSA’s that were never run.

Student workers and I distributed posters featuring major events throughout the
campus and community. Many of the expensive acts provided well-designed posters that
allowed space for us to print dates, time and location on them. The Secretary who had
experience in graphic design created posters for smaller events in house.

I was extremely interested in marketing events to the African American
community and to families. A flyer listing our three events of interest to the African
American community was created in house and distributed to African American churches
in the area, school teachers K-12 and mailed to a special list maintained by the President
of the university (Appendix K). We also worked with the Office of Multi-cultural Affairs,
which was very helpful in notifying their student constituency through e-mail and
announcements at meetings.

Families and young people are very important to Fanfare and we created a small
newsletter, Kids News that was distributed throughout the elementary schools in
Tangipahoa. We contacted each school, followed bundling instructions so that each
classroom would have the appropriate number of newsletters and delivered them to the
schools. With the lack of arts education in the local schools, Fanfare’s presentations for
young audiences are exceptionally important to the quality of life in the area and critical
to building future audience members.

With the tremendous assistance provided by the Office of Public Information and

the luxury of a solid marketing budget, Fanfare is exceptionally well promoted.
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IV. RECOMMENDATIONS
Programming

When making recommendations for programming, I feel it is important to look
closely at the populations that are to be served and the potential programming that is
designed to reach each group. All programming should reflect the mission of the
organization.

Some of my recommendations follow programming ideas that were presented in
the past, but were discontinued due to changes in direction and growth in the budget that
allowed for more expensive events. |
Students/Faculty

Fanfare would not exist without the university and benefits greatly from its
financial support, use of facilities and professional support from personnel in various
departments. Programming is designed to compliment the educational and cultural goals
of the university and its departments.

< Revive and enlarge the Fanfare Steering Committee to involve more students,
faculty and community leaders. Fanfare desperately needs more input and guidance from
its target audiences.

Music

The Department of Music is the major performing arts department on campus and
given its importance, Fanfare’s extensive classical music emphasis is understandable.

< Continue to offer the variety and depth of programming in this area, but reduce
the number of groups and performers that come at such a high price unless they are able

to draw an appropriately large audience and have a substantial impact on students.



< Create focused events like the Fanfare Guitar Festival that benefit a specific
group of students in each area of specialization within the department. Master classes
should be a major component of these concentrations. Programming emphasis should
alternate each year to insure that all areas of focus can be effectively covered.

< Consider offering a concentrated classical music festival within Fanfare that
would have the potential to draw visitors to Hammond over a three day period. Related
events of interest to this audience would be scheduled on campus and in the community
to insure that visitors would not be bored and never come back. Special dinners and
lunchtime picnic should be considered. Fanfare seldom has a real impact on cultural
tourism since visitors traditionally come for one event and leave since the next event of
interest to them may not happen for a few days.

< Explore ways that contemporary music can be integrated into the classical
music program. A performance by a nationally known touring group like Rhythm and
Brass could be followed by a performance by one of the internationally famous groups
from New Orleans like the Rebirth Brass Band, demonstrating the diverse use of the
instruments. A classical piano concert could be complimented by a performance .by Dr.
John. The possibilities are endless and present the opportunity to attract cross over
audiences.

< Continue to present the wonderful student ensembles in a professional
environment. These are extremely well received and are important to the image of the

department and the university.
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< Consider having a guest artist with the student ensembles. This has occasionally
been done in the past and creates is own set of considerations. It provides great
experience for the students and can create an even more exciting performance.

< Experiment with alternative methods of presenting classical music to students.
Students are accustomed to music concerts with great lighting, sets and costumes. Recent
studies have shown that students would rather die that take a date to a classical concert.
By making the experience more relaxed and pleasurable, non-music majors may start
attending concerts without having to receive extra credit from their professor.
Theatre

Even though there is no theatre major offered by the university, there is strong
interest in theatrical touring productions and in the student production.

< Continue to present a major touring company each year, especially if additional
performances geared to the underserved high school student audience can be offered.

< Present Louisiana theatre groups when possible. It is important to the
development of professional theatre in our state for Fanfare to lend its support. The cost
of presenting qualified in state groups is quite reasonable and the number of nationally
touring groups may be on the decline.

< Fanfare should become an active member of the Louisiana Presenters Network
especially in light of possible year round programming for the Columbia Theatre.

< Invite a guest professional actor to perform with students in the student
production. This gives the student actor valuable experience in a more professional

production and potentially makes the production more dynamic.
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Dance

< Continue to present one major dance company of national importance every
year. The exposure to a professional dance company is important to the students in dance
and the community.

< Place more emphasis on workshops given by visiting companies for the
students.

< Present Louisiana dance companies that are growing in professionalism. Dance
companies across the state are now working closely together and support for their efforts
is needed.
Lectures

< Create an advisory committee of faculty members and students to assist in
selecting lecturers of interest to the campus. Each department should have input and
adequate time to include potential funding in their budget.

<Develop an annual lecture series at Fanfare with a theme that is of interest to
students and faculty. Local and national speakers would be featured.

<Formalize a lecture series that would utilize the talents of the faculty. Faculty
members are constantly presenting talks at conferences around the country each year, yet
their work is seldom enjoyed on campus. This was done in the early years of Fanfare due
in part to its low cost and easy access to talent, but slowly disappeared as Fanfare’s
budget and vision expanded.

< Establish a Southern Writers in Residence program tapping into the wealth of

nationally recognized writers living in the area. Instead of having an author give a
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reading and then disappear, they would be on campus for a few days to work with

students and visit and talk to various classes.

African American Programming

There is a growing African American student population and underserved
community in Tangipahoa. The variety of national and local groups available to Fanfare
is endless.

< Continue the mini serigs targeting this audience that was started in Fanfare
1999. In addition to national groups and performers, present Louisiana artists in music,
theatre, dance, visual arts, literature and other disciplines.

< Work closely with the Office of Multi-cultural affairs and their student advisory
committee to plan and promote these events.
Children’s/Family Programming

Children’s programming is extremely important to the community and helps to
develop future audience members for Fanfare.

< Expand school time offerings by utilizing local resources like Young Audiences
in New Orleans in addition to presenting national touring companies and artists.

< Continue to present Missoula Children’s Theatre and other professional
companies.

< Continue to work with the Hammond Square Mall to expand the Fanfare Family
Arts Festival to include a Friday for school tour participation in addition to the weekend

event.
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< Produce a children’s theatre production in addition to Missoula that casts local
kids. The director and other professional staff could come from the theatre program on
campus or from the area. This is a perfect opportunity for grant support.
Popular Music

It is amazing that popular music in never presented on a campus with 15,000
students. This may be why people are anxiously awaiting the return of football in hopes
that it will enliven a dead campus.

< Present one popular music concert or dance that would appeal to a large number
of students. The Campus Activity Board should be involved in the selection process and
funding.

< Present a series of lunchtime brown bag concerts in the beautiful park next to
the student union. Groups should range from alternative to jazz. KSLU, the university’s
public radio station, should be approached to become a sponsor.

< Improve the variety of music offered at Jazz Downtown. The same groups
appear too often. Take advantage of the wealth of Louisiana musical talent by presenting
at least one concert featuring a Louisiana legend. BeauSoleil fit this bill in 1999 and
should have been presented where people could get up and dance.

< Create a series of cabaret performances in an intimate setting. This provides
opportunities to present exciting programming that may be inappropriate in a larger
venue.
Visual Arts

The visual arts are seldom a major component of Fanfare and this should change.

With the recent growth of the department thanks in part to the expansion of the digital art
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and design program there is greater potential for participation from the students in this
area.

< Create an annual exhibit that places art all around campus especially in the
buildings that house most Fanfare events, The Southeastern Sculpture Invitational a few
years back included work by over 100 sculptors and placed sculpture across campus and
in Fanfare venues. Artists working in sculpture and installation art are able to create
works that can be displayed outdoors and in large spaces. Exhibitions limited to the
gallery are seldom seen by Fanfare visitors.

< Students in the visual arts should have an event that showcases their talents like
the student productions in music, theatre and dance. A juried student exhibition or the
creation of a giant mural by students are just two possibilities.

<Students in the digital art and design program could create a proposed Fanfare
poster. Their artwork would be on display during Fanfare and awards given for the best
designs. This would not have to be limited to just design students and could be open to all
students in the visual arts.

< Create an artist in residence program with the visiting artist exhibiting their
work during Fanfare.

< Sponsor a collaborative multi-media performance involving students in visual
arts, music, theatre, dance and creative writing.
Sciences

The students in the sciences are some of the brightest and most talented on

campus and should be better served by Fanfare. Fanfare has presented many outstanding
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lecturers in the past, but it continues to be a problem to schedule events of interest to this
student population.

< Present a series of lectures, performances, films and exhibitions that all relate to
a specific theme. Possible topics include: genetics, the environment and space
exploration.

<Expand on the collaboration between The Turtle Cove Research Station and the
arts that began with the Turtle Cove Suite at Fanfare 1999.

< Sponsor collaborative projects between the faculties in the sciences and the arts.
A visual artist working with a botanist could create a unique environment on campus as
part of Fanfare. There are many other possibilities.
International Students/Foreign Languages

S.L.U.’s growing M.B.A. program is attracting students to Hammond from
around the world. Events could be presented that are of interest to them and the students
in the Department of Foreign Languages.

<Create an International Night were music and food from different foreign
countries are featured. The foreign students should be involved in the planning and
promotion of the event.

< Continue and expand on the International Festival that was part of Fanfare
1999. Since most students take Spanish or French, events could focus on these two
cultures.
Fundraising

Fundraising will become more of a problem for Fanfare as competition for limited

dollars grows. Local organizations are becoming more aggressive and professional in
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their fundraising efforts and competition from other university departments, the
Columbia Theatre and the return of football will all contribute to Fanfare’s problems.

< Hire a full time Development Director to oversee all aspects of fundraising
including writing grant proposals to national funding sources.

< Schedule events of the highest quality that are attractive to potential sponsors.
There is great interest by sponsors to be associated with events that attract attention and
have name recognition like Pete Fountain or the Vienna Choir Boys.

< Schedule events that are clearly beneficial to improving the quality of life in the
area. It was easy to find a sponsor for the Missoula Children’s Theatre due to the
perceived benefits to the community. This would also be true for events that respond to
the needs of underserved people like the African American community.

< Continue to review and revise the benefits provided to sponsors as incentives.
Step back and see if they are effective and worth the expense to the organization.

< Create a major fundraising event in the spring with entertainment and cuisine.
Include a silent auction and other opportunities for patrons to spend money. The annual
Hospice Gala in Hammond raises close to $70,000 and the local community could use a
few more social events.

< Increase the involvement of the Advisory Board in the fundraising campaign.
Most are major donors and should feel comfortable in soliciting their friends.

< Increase the size of the Advisory Board by adding additional financial
contributors. Representatives from corporate donors with large numbers of employees

such as Entergy, North Oaks Medical Systems and the Neill Corporation should be on the
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Board not only due to their financial contributions but also because they can help to
encourage their employees to attend Fanfare events.

<Write more effective and successful grant proposals that reflect the criteria
established by the granting agency. Fanfare should be receiving greater support from the
Louisiana Division of the Arts and should seek advises from their staff.

< Submit grant applications to the Decentralized Arts Fund of the Louisiana
Division of the Arts. Before 2000, they would not fund projects that took place in the fall.
These grants are less competitive and Fanfare should have little trouble in receiving
funding.

< Present events in St. Tammany that would open Fanfare up to support from
businesses and corporations in that area. Many New Orleans corporations fund events in
St. Tammany since many of their employees reside on the Northshore. Individual
contributions from that area would increase and the St. Tammany Tourist Commission
could be a potential source of support.
Management

The biggest issue facing Fanfare in terms of management is its potential
integration into the running of the Columbia Theatre. Fanfare offices will move to the
Columbia in January 2002 and it is proposed that existing Fanfare staff will have
expanded responsibilities involving the operation of the theatre.

< The Artistic Director should be responsible for programming both Fanfare and
the Columbia Theatre, They are in constant contact with agents year round and have the

experience to program twelve months a year and not be limited to programming for just
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one month. Having two different Artistic Directors for these university programs could
result in competition for audiences and funding.

< A Development Director should be hired to coordinate fundraising for both
Fanfare and the Columbia. One person coordinating the fundraising efforts would reduce
the potential competition for funds and prevent donors from becoming confused and
angry. Until additional funding can be secured to hire a Marketing Director, the
Development Director will have to assume certain marketing responsibilities along with
the Artistic Director and the Assistant Director.

< Expand the responsibilities of the Fanfare Assistant Director to include serving
as Managing Director of the Columbia Theatre. Currently the Assistant Director is
responsible for contracts with the artists and performers and working with the university
Technical Director. The Columbia will need someone to do the same thing so it makes
sense to have an experienced person assume these responsibilities. This increase in
responsibilities should immediately result in an increase in pay, which is long overdue
and should help tremendously with morale.

< Expand the responsibilities of the Secretary to include bandling the same
responsibilities for the Columbia Theatre. Again this should be accompanied by a raise
and help with morale.

< Revise all job descriptions to reflect expanded job responsibilities.

< Revise the bookkeepers responsibilities to include the Columbia and eliminate
responsibilities to the Dean of the College of Arts and Sciences.

< Develop job descriptions for student workers and hire based on the needs of

Fanfare and not on the needs of the students.
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< Provide adequate office space in the Columbia Theatre for all full time
employees.

< Create a separate workspace for student workers and volunteers.

< Send staff to professional workshops especially in the areas of presenting
artistic programming, fundraising, grant writing and marketing the arts.

< Develop ways to publicly recognize and reward the contributions of the staff.

< Establish a box office procedures handbook.
Marketing

As fundraising becomes more difficult in the future, effective marketing will
become increasingly more important.

< Use experience and expertise to select the product that is to be presented by
Fanfare. Consider the target audience for each event and present activities that can attract
the necessary audience without compromising Fanfare’s artistic standards.

< Keep tickets prices reasonable as the average income for people in Tangipahoa
is extremely low.

< Utilize the Columbia Theatre to present those events that would sell out in the
traditional venues used by Fanfare on campus.

< Take productions to new audiences in Covington and Mandeville when
appropriate. There is tremendous audience potential in this area and the majority of this
audience will not drive to Hammond for a cultural event.

< Capture the name and address of everyone who purchases a ticket.

< Continue to revise and update the mailing list on a regular basis.
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< Continue and expand the use of audience surveys. This lets you know what your
audiences are interested in attending and can capture names for the mailing list of people
who had not directly purchased their ticket.

< Expand the Kids News newsletter and maintain a separate mailing list. Continue
to distribute brochures through the schools.

< Expand advertising and promotional efforts in the Covington and Mandeville
area and keep using the special tabloid in the Times-Picayune.

< Explore the possibility of a special tabloid in the Baton Rouge Morning
Advocate. I don’t encourage expanding advertising expense in the Baton Rouge area, but
I do feel that the tabloid would be an excellent way to reach a large segment of the
population with little expense.

< Focus advertising in New Orleans on promoting just the major events that can
draw people from so far away.

< Create PSA’s and T.V. ads early enough so that they are used in a timely
manner.

< Continue to focus the brochure design so that it is easier to understand and has a
greater impact on the viewer.

< Better utilize the Fanfare bulletin boards on campus and create new ones for the
expanding campus especially in the new Wellness Center, the new classroom building

and the student union expansion.
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VI. CONTRIBUTIONS TO THE ORGANIZATION

The timing of the internship could not have been better for all parties involved.
Fanfare desperately needed an experienced arts administrator to come in during a critical
time to lead the organization and I was thinking that I would have to leave the state to
find an internship that was a real challenge.

My contributions, especially in the areas of fundraising, marketing and
programming had the greatest short-term impact.
Fundraising

I was able to bring stability to the fundraising campaign through my professional
experience, knowledge recently gained in graduate school and familiarity with the local
community. Fundraising was my first priority as I began my internship just as the
campaign was beginning. Through research and setting realistic goals, I was able to
insure the success of the campaign.
Marketing

My greatest over all contribution to Fanfare was in the area of marketing.
Expenses in printing and advertising were dramatically cut and we still experienced solid
earned income figures and had a record number of sold out events. By focusing efforts in
the primary target markets and eliminating less productive markets, I was able to utilize
Fanfare’s budget more efficiently. Fanfare has continued to offer a special package like
the Classic Series.
Programming

By increasing programming for families and the African American community,

we were able to better serve these important audiences. The addition of the Vienna Choir



Boys and Pete Fountain was welled received and helped to create a less elitist image for
Fanfare. The increased emphasis on family programming continues.
Management

There was not enough time to make any serious changes in the management
structure of the organization. I was pleased to have secured two new computers for the
office. Unfortunately, the box office decided not to capture the names of all people who
purchase tickets in 2000.

The benefits of my internship proved to be very valuable to Fanfare and to
myself. Perhaps the fact that there were no major problems during this difficult
transitional period is a major accomplishment. Fanfare was able to do a successful
national search for an Artistic Director to follow my internship and continues to provide

cultural programming of great importance to the community.
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VII. CONCLUSION

Fanfare’s success and longevity in the rural community of Hammond is a very
impressive feat in itself. Its well-deserved reputation has been built over the years by the
hard work and dedicated vision of a few individuals. Its continued survival and growth
will depend on visionary leadership. Starting in January, 2002, Fanfare will be facing
new and powerful threats. With the opening of the Columbia Theatre in 2002 and the
return of football to S.L.U. in 2003, Fanfare will be forced to compete more than it ever
has before for both audiences and funds. Some innovative thinking will be required to
meet these challenges and adapt to the new environment. Once over these hurdles,
however, Fanfare has the opportunity to not only survive, but to thrive even better than it
has before. |

Year round programming by the Columbia Theatre will seriously challenge
Fanfare’s position as the only organization in the area to present major cultural events for
the entire community. The theatre’s programming and ticket sales may initially cut in to
anticipated earned income for Fanfare. At the same time, the new facility and its
resources will present opportunities to collaborate and develop a serious and dedicated
audience base for both organizations. The need for the Columbia Theatre and Fanfare to
work together for their mutual benefit cannot be understated.

Both the Columbia Theatre and the revived football program, which will be
looking for sponsors at exactly the same time as Fanfare, will seriously impact Fanfare’s
fundraising campaign. Large amounts of funding will be necessary to support
programming and maintenance of the restored theatre. The Columbia Theatre, however

will have the opportunity to attract new sources of funding to the community that were
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previously unavailable to Fanfare. Many corporations, individuals and foundations prefer
to support capital improvements over programming by having their name permanently
associated with a lobby, the dressing rooms, the adjoining conference center or the
seating. Some funding sources that do not feel that Fanfare gives them enough exposure
may be attracted to support a series of events that includes both Fanfare and the
Columbia Theatre.

Fanfare’s identity as a one-month-long event occurring in October of every year
unfortupately puts it into direct competition with football season. The dates of home
games in October will automatically become problematic in terms of attendance and
scheduling. No one can predict exactly how much impact the football program’s
fundraising effort will have on Fanfare’s concurrent campaign, but combined with the
Columbia Theatre’s ongoing need for funds, there is certainly cause for concern. The
October-only scheduling policy should be revisited without sentimentality to determine
whether it is really in the best interests of Fanfare and the university to insist on this
narrow time frame of events. A fresh approach could open Fanfare up to new
opportunities for both programming and fundraising, as well as allowing the Artistic
Director the freedom to schedule major events on dates which will provide the maximum
audience and revenue potential.

Aside from the challenge of threats it faces from new competition, Fanfare would
benefit from an assessment of how it fulfills its mission to its primary audiences. Fanfare
is unique in Louisiana as a truly multidisciplinary festival of arts, humanities and
sciences, yet many people perceive it as primarily a classical arts festival. For Fanfare to

survive and grow, it must change this perception by aggressively reconnecting and
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responding to its primary audience of students, faculty and the communities of
Tangipahoa and St. Tammany parishes.

Presently, student input into programming is non-existent with the exception of
the sponsorship of a major lecturer by the Campus Activities Board. There is a great deal
of participation in the student productions and these are well attended by fellow students,
as they are during other times of the year, but faculty members determine the
programming. Without the lure of extra credit for classes offered to students to attend
Fanfare events, student attendance would drop substantially. This is partially because
most students are commuters, but there are few Fanfare events that reflect the interests
and needs of today’s students. All organizations on campus face this problem and many
are trying various gimmicks such as prizes and free food to insure good attendance at
their events. A student advisory committee should be formed to encourage their ideas and
support. Their participation on a revived Steering Committee should be greatly expanded.
If an effort was made to provide at least one major event determined by student leaders,
within the aesthetic limits set by the Artistic Director and that students would want to
attend without bribery, student participation, involvement and esteem for Fanfare would
dramatically increase.

The same is true for faculty participation. There are only a handful of faculty
members that support Fanfare with their regular attendance at a substantial number of
events. Few attend events that do not directly relate to their area of teaching. One of the
first things that I did during my internship was to send out a postcard to the entire faculty
soliciting their ideas and suggestions. Less than five people responded. Obviously a more

structured method needs to be developed and 1 recommend the formation of a faculty
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advisory committee or expanding faculty participation on the Steering Committee.
Faculty involvement and support are critical to the future of Fanfare. If it is welcomed
and nurtured, Fanfare can benefit in numerous ways. Many faculty members have
valuable contacts for both programming and funding, but their involvement in Fanfare
needs to be encouraged.

While the present Advisory Board is composed of community leaders and major
donors, there is little direct input from the diverse groups that compose the local
community. Members of the African American community and local educators need to
‘be encouraged to become more involved in the planning of Fanfare. Our local
schoolteachers are an important resource that is often overlooked when planning events
for the community.

The neighboring parish of St. Tammany is one of the most affluent in the South,
yet they have neither a university with a major arts festival nor a facility the size of the
Columbia Theatre. Many residents there are transplants from cities with much to offer
culturally and they are looking for more. A determined effort must be made to find out
what these people would like to see and what they are willing to drive 25 miles to attend.
When programming is comparable, most people prefer the safety and ambience of small
town Hammond to an evening in downtown New Orleans. Marketing Fanfare in St.
Tammany is crucial, but it can only succeed up to a certain point without a serious effort
to determine the real needs and tastes of the vast potential audience there. A limited
number of important Fanfare events must be presented in St. Tammany in the future.

Involving all of these diverse groups in Fanfare is very time-consuming and often

frustrating. Many efforts to involve these groups have been made in the past with limited
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success. Because of this, programming has become automatic and somewhat stale.
Through a carefully designed and thought-out process, the Artistic Director must become
more responsive to the needs and desires of these target audiences if Fanfare is to survive
its new challenges.

Like many things in Southern Louisiana, our future lies in our past. In the early
days of Fanfare, the majority of programming was determined by the needs and limited
resources of the various departments and programs on campus. Working together with
the community, Fanfare was able to involve a broad range of grass roots participation. It
is now time to look back and renew the commitment and involvement of these important
constituencies. The challenges facing Fanfare can be turned into opportunities through
collaborative effort and some adjustment to the changing environment. Strengthening
Fanfare’s image as a unique multidisciplinary festival would broaden its grass roots base
by involving a wider range of people. To some people, Fanfare is an institution and a
regular part of their lives. That group of people is not large enough, however, to carry
Fanfare through what lies ahead. By carefully building on the solid base and sterling
reputation Fanfare has built over the years, fresh approaches and innovative thinking will
make this institution part of many more people’s lives and will insure its continued

growth and success for many years to come.
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Fanfare’s Mission Statement
Fanfare's mission is to bring cultural awareness to the population served by Southeastern Louisiana
University. Festival events represent our cultural diversity and regional artistic resources and highlight
nationally and internationally recognized artists and scholars.

This project is guided by a vision of making the arts accessible to audiences that are isolated from other
cultural opportunities, either because of geography or lack of previous development of artistic
appreciation. Fanfare focuses on educating and nurturing audiences through a planned progression of
seasons designed to expand the acceptance, understanding and enjoyment of the arts for their own sake.

Fanfare’s History
Fanfare, a non-profit organization, is a month-long celebration of the Arts, Humanities and Sciences held
each October in Hammond. The festival presents over seventy events throughout the month of October in
the following genre: Visual Arts; Children's Events, Dance, Foreign Language Films, Special Film Series,
Lectures, Jazz; Music, Theater, and other special events.

Fanfare brings cultural awareness and artistic appreciation to the predominantly rural, racially mixed,
low-income population served by Southeastern Louisiana University. Festival events represent our
cultural diversity and regional artistic resources and highlight nationally and internationally recognized
artists and scholars.

Fanfare is guided by a vision of making the arts accessible to audiences that are isolated from other
cultural opportunities, either because of geography or lack of previous development of artistic
appreciation. We focus on educating and nurturing audiences through a planned progression of seasons
designed to expand the acceptance, understanding and enjoyment of the arts for their own sake. We are
enjoying greater success with each new season. Fanfare has now distinguished itself as a nationally
recognized festival awarded the Silver Medal by the Council for Advancement and Support of Education
(CASE) for Fanfare's focus on excellence and its achievements in creative planning, production, and
promotion of programs.

Fanfare provides a strong framework to enhance the University's aim for close university-community
relationships, providing varied cultural and educational services and facilities in an environment which
encourages self-discipline and individual creative expression. Exposure to as many cultural events as
possible is an important aim because the arts and humanities are at present rarely being promoted in
public schools. School districts in many other areas provide a curriculum, which is guided by the
philosophy of the Music Educators National Conference, which similarly justifies education in the arts,
especially music, on the grounds that it improves self-discipline, concentration, teamwork, attitude,
physical coordination or performance in other subject areas.

Ultimately, Fanfare is a celebration of culture and the varying styles by which life inspires people to

creativity. The arts produce a superior quality of life by providing cultural and educational enrichment for
the citizens of our state.

Volume of Service Offered:

1989 - 11,000 in attendance; 63 events
1991 - 15,000 in attendance; 76 events
1993 - 22,040 in attendance; S1 events
1995 - 31,072 in attendance; 72 events
1997 - 46,137 in attendance; 79 events
1999 - 52,359 in attendance; 70 events

1990 - 14,500 in attendance; 78 events
1992 - 19,807 in attendance; 60 events
1994 - 22,606 in attendance; 61 events
1996 - 48,178 in attendance; 76 events
1998 - 51,209 in attendance; 86 events
2000 — 53,000 in attendance; 72 events



FANFARE

FANFARE was good when it originated in 1986. "But", says
FANFARE’s artistic director Harriet Vogt, "we had this idea that
it could be as good as it has become." Since 1986 FANFARE has
become one the southeast Louisiana’s most important cultural

events.

Mrs. Vogt, who conceived the idea of FANFARE with her fellow
music professor Karen White and Visual Arts Department Head Roy
Blackwood, has big plans and a vision for FANFARE. Her drean,
and the dream of the University’s entire administration, is to
see FANFARE grow and become something like the nationally

recognized Spoleto Festival in Charleston, S.C.

The month-long festival of the arts and humanities has
featured an impressive lineup of writers, artists, performers,
concerts, musicians, lecturers and those who have made some

impact on history.

FANFARE 1990 speakers and performers included Southern

writer Ernest Gaines, author of A Gathering of 0ld Men and The

Autobiography of Miss Jane Pittman; New Orleans pianist Ronnie

Kole and the Olympia Brass Band; Atlanta-based Ballet South in a

performance of The Red Shoes; the New Orleans Symphony;

actress-author Elaine Partnow; the Vienna Chamber Trio;



Cuban-born pianist Santiago Rodriauez, a Van Cliburn competition
silver medal winner; the Louisiana Sinfonietta; Metropolitan
Opera singers Joseph Evans and Melissa Thorburn; Len Barron’s
"portrait of Einstein"; classical guitarist Patrick Kerber; and
Cajun filmmaker Glenn Pitre, known for his popular early 1980’s

movie, Belizaire the Cajun.

The Foreign Film Festival and Sunday Chamber Music Series
featured guest artists and the Southeastern Louisiana University
music faculty. The lineup also included one-act plays; a dinner
theater production of "A Funny Thing Happened on the Way to the
Forum”; a children’s opera "The Music Theatre Machine"; the
of f-broadway hit musical "NUNSENSE"; children’s theater; a food
festival, featuring south Louisiana seafdod; and an exhibit of
Roger Ogden’s collection of 19th and 20th century Louisiana Art,
perhaps the best private collection of Gulf South art in the
nation. Lecture topics spanned the world, including Washington,
D.C.-based U.S. Arab relations specialist John D. Anothony’s
"American in the Arab World"; German Consul General Peter
Maier-Oswald’s "German Unification"; Lawrence Katzenstein’s
"prospects for Democratic Change in China"; Na’im Akbar’s "The
' New African-American Image for the 1990’s.", and noted Russian
authority S. Frederick Starr’s "Louisiana and the Rest of the

World".

FANFARE also has featured such acclaimed writers as

playwright Edward Albee, author of Who’s Afraid of Virginia



Woolf, and novelists Ellen Gilchrist and Willie Morris. John
McConnell’s nationally acclaimed one-man show, "The Kingfish",
(now showing on broadway) delighted audiences of all ages and
brought back memories of Louisiana’s rich and colorful political

heritage.

Diversity has been FANFARE’s greatest stfength. The
presentations have provided unequaled cultural opportunities to
thousands of residents of the Florida Parishes and southeast
Louisiana. FANFARE 91 promises to be equally exciting.
Negotiations are underway with speakers and performers of the

highest caliber.

With continued support, FANFARE 91 will make an even greater

contribution to the state and region.



Fanfare is a month long celebration of the arts and humanities
which is held in Hammond, Louisiana at Southeastern Louisiana
University every October. We present over 50 events during the
month featuring music, dance, theater, foreign films, visual arts
exhibits, a special film series, ballet, children’s events,
lectures and special events.

The story of Fanfare’s origin is interesting. 1In 1986
Southeastern Louisiana University made a reluctant decision to
abandon the football program. The economy in the state was in a
terrible slump due to the o0il crisis, and the university had
endured eleven major budget cuts. We had a new library building
with no money to move the books to the new building. The -
football program was costly, had poor atttendance and a losing
team. The community needed a lift. I had always wanted to
start an arts festival here on campus so this seemed a good time
to fill in the void we would experience in the fall semester
without football. Two of my colleagues and I were given
permission to see what we could do. We had less than $5,000 seed
money. We began to talk to our colleaques in other departments
and urge them to participate. They offered to do special
lectures, we put on faculty music concerts, we brought alumni
back to campus to perform, we tied in the fall theater schedule
and presented special visual arts exhibits. We gave it limited
publicity, but all we could afford. The result was pretty
amazing. The community and campus loved it and were most
enthusiastic that it be continued. 1In 1988 I was appointed
permanent Artistic Director in addition to my teaching duties and
now Fanfare has become a full time assignnment. The festival has
evolved into a well known regional event and we are now receiving
national recognition as well.

S % S o

Here are some examples of collaborative efforts in Fanfare in the
last few years.

1. Fanfare and the Dept. of Biology co-sponsored a special
public lecture by noted paleontologist Seephen Jay Gould. Dr.
Gould was escorted by professors in the Dept. of Biology, visited
our experimental station Turtle Cove, spoke to special meetings
of the biology department faculty and to students.

2. Fanfare’s special film series presented three films by noted
film director Errol Morris. The premiere in Louisiana of his
latest film, A Brief History of Time was held during Fanfare.

All science students were given extra credit to attend and the
director was present to discuss the film and his association with
Stephen Hawking. Area high school science students also



attended. This project was coordinated by a faculty member in the
Dept. of Computer Science.

3. SLU and the community collaborate on a number of events. One
of the most outstanding and successful has been the annual Picnic
'n Pops sponsored by the Hammond Rotary Club and Fanfare. This
concert brings in the Baton Rpuge Symphony or the Louisiana
Philharmonic of New Orleans for a large concert held in the
University Center.

4. Fanfare collaborated with the Director of the Center of
Regional Studies, the Depts. of History and Government, English,
and Visual Arts to restore some valuable murals of

the local strawberry culture which were commisioned during the
depression. This collaboration resulted in raising funds to have
the murals restored and hung in the lobby of D. Vickers Building
on campus. This project led to a general renovation of the lobby
area. As a result of the project a leading authority on
depression era art was invited to campus from Wisconsin for a
lecture and formal dedication of the murals.

5. Each year Fanfare presents four lectures by the winners of
regional research grants sponsored by the Center of Regional
Studies. These lecturers are from various departments in the
College of Arts and Sciences. They receive a wider audience by
being included in Fanfare.

6. Fanfare collaborated with science fiction enthusiasts in the
college and in the community to bring a special Sci-Fi convention
to the campus during Fanfare. Noted author Ray Bradbury was the
guest speaker. The local Science Fiction Club T3 co-sponsored
this event. Fanfare acqluired donations to support the project.

7. The SLU Bookstore collaborated with Fanfare to have a
booksigning by best selling author Robert Waller. The bookstore
was the first store in the United States to have his new book
Slow Waltz at Cedar Bend for sale. The bookstore arranged the
booksigning by Ray Bradbury and held special prmotions of books
by many other Fanfare speakers.

8. The Dept. of History and Government has presented lectures
and panel disscusions which have corresponded to a particular
them in Fanfare i.e. the JFK assassination, the 1992 celebration
of Christopher Columbus, lectures on Earl Long and Huey Long for
themes on Louisiana etc.

9. Fanfare collaborates with the Dance Department each year to
select a professional dance company to perform for Fanfare in
order to support our mission to bring the arts to our rural/urban
nnderserved area. The Dance department also presents two special
dance programs each year during Fanfare.

10. The Dept. of Music and Fanfare jointly sponsor faculty
concerts, choral concerts, Chamber Music concerts and music



theater productions.

11. There are usually two special exhibitions sponsored by the
Dept. of Visual Arts. These exhibits are curated by the gallery
directors and are frequently supported by grants acquired by
Fanfare and the Dept. Special lecturers are invited to
participate during Fanfare. The Dept. of Music Collegium Musicum
often performs for the exhibit openings. These exhibits are also
sometimes jointly sponsored by the Dept. of Visual Arts and the
Hammond Cultural Fcundation.

12. Special exhibits are held in the university Linus Sims
Library. Examples of this are special photography exhibits
based on a Fanfare theme, pottery exhibits, jewelry exhibits with
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14. Fanfare and the College of Arts and Sciences present a
Scholar/Artist in Residence who presents public lectures and
workshops and lectures in several departments.
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Fanfare. A large education outreach program has developed.

22. The Dept. of English and Fanfare have co-sponsored special
lecturers such as noted authors Ernest Gaines, and Willie Morris.

23. The Dept. of Foreign Languages asnd Literatures and Fanfare
co-sponsor a foreign film series each season. Films are
presented in Spanish, German, Italian and french.

24. Fanfare shares joint sponscrship of ceonerts
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Attend all four “Classic Fanfare Series” events for the subscription
price of $40, adults; $35, seniors, SLU faculty/staff/alumni!

David Daniels, countertenor

Tues, Oct 12, 7:30pm, Pottle Auditorium
“David Daniels’ vibrant voice has made him the first contemp
rary countertenor with the potential to become an internatior
operatic superstar.”—Time Magazine.
$ Reserved tkts: $10 adults; $8 srs/fac/staff/alumni; $5 student
Sponsored by Marietta Schneider
Master class—pianist Martin Katz: Oct. 12, 10am, Pottle
Eroica Trio $ Free. Sponsored by South Louisiana Chapter of the National
Tues, Oct 5, 7:30pm, Pottle Auditorium Association of Teachers of Singing
Cellist Sara Sant’Ambrogio, violinist Adela Pefia, and pianist Erika
Nickrens are rocking the classical music world with their expres-
sive performances that pulsate with pop influenced rhythms. 7
$ Reserved tkts: $10 adults; $8 srs/fac/staff/alumni; $5 students Vienna Choir Boys
Sponsored by Charter Communications

‘Thurs, Nov 11, 7:30pm, Pottle Auditorium

The Vienna Choir Boys, “the choir by which all other boy chmrs '
-are measured,” sing like a collection of diminutive solo artists.
—The Washington Post ‘
$ Reserved tkts: $15 adults; $12 srs/fac/staff/alumni; $8 students
Sponsored by Bank One ‘

Pete Fountain

Thurs, Nov 4, 7:30pm,
Pottle Auditorium

An evening with a legend:
New Orleans’—and the
world’sl—greatest jazz
clarinetist.

$ Reserved tkts: $15 adults;
$12 srs/fac/staff/alumni;
$8 students

Sponsored by Hancock Bank
and 1-55 Internet Services




Renaissance Cadienne

Fri, Oct 22, 6pm (picnic), 7pm (music), Cate Square,
downtown Hammond

Bring your brown bag to Cate Square, join the Southeast
Spouse Abuse Program'’s special ceremony and enjoy the
authentic music of this group dedicated to preserving
Cajun folk traditions.

$ FREE

Sponsored by the Southeast Spouse Abuse Program in
recognition of Domestic Violence Awareness Month.

BeauSoleil avec Michael Doucet

Fri, Oct 15, 7:30pm, Pottle Auditorium

“BeauSoleil is that rare traditional music ensemble whose cohe-
siveness, blinding instrumental talent and undeniable soul allow
it to outrun easy cliches. Few things are as conducive to a party
as a BeauSoleil album—or even better, a BeauSoleil live show.”
—Robert Baird

S Reserved tkts: $10 adults; $8 srs/fac/staff/alumni; $5 students
Sponsored by North Oaks Health System

Picnic'n’ Pops

Sun, Oct 24, 7:30pm, SLU University Center

The Louisiana Philharmonic Orchestra presents a spirited
program of pop and classical music, featuring pianist Willis
{  Jazz Downtown Delony’s tribute to Gershwin.

Sat, Oct 9, 6pm, Deposit $ Arena tkts: $5 adults, $3 students 13+, under 12 free with
Guaranty National Bank, adult. (Doors open at 5pm)

201 NW RR Ave., down- Sponsored by Hammond Rotary Club

town Hammond

Take free swing dance
lessons from 6-7pm, then
dance the night away to
the Big Band tunes of Willis
Delony and the SLU Jazz
Ensemble and the two-
stepping Cajun sounds of
Bruce Daigrepont.

$ FREE

Sponsored by BellSouth,
Deposit Guaranty National
Bank & the Hammond
Downtown Development
District
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American Family Theatre
Beauty and the Beast

Sat, Oct 16, 2pm, Pottle Auditorium

“Their shows burst with energy, song and special effects. Again and
again, American Family Theatre proves how strong it is in creating
original contemporary theater. Their engaging productions wonder-
fully command the attention of young audiences and the spirit is
contagious.”—New York Times

$ Tkts: $5 adults; $3 children

Sponsored by Parish National Bank

T

Alabama Shakespeare Festival
As You Like It

Tues, Oct 19, 7:30pm, Vonnie Borden Theatre

If you've never seen As You Like It, here’s a chance to experi-
ence one of Shakespeare’s happiest plays. For those who know
the play well, come to hear a fresh reading of the famous set
speeches. “Go and enjoy this fine, fresh production.”—The
Montgomery Independent

$ Reserved tkts: $15 adults; $12 srs/fac/staff/alum; $8 students
Sponsored by Tom Anderson and Hibernia National Bank

s

The Capitol Steps

Sat, Oct 23, 7:30pm, Pottle Auditorium

“The Capitol Steps’ political satire brings chuckles...rave
reviews...guffaws...and bipartisan grins all around. The satire hits
the mark.”—The Wall Street Journal

$ Reserved tkts: $15 adults; $12 srs/fac/staff/alumni; $8 students
Sponsored by Central Progressive Bank, Guy Recotta, and Fay Bright




Having Our Say: the Delany
Sisters’ First 100 Years

Mon, Oct 11, 7:30pm, Pottle Auditorium
Sadie and Bessie Delany “had their say”
about their rich family history and their
careers as pioneering African American
professional women in a best-selling
book and in this loving autobiographical
stage duet.

$ Tkts: $5 adults, $3 children

Sponsored by Insituform Technologies, Inc.

North Carolina Dance Theatre

Thurs, Oct 21, 7:30pm, Vonnie Borden Theatre
Called “unstinting in range and thunder” by the New York Times,
this troupe offers a dynamic and eclectic repertoire from classical
ballet to bold contemporary works.

| Master class: Oct 21, 12:30pm, Kinesiology and Health Studies
Building Dance Studio

f $ Reserved tkts: $10 adults; $8 srs/fac/staff/alumni; $5 students
Sponsored by Entergy and Harry McKneely & Son Funeral Home, Inc.;
Louisiana Division of the Arts; National Endowment for the Arts

Missoula Children’s Theatre
Sleeping Beauty

Auditions: Mon, Oct 4, 4pm, Music Building Annex 162A
Fri, Oct 8, 7:30pm; Oct 9, 2pm, Pottle Auditorium

A Fanfare favorite, this unique touring theatre company
brings to town a charming musical—complete with every-
thing but the cast. The show’s stars are found among our
community’s talented youngsters.

§ Tkts; $5 adults; $3 children

Fanfare Cafe

g Enjoy an informal series of music, poetry, performance art and dance
S(Ccping on Wednesday evenings at Roomie’s CoffeeShop/Twelve Oaks.

)
I)CL\U'CLJ P FREE
Missoura Wed, Oct 27: Forbidden Theatre
HILDREN'S : ) A : s Lo
THEATRE ‘ An evening of ghost stories, music and art culminating in a live per-
formance of “Forbidden Theatre,” Southeastern’s own dark comedy
radio show.

Sponsored by the SLU Creative Writers Group

Wed, Nov 3: Poetry Night

Leading local and regional poets join Southeastern’s Jack Bedell in a
celebration of the spoken word, music and performance.

Sponsored by the SLU Creative Writers Group

Wed, Nov 10: Café Théatre

Francofiles will recreate a “café théatre” complete with French song,
poetry, music and dance.

Sponsored by the SLU Foreign Languages and Literatures Department




Southeastern Theatre
Moliere’s Tartuffe

Oct 12-16, 7:30pm, Vonnie
Borden Theatre

Southeastern Theatre presents
the Royal Shakespeare
Company’s translation of
Moliere’s masterful and bawdy
satire, a comedy of manners
targeting hypocrisy, lust and
betrayal.

$ Reserved tkts: $5 adults; $3
srs/fac/staff/non-SLU students;
SLU students free w/ID

Danceworks: The Water Maiden

Oct 28-29, 7:30pm, Vonnie Borden Theatre

Southeastern choreographers bring ta life the star-crossed fave story of a beautiful
water nymph and her knight in shining armor.

S Reserved tkis: §5 adults; $3 srs/fac/staff/non-SLU students; SLU students free

Turtle Cove Suite/Made in America

Tues, Nov. 2, 7:30pm, Pottle Auditorium

An evening of music by young American composers combines with a creation from
Southeastern: Turtle Cove Suite, a multi-media presentation inspired by the threatened
beauty of the Manchac Swamp and created by blended talents of choreographer
Martie Fellom, artist Barbara Tardo, composer Stephen Suber and poet Jack Bedell.

$ Tkts: $5 adults; $3 srs/fac/staff/alumni/non-SLU students; SLU students free w/ID
Sponsored by PJ.’s Coffee & Tea Co.

¢

Southeastern Opera-Music Theatre Program
Jacques Brel is Alive and Well
and Living in Paris

Sept. 29-30, Oct 1-2, 7:30pm, Pottle Auditorium
A cabaret-style tribute to the legendary poet,
performer, musician, actor, and director, Jacques
Brel. “Brel’s songs,” said Time magazine, “reach
your ear, but his life reaches your heart Lit'sa
crystalline and incandescent evening.”

$ Reserved tkts: $10 adults; $5 srs/fac/staff/non-
SLU students; SLU students free w/ID

SLU Wind Symphony

Oct 20, 7:30pm, Pottle Auditorium
The premiere of a new 50-musician ensemble,
directed by Glen Hemberger. $ FREE

SLU Concert Choir

Nov 1, 7:30pm, First Baptist Church 401 W.
Morris, Hammond

An eclectic program by Southeastern’s top vocal
ensemble, including Voices of Trezin, inspired by
the poems of young prisoners in the Trezin
concentration camp. $ FREE

Two Voices

Nov 11, 2pm, Pottle Auditorium

Baritone Stephen Rushing and mezzo-soprano
Linda Banister perform duets by Dvofak and
Brahms. $ FREE



BECOME A FANFARE SUPPORTER!

fanfare

Held in the fall for more than a decade, Southeastern Louisiana
University’s Fanfare, sponsored by the College of Arts and Sciences,
offers something for everyone, It’s a feast of theatre, art, classical
and chamber music, New Orleans jazz, films, lectures, ballet and
modern dance and nationally-known writers and scholars.

Fanfare investor benefits
Friend $35-49
Contribution listed in all event programs

Donor $50-124 all of the above plus...
20% discount on all Fanfare posters and merchandise

Contributor $125-249 all of the above plus...
Invitation to all private parties for guest artists

Benefactor $250-499 all of the above plus...
Two invitations to Fanfare’s Major Donor Party

Patron $500-999 all of the above plus...

Two subscriptions to Classic I'anfare Series (Vienna Choir Boys,
Eroica Trio, Pete Fountain, David Danicls)

Sponsor $1,000-2,499 all of the above plus...

Two complimentary tickets to one other event

Director $2,500-4,999 all of the above plus...
Two additional tickets to Fanfare’s Major Donor Party

Producer $5,000-9,999 all of the above plus...
Special limited edition autographed l'anfare poster

Angel $10,000 and up all of the above plus...
Two additional subscriptions to Classic Fanfare Series

Please print your name as you wish it to appear in our acknowledgment list.

Name

Address

City/State/Zip

Enclosed is my contribution of $

Q Check here if you wish to be listed anonymously.

DOUBLE YOUR DOLLAR. If you work for a matching gift company,
remember to enclose your firm’s MATCHING GIFT FORM.



From the West

(Baton Rouge)

Take 1-10 East to 1-12. Take 1-12 East to Hwy 51, Exit 40 (Ham-
mond /Ponchatoula exit). Proceed north on Hwy 51 until it
deadends into N. Oak St. Take right on N. Oak St. SLU campus is
on left.

From the North

(Jackson, Miss.)

Take 1-55 South to Wardline Rd. Exit 32. Proceed east on Ward-
line-University Avenue. Take right on General Pershing, drive
south to Western Avenue then turn left,

From the South

{New Orleans)

Take 1-10 West to 1-55 North. Take Wardline Rd Exit 32. Proceed
cast on Wardline-University Avenue, Take right on General Per-
shing, drive south to Western Avenue then turn left.

From the East

(St. Tammany, Gulf Coast)

Take 1-12 West to Hwy. 51, Exit 40 (Hammond/Ponchatoula
exit), Proceed north on Hwy 51 (Railroad Ave.) until it deadends
into N. Oak. St. Take a right on N. Oak St. SLU campus is on left.

These are general directions to the SLU campus. Please refer to
the map once you reach Southeastern. If you would like more
specific directions, please call the SLU Public Information
Office, 504-549-2341, or the Fanfare Office, 504-549-2333.

+1 University Center *2 Vennie Borden Theatre (D Vickers Hall) *3 Sims Memorial Library 4 Student Union Theatre
*5 Music Recital Hall *6 Pottle Music Building Auditorium 7 Clark Hall Gallery *8 Twelve Oaks



HOW TO ORDER...

Armount

.y mail:

Mail the order form to:
FANFARE

SLU 10797, 500 Western Ave.
— | - | Hammond, LA 70402

Please include a stamped self-addressed envelope so thal we
may send you your tickets. If you are paying by check, make it
payable to FANFARE. (Mail orders will be processed on a first-
received basis. Full payment must accompany orders.)

«in person:

FANFARE Box Office (Opens Sept 20)
B - 1 - — SLU University Center, Gate 1

Hours: 10am - 3:30pm M-F.

..by phone:

Call the FANFARE Box Office: (Opens Sept
20trainwa@unix1.sncc.lsu.edu, HELENK@dnr.state.la.us,
CFQH@onelist.com, kakelly@gs.verio.net, tbarnhar@po.john-
) | co.cc.ks.us, Patsy.Magyari@healthnet.com,

| venonarey@aol.com, bardes@csd.uwm.edu,

!

pjtaylor@indiana.edu, marsha.tuchscherer@lawrence.edu,
gaskin@acabtu.com.mx)
(504) 549-2323 10am - 3:30pm M-F

Tickets for all events will be available at the Fanfare Box Office {opens Sept 20). \* Sub Total

Hours: 10am-3:30pm, weekdays. Remaining tickets go on sale at performance

h : : : Contributions=*
sites 45 minutes before curtain. All events are subject to change. ——

Handling B $2.50 Special seating requests:

Total SLU supports compliance with the American Disabilities Act.
If special accommodations are needed, please notify the
Fanfare office 8 working days ahead of performance.

Sorry, but we can not grant refunds or exchanges.

Name

— e - 11 Check/Money Order (Payable to FANFARE)
Address [ Visa Q) MasterCard [ Discover

I AL e [ [T TTTTTIT] 1]
City State Zip Exp. Date W} | U

Home Telephone*( ) ) Name

(Please print exactly as 1t appears on credit oard)

Work Telephone* () Cardholder Signature

*your phone numbers Melp us to process your order quickly


mailto:tbarnhar@po.john
mailto:HELENK@dnr.state.la.us
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FANFARE GUITAR FESTIVAL

Moses Hogan Chorale

Mon, Oct 4, 7:30pm, Pottle
Auditorium

Moses Hogan fuses all of the ele-
ments of the African-American
tradition: classical, spiritual,
gospel, jazz and biues.

$ Reserved tkts: $5 adults; $3
students

Sponsored by McKneely Funeral
Homes of Amite & Kentwood;
Louisiana Division of the Arts;
National Endowment for the Arts

Concerts and classes by great
guitar artists!

Patrick Kerber

Thurs, Nov. 4, 2pm, Pottle Auditorium
Southeastern’s Pat Kerber plays his own
original music for the guitar as well as
the works of Spanish composers

$ Free

Randy Pile

Fri, Nov. 5, 7:30pm, Pottle Auditorium
Known for his rich tone, powerful
technique, graceful interpretations and
sensitive musicianship, Randy Pile, the
“American matador,” has gained an
international following.

$ Reserved tkts: $8 adults; $6 srs/fac/
staff/alumni, students free. Sponsored
by Student Govt. Associationn

Master class: Sat, Nov. 6, 10am-1pm,
Music Recital Hall $25 per 30 minutes

The Francis Poulenc Quartet

Tues, Oct 26, 7:30pm, Pottle Auditorium

Straight from France, a lively quartet of French musicians
revel in sharing their joy in playing and listening to music.
$ Tkts: $8 adults; $6 srs/fac/staff/alumni, students free

Southeastern
Guitar Ensemble

Sun, Nov. 7, 2pm, Pottle
Auditorium

This popular 13-musician
ensemble, directed by
Patrick Kerber, performs
music by Scarlatti, Falla,
Ravel and others as a
group; and in duo, trio
and quartet settings.

$ FREE

Scott Tennant

Sat, Nov. 6, 7:30pm, Pottle Auditorium

Scott Tennant, one of today’s leading American
guitarists and a member of the acclaimed Los
Angeles Guitar Quartet, is a dazzling soloist and—
as a special treat—will be joined by Randy Pile and
Patrick Kerber for Kerber’s original composition,
“Three Friends.”

$ Reserved tkts: $8 adults; $5 srs/fac/staff/alumni,
students free

Master class: Sun, Nov. 7, 10am-1pm, Music
Recital Hall $25 per 30 minutes

Sponsored by Student Government Association




Trio Mississippi
Thurs, Oct 7, 2pm, Pottle
Auditorium

“Ms. [Lois] Leventhal [piano]
played with an unerring sense
of taste and proportion.”
—Charleston (S.C.) Post
Courier

“[Stephen] Redfield [violin]
was consistently outstanding,
a superb ensemble player.”
—The Anchorage Times
“[Paul] York’s [cello] perform-
ance was highly polished and
highly dynamic.”

—Saint Louis Post Dispatch

$ FREE

Sponsored by Sidney and
Andree Rosenblum

Music Faculty Gala

Tues, Nov. 9, 7:30pm, Pottle Auditorium
Southeastern faculty and student musicians combine
their talents for a special evening of classics and jazz.
$ FREE

New Orleans Opera Association

Evangeline

Thurs, Oct 14, 2pm, Pottle Auditorium o 7 3nm. Pr Ty |
A mini-opera based on Longfellow’s famous tale of lovers parted during ar =g e A IR

the Acadians’ sojourn from Nova Scotia to the Louisiana bayous. ani Rerinteroretation. . |
$ FREE ' . ;
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o {. ‘k ' Dr. Astrid Filschel, vice president

of Costa Rica
0 - “The Role of Latin
American Women
for the Next Century”

; _ : Mon, Nov. 8, 10am, Pottle Aud.
s Costa Rica’s dynamic vice presi-

oot dent and minister of culture—

h_' businesswoman, author, cultural
advocate—looks at her peers’
place in the new millennium.
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Nicholas Roukes

Humor is Art

Sat, Oct 9, 10:30am,
Music Recital Hall

The humorologist and
renowned author will
continue his long time
advocacy of humor in
art in an address to the
Louisiana Art Education
Association’s fall confer-

ence.,
{ $ FREE
| q
R
B . s




Claude Levet
Gun-Cotton and Ether

Oct 4-Nov. 10, Sims Memorial Library

Levet is a master of the early “wet collodion” photo-
graphic process, which used ingredients such as gun-
cotton (pyroxyline), ether and silver nitrate to create
the images of the mid-1800s. His exhibit will feature
examples of his Civil War reproduction photography
as well as contemporary images.

Opening reception: Mon, Oct. 4, 3-5pm, Sims
Memorial Library

Foreign Films

Fanfare flicks celebrate FrancoFéte! 3:30pm, Music Recital Hall
Tues, Oct 5 The Eighth Day (Belgian)

Tues, Oct 12 La Rue Cases Negres (French Carribean)

Tues, Oct 19 Mon Oncle Antoine (French Canadian)

Tues, Oct 26 Mississippi Blues

Sponsored by the Department of Foreign Languages and Literatures

North Oaks Collection

Thurs, Oct. 7, 4-6pm, North Oaks Medical Center, 15790 Medical
Center Dr., Hammond, La.

North Oaks Medical Center unveils its new collection of art

by artists from the Florida Parishes.

$ FREE Sponsored by North Oaks Health System

100 Years of
Sunshine

Sept. 29, 3-5pm, C
for Regional Studies,
Memorial Library.

A centennial birthday
celebration for
Louisiana’s ”Sunshir
Governor,” Jimmy
opens a Center for
Regional Studies exhib
spotlighting his stellar
political and musical
careers. $ FREE
Sponsored by the
Hammond Chamber of
Commerce

Elemore Morgan
Where Land
Meets Sky

Oct 4-Nov 5, 8am-4pm
M-F, Clark Hall Callery

A retrospective exhibition
of paintings and drawings
by Louisiana’s foremost
landscape artist.
Opening reception:
Wed, Oct 6, 3-5pm,
Clark Hall Gallery.

$ FREE



ISCOVEr

Tanagipahoa

Hungarian Settlement Celebration

Sun, Oct 2, Hungarian Settlement, La.

Hungarian Settlement Celebration (authentic Hungarian
dinner), T1lam-1pm, Arpadhon Hungarian Association
Building, Highway 43 (one mile south of Albany).
Tickets, $6 (must be purchased in advance); Harvest
Dance, Spm, American Legion Hall, Hwy. 43 near
Springfield.

§ Tkis: $10 adults, $5 children 8-12 (under 7 free);

$15 at the door if space still available.

For Little Ones at the Library

Sat, Oct 9 & 23, 10:30am, Tangipahoa Parish Library
Hammond Branch, 314 E. Thomas, Hammond, La.
“Miss Karen” Plauche, children’s services coordinator for
the Tangipahoa Parish Library system, hosts “Shadow
Puppet Fun” on Oct 9 and “Fall Fun with Poetry” on
Oct 23. § FREE

Gallery Stroll

\ Sun, Oct 10, 1-5pm, downtown Hammond
Enjoy a jazz brunch in beautiful downtown Hammond,
stroll the historic district where stores, restaurants and
offices display the talents of area artists. Live music plays
on street corners and colorful canopies shelter food
booths. Special activities for children.
Restaurants will host jazz brunches from 11am-1pm.
$ FREE
Sponsored by the Hammond Downtown Development
District

Amite’s Art Explosion

Sat, Oct 16, 6:30-9pm, Amite Community Center, 101 W.
Chestnut, Amite, La.

An explosion of local actors, artists, dancers, musicians and
singers, along with Louisiana’s premiere storyteller, Rose Anne St.
Romain, will offer an evening of entertainment catered by local
restaurants and a pictorial history of the Tangipahoa Parish Fair.
$ 35 adults, $3 children (Call 504-747-6600 or 504-748-7549)
Sponsored by the Amite Arts Council

Family Arts Festival
Sun, Oct 17, 12:30-5:30pm, Hammond Square Mall

A day of family fun at the mall! Enjoy the performances on the
Kids Stage, tour mini galleries featuring school art displays and
participate in interactive art projects throughout the mall.

$ FREE

Sponsored by Hammond Square Mall and its tenants

Viva la France!
Viva la Louisiane!

District Six Garden Club
Flower Show

Thurs, Oct 7, 1-6pm,

Le Fleur de Lis, 111 N. Sixth
St., Ponchatoula, La.

Area garden clubs join in
FrancoFete with a spectacular
celebration of the flowers and
gardens of Louisiana,

$ Admission $3

Sponsored by First Guaranty
Bank and Mannino’s Pharmacy

Sweet Home Folklife Days

Oct 23, 10am-3pm, Sweet Home Missionary Baptist Church,
Kentwood, La.

A celebration of Kentwood's African-American community
including gospel music and demonstrations of traditional crafts
revealing a diverse network of folkways and traditions passed
down from generation to generation. Traditional home-cooked
food will be for sale including chicken ‘n” dumplings, fried sweet
potato pies and desserts.

$ Admission $2




FANFARE
Southeastern Louisiana University
SLU 10797 - Hammond, LA 70402

Don Marshall, Director
Keiron Couret, Assistant Director

i d

TOURISM

Thanks to Tangipahoa Parish Tourist Commission for brochure printing

CALENDAR

Wed, Sept. 29

3-5pm: 100 Years of Sunshine, Sims (Exhibit
open thru Oct)

Sept 29-Oct 2

7:30pm.: Jaques Brel is Alive and Well and Living
in Paris, Pottle Aud.

Sat, Oct. 2

11am-1pm: Hungarian Settlement Celebration,
Hungarian Settlement, La.

Sun, Oct 3

3pm: Centenary Choir, 1st United Meth.Church
Mon, Oct 4

3-5pm: Gun Cotton and Ether, (thru Nov 10)
4pm: Missoula Children’s Theatre auditions,
Music Annex 162A

7:30pm: Moses Hogan Chorale, Pottle Aud.
Tues, Oct 5

3:30pm: The Eighth Day (film), Recital Hall
7:30pm: Eroica Trio, Pottle Aud.

Wed, Oct 6

3-5pm: Where Land Meets Sky, Clark Hall
Gallery. (Exhibit open thru Nov 5)

7:30pm: John Walsh lecture, Univ. Center
Thurs, Oct 7

4-6pm: North Oaks Collection, North Oaks
Medical Center

1-6pm: Viva la France! Viva la Louisiane!, Le
Fleur de Lis, Ponchatoula, La.

2pm: Trio Mississippi, Pottle Aud.

Fri, Oct 8

7:30pm: Missoula’s Sleeping Beauty, Pottle Aud.
Sat, Oct 9

10:30am: Nicholas Roukes lecture, Recital Hall
10:30am: Shadow Puppet Fun, Hammond
Library

2pm: Missoula’s Sleeping Beauty, Pottle Aud.
6pm: Jazz Downtown, Deposit Guaranty Bank
Sun, Oct 10

1-5pm: Gallery Stroll, downtown Hammond
Mon, Oct 11

7:30pm: Having Our Say: The Delany Sisters’
First 100 Years, Pottle Aud.

Tues, Oct 12

10am: Martin Katz master class, Pottle Aud.
3:30pm: La Rue Cases Negres (film), Recital Hall
7:30pm: David Daniels, Pottle Aud.

7:30pm: Tartuffe, Vonnie Borden Theatre
Wed, Oct 13

2pm: Richard Lederer lecture, Pottle Aud.
7:30pm: Tim Gautreaux (readings), Pottle Aud.
7:30pm: Tartuffe, Vonnie Borden Theatre
Thurs, Oct 14

2pm: Evangeline, Pottle Aud.

3:30pm: Salomone-Van Burns lecture, Pottle
Auditorium

7:30pm: Tartuffe, Vonnie Borden Theatre

Fri, Oct 15

7:30pm: BeauSoleil avec Michael Doucet,
Pottle Aud.

7:30pm: Tartuffe, Vonnie Borden Theatre

Sat, Oct 16

2pm: Beauty and the Beast, Pottle Aud.
6:30pm: Amite’s Arts Explosion, Amite, La.
7:30pm: Tartuffe, Vonnie Borden Theatre

Sun, Oct 17

12:30-5:30pm: Family Arts Festival, Hammond
Square Mall

3pm: Marie-Therese Savignol, mezzo soprano,
Pottle Aud.

Tues, Oct 19

3:30pm: Mon Oncle Antoine (film), Recital Hall
7:30pm: Alabama Shakespeare, As You Like It,
Vonnie Borden Theatre

Wed, Oct 20

6:30pm, The Farm (film), Student Union Theatre
7:30pm: SLU Wind Symphony, Pottle Aud.
Thurs, Oct 21

12:30pm, North Carolina Dance Theatre mas-
ter class, Kinesiology & Health Studies Bldg.
7:30pm: North Carolina Dance Theatre,
Vonnie Borden Theatre

Fri, Oct 22

7pm: Renaissance Cadienne, Cate Square,
Hammond

Sat, Oct 23

10am-3pm: Sweet Home Folklife Day, Sweet
Home Church, Kentwood, La.

10:30am: Fall Fun with Poetry, Hammond
Library

7:30pm: Capitol Steps, Pottle Aud.

Sun, Oct 24

7:30pm: Picnic ‘n’ Pops, University Center
Mon, Oct 25

7:30pm: Kumbuka, Pottle Aud.

Tues, Oct 26

3:30pm: Mississippi Blues (film), Recital Hall
7:30pm: Poulenc Quartet, Pottle Aud.

Wed, Oct 27

7:30pm: Fanfare Café: Forbidden Theatre,
Roomie’s/Twelve Oaks

Thurs, Oct 28

2pm: Alan Gampel, piano, Pottle Aud.
7:30pm: Danceworks, The Water Maiden,
Vonnie Borden Theatre

7:30pm: Gregory Smith, clarinet, Pottle Aud.
Fri, Oct 29

10am: Gregory Smith master class, Pottle Aud.
7:30pm: Danceworks, The Water Maiden,
Vonnie Borden Theatre

Mon, Nov 1

Noon: Dia de los Muertes Altar, Sims Library
7:30pm: Concert Choir, First Baptist Church
Tues, Nov. 2

7:30pm: Turtle Cove Suite/Made in America,
Pottie Aud.

Wed, Nov 3

7:30pm: Fanfare Café: Poetry Night,
Roomie’s/Twelve Oaks

Thurs, Nov 4

2pm: Pat Kerber, guitar, Pottle Aud.

2pm: Owen Gingrich lecture, Student Union
Theatre

7:30pm: Pete Fountain, Pottle Aud.

Fri, Nov 5

7:30pm: Randy Pile, guitar, Pottle Aud.

Sat, Nov 6

10am: Randy Pile master class, Recital Hall
7:30pm: Scott Tennant, guitar, Pottle Aud.
Sun, Nov 7

10am: Scott Tennant master class, Recital Hall
2pm: Southeastern Guitar Ensemble, Pottle Aud.
Mon, Nov 8

10am: Dr. Astrid Filschel lecture, Pottle Aud.
Tues, Nov 9

2pm: Shakespeare on the Road, Pottle Aud.
7:30pm: SLU Music Faculty Gala, Pottle Aud.
Wed, Nov 10

7:30pm: Fanfare Café: Café Théatre,
Roomie’s/Twelve Oaks

Thurs, Nov 11

2pm: Two Voices, Pottle Aud.

7:30pm: Vienna Choir Boys, Pottle Aud.




FANFARE

presents

THE EROICA TRIO

Erika Nickrenz, Piano
_, Adela Peinia, Violin
. Sara Sant’ Ambrogio, Cello

October 5, 1999
7:30 p.m.
Pottle Auditorium

Tonight’s Sponsor

7. Sharter




SLU Administration

Dr. Sally Clausen, President

. Dr. Randy Moffett

Provost and Vice President,
Academic Affairs

Dr. Joseph H. Miller, Vice President
University Advancement

Stephen Smith, Vice President for
Administration and Finance

Kim Hunter, Vice President
Student Affairs

Dr. John S. Miller, Dean

College of Arts & Sciences

Development

Joseph A. Simon

Asst. Vice President, Development
' Rebecca Tucker

Asst. Vice President, Development
Mary Lou Coats

Coordinator of Accounting

Diane Camelo, Secretary

Security
Col. Paul Marek, SLU Police

' Plant & Floral Arrangements
| Dr. Sid Guedry, Director

SLU Horticultural Services
Linda Gore

Linda Ryan

Horticulture Center

Banners & Signage
Louis Booth, Interim Director
SLU Physical Plant

To Purchase Tickets to
Fanfare Box Office at
10:00 a.m. until 3:30 p.m.
Monday through Friday.

| Fanfare *99 Staff | SLU Office of Public Information

| Don Marshall | And Publications
| Interim Director | Tim Ardillo
| Keiron Couret | | Interim Director, Public Information
Assistant Director | Christina Chapple
Betsy Creel | | Asst. Director, Public Information
Secretary Carol Dotson
Barbara Fredrick Coordinator of Promotions
Accountant Julie Ruckstuhl
Judy Hano Art Director/Brochure Design
Box Office Manager . | Sarah Hackenberg, Graphic Designer
Kathy Crapanzano - Claude Levet, Photographer
Diane Huber | Arlene Liuzza
Box Office Assistants Administrative Secretary
Carol Marrow, Secretary
Production & House Management Educational Outreach
Pete Pfeil Frances Wood, Chair
Technical Director, SLU Theatres
Julius Dieize Party Hosts
Asst. to the Technical Director Denise & Michael Holly
Sandy Kelly Beth & Larry Gray
| House Manager Kim & Don Marshall
| Lee Sbisa Collins
| House Ushers Jeanne Gillespie & John Palensky
St. Thomas Aquinas Marjorie Rhine & Ron Harris
Campus Activities Board David Hanson & Joseph Brown
Trey Yuen Cuisine of China
Hammond Jaycees
Transportation & Housing
Judy Couvillion 1999 Poster Artist
Barbara McKaskle Woody Stephens
Special Thanks To:

Dixie Motors for generously providing transportation for our guest
artists.

The City of Hammond for their support of Jazz Downtown.

The Downtown Development District for their support of Jazz
Downtown and organization of Art & All That Jazz Gallery Stroll.

' Linda Ryan for arranging the beautiful flowers for Fanfare.

| The students of Southeastern Louisiana University for their funding of
Southeastern Theatre, Southeastern Opera Music Theatre programs,
‘ Clark Hall Gallery, and the SLU Concert Choir.




Chaconne, from Violin Partita Johann Sebastian Bach
(1685-1750)

Trio No. 1, Op. 35 Joaquin Turina
Prelude et Fugue (1882-1949)
Theme et Variations
Sonate

Intermission

Trio No. 1 in D Minor, Op. 49 Felix Mendelssohn
Molto allegro e agitato (1809-1847)
Andante con moto trangillo

Scherzo: Leggiero e vivace
Finale: Allegro assai appassionato

COLUMBIA ARTISTS MANAGEMENT, INC.
Personal Direction: Charles Letourneau
165 West 57™ Street, New York, NY 10019

Steinway Piano
Angel/EMI Classics
Visit the Eroica Trio on the Internet at www eroicatrio.com




Chaconne, from Partita No. 2 in D minor, BWV 1004

During the time that Bach was employed by Prince Leopold I at Anhalt-Céthen,
from 1717-1723, his musical output was strictly secular. This was quite unusual for the
pious Lutheran composer, but his Calvinist employer disdained sacred music and had a
special fondness for instrumental music. Consequently, most of Bach’s chamber works
were composed during these six years at Coéthen including two trio sonatas, the six
Brandenburg Concertos, the concertos for violin and the first two of his four orchestral
Suites. It was during this same time that Bach composed such notable instrumental
works as Book 1 of the Well-Tempered Clavier, six sonatas for violin and harpsichord,
six suites for solo cello and six sonatas and partitas for solo violin, from which comes the
Chaconne heard in this performance.

Today’s performance of the Chaconne is the new arrangement for Piano Trio by
composer, arranger and producer Anne Dudley, one of the most prolific and gifted British
musicians of her generation. Ms. Dudley took the world by storm when she won the
1997 Academy Award for her endearing score to the highest grossing British film, The
Full Monty. Only the second woman composer to win an Oscar, she continues her legacy
of breaking new ground in a predominantly male industry. With a master’s degree from
King’s College and Performer’s Diploma from the Royal College of Music, the composer
has written extensively in the classical, mstrumental and pop genres. This year, Dudley’s
music will appear in Pushing Tin, a film for 20" Century Fox starring John Cusack and
Billy Bob Thornton, and My Father’s House, an animated feature for the BBC/S4C to be
released in December 1999. She also arranged, orchestrated and conducted the music to
Michael Flatley’s Lord of the Dance. As a founding member of The Art of Noise, Ms
Dudley and the group will be releasing a new recording on ZTT Records this summer
entitled The Seduction of Claude Debussy.

The D minor Partita’s renown is due largely to its Chaconne. Its inventiveness is
truly incomparable and after two centuries, it still reigns supreme. It is the most gigantic
of all sets of variations in existence. It is also interesting to note that the theme of the
Chaconne is the same as that used by Bach in the “Crucifixus of the B minor Mass.” The
Chaconne was a dance that flourished in Spain during the 16™ century. Through the
curious changes in which dances and folk songs became strict musical forms, it made its
way into Italy, then on into Germany. While originally a dance, for Bach it was a set of
variations on a solid tonic. He presents 29 variations on a solemn eight-measure theme
not unlike that of a sarabande. In triple meter, the Chaconne glides along in a regular
rhythm — it is full of textural changes, from violent double and quadruple stops to sweet
solo passages to a poignant section full of suspensions, arpeggios and antiphonal effects.

Of Bach’s Partitas, in 1802 Johann Nicolaus Forkel, Bach’s first biographer,
commented: “This work (the Partitas) made a great noise in the musical world of its
time. Such excellent compositions for the harpsichord had never been seen or heard
before. Anyone who had learned to perform some pieces out of them well could thereby
make his fortune in the world, and even in our times, a young artist might gain
acknowledgment by doing so; they are so brilliant, fine sounding, expressive and always

»

new.

- lleen Zoviuck




Trio No. 1, Op. 35

Joaquin Turina was a multi-faceted musician who expressed himself in very
different ways. As a young pianist he was precocious and gave several concerts with a
wide repertoire; later in his maturity he performed more of his own works. He played
chamber music during the 1920s, as part of a quintet with El Cuarteto Francés, he was a
‘concert pianist for several seasons in the Royal Theatre, and took part in the premiere
performance of Prometheus by Scriabin. As a conductor, Turina presented some of his
orchestral works in Spain, Paris, London and Havana, and conducted the premiere of
Corregidor y la Molinera by his colleague, Manuel de Falla in 1917. As a theorist, he
published a “Short Encyclopedia of Music” in 1917, a personalized Spanish version of
his experiences in the classes on history and aesthetics at the Schola Cantorum in Paris.
In his articles for El debate and Digame he wrote frankly, humorously and sometimes
wittily about the music that was made in his environment, with the subjective view of a
person immersed in the world of music, both as a performer and as a spectator.

Turina always believed in melody being the basis of musical inspiration and
surrounded it with harmonies derived from Albéniz and the French masters of the turn of
the century, not only D’Indy and la Schola, but also from the apparent “enemy” of the
academic approach: Debussy, although the great French composer influenced Turina
mostly in the aspect of timbre and instrumental color.

Turina frequently chose the poetic method in his works to describe or evoke
landscapes, characters, feelings and situations almost always connected with his native
Andalusia. This, with few exceptions, gave rise to different movements of his suites and
compositions in various tempi having their own separate titles.

The first performance of the Trio No. I, Op. 35 took place at the Anglo-Saxon
Society in London on July 5, 1927 with Turina himself at the piano. The first
performance in Spain was by the Sandor Trio at a concert given by the Madrid
Philharmonic Society in 1927. For this work the composer was given the National Music
Prize by the Spanish State in 1926 and is dedicated to Her Royal Highness the Infanta
Isabel de Borbon.

The Prelude consists of two brief motifs and continues in an A-B-A-B-A form; the
first (A) is executed by the violin and the second (B) by the piano, alone at first, and then
enriched by the strings. The Fugue is extremely concise and with none of the seriousness
traditionally associated with this form, possessing a truly expressive melodic warmth.

The cello is the first voice to be heard in the Andante theme, which is used as a
foundation for the second movement. The five variations that follow it evoke other
popular tunes from different parts of Spain. The first variation is a ware muiliera; the
second, a flamboyant schottis; the third, a zortico for piano solo; the fourth, a jota,
perhaps the one with the least evident popular flavor; a flamenco style “quejio” on the
violin and echoes of the guitar on the piano introduce a solea melody in the fifth
variation, and the movement comes to an end with the orthodox repetition of the main
theme,

The final movement is a very free sonata with a number of extremely brief
singable themes with continuous changes of tempo and meter. In the last tempi the cyclic
theme of the fugue returns and is coupled with the motif from the first movement.

- lleen Zovluck




Trio No. 1 in D minor, Op. 49

Felix Mendelssohn belonged to a cultivated and wealthy family, and consequently he
received a thoroughly sound education in all branches. He was a close student of the classics,
and yet his music abounds in Romanticism. His works — even the early ones — are beautifully
polished and constructed; they show much refinement and a finished craftsmanship.

Most members of Mendelssohn’s family were dedicated amateur musicians, and the
family hosted weekend “home musicales,” in which the young Mendelssohn was exposed to the
characters and idiosyncrasies of various musical instruments. On alternate Sunday mornings
musicians and friends of the Mendelssohn’s stopped by for the musicales, and as a teenager Felix
took charge of them, choosing the programs, conducting and playing the piano. At age 11,
Mendelssohn had already begun composing chamber music, but — aside from an early attempt at
age ten — he did not write his first Trio for the standard piano, violin and cello combination until
age thirty.

Mendelssohn wrote his exuberant 7rio in D minor, Op. 49 in the summer of 1839, during
a joyful holiday spent with this family in Frankfurt and the Rhineland; the work was completed
on September 23, receiving publication the following year. A second Trio in C minor, followed
in 1845, Of these two splendid, mature piano trios, the D minor Trio caught on immediately and
is today considered one of Mendelssohn’s greatest achievements. Mendelssohn’s friend and
admirer, Robert Schumann, wrote of this work: “this is the master-trio of our time, even as
Beethoven's B-flat and D, and Schubert’s in E-flat were masterpieces in their day; it is an
exceedingly fine composition which will gladden our grandchildren and great grandchildren for
many years to come.’ ln his praise for his colleague, Schumann went on to say: “Mendelssohn
is the Mozart of the 19" century; the most illuminating of musicians, who sees more clearly than
others through the contradictions of our era and is the first to reconcile them.”

Although the three instruments share motivic materials in this work, the piano stands a bit
apart from the strings. In the second movement, for example, the strings form a duo behind
which the piano spreads a backdrop. Likewise, the fourth movement treats the piano as the
“star” of the ensemble, in its brilliant concerto-like passages. This may very well be on account
that the virtuoso pianist Ferdinand Hiller asked the composer to “polish up” his part.
Nonetheless, the writing flows effortlessly throughout, and no rough edges remain to mar the
seamless expanse of melody.

The work begins with a great rush of energy that is maintained throughout the entire first
movement in a passionate stream of thematic material. It opens with the broad, melodious and
somewhat melancholy main subject, presented by the cello and taken up by the violin; through
its reappearance in a number of guises, and with the aid of ingenious contrapuntal writing, this
theme builds tremendous momentum in the development. The subsequent Andante con moto
tranquillo brings a short moment of quiet beauty, with the Schumannesque middle section
entering a more dramatic mood. The abundance of melody is reminiscent of the composer’s own
Songs without Words. The capricious, airy Scherzo brings to mind the forest world of 4
Midsummer Night's Dream, alive with elfin frolic. This sparkling movement requires great
agility from the performers as the strings rush to overtake the piano, which always seems to be
puckishly scampering away. The final movement is more openly passionate, recalling the mood
of the first movement; yet with Mendelssohn there is always a hint of reserve, as a sense of
classical propriety exercises restraint on his emotional outpouring. The dance-like opening of
the Finale presents a most charming subject, but still more delightful is the second theme,
brimming with feeling, which later emerges triumphant in the key of D major, eventually
yielding to the dance-like theme in the coda.

- Courtesy of Columbia Artists Management, Inc.




Erika Nickrenz, Piano
Adela Peiia, Violi,
Sara Sant’ Ambrogio, Cello

A musically intense chamber ensemble with a cutting edge style, the internationally renowned Eroica Trio
“has gamered a reputation for its technical mastery and dramatic performances. In 1986, while training at the
Julliard School of Music, pianist Erika Nickrenz, violinist Adela Pefia and cellist Sara Sant’ Ambrogio discovered

the musical synergy that has catapulted them to the forefront of classical music. The Trio won the prestigious
1991 Naumburg Award, and has since toured the United States, Europe, Japan and Vietnam. While maintaining
this demanding concert schedule the Eroica Trio has released two celebrated recordings for Angel/BMI Classics.

As the 1997 official representative for New York's Carnegie Hall, the Eroica Trio opened the sold-out
“Distinctive Debuts™ series at Weill Recital Hall. This touring series, created to showcase the rising stars of
classical music, was internally sponsored by a consortium of European halls and included performances at the
Concertgeboaw in Amsterdam, the Kunserthus in Stockholm, the Philharmonic in Cologne and the Konzerthaus
~in Vienna. Their performances, highlighted by Ellen Taffe Zwitich’s Trio for Piano, Violin and Cello, were
received with rave reviews.

During the 1999-2000 season, the Eroica Trio performs over 75 concerts throughout the United States and
abroad. Programs innovatively combine the traditional piano trio repertoire with baroque and contemporary
works, and include several commissions and arrangements written for the Eroica. Highlights of the Trio’s season
_ are engagements in Pittsburgh, San Francisco, Buffalo, Portland, Los Angeles and Houston; international tours
will take the Eroica to Germany and Italy.

Accomplished as both soloists and chamber musicians, the Trio members give several performances of
the Beethoven Triple Concerto each season. The Eroica has appeared with the Chicago Symphony, St. Louis
Symphony, San Francisco Symphony, Utah Symphony and Mostly Mozart Orchestra. This season, they will
perform the Triple with the Saint Paul Chamber Orchestra and the Austin and Corpus Christi Symphonies. The
Trio has also commissioned triple concertos from composers Kevin Kaska and Paul Schoenfield. In May 2000
they will present the world premiere of Kaska’s Triple Concerto with conductor John Axlerod and Orchestra X in
Houston. Each summer, the Eroica Trio performs at music festivals throughout the world. They have appeared at
‘the Hollywood Bowl, Aspen, Mostly Mozart and Ravinia, and festivals in Sweden and France.

Immediately following their acclaimed Carnegie Hall debut in 1997, the Eroica Trio was offered an
exclusive five-recording contract by Angel/BMI Classics. The Trio’s self-titled debut, which features works by
Ravel, Benjamin Godard, a commissioned arrangement of the Gershwin Preludes, and Paul Schoenfield’s Café
Music, was awarded NPR Performance Today's “Debut Recording of the Year” and featured in Time Out New
York's “Top Ten Recordings” of 1997. Their.second disc, released in the fall of 1998, concentrated on the works
of Dvofak, Shostakovich and Rachmaninoff and received a rave review from The New York Times, “Dvorak:
Piano Trio Dumky” represents thoughtful music making of a high caliber . . . every note, no matter how light, has
some significance.” The Eroica Trio’s next recording entitled “Baroque,” is due for release in November 1999 and
features an arrangement of Bach’s Chaconne by Academy Award winning composer Anne Dudley.

In addition to a demanding concert schedule, the Eroica Trio is committed to music education. They give
concerts and master-classes at schools and colleges throughout the country in conjunction with area engagements.
The Trio is regarded with distinction for its verbal and musical communication with audiences. These
“informances” are designed to create an open forum for discussion with students about the life of a performing
artist, with the added perspective of a young, all-female group. The Trio also performs for charitable
organizations, prisons and homeless shelters.

The Eroica Trio has appeared on numerous television programs including ABC’s The View, CBS and
ABC News, Bloomberg and “The Crier Report” and has been featured in Vanity Fair, Elle, Glamour, Detour,
Swing, Marie Claire, Time Out New York, Strings and Chamber Music magazines.

The Trio members share a unique history, having known each other since childhood. Erika and Adela
began performing together at age nine. Three years later, Eroica and Sara studied both piano and chamber music
~ with Sara’s father and first teacher, John Sant’ Ambrogio, principal cellist of the St. Louis Symphony. IN the early
 years of the Eroica Trio, coaches included Mr. Sant’ Ambrogio as well as Erika's father, the noted violinist Scott
Nickrenz. Since the Trio signed with Angel/EMI, and its CD’s have been produced by Erika’s mother, three-time
- Grammy Award winner Joanna Nickrenz. Today the Trio maintains the close musical and personal friendship that
- began with these family ties. The Eroica Trio is based in New York City.




1999 Fanfare Contributors We extend our heartfelt appreciation to the following contributors who share
our mussion of brnging the arts to our area. Fanfare 1s dependent upon the generosity and goodwill of
many mdividuals, businesses, corporations and foundations to present events and performances of the
highest quality. Fanfare regrets any onussions or errors and requests that they be brought to our attention so
that they may be corrected. Thank you so very much for supporting Fanfare, and for making this very
exciting 1999 season possible.

Angel ($10,000 and up) Patron (3500 — 999) North Oaks Pediatric Clinic
Rotary Club of Hammond Dr. & Mrs. Fanancy Anzalone LeoWestmorddand s MD. FAAP.
Marietta Schneider John & Gwyn Babm, Le Fleurde Lis Roger Rholdon Sc, MD. FAAP
SLU Campus Activities Board John Batson Chns Leumas, MD. FAAP.
William & Lucinda Beacham Franas Doner, i, MD FAAP

Producer (35,000 — 9,999)

Bravo Music

Jean Tran, M.D. FA.AP.

Entergy Richard Brennan Richard E. O"Krepki
Hiberma National Bank Deposit Guaranty Bank PC Warehouse
Louisiana Division of the Arts Duixie Motors First United Mr. & Mrs, A. Sidney Ross
National Endowment for the Arts Methodist Church Maude S. Sharp
Tangpahoa Parsh Tounst Commisaon Kiwanis Club of Hammond John & Mary Thomas
SLU Arts & Lectures Committee Mannno's Pharmacy Frank & MaryLinda van Mullem

Kim & Don Marshall Louis & Shirley Wiginton
Director (82,500 - 4999) J.S. Mashbum
Bank One Jimmy & Lillian Maurin Contributor (8125 — 249)
Charter Communications Howard & Sue Nichols Anonymous
First Guaranty Bank Poole Lumber Company Dr. & Mrs. John Anzalone
Hamy McKresly & SonFuneral Homes SLU Dept of Biological Sciences Gamett & Kathy Bedenbaugh
North Oaks Health System SLU Dept. of Foreign Languages Douglas & Sedley Brown

& Literatures Brunt Construction, Inc.

Sponsor (81,000 — 2,499)
A.G. Edwards & Sons, Inc.

SLU Dept. of Music

Judge & Mrs. John Burgess
Judge Burrell J. Carter

Tom Anderson Benefactor ($250 — 499) Carroll H. Clement
BellSouth Amar Oil Company, Inc. Earl & Carole Corkemn
Boosey & Hawkes Donna Gay Borden Anderson Darryl’s Frame Shop
Mrs. Phelan Bright George & Gina Anthon Robert & Carolyn Garrett
Ellie W. Caffery Frank Anzalkone Genemnl Contracker, Inc Von Ginn
Cashe, Lewis, Moody & Coudrain Frank Anzalone, President Larry & Elizabeth Gray
Central Progressive Bank Hon. Bruce C. Bennett Bill & Margaret Hawkins
Judge Leon Ford 111 David M. Doan Dr. & Mrs. Frank P. Henchy
Hancock Bank Dan & Nelie Durham Mr. & Mrs. John W. Jett
1-55 Internet Services, Inc. Mr. & Mrs. Wayne Felder Phil & Ann Livingston
Insituform Technologies, Inc. Jack & Sue Gautier John & Evelyn McGee
Kwik Kopy Printing Mr. & Mrs. Lyle Gildermaster Shannon McNeese
Ron S. Macaluso Dr. Jeane Gillespie & John Palensky Francis & Josie Mercante
McKrneely Funeral Homes of Amite Senator John J. Hainkel, Jr. Mary “Sis” Meyers
& Kentwood Hope & Danny Himel Randy & Barbara Moffett
National Assn of Teachers of Smeing Holly & Smith Architects Mr. & Mrs. Christopher Moody
South Louisiana Chapter Ms. Sue F. Hood The Old Frame House
Parish National Bank Paul & Patty Hubert Webbie Ory
P.J.’s Coffee & Tea Co. Milton & Shirley Hunt People’s Bank
Guy Recotta, Jr. Myra & Joe Lamonte Mr. & Mrs. Ralph Perlman
Andree & Sydney Rosenblum Virginia L. Langston Pike’s Peak Wholesale Florist
SLU College of Arts & Sciences Charles & Barbara McKaskle Ralph & Constance R. Pottle
SLU Dept of History & Political Scence Dr. Robert W. McMinn Rep. Henry “Tank” Powell
SLU Student Government Nancy R. Mellin, M.D. Betsy M. Rolling
Association Hon. & Mrs. James Morrison Dr. & Mrs. J. Alexander Thorbum

Harriet W. Vogt




John & Anita Walker
Katie Wamwright

Anne J. Wilboume

Jim & Marie Wilcox

Jack & Sandy Willis

Dr. & Mrs. Warren Wood

Donor (850 — 124)

Anonymous

Frances Ard

Rev, & Mrs. Darryl Baker

Lou E. Ballard

C. Roy & Carolyn Blackwood

Dr. & Mrs. Steve Bryan

Diane & Jerry Correjolles

Lucille Cucchiara, Realtor

Ant & Brenda Daussat

Deanna Dowell

Dr, William Dowie

Mr. & Mrs. J. Robert Fortenberry

Priscilla Gebauer

Kent & Gwendolyn Gerhardt

Guerin Insurance Agency

Helen T. Hanes

Helms Enterprises/KFC

Dr. C.O. Henneman

Dr. & Mrs. George Hess

Edith K. Kirkpatrick

Ed & Celeste Layrisson

Bert Levey

Thomas K. Maddox

Orlando & Shelley Matus

Russell P. Mayer, D.D.S.

Don & Lynn McRae

Dr. Harold R. Neely

Price Rite #I Discount Tobacco
& Spints — Davis Chandler

Frank & Rose Mary Spalitta —
S & W Wholesale

Monroe Young St. Amant

Mr. & Mrs. Thomas Sylvester

Gene Taylor

Robert Tillery

Valic — Kathy Osborne

Friend (335 - 49)
Anonymous
Anonymous

Anita H. Bridges

Vi Carpenter

Dr. Irwin & Margaret Cohen
Ned Dameron

Mr. & Mrs. George B. Davis
Harold & Melissa Dufour
DeWitt & Sara Bidner Ginn
Gene & Doris Goblowsky
James C. Hess, M.D.

Peggy M. Horgan

Sue & Bill Householder
Ruth M. Jones

Ceil Lanaux

Sandra P. Larson

Mary Louise Levy

Roger H. Ogden

Gail Patout

Mary Pirosko

Enid Sims Sears

Judith H. Smith

Sharmon Sullivan

Ann Marie & Thomas
Timphony

Cary F. Turner

Debbie Valent

Mr. & Mrs. Keith Wittie
Glonia & Philip Zazulak

Tom Matheny Lecture

Series Donors

Albany Woodworks

Mr. & Mrs. Richard Durham

Martha O. Goodson

Elton C. Harmison

Mr. & Mrs. Kenneth Kennedy

Charles & Barbara McKaskle

Rev. Leslie P. Nommis

T. Jay Seale, 11l

Rev. Edward Thomas

United Methodist Foundation

Unitarian Universalist Society of
Hammond

Ellis & Connie Vliet

Anne Wilbourne

Jim & Marie Wilcox

PATRON INFORMATION

Latecomers
Latecomers are asked to
remain in the lobby until the
ushers can seat them during the
first convenient pause in the
program.

Wheelchairs
Patrons in wheelchairs can
easily be accommodated
Please inform the box office
personnel  when  ordering
tickets. Please ask for
assistance from an usher.

Electronic Beepers &
Cellular Phones
Paging devices and cellular
phones are not allowed inside

the hall.

Cameras
The use of still and wvideo
cameras and tape recorders is
STRICTLY PROHIBITED at
all ticketed Fanfare events.

Restrooms
Restrooms are located to the
right and left of the main lobby
of Pottle and to the center of
the lobby of Vonnie Borden
Theatre in D. Vickers.

Remember — Silence is golden



Chinese: China Lotus Restaurant 2008 Robin Ave., Hammond
Excitement in dining in a cozy atmosphere. Each dish of authentic Chinese cuisine is cooked to order for the fullest enjoyment.
Trey Yuen Cuisine of China 2100 N. Morrison Blvd., Hammond

Nationally recognized for their fresh local ingredients and Oriental seasonings, signature dishes such as fresh alligator stir-fried with mushrooms and
oyster sauce, crayfish in spicy lobster sauce. Experience the flavor of China. 504-345-6789.

Classic American: Brady’s Restaurant and Bar ....... 110 SW Railroad Ave., Hammond

A casual Hammond favorite specializing in home cooked sandwiches, homemade soups, grilled fish, and ctouffe. A great place for reunions,
luncheons, and other special occasions. 504-542-6333.

C'est Bon Restaurant Ponchatoula

Nightly specials include aged Chicago steaks, fresh grilled fish, filet mignon and heart healthy requests cooked to order. Banquet facilities available,
Mon.-Sat. | lam-9pm, Sun. | lam-4pm. 504-386-4077.

Christopher’s 1306 S. Morrison Blvd., Hammond

Casual fine dining serving a wide selection of pastas, salads, seafood and steak. Their seafood gumbo is a local favorite. Private dining facilitics and
catering available. 504-345-4445,

Holiday Inn Conference Center 2000 S. Morrison Blvd., Hammond

The North Shore's premier conference center. Courtyard Café, Colonnade Restaurant, nine conference rooms totaling 8,366 square feet of meeting
space. 504-345-0556/800-345-9595.

Jacmel lnn 900 E. Morris, Hammond

Dine in the ambiance of an old French inn and enjoy grilled fresh fish. roast duckling, aged Chicago steaks, ltalian specialties, and nightly seafood
specials. Open nightly for dinner. 504-542-0043.

Jordan's on Cate 104 N. Cate Ave., Hammond

Contemporary American cuisine in a casual clegant atmosphere. Specializing in aged midwestern beef, fresh seafood, crisp salads and creative
specials. Mon.-Sat. 11am-11pm, Sun. | lam-10pm. 504-419-0309.

Lee’s Restaurant 401 W. Thomas, Hammond

The Classic American Drive-Inn serving breakfast, daily lunches, and a variety of salads, sandwiches, and ice cream. Open daily 7am-11pm. 504-
345-3091. fax 504-345-8491.

Mariner's inn 117 W. Thomas, Hammond

A college favorite with full menu and bar. Specializing in gourmet burgers, steaks, salads, and seafood. Daily lunch specials and live entertainment
from blues to jazz. Go where the locals go, come to Mariner’s. 504-345-9854.

The Pepper Tree 2037 W. Thomas St., Hammond

Casual family dining. Daily lunch specials. Pasta, seafood, steaks, sandwiches, salads and daily soup specials. Sun.-Thurs. 11 am. - 10 p.m., Fri. 11
am. - 11 p.m. 504-345-5525, fax 504-345-4943, '
French: Michabelle Hammond

Louisiana fare with a French flair! Award winning Chef Michel prepares for you the finest in European cuisine in an atmosphere of clegance.
Monday through Sunday. Lunch 11:30am-230pm, High Tea 4pm-5:30pm, Dinner 7pm-10pm. Sundowner set menu 5:30pm-7pm. Sunday
Champagne Brunch 12noon-3pm. 504-419-0550.

ltalian: Restorante da Piero. 116 W. Pine St., Ponchatoula

Escape to a quaint relaxing atmosphere and experience authentic Italian food unlike any other in Southeast Louisiana, From tortelloni to a unique
strozzaprete and pladina, dining at Restorante da Piero is like visiting La Romagna, ltaly. Tues.-Sun. 11am-4pm and 6pm - 10pm. 504-370-6221.
Tommy’s Pizza 2105 N. Morrison Blvd., Hammond

Enjoy home cooked Italian dinners and gourmet pizzas including the famous Greek Pizza. A great relaxed atmosphere and reasonable prices. Mon.-
Sat. 11am-10pm. 504-345-9726.

Mexican: La Carveta Mexican Restaurant.............. 108 NW Railroad Ave., Hammond

Hammond's newest dining experience featuring the most delicious dishes from Mexico and the best margaritas around. Dine inside in a real Mexican
atmosphere or enjoy our beautiful patio.

Seafood: Catfish Charlie's Restaurant......c..cccooeuivees 14256 W. Club Deluxe, Hammond

Steak and seafood are our specialty, Famous for our “all you can eat catfish” dinners. A family favorite. Tues.-Sat. 4:30pm - 9:30pm., Sun. 11:30am-
8pm. 504-345-5782.

Don’s Seafood and Steak House 1915 8. Morrison Blvd., Hammond

Fresh Louisiana seafood prepared cajun style. Aged marinated steaks, heart-healthy, low calorie meals, children’s menu. Lunch specials daily.
Nightly specials. Sun-Thurs. 1 lam-10pm, Fri.-Sat. 1 lam-11pm. 504-345-8550.

Coffee, Teaand. . .: P¥s Coffee and Tea Co............224 W. Thomas, Hammond

Relax and enjoy specialty coffees and teas from around the world with delicious fresh pastries and sandwiches. Gifts. Mon-Fri. 7am-11pm, Sat.-Sun.
8am-10pm. 504-345-1533

Wine and Spirits: Crescent Bar 110 W. Thomas, Hammond

Established in 1938, the Crescent is Hammond's oldest meeting place offering a full service bar as well as package liquor, imported and domestic
wine and beer as well as prime steaks and cheeses. A Friday night tradition. Mon.-Sat 9am-lam. 504-345-7636

Red, White and Brew 120 E. Thomas, Hammond !
Offers a unique, non-smoking environment in which to choose from over 800 different wines, 200 imported and microbrewed beers, top-shelf

liquors, gourmet coffee, tea, specialty food items, chocolates, bagels and imported cigars. Custom design gift baskets for any occasion. Mon.-Sat.
8am-8pm.

Bed and Breakfasts: Bottolf's Manor..............cvuue 42366 S. Range Rd., Hammond
Enjoy the 135 year old lovingly restored home on 10 acres south of Hammond. 504-345-1566,
Elliot House 801 N. Duncan Ave., Amite

Beautiful spacious historic home over 100 years old in a tranquil setting maintained by the family. Servicing Tangipahoa Parish for over 10 years and
awarded the AAA three diamonds. Featured on Chef John Folse’s PBS TV series.




BECOME A FANFARE SUPPORTER'!

fanfaree

Held in the fall for more than a decade, Southeastern Louisiana
University’s Fanfare, sponsored by the College of Arts and Sciences,
offers something for everyone. It’s a feast of theatre, art, classical
and chamber music, New Orleans jazz, films, lectures, ballet and
modern dance and nationally-known writers and scholars.

Fanfare investor benefits

Friend $35-49
Contribution listed in all event programs

Donor $50-124 all of the above plus...
20% discount on all Fanfare posters and merchandise

Contributor $125-249 all of the above plus...
Invitation to all private parties for guest artists

Benefactor $250-499 all of the above plus...
Two invitations to Fanfare's Major Donor Party

Patron $500-999 all of the above plus...

Two subscriptions to Classic Fanfare Series (Vienna Choir Boys, Eroica
Trio, Pete Fountain, David Daniels)

Sponsor $1,000-2,499 all of the above plus...
Two complimentary tickets to one other event

Director $2,5000-4,999 all of the above plus...
Two additional tickets to Fanfare's Major Donor Party

Producer $5,000-9,999 all of the above plus...
Special limited edition autographed Fanfare poster

Angel $10,000 and up all of the above plus...
Two additional subscriptions to Classic Fanfare Series

Please print your name as you wish it to appear in our acknowledgment list.
Name
Address
City/State/Zip

Enclosed is my contribution of §
3 Check here if you wish to be listed anonymously.

DOUBLE YOUR DOLLAR. If you work for a matching gift company,
remember to enclose your firm's MATCHING GIFT FORM.




Southeastern Louisiana University

Eroica TRIO

FANFARE 99 i

DAviD DANIELS,
COUNTERTENOR
OCT 12

BEAUSOLEIL AVEC
MIiICHAEL DOUCET
OCT 15

ALABAMA

SHAKESPEARE
FESTIVAL'S AS
You LIKE IT

OCT 19

NORTH CAROLINA
DANCE THEATRE
OCT 21

PicNIC N Pops
LOUISIANA
PHILHARMONIC
ORCHESTRA
OCT 24

\ PETE FOUNTAIN
Y Al Nov 4

Y, VIENNA CHOIR
Bovys
NovVv 11

Over 60 events in October & November
Call 504-549-2333 for more information
www.selu.edu/fanfare

A Celebration of the Arts, Humanities & Sciences at
Southeastern Louisiana University in Hammond
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August 16, 1999

Dr. & Mrs. J.P. Miller
15770 Medical Center Dr.
Hammond, LA 70403

Dear J.P. and Sandy:

As a supporter of Fanfare, you can appreciate its contribution to the quality of
life in our region. Few communities the size of ours can boast of such a rich
cultural calendar. Fanfare has grown tremendously since its inception fourteen
years ago. This year we are focusing on expanding our programming for young
people and bringing more events to our schools. Some of the highlights
scheduled for Fanfare 99 are:

* The internationally renowned Vienna Choir Boys

* Jazz legend Pete Fountain, Louisiana’s own national treasure

* Back by popular demand, the hilarious political satirists, The Capitol Steps

* Rising Metropolitan Opera star, countertenor David Daniels

* Picnic ’n’ Pops symphonic tribute to Gershwin and Broadway

* Shakespeare’s As You Like It by the acclaimed Alabama Shakespeare
Festival

* The Moses Hogan Chorale on their final world tour

* The strong dancers, high energy and a versatile repertoire of the North
Carolina Dance Theatre

* The perfect combination of technical virtuosity, vivid artistic interpretation
and contagious exuberance ... The Eroica Trio

* And for the kids: Missoula Childrens Theatre’s Sleeping Beauty starring
our local children and American Family Theatre’s production of Beauty &
The Beast

And so much more!

These world class events could not take place without your support. Please
look over the enclosed list of benefits offered to our supporters. Your
contribution is tax deductible and will be prominently recognized in our
programs. Remember your gifts are the reason FANFARE has been so
successful. Please join us in making Fanfare one of the most exciting and
stimulating festivals in the country.

Warm regards,

Don Marshall Keiron Couret
Interim Director Assistant Director



July 27, 1999

Ms. Mary Durusau, Manager
Bank One, Louisiana, NA
P.O.Box 1511

Baton Rouge, LA 70821-1511

Dear Mary:

On behalf of Fanfare and Southeastern Louisiana University, I would like to thank
Bank One for its generous support. Bank One’s commitment to the arts in
Louisiana is well known and respected. We are very excited to present the world
renowned Vienna Choir Boys and feel that this is the perfect association for Bank
One. As a sponsor you will receive credit in all press releases, posters and
programs. Since a large percentage of our audience comes from St. Tammany
Parish, I would hope that the beautiful posters for the concert can be displayed in
your branch offices there. If possible, any mention of the concert that could
appear in any Bank One display advertising in the area would heighten awareness
of your support and help publicize the event.

Fanfare 2000 will expand into St. Tammany Parish to reach the tremendous
number of SLU students, alumni and faculty that live on the Northshore. I hope to
work with you to select an event that will result in even greater exposure in the
future.

Again, thank you for your commitment to the arts.

Sincerely,

Don Marshall

Interim Director



September 8, 1999

Mr. Brent Wood, Manager
Public Affairs

Chevron Oil Corporation
935 Gravier Street

New Orleans, LA 70112

Dear Mr. Wood:

As a faithful Chevron customer, I am writing to ask how Fanfare could receive
funding in the future. There are two areas that might be of mutual interest. Each
year we work with Young Audiences to present programs in the schools and here
on the Southeastern Louisiana University campus. Since Chevron is a major
sponsor of Young Audiences, would there be any possibility of Chevron funding
their presentations? Another consideration is that we will be expanding Fanfare in
the year 2000 to include presenting events in St. Tammany. With so many
Chevron employees living in St. Tammany, would sponsorship of events in their
parish be of interest.

Chevron has been a tremendous supporter of the arts in our region. Please let me
know if there is any potential, no matter how small, that we might be able to work
together in the future.

Sincerely,

Don Marshall
Interim Director



June 4, 1999

Robert J. Monroe, President

J. Edgar Monroe Foundation
228 St. Charles Ave., Suite 1402
New Orleans, LA 70130

Dear Mr. Monroe:

I would like to submit a proposal to the J. Edgar Monroe Foundation for $10,000 to
support the performance of Shakespeare’s “As You Like It” by the Alabama
Shakespeare Festival. This group is recognized as one of the top Shakespearean
theater companies in the world and Fanfare is proud to support such artistic
professionalism in our region. After meeting with Mrs. Marjorie Colomb, she
suggested that I contact the foundation.

The importance of this project to our community can not be understated. We work
closely with area schools to ensure that the high school students benefit from the
production along with our students at Southeastern Louisiana University. “As You
Like It” is widely studied and the production adds a dimension that allows for a
clearer understanding of this masterpiece.

Fanfare is the area’s most important cultural resource serving both Tangipahoa and
St. Tammany. Throughout the years Fanfare has presented Maya Angelou, The
Canadian Brass, Stephen Jay Gould, Stephen Ambrose, the Pittsburgh Ballet, and
Ann Richards to name a few. In addition to our impact on education, Fanfare has
produced an economic impact of more than $2 million for each of the past three
years. Attendance totaled over 50,000 for 1998.

Your consideration of this proposal is greatly appreciated. Please feel free to
contact me at the above phone or fax with any questions.

Sincerely,

Don Marshall

Interim Director



Fanfare Fundraising

FINANCIAL INSTITUTIONS
Contributions
Institution 1997 1998 1999 2000
Bank One $1,000.00 $3,000.00
Mary Durusau
Central Progressive Bank $1,000.00 $2,000.00
Ron Fugarino
First Community Bank
Deposit Guaranty Bank $500.00 -
Christina Bueller
First American Bank $500.00 -
First Guaranty Bank $1,000.00 $1,000.00 $1,500.00
Mike Landry
Florida Parishes Homestead. $150.00 $250.00
Fritz Anderson
Hancock Bank $1,500.00 $2,000.00
Mayson Foster
Hibernia Bank $5,000.00 $5,000.00 $5,000.00 pledge
Charles Redmond, Sr.
Parish National $1,000.00 $1,000.00
Terry Adams (Hammond); Lori Murphy (Mandeville)
Peoples Bank ———— $100.00
Russell Conger
Ponchatoula Homestead @ = —==-  coeee
Larry Caldwell
Lacapitol Federal Cr. Union $100.00 $100.00
Kay F. Burke
Tangi Teachers Cr. Union $100.00 $100.00

W. Cooper Forshag



Institution

Harold Barnes
John Batson
Bruce Bennett
Grace Benson
William Bowden
Richard Brennon
Fay Bright
Stephen Bryan
Samuel Cook
Wayne Felder
Leon Ford

Jack Gautier

Janet Gildermaster
John Graham
Freda Green
William Hawkins
R.K. Hoddinott
Sue Hood

Ed Hoover

Bill Hyde

Newton W. James
J.S. Mashburn
James Maurin

J.P. Miller

James Morrison
Richard O’Krepki
John Pecoraro
Guy Recotta
Marshall Reynolds
Baryl Robertson
Sidney Rosenblum
Sidney Ross
Carolyn Rossie
Marietta Schneider
Maude Sharp
Robert Shell

T.C. Spangler
Jack Spenser

Thilo Steinschultz
John Thomas
Clarity Tuttle
Louis Wiginton
Frank Van Mullem

Fanfare Fundraising

INDIVIDUALS

1997

$100.00
$250.00

$250.00
$250.00
$250.00

$250.00

$250.00
$250.00
$100.00
$150.00
$250.00

$1,000.00
$500.00
$125.00

$500.00
$500.00
$250.00

$250.00
$6,000.00
$250.00
$5,000.00

~~~~~

$150.00
$100.00
$250.00
$250.00

Contributions
1998 1999
$500.00
e $250.00
$1,000.00
$250.00
----- $500.00
$2,000.00 $2,000.00
$125.00 $50.00
$250.00
$125.00 $250.00
$1,000.00
$125.00 $250.00
$250.00 $250.00
$500.00
$250.00
$125.00
$125.00 $250.00
$250.00
$250.00
----- $500.00
$500.00
$1,000.00
$250.00 $250.00
$250.00 $250.00
$1,000.00 $1,500.00
$1,000.00 $1,000.00
----- $250.00
$10,000.00 $10,000.00
$300.00 $300.00
$1,000.00
$1,000.00 (Matheny)
$250.00 $250.00
$250.00 $250.00
$250.00

2000



Fanfare Fundraising

NATIONAL & REGIONAL CORPORATIONS

Institution

A.G. Edwards

Frank van Mullem
Albertson’s

BellSouth
Merlin Villar
BellSouth Mobility

Steve Rozier
Blockbuster Video

Charter Communications
David Bach

Chevron
Brent Wood

Dillard’s
Dale Richards

Entergy
Ann D. Hester

Follett Bookstore
Sheree Abel

Freeport McMoran
Gaylord Container

Hunt Plywood

Lockheed-Martin

Louisiana Gas

Merrill Lynch

Office Max

J.C. Penney

Picadilly’s

Sanderson Farms

Shell Offshore
Billy Vehnekemp

Shell Oil
Don Baker

Wal-Mart

1997

$500.00
$1,000.00
$2,400.00

1,000.00

$5,000.00
$1,000.00

$2,000.00

——

Contributions
1998 1999

$500.00
$1,000.00

$2,400.00

2000



Winn-Dixie e e




LOCAL BUSINESSES
Contributions
Institution 1997 1998
Albany Woodworks - $250.00
Judith Woods
Acadian Cypress ~ a—— e
Amar Oil (Chevron) $250.00 = —--e-
Amite Oil (Shell) —
Ashley Furniture == -
Barriere Construction ~  smee eeeee
Peter Wilson
Bayou Booksellers $1,000.00 $2,000.00

Barbara Smith, Marsha Hagan
Books a Million

Bravo Music
Benny Latino
Central Rexall

Central Station

Corporate Express

Crapanzano Building

Daily Star

Elmer’s Candy

Gabriel Building Supply

Gossen, Gasaway, Holloway

Hammond Square Mall
Debbie Gauley
Helms (Kentucky Fr. Chicken)
Don Helms
Holly & Smith
Michael Holly
I-55 Internet
Terry Cooper
Insituform
Ed Trahan
Jim Carey Distrib.

Kwik Kopy Printing
Judy Althouse

McKneely (Amite)
Tommy McKneely

Fanfare Fundraising

$250.00
$1,000.00
$1,500.00

$1,000.00

$500.00

$3,000.00
$1,500.00
$1,000.00
$1,000.00

1999 2000

$1,500.00 pledge



McKneely (Hammond)
Susan Fowler
Middendorf’s Restaurant
Joey & Susie Lamonte
Neill Corporation
Kayla Morgan
New Orleans Daiquires

P.J.’s Coffee
Phyllis Jordan

Pon Food Corp.
Doug Dubois

Poole Lumber

Popeye’s

Milton Hunt
Premier Printing

Norman Falk
RTL Corp.

Pat Tesson
Rownd Travel

S & W Wholesale
Frank & Mary Spalitta
Sterling Properties

TDL, Inc.
Tim Lantrip
Teen’s ‘n Queens
Joe & Myra Lamonte
Tobler Corp.
Patrick Tobler
Toggery Shop
Philip Daigle
Tycer Ready Mix

$2,500.00

$1,500.00

$250.00

$150.00
$150.00

$250.00

$2,000.00

$250.00
$1,000.00
$1,000.00
$1,000.00
$250.00

$250.00
$1,000.00

$2,500.00 pledge



Institution

Arts & Lectures

Jim McHodgekins
CAB

Scott O’Donohue

SGA
Clark Hall Gallery

Roy Blackwood/Don Marshall
College of Arts & Sciences

John S. Miller
Biology

Nick Norton
English

Sue Parrill
History & Government

Roman Heleniak
Music

David Evenson
College of Business

Mike Budden
College of Nursing

Donnie Booth

President

Dr. S. Clausen

SLU

1997

$5,000.00
$10,000.00

$1,000.00
$5,000.00

$3,000.00
$1,000.00

$500.00
$1,000.00
$1,500.00

Fanfare Fundraising

Contributions

1998

$7,500.00
$17,500.00

$2,000.00
$2,000.00

$1,200.00
$2,250.00

$£500.00
$1,000.00
$3,000.00

1999

$2,500.00

2000



Institution

City Of Hammond
Lavanner Brown

Downtown Development
Marguerite Walter

Chamber of Commerce
Jamene Dahmer

Kiwanis Club

Rotary
Mike Misuraca

Tangi Tourist Commission
Betty Stewart

Hammond Regional Arts
Kathy Hamilton

Junior Auxiliary of Hmd.

Fanfare Fundraising

COMMUNITY ORGANIZATIONS

Contributions
1997 1998
$350.00 $421.00

Picnic ‘n’ Pops

$2,000.00 $3,000.00

1999

$5,000.00

2000



Fanfare Fundraising

GRANTS & FOUNDATIONS
Contributions
Institution 1997 1998
Local:
J. Edgar Monroe Foundation $1,000 $10,000.00
Robert J. Monroe
N.O. Jazz & Heritage @ —— -
Tesson Foundation $1,000.00 = -----
Wesley Foundation $1,000.00  -—---
Tim Hamilton
State & Federal:
LA. Comm. for Humanities e
LA Division of the Arts $3,620.00 $2,260.00
LA Division of the Arts (HRAC) $1,000.00 $1,000.00
National Endowment ~ —eeem 0 eeeee
Southern Arts Federation $3,750.00 $4,500.00

Sabrina Jones

1999

2000



FORMER & PRESENT FACULTY & STAFF

Institution

Barbara Allen
Martie Fellom
Barbara Fredrick
Beth & Larry Gray
Virginia Langston
Howard Nichols
Charles McKaskle
Joseph H. Miller
Randy Moffett

J. Palensky/J. Gillespie
Ralph Pottle

Paul Riggs
Stephen Suber
Anne Wilbourne
James Wilcox

Fanfare Fundraising

1997

$250.00

$250.00
($150.00)

$250.00
($150.00)

($150.00)

Contributions

1998

$125.00
$125.00
$125.00
$250.00
$500.00
$125.00
$125.00
$125.00
$125.00
$250.00
$250.00
$125.00
($250.00)

1999

2000



Institution

Joe Abene

Dutch Battle

State Farm (Patty Hubert)
State Farm (Vern Johnson)
Terry King

Carl Speed

Joe Lobue

Fanfare Fundraising

INSURANCE FIRMS
Contributions
1997 1998
----- $250.00
$500.00 = -ee-

1999

2000



Fanfare Fundraising

MEDICAL ORGANIZATIONS
Contributions
Institution 1997 1998 1999
Ultra —  emeee emeee

Amedisys/St. Luke’s

North Oaks Medical

Michelle Sutton, James Cathey

Landmark Nursing
Todd Robinson

Landry Home Health
Russell Landry

Ochsner Clinic

American Home Patient

George Anthon
Fanancy Anzalone
William Beacham
William Black
Joseph Danforth
Donald Fowler
Frank Henchy
Ted Hudspeth
Ralph V. Kidd
Robert Kidd
William Kopfler
Jeff Liner

Ralph Maxwell
Robert McAfee
Nancy Mullin
James Nelson
Richard Strobach
Bon Suarez

John Walker
Rholdon Westmoreland
Stephen Williams

$1,000.00

$1,500.00

$1,000.00
$500.00

DOCTORS

$250.00
$500.00
$250.00

-
-
_____

$250.00
$500.00
$250.00

$125.00
$250.00

2000



Institution

Tom Anderson
Walter Antin
Barranger Nikki
Cassandra Butler
Braud & Braud
Burrell Carter

Fanfare Fundraising

LEGAL PROFESSIONALS

1997

$1,000.00

$125.00

Cashe, Lewis, Moody, Coudrain $1,000.00

Leon Ford

Karen Fulda

Grace Gasaway
Michael Hingle
Duncan Kemp
Daniel Lund
Richard Macaluso
Ron Macaluso
Gordon Matheny
Tom Matheny (lecture)
Page McClendon
Peter Michell
Corbett Ourso
Scott Perrilloux
Mark Rolling
Seale, Daigle & Ross
Jay Seale

Howard Daigle
Kenneth Ross

Joe Arthur Sims
Thomas Waterman

$500.00

Contributions

1998

$500.00
$125.00
$1,000.00
$1,000.00

1999

2000



Institution

Senator John Hainkel
Rep. Tank Powell
Rep. Diane Winston

Fanfare Fundraising

GOVERNMENT
Contributions
1997 1998 1999
$100.00 $250
----- $125.00
----- $250.00

2000



Fanfare Fundraising

AUTOMOTIVE

Contributions
Institution 1997 1998 1999 2000

Brumfield Motors =000 e e

Community Motors ~ ——=-- e
Bill Evans, Sam Evans

Dixie Motors Donates cars to guest artists
Tracy Durham

Durham Autoplex $250.00 $250.00
Rick Durham, Dick Durham

Gill Motors $500.00 $1,000.00
Diane Gill

Hood (Amite) ~ eeem e

BillHood - e
Bill Hood, Bubba Lauderdale

Marullo Motors wimsm e

Ross Downing Chevrolet - $125.00
Ross Downing

Gateway Ford e e
Greg Waddell



CAMPUS CORRESPONDENCE

Southeastern Louisiana University
FANFARE

Date: July 7, 1999

To: Joe Simon, Development Foundation
Joe Miller, University Advancement

From: Don Marshall, Interim Director
Fanfare

Re: Fanfare Advisory Board

During our fundraising meeting in Joe Simon’s office we briefly discussed adding some of
Fanfare’s major donors to our Advisory Committee. We seemed to be in agreement on:

Fay Bright

Guy Recotta
Sidney Rosenblum
Judy Althouse
Ann Hester

After looking over the enclosed memo to Dr. John Miller, which lists major donors to Fanfare, let
me know your recommendations.

Cc: Dr. John S. Miller



CAMPUS CORRESPONDENCE

Southeastern Louisiana University

FANFARE
Date:  April 22, 1999
To; John S. Miller, Dean
College of Arts & Sciences
From: Don Marshall, Interim Director
Fanfare
Re: Fanfare Advisory Council
Presently the Advisory Council is composed of the following people:
1998 Giving

Marjorie Colomb (Monroe Foundation) $10,000.00
Terrell Adams (Parish National Bank) 1,000.00
Tom Anderson 1,000.00
Tom Matheny 1,000.00
Grace Benson 1,000.00
John Batson 500.00
John Braud 500.00
John Graham . 500.00
James Maurin 500.00
C. Howard Nichols 500.00
Garic Barranger 250.00
Doug DuBois 250.00
Freda Green 250.00
Hon. James H. Morrison 250.00
Sen. John Hainkel 250.00
Frank Van Mullem 250.00
Stephen Bryan 125.00
Hon. Burrell Carter 125.00
Sue Hood 125.00
Charles McKaskle 125 + match
Roger Ogden 125.00

Hon. Bruce Bennett
Keith Bobb-Semple
Hon. Gordon Burgess
Mayor Julian Dufreche
Polly Durham

Dr. J.L. Garrett

SO OO oo



(o]

Ronnie Kole
Hon. Robert Livingston
Stephen Pugh (donates flowers to Fanfare artists) 0

(=]

A. Sidney Ross 0
George Solomon (funds films) 0
Mayor Louis Tallo 0
Pat Tesson (very close to Marjorie Colomb) 0
(Gave $1,000.00 in 1997)
Some of the potential new Advisory Council members:
Marietta Schneider $10,000.00
Fay Bright 2,500.00
Guy Recotta 1,500.00
J.P. and Sandy Miller 1,000.00
Sidney Rosenblum 1,000.00
Robert Shell 1,000.00
(Guyan International & First Guaranty Bank)
Edwin Neill 2,000.00
Charles Redmond 5,000.00
(Hibernia Bank)
North Oaks Medical 1,000.00
PJ’s Coffee 3,000.00
Merlin Villar 1,000.00
(BellSouth)
Reggie Harper 1,000.00
(Hancock Bank)
Don Ayres 1,500.00
Leon Ford 1,000.00
Barbara Smith/Marsha Hagan 2,000.00
(Bayou Booksellers)
Judy Althouse 1,000.00
(Kwik Kopy Printing)
BellSouth Mobility 2,400.00
Ann Hester 5,000.00
(Entergy)
Ed Trahan 1,500.00
(Insituform)
Ronnie Fugarino 2,000.00
(Central Progressive Bank
Terry Cooper 3,000.00
(I-55 Internet)
Patrick Tobler 1,000.00

Please look over the list and at the appropriate time we could meet with Joe Simon to discuss who to add to
the Advisory Council.



CORPORATE SPONSOR PLEDGES

T3S (M T

DATE

AMOUNT AMOUNT TOTAL AMOUNT BALANCE
NAME EVENT PLEDGED PLEDGED PLEDGED PAID PAID DUE
Opr. Cont. Dev. Cont. Op. & Dev.
|

Anderson, Tom Ala. Shakespeare 1,000.00 1,000.00 1,000.00 08/25/99 0.00
Bank One Vienna Choir Boys 3,000.00 3,000.00 3,000.00 11/16/99 0.00
Bell South Jazz Downtown 2,000.00 2,000.00 2,000.00 08/06/99 0.00
Boosey & Hawks Greg Smith 1,500.00 1,500.00 1,500.00 01/28/00 0.00
Bravo Music Greg Smith 500.00 500.00 0.00 500.00
Fay Bright The Capitot Steps 2,000.00 2,000.00 2,000.00 08/24/99 0.00
Ellie Caffery 1,000.00 08/26/99 0.00
Central Progressive Bank The Capito! Steps 2,000.00 2,000.00 2,000.00 01/05/00 0.00
Charter Communications Eroica Trio 2,000.00 2,000.00 2,000.00 09/14/99 0.00
Andre Coudrain ) 1,000.00 10/08/99 0.00
Entergy N.C. Dance Thea. 5,000.00 5,000.00 5,000.00 06/30/99 0.00
First Guaranty Bank Kumbuka 1,500.00 1,500.00 1,500.00 03/31/99 0.00
Leon Ford 1,000.00 09/20/99 0.00
Hancock Bank Pete Fountain 2,000.00 2,000.00 2,000.00 09/09/99 0.00
Hibernia National Bank Alabama Shakespeare 5,000.00 5,000.00 5,000.00 10/01/99 0.00
I-55 Internet Services Pete Fountain 1,500.00 1,500.00 1,500.00 09/15/99 0.00
Insituform Having Our Say 1,000.00 1,000.00 1,000.00 10/22/99 0.00
Kwik Kopy Richard Lederer 1,000.00 1,000.00 1,000.00 09/17/99 0.00
Ron Macaluso 1,000.00 10/01/99 0.00
McKneely Funeral Homes A & K Moses Hogan 1,500.00 1,500.00 1,500.00 08/26/99 0.00
McKneely Funeral Homes H& P N.C. Dance Thea. 2,500.00 2,500.00 2,500.00 04/20/99 0.00
North Osaks Health System BeauSoleil 2,000.00 2,000.00 2,000.00 11/02/99 0.00
P J's Coffee Made in America 1,000.00 1,000.00 1,000.00 10/01/99 0.00
Parish Nationa!l Bank Beauty & The Beast 1,000.00 1,000.00 750.00 01/04/00 250.00
Guy Recotta The Capito! Steps 1,500.00 1,500.00 1,500.00 06/10/99 0.00
Sidney & Andree Rosenblum Trio Mississippi 1,000.00 1,000.00 1,000.00 08/25/99 0.00
Marietta Schneider Vienna Choir Boys 10,000.00 10,000.00 10,000.00 06/01/99 0.00
Tangi Tourist Commission Printing 5,000.00 10/29/99 0.00
0.00

0.00

0.00

TOTAL 5,000.00 46,500.00 51,500.00 59,750.00 750.00

99COSPO.WK4



'UNIVERSITY SPONSOR PLEDGES

BALANCE

Contract AMOUNT AMOUNT DATE

DEPARTMENT NAME Written On PLEDGED PAID PAID DUE
College of A&S (Gregory Smith) 3874 AE Operating 1,500.00 1,500.00 11/09/99 0.00
Fanfare (Greg Smith) 1314 Operating Operating 1,000.00 1,000.00 11/09/99 0.00
Fanfare (Shakespheare on the Road) 1314
Operating Operating 425.00 425.00 11/15/99 0.00
Fanfare (Alan Gampel) 1314 Operating Operating 2,500.00 2,500.00 09/30/99 0.00
Fanfare (Evangeline) 1314 Operating Operating 450.00 450.00 09/28/99 0.00
Fanfare (Renaissance Cadienne) 1314
Operating Operating 400.00 400.00 09/28/99 0.00
Fanfare (Two Voices) 1314 Operating Operating 200.00 200.00 11/15/99 0.00
Fanfare (Master Class Moses Hogan) 1314
Operating Operating 500.00 500.00 11/15/99 0.00
Music Dept (Gregory Smith) 3810 AE Operating 2,000.00 2,000.00 11/09/99 0.00
SGA(Randy Pile) 8219 Agency Operating 1,000.00 1,000.00 11/16/99 0.00
SGA(Scott Tennant) 8219 Agency Operating 2,500.00 2,500.00 11/09/99 0.00
TOTAL Pledges 12,475.00 12,475.00 0.00
Total Pledged by Fanfare 1314 5,475.00

99cospo



BALANCE

AMOUNT DATE
NAME EVENT AMOUNT RECEIVED PAID DUE
[ ! R ’ T R ST T TR TR |
LA. Division of The Arts Moses Hogan 1,100.00 1,100.00 10/26/99 & 01/04/00 0.00
LA. Division of The Arts N.C. Dance Thea. 3,5637.00 3,537.00 10/26/99 & 01/05/00 0.00
0.00
0.00
Total 4,637.00 4,637.00 0.00

99cospo



5/22/01 99 RESTAURANT RECEIVABLES

99cospo

AMOUNT AMOUNT DATE BALANCE
NAME PLEDGED PAID PAID DUE

|
Bottolfs Manor (G F Bedenbaugh) 125.00 125.00 08/11/99 0.00
Brady's Restaurant & Bar (Hoot Owl) 0.00
Fara, Inc dba Catfish Charlie Restaurant 0.00
C'est Bon Restaurant 0.00
China Lotus Restaurant 0.00
Christopher's Restaurant 0.00
Crescent Bar 125.00 125.00 09/10/99 0.00
Don's Seafood and Steak House 0.00
Holiday inn 125.00 125.00 09/02/99 0.00
Hoot Owl Corp 250.00 250.00 09/02/99 0.00
Jordan's on Cate 0.00
La Carreta Mexican Restaurant 0.00
Lee's Restaurant (On Track Investments) 0.00
Mariner's Inn 0.00
Michabelle
P.J.'s Coffee & Tea Co. Corp Sponsor 0.00
Restorante da Piero
The Elliot House 125.00 125.00 09/09/99 0.00
The Pepper Tree Grill & Bar (On Track Invest) 0.00
The Red , White & Brew 0.00
Trey Yuen 125.00 125.00 09/08/99 0.00
Tommy's Pizza (Texambre, Inc.) 0.00
Totals 875.00 875.00 0.00




) Ann Hester, Entergy’s North Shore Area
Customer Service manager, presents a $5,000
donation to Don Marshall, acting director of
Fanfare, Southeastern Louisiana University’s
annual fall arts festival, to help underwrite the Oct.

Daily Siee L%30ag pqTA

Photo submitted
19 Fanfare performance of Alabama
Shakespeare. From left, are Southeastern
President Sally Clausen, Hester, Marshall, Joseph
Simon, assistant vice president for University
Advancement, and Provost Randy Moffett.




Southeastern NEWS

B Southeastern Louisiana University
Public Information Office
publicinfo@selu.edu
SLU 880, Hammond, LA 70402

B Date: 6/24/99 504/549-2341/fax 504-549-2061
Contact: Christina Chapple 97m
CUTLINE ...

SUPPORTING FANFARE — Ann Hester, Entergy's North Shore Area Customer Service
manager, presents a $5,000 donation to Don Marshall, acting director of Fanfare, Southeastern
Louisiana University’s annual fall arts festival, to help underwrite the Oct. 19 Fanfare
performance of Alabama Shakespeare. The acclaimed theatre company, a sell-out at Fanfare
1998, will present Shakespeare’s “As You Like It.” From left, are Southeaster President Sally
Clausen, Hester, Marshall, Assistant Vice President for University Advanéement Joseph Simon
and Provost Randy Moffett. For additional information about Fanfare, call Southeastern Public
Information, 504-549-2341.

-SLU-



: ' Kari Haley/Daily Star
Ricky Mannino donates $500 in memory of his mother, former Hammond Garden Club
President Bertie Mannino, to Linda Ryan, chairwoman of the club’s Oct. 7 flower show.
The show will be held at Le Fleur de Lis in Ponchatoula in conjunction with the Fanfare
celebration. From left are club President Linda Ross, Mannino, Ryan, Fanfare
Assistant Director Keiron Couret and Interim Director Don Marshall.
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OKTC TR A~

PROJECT ASSISTANCE APPLICATION 1999-2000

LLOUISIANA DIVISION OF THE ARTS

APP NUMBER

Mailing  Post Office Box 44247

. Street 1051 North Third Street * Room 420

Address  Baton Rouge, LA 70804-4247 ' Address Baton Rouge, LA 70802

Phone: (504)342-8180 « FAX: (504)342-8173 * email: arts@crt.state.]la.us * www.crt.state.la.us

FYOO -

QLoc IN [JHoBIE

See attached instructions before beginning this application.

1. Check one discipline that best describes the type of project.
4 Dance () Design Arts [ Folklife (O Literature [ Media
(1 Multi/Inter-disciplinary [[] Music (] Theater () Visual Arts & Crafts

THE ORGANIZATION

2. Applicant Southeastern Development Foundation

7. Actual Date(s) of Activities  October 21, 1999

Address SLU 10293, 500 Western Avenue

City  Hammond

Grant Start Date [after July 1, 1999] _ October 20, 199
" Grant End Date [before June 30, 2000] October 22, 199
8. Is this a multi-parish project? yes D no

Parish_Tangipahoa State_ LA Zip 70402 If yes, please list parishes.

LA House District 77 LA
US Congressional District

Senate District __© Tangipahoa, St.

Tammany, Livingston, St. He

1 9. Site of most project activities

Project Director

Mary Lou Coats

Phone_ 504/549-5223  Fax  504/549-5079

site Soytheastern Louisiana University campu

Phone [other]  0%/549-3770

city_ Hammond

parish Tangipahoa

Email mcoatsf@seln. . edu @yes Dno
11

Federal Employee
Identification Number[FEI]

10. Are the sites accessible to persons with disabilities?

. If submitting more than 1 application,

72-6028821 priority ranking for t

3. Sub-Applicant__ FANFARE,

Southeastern LA Univ.

Address SLU 10797, 500 Western Avenue

12. Project Discipline

Hammond

City

13. Project Activity

his project [circle one] 1 @ 3

N [

[see application instruction sheet]

Parish Tangipahoa State LA Zip 70402 [see application instruction sheet]

14. Project Type [see application instruction sheet]

LA House District_ 77 LA Senate District 6

1 2 4
US Congressional District ___ 1 | Gl Group 2{ 0] 4]
Project Director _ Don Marshall 15. Project Race-Using the characteristics below, please

Phone_ 504/549-2333  Fax _ 504/549-2868

Phone [other]  504/549-5080

Email dmarshall@selu.edu

(] Native American

THE PROJECT
4. Grant Amount Requested $

() White, not Hispanic
9,043.00 [X) General - project does

S. Project Title North Carolina Dance Theatre

indicate if the project clearly emphasizes or reflects the
culture or traditions of any one race. CHECK ONLY ONE.

([ Black, not Hispanic

() Asian or Pacific Islander (L] Hispanic

not emphasize any one race/ethnicity

6. Project Description fone sentence that summarizes the major activity.]

Public evening performance, one master class, a movement workshop for high school
dance team, an open rehearsal prior to performance, a post performance discussion -

and an appearance by the Artistic Director at the Hammond Chamber of Commerce's
"Chamber After Hours" by North Carolina Dance Theatre, a professional touring dance tr

FOR DOA USE ONLY
Date Received

O Tax exempt

O Activity dates

Q Provider form
 Letter of intent

[ Sample of work

M Sienatures M Amt

|

FOR DOA USE ONLY _—

PROGRAM <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>