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INTRODUCTION

The following is a report based on an internship during
the Summer and Fall of 1997 in fulfillment of the
requirements for the Masters of Arts Administration degree.
The internship tock place at the Dufour-Baldwin House
Historic Museum & Gardens, Inc. and was in response to a
request submitted to Director Elizabeth Williams by this
intern to establish an annual or bi-annual special
event/fundraiser for the home. The outcome was a festival
that would be called Arthemise’s Pantry, the namesake being
Arthemise Bouligny, the wife of Albert Baldwin, one of the

owners of the home.



CHAPTER I
THE DUF = DWI ISTORIC MUSE AND NS, IN
History

The ufour-Baldwin House operates as a non-profit
museum and is one of the most important residences in the
City of New Orleans. It is located at 1707 Esplanade Avenue
in the Esplanade Ridge area of the City. Esplanade Ridge 1is
recognized as the largest downtewn historic district in New
Orleans and 1s known as the home of the “last Creole
aristocrats.” Esplanade Avenue developed during the 1800's
and is often described as the French Crecle version of St.
Charles Avenue. Running from the Mississippi River all the
way up to Bayou St. John, Esplanade’s entire length was once
lined with Greek Revival, Classic, Italianate and High
Victorian homes designed by noted architects such as Henry
Howard, James Gallier, and James Freret for such prominent
clients as William Nott, Estelle Musscn and Cyprien Dufour.
(Jensen A-1).

Henry Howard originally designed The Dufour-Baldwin
House for prominent New Orleanian Cyprien Dufour and his
wife Louise Donnet. Wing and Muir constructed the house in
1859, 1In 1870, after the Civil War, Cyprien Dufour sold the
property to Arthemise Bouligny and Albert Baldwin, another

important New Orleans family. The Baldwin family occupied



the house longer than any other selling it only after
Albert’s death. His heirs sold the home in 1912, to new
owners who then divided it up into twelve apartments and
used it as rental property. During the next fifty-three
yvears the house and gardens suffered intense damage
(Christovich 89). As early as 1923, John P. Coleman noted
the already obvious decav and neglect in an article of a
series on “0ld New Orleans Mansions.” During the succeeding
years, the house had several owners, including Oak Tree
Savings Bank who repossessed the house in the 1970's. In
1989 the current owners, Elizabeth Williams and Rick
Normand, purchased the home with hopes cf restoring the
mansion to its original glory.

The style of The Dufour-Baldwin House 1is late
Italianate-Greek Revival. Mr. Dufour instructed Mr. Howard
to design the front of the house with the Avenue and the
neighbors in mind. Mr. Dufour left the design of the back
of the house up to the architect as an outlet for the
architect’s own original ideas. As a result, the front of
the house looks imposingly formal, while the rear has a
wonderfully comfcrtable, relaxing feel to it.

The wain structure of the house forms a “T,” with a
two-story service cell crossing along the rear of the
property. In front, the house has large Corinthian columns

running from the lower balcony up to the roof. Originally,



the house was painted mustard yellow with French blue
accents, quite stylish in the mid-nineteenth century.
The main structure of the house contains a main

staircase design with emphasis on the rear elevation.

g

\1though the interior has been chznged from its original
design much more than the exterior, enough of the original
form survives to provide a guide for the restoration.
Intricete and artistic details characterize the orunate
mouldings and millwork. The silk-covered wails, polished
wood floors, mahogany staircase, and stained glass window
evidence the past luxury of the mansion.

The rear of the house contains a second balcony which
once had intricate wrought iron rai’ings. Rather than the
expected black, these railings were painted a French blue
created by pouring arsenic over copper and scraping the
verdigris into white lead paint.

Elizabeth Williams and Rick Normand became active in
preservation in 1289 when they purchased the deteriorating
Dufour-Baldwin House located in the heart of the
historicail.y rich Esplanade Ridge neighborhood. Mr. Normand
has explained his beliefs about the importance of New

Orleans neighborhoods continuing their fight to maintain and
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improve their condition to preserve an important part of our
culture:

The city leaders, neighborhood associations,

property owners and preservationist must have the

will to become actively involved, to seek out the

state and federal resources available for economic

development arid histcoric preservation, and to see

the cbvicus, that the Citv is a geold mine of urban

and architectural treasures that the whole world

wants to visit and savor, and which could fuel a

cultural renaissance of the area if only we would

learn to cherish and nurture it.
(Normand 16) .

The restoration efforts for The Dufour-Baldwin House
have inspired hope in the minds of many residents and
sparked an interest within the neighborhood to rebuild and
to rejuvenate. For example, the Esplanade Ridge Civic
Assoclation was re-established based on enthusiasm generated
over the Dufcur-Baldwin restoration effort. The Civic
Association has since formulated “our vision of the
Esplanade Ridge and its central corridor, Esplanade
Avenue...broadly speaking, we envision the Avenue as a
popular public promenade with an old world ambiance similar
to the famous Ramblas in Barcelona.” (Normand 16). Thus,
efforts to restore The Dufour-Baldwin House have played and
continue to play an integral part in promoting and

generating support from the community for the revival of the

Esplanade Ridge neighborhood.
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Maintaining the hopes of restoring The Dufour Baldwin
House to its original glory, Elizabetnh Williams and Rick
Normand first decided to generate income by opening a Bed
and Breakfast at the home. The Dufour-Baldwin House had
five Bed and Breakfast guestrooms, and while they were 1in
operation, the occupancy was excellent. On average, all of
the guestrooms were usually occupied at least four out of
seven nights a week. The owners initially hoped the Bed and
Breakfast would gencrate sufficient income, to pay for
restoration projects in the house while serving as a venue
to increase the community’s awareness of the house’s
architectural treasures. However, the cost of services
required to maintain the guestrooms and grounds consumed any
profits that the Bed and Breakfast could make.

To comply with the Bed and Rreakfast ordinance of the
City of New Orleans, Elizabeth Williams and Rick Normand
were required to live on the premises of The Dufour-Baldwin
House. (O'Connor 31). So they set up house in the original
servants’ quarters and three fourths of the upstairs. All
of this portion of the home was restored and kept private to
afford the owners comfortable living quarters while they
malntain their residence at the home. Renovation on the main

section continues. This area will ultimately serve as a



museum. While in operation, the Bed and Breakfast did not
generate enough net revenue to be the sole source of funds
for renovaltions of the house. Upon realizing this
shortcoming, the owners converted the wing of the house that
had contained the Bed and Breakfast guestrooms into separate
apartments for students of the University of New Orleans and
Louisiana University Medical School. This venture into
rental property has proved much more successful than the Bed
and Breakfast operation had been because it consumes less of
the owners’ time, while still generating increased net
revenue.

As theilr ultimate goal for The Dufour-Baldwin House,
the owners decided to create a true historical house museumn.
They established The Dufour-Baldwin Historical House and
Gardens, Inc., designated as a non-profit museum and was
granted 501 (c) (3) status in July, 1994.

Since achieving its non~-profit status, The Dufour-
Baldwin House has worked hard towards the restoration cf the
heme in a historically accurate manner. Bs a result of the
museum’s efforts, the grandchildren of Cyprien Dufour have
placed original pieces of furniture on a long-term loan to
The Dufour-Baldwin House. Additionally, the cwners have
been able to purchase at auction other pieces which belonged
to the Dufour and Baldwin families. With these acquisiticns

the museum’s collection has started to grow. The museum
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continually strives to furnish the home in period furniture,
to acquire as many original furnishings as possible, and to
create a historical record of the home’s inhabitants over
time. At present, two rooms are now complete with
furnishings, the library and the main dining room; however,
the entrance foyer, main salon, and upstairs bedrooms are
still in a state that requires much imagination on the part
of visitors. Unfortunately, the main staircase 1is 1in bad
condition, rendering it uvnsafe for visitors. As a resulw,
visitors cannot see the upstairs at the present time.

The museum advertises on a weekly basis in the Times-
Picayune and in other local publications in New Crleans. A
small, though consistent, flow of interested parties pay
admission to tour the home, but the reality is, until the
home is further restored, attencdance will not grow
substantially.

Currently, the house exists sclely on proceeds from
special events, tours, book sales and grant income.
Elizabeth Williams and Rick Normand pay for all maintenance
of the house, as well as manage the care and upkeep of tae

property.
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The Dufour-Baldwin House has an eight-member volunteer
Board of Directors. Officially, this Board exists to guide
the museum directors in artistic and business decisions.

The Board is composed of preservationists, art historians,
decorative arts consultants and Dufour-Baldwin heirs. Two
seats on the Board are reserved for heirs of both the Dufour
and Baldwin families so tnhat the interests of the families
will always be represented.

Board meetings are held annually, and communication
between staff and board is maintained in the interim between
meetings to further Board participation in museum
management. The Board serves to guide the volunteer
directors 1in renovation and conservation efforts, but Board
as a whole is not involved in the day-to-day running of the
organization.

The Board is functioning as an advisory board, not a
governing board. As a result, they are not fulfilling their
legal and fiduciary responsibilities.

The Board should be meeting monthly instead of
annually. They should be much more deeply involved in all
the activities of The Dufour-Baldwin House. They should

assist in fund raising, special events, marketing and



development. Their support and presence is absolutely
essential to the growth and development of the institution.
Unfortunately, in practical reality, the Board iias
existed more or less in name only to this point. Although
the Board members do lend useful advice, at the present
time, their only true contribution to the museum lies in the

credibility they bring to the organization.

1

The day-to-day organizational responsibility has fallen

N

on the shoulders zf two of the volunteer directors,
Elizabeth Williams and Rick Normand. As the owners, they

obviously have the test interest i1n the success of The

\Q

re

o

Dufour-Baldwin Hcuse; however, it is a part time positicn
for both of them. Prcijects are not performed on a regular
basis and grants-writing is not done as it should be. Also,
national and local foundations are hesitant to fund the
grants that are submitted by The Dufour-Baldwin House
because the owners reside in the home. Why should they pay
to renovate someone’s home even if it is a 501 (c) (3)7?

When an idea for a program at the Dufour-Raldwin House
comes along, it 1is usually carried out, but there are no
regular reoccurring events. There is no employee or single
individual who dedicates all his or her time to developing
programs or consistent development work. All staff
positions are filled by experienced volunteers; however,

these volunteers are usually UNO students, who participate
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only to fulfill their practicum or thesis requirement.
Ultimately, the introduction of a full-time paid staff
member would further enhance the productivity of the Museum

and bring its goals one step closer to becoming reality.



Programsg

In the past numerous programs have been held at The
Dufour-Baldwin House that have covered a variety of topics,
from those specific to the house to those of general
interest to the broader community. Successful programs have
included lectures on the “Free Pecople of Ceclor” and on the
history of the “Esplanade Ridge.” Donna Brinkman implemented
these two programs by as part of her internship. She
obtained partial funding from the Louisiana Endowment for
Humanities Grants.

Other programs planned for the future include one-day
seminars for teachers that will focus on different learning
tools that The Dufour-Baldwin House can provide. Local
authorities in areas of conservation and renovation will
speak to participating teachers, and the seminars will offer
sample lesson plans to the teachers for their use during the
school year. If this program is successful, it will kccome
a pilot program for use throughout the State of Louisiana
for ccoperative learning programs betwcen historic housas
and local scheol districts.

Another program planned for the future 1s a celebration
of the restoration of an 1814 Clementi Piano that was
acquired at auction. Mr. Ken Echete, a master restorer of

19th Century musical instruments and furnishings, will
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restore the piano and would present a lecture at the
celebration of the piano’s restoration. The celebration
would also inglude a piano recilal by Mr. Echete.

A sofa acquired for the Dufour-Baldwin House at an
auction is also in need of being restored. This piece 1is
part of the original furnishings of the house. It belonged
to Mr. Baldwin, who used it in the study off the fover.

Both the sofa and the piano are important to the home
and, therefore, would warrant some sort cf a special event
or party to celebrate their addition and restoration. The
celebration would also provide an excellent opportunity to
create more publicity for The Dufour-Baldwin House and raise
funds for further renovation. A great deal of effort was
also spent on another program based on the histocry cf the
Sicilian immigrants who came to New Orleans and settled in
the Esplanade Ridge area. The Italian Consulate was to be
included to sponsor Lhe event, and press releases were to be
sent out to the community. This program is still in the
planning stages and, as cof this date, has not yet occurred.
All of these programs were planned during the internship of
Paula Balboni.

A tea and etiquette seminar in conjunction with an
antique children’s clothing exhibition was held as part of
this intern’s practicum. Children were taught proper

etiquette while having tea in the formal dining room, and



17
the antique children's clothing exhibition was held in the
restored library. Press releases were sent out with vintage
photographs to publicize the event aund maximize interest
throughout the community and participation in the program.
Media coveragz was excellent. The Dufour-Baldwin House and
this program were written up in every newspaper. This
intern also appeared on the morning news to promote the
event. This event met with great success. Approximately
200 pecple attended, and over $800.00 was raised for the
house. Continuing book sales and other special events at
the home bring in sporadic but somewhat significant funds
for The Dufour-Baldwin House. The great need for funds to
fuel renovations inspired this intern to establish a bi-
annual event that would be a good consistent fundraiser for

The Dufour-Baldwin House for years to come.
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Goals

The definition of a goal is the statement of the major
steps needed to accomplish the mission of an organization.
Goals should always be clear, realistic and measurable.

Goals fall within two basic types: outcome goals and
operations goals. Outcome goals are those related to the
ultimate purpose and outcome or desired results of the
organization. Operation goals are those related to the
operation of the organization and cenerally address the
means by which the organizaticn aims to achieve its ou*tcome
goals. As the following discussion of The Dufour-Baldwin
House reveals, an organization's goals frequently
intertwine.

The Dufour-Baldwin House has two outcome goals:
restoration and education. An important ultimate goal is tc
complete restoration of the home in a historically accurate
manner. The construction and restoration of the home 1is
being completed in phases over time as funds become
available. Currently, the main staircase and center window
are of primary importance. Once restoration of the main
stalrcase ana window 1s completed, the upstairs living
quarters can then be made open to the public for tours. The
stairs are not considered safe enough for use by the general

rublic at this time because they do not have a banister, and
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it would be toc easy for a visitor to fall. Unfortunately,
this could result in liability problems for The Dufour-
Baldwin House.

The Dufcur-Baldwin House hopes completion of the stairs
will i1ncrease attendance and allow the house to gailn
approval from the community. The success of this project
will also increase The Dufour-Baldwin House's credibility
within the grants writing area, by demonstrating the museum
1s being run properly and bringing in much needed income.
The house’s less than spectacular performance in these areas
in the past has been the key objection raised by prospective
funders.

OCther phases of the restoration will cover the main
columns in the front of the house, the gardens, and the
exterior painting of the house. Further restorations will
also include the addition of a fountain on the grounds to
replace one lost years earlier. The Dufour-Baldwin House
intends to commission Mr. George Dureau, a well known local
artist who occupied the house prior to its sale to Elizabeth
Williams and Rick Normand, to design the new fountain.
Completion of each phase of the restoration of the house
will enable more growth in funding through increased tours
and special events for the home. In addition to restoration
of the building's structure, The Dufour-Baldwin House has as

its goal the restoration of the furnishings in the interior
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of the home. The project of collecting furnishings original
to the house is one on which the museum continuously works.
This 1s a project that cannot be allocated to a specific
slot in the timetable for restoration because the appearance
of sought-after objects in auction catalogs or their
availability through donations from individuals can occur at
any time.

So far, the house has acquired a Mallard dining room
set and cornices for the dining room windows. The Mallard
pieces have already been restored, and following their
restoration, The Dufour-Baldwin House held a celebration.

As mentioned earlier, the house has purchased for the
library a Clementi piano and a sofa original to the home.
The restoration of these objects will further the
organization’s restoration goal. Securing period
furnishings at auctions or estate sales and getting actual
furnishings from descendants of the Dufour-Baldwin heirs
will always be of primary importance to the institution.

Dufour-Baldwin House's second outcome goal is the
education of the community. The museum wants to remain open
to the public for educational purposes and 1s constantly
striving to become an artistic anchor in the New Orleans
community. As restoration efforts continue, The Dufour-

Baldwin House works towards becoming an even stronger
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vehicle for use in promoting the historic house for
educational purposes both locally and nationally.

A major facet of programming at The Dufour-Baldwin
House is community outreach aimed at the education of school
age children and cocllege age adults. The Dufour-Baldwin
House corntinues to implement 1ts education efforts and would
one day like to establish itself as the center for Scuthern
Decorative Arts in New Orleans.

The Dufour-Baldwin House continually cultivates its
established partnership with the University of New Orleans
to ensure that the home remains a chosen and known venue for
educating students of higher education. Partnerships with
other historic homes such as Laura Plantation will be
established. A partnership with Laura Plantation will be
especlially valuable because that home is also owner occupied
and has historical characteristics to The Dufour-Baldwin
House. A partnership could accomplish the following:
production of partnership educational programming, execution
of dual house tours, and generation of additional support
for the home through increas=z=d exposure to the community.

Operational goals for The Dufour-Baldwin House include
primarily fundraising and marketing. With an active board
in place and increased volunteer involvement, fund-raising
and marketing would become first and foremost. Added

funding would bring much needed programming that would take
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place on a regqular basis and create more community
awareness. Achieving these operational goals will
facilitate the achievement of the organizalion's outcome
goals.

At The Dufour-Baldwin House, fundraisers are held for
the beginning of each new phase of restoration. The mailing
list for these fundraisers consists mainly of people who
have come to the house for tocurs, book sales, and special
events and the Dufour, Baldwin and Bouligny family
descendants. Each fundraiser in the past has served an
educational purpose as well. Past events have had guest
scholars who have talked about certain interesting aspects
of the home.

Marketing The Dufour-Baldwin House properly will
increase the volume of visitors to the museum for house
tours and special events. This higher volume will bring in
much needed revenue for the continuing restoration of the
hcome.

Marketing efforts aimed at increasing attendance and
community awareness are necessary to achieve museum goals.
In order to complete restoration of the home and gardens in
a timely and historically accurate manner, The Dufour-
Baldwin House Historic Museum and Gardens, Inc. must receive
financial support from the community. By making more members

of the community aware of the architectural and historic
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treasures The Dufour-Baldwin Eouse has to offer to the
public, the organization will increase 1ts success in
securing participation in its programs and in raising funds
for further renovation. The mcre people in the community
who are aware of The Dufour-Baldwin House, the more
successiul its efforts will be as it continues to solicit
and secure funding from friends, foundations, businesses,

and individuals interested in improving the community.
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CHAPTER II
INTE HIP IFICATION
Opportunity Analysis

As an arts administration student with an emphasis in
special events and development, this intern chose to
organize and present a festival/fundraiser at The Dufour-
Baldwin House after careful analysis and discussion with the
Directors. Because the intern’s practicum which also
occurred at The Dufour-Baldwin House had met with great
success, this intern had high hopes for another successful
festival/fundraiser for the heome. The intern felt that this
internship would afford her with a broad spectrum of
experience she would not have been able to achieve at

another more established, more developed organization.



Development Analysisg

Opportunities for development at The Dufour-Baldwin
House are currently limited because so much of the house
remains to be restored. Paradoxically, the need for
develcpment is at its greatest level. Funding must be
developed before restoration projects can proceed. But
until restoration projects are completed, opportunities for
funding through development projects will remain limited.
This situation raises an interesting, exciting challenge to
develop a fundraising stratagem that will "start the ball
rolling” by bringing fundraising for the organization to the
level needed to generate momentum and ensure the
organization's future success.

The importance of successful development efforts to The
Dufour-Baldwin House's ability to achieve key outcome goals
led to this intern's decision to organize an annual or bi-
annual fundraising event at the house. Organizing an event
that recurs periodically offers numerous significant
benefits. The first time the event is held, a certain
amount of goodwill builds in the community in the form of
communlity awareness of, acceptance of, interest in, and
support for the event. Each succeeding event can then tap

this goodwill, leading to growing success.
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Each time the event is held after the first time, The
Dufour-Baldwin House builds on the success of the past
events and increases goodwill. For each succeeding event,
the organizers can take advantage of feedback from prior
events and inccrporate improvements to make the succeeding
event more enjoyable to participants. Additionally, as the
number of people in the community who are aware of and
support the event grows, marketing becomes easier and more
successful, leading to increased participation, increased
goodwill, and increased revenue.

An annual/bi-annual festival/fund raiser at The Dufour-
Baldwin House would not only bring in much needed funds to
the home, but would also bring the type of regular publicity
and continuing involvement that the home needs within the
New Orleans community to meet its education and fundraising
goals. The Dufour-Baldwin House 1s actively involved in
restoration, and in order to begin to solicit funds from
anywhere, on-going publicity and awareness in the community
have to be consistent. Besides obtaining grants, finding a
major patron for the museum, and holding special events are
the only means of securing funds to make possible further

restoration to the home.



CHAPTER III
NTE HIP DESCRIPT

As an intern, I operated as Development Director for
The Dufour-Baldwin House. This title was effective 1in
enabling me to attract numerous vendors and to make a
successful festival possible.

In order to achieve the primary goals of The Dufour-
Baldwin House, this internship centered around 1ncreasing
awareness of the home and generating funds for the home
through the organization of a special event/festival to be
held on October 19, 1297. Local arts, crafts, specialty
gourmet food i1tems, and entertainment would be included to
draw great attention to make this a fun-filled event.

My specific responsibilities were to:

1. Locate potential vendors and artists by obtaining
several vendors' lists from various non-profit
sources and organizing the lists into a master
contact list for use promoting Arthemise's Pantry
to potential participating artists.

2 Contact by mail and follow up by telephone local
and regional vendors. This contact will 1include
complete details on the festival and a request for
a monetary commitment from interested parties.

3. Collect vendors fee of $25.00 per booth and

provide all specifics and requirements for
rarticipants as needed.

4. Develop a revenue and expenses budget.
5. Develop and send out a press kit to local and
regional media. Follow up and pitch for a much

coverage as possible to assure a successful evant.



6. Keep in close contact with Mr. Normand and Ms.
Williams on all event plans to keep us “all on the
same page.”

T Schedule volunteers to help set up/to work on the
day of/and possibly the day after the event.

After conferring with the Directors of The Dufour-
Baldwin House, the name for the festival was decided on.
Arthemise Bouligny was the wife of Albert Baldwin. Because
the Baldwins were the last to live in the home before it was
divided up into apartments, we decided to name the festival
after Arthemise. Thus, Arthemise’s Pantry was chosen.

Arthemise’s Pantry was to be held on the grounds of The
Dufour-Baldwin House and consist of artists and local
talents. For a $25.00 registration fee, participants would
be guaranteed a space at the festival, and publicity in
local and regional news media. The vendors would be
responsible for bringing their own tables and setups. The
event would be held on Sunday, October 19, 1997, from 10:00
a.m. to 5:00 p.m. A variety of organizations such as the
Preservation Resource Center, the Arts Council, the Friends
of the Library, and Rhino, to name a few, were contacted by
the intern for vendor’s lists. These lists were to be used
1as contacts for mailings for possible participants in the

event.
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Budget
EXPENSES REVENUE
Postage $32.00

Estimate 20 booths

Stationary $12.00 x 525 vendors fee

Total 520.00 Total $500.00

$480.00 profit
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The internship began in the early Summer of 1397.

After acquiring mailing lists from several local
organizations, the intern came up with a flyer to request
participation in Arthemise’s Pantry. After careful
consideration, she chose bright yellow paper that would be
sent out and surely not to be missed on a pile with any
other mail. All of the information pertaining to the
October 19th event was listed on the flyer: the name of the
festival, the location of The Dufour-Baldwin House, the
hours, the date, the entry fee and a request for
participation. The intern was identified as the Development
Director of The Dufour-Baldwin House, and her telephone
number was listed.

The flyers were sent out over a month’s time and were
hand distributed to such organizations as the Green Market.
The Green Market 1s open every Saturday morning and sells
fresh produce and specialty items in the Warehouse District
of New Orleans. The Green Market vendors were contacted to
ensure participaticn from gourmet food providers and
herbalists. With the name of the festival being Arthemise’s
Pantry, we not only wanted to include local artists but we
also wanted to include some things that you might be able to

find in Arthemise’s Pantry.
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Phone calls were also made by the intern to different
artist co-ops in the area. The intern particuiarly felt
Lhat the nearby Faubourg Marigny area and tne Bywater
section would be an ideal area to concentrate on for
participation by local artists and talents. This was a
successful venture, and several artist co-ops requested
flyers which were hand delivered by the intern.

When return calls were made to the intern and
interested parties asked for further information, the intern
then had to devise a secondary registration form and
information sheet. The intern once again decided to use
bright yellow paper so as not to be missed. The
registration form would be filled out by the participant and
would include their name, address, phone number and what art
or other items that they would be selling at Arthemise’s
Pantry. The registration form would be mailed back with an
entry check of $25.00 and the bottom half or information
sheet of the flyer was to be kept by the participant. This
listed the time of the event, 10:00 a.m. to 5:00 p.m.; the
darte of the event, October 19, 1997; the hours for setup,
beginning at 8:00 a.m. on October 19; and the fact that
participants were to bring their own table setups and
anythiing else that they would need to properly display the

items that they would be selling.,
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Specifics

Approximately 20 vendors and artists are expected to
participate, and with a $25 entry fee, over $500 would be
raised. Other possibilities for bringing in more money to
the event would be to sell The Dufour-Baldwin House mugs and
stationary, to take a percentage from the vendors’ profits,
and to charge a small adwission fee to the general public.

Attendance at Arthemise’s Pantry should be anywhere
from 200-300 people. This is based on the attendance from
this intern’s practicum: Antique Children’s Clothing
Exhibition and Tea and Etiquette Seminar.

Other activities at the event would include Music and
Entertainment by the “Southern Spice Revue,”a singing and
dancing cabaret sensation reminiscent of New Orleans’
colorful past! La Spigna Bakery will provide Italian
pastries and gourmet sandwiches to be enjoyed by all.

Marketing Plan

Arthemise’s Pantry will be marketed successfully
through word-of-mouth advertising and press releases sent to
all local and regional media. This is covered further under
Internship Recommendations.

Volunteers
Volunteer support for Arthemise’s Pantry is essential

for it to be well organized and run smoothly. Volunteers
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are needed to help coordinate the artists and vendors, to
make sure all of their needs are met and to greet and assist
the general public.

Notebook
A notebook will be created by this intern to serve as
the groundwork for future events. All contacts and a time
line will be included in it. This will greatly aid in

future success for Arthemise’s Pantry.
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Secondary Internship Projects

Also during this internship, this intern contacted
Marvin Windows, a manufacturer of windows located in
Jackson, Mississippi. This contact was done in response to
the request of Dufour-Baldwin Board member, Dan Michel.
Michel is a prominent preservationist and had done work with
Marvin Windows in the past.

Set in the curved wall of The Dufour-Baldwin House
staircase is a large arched window, which, at one time. was
stained glass (Christovich 1977). This intern contacted
Marvin Window by telephone in hopes of securing a new window
for the main staircase of the home. This intern contacted
Mr. John Randall, Territory Manager, Southeast Region and
Mr. Philip Richard, Sales Manager, Jackson, Mississippi of
Marvin Windows on a regular basis, and early on was treated
witfth courtesy and interest. However, in the last few months
of this internship, Marvin Windows stopped returning phone
calls and never would give this intern an answer regarding
their donation of a window to The Dufour-Baldwin House. At
this point the assistance of Board Member Dan Michel would
have been helpful to follow up on previous calls and
hopefully exercise some influence to secure Marvin Windows’
donation. Unfortunately, Mr. Michel is not an active Board

Member and was therefore not available for assistance. As
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mentioned earlier, The Dufour-Baldwin House Board acts only
as an advisory board and not as a governing board. They are
not involved in the day-to-day activities of the house.
Also, this intern feels that possibly The Dufour-Baldwin
Hcuse is not in an area of the City that Marvin Windows
would want toc choose as a location to bring them the kind of
publicity that they really want.

The Dufour-Baldwin House at this point requires a lot
of imagination to envision what it will one day be. The
promotion of this vision requires dedication and a firm
belief «n part of the person who is soliciting for the home.
The Dufour-Baldwin House has blueprints from noted
architects on the reconstruction of certain parts of the
house. These architectural renderings were offered to
Marvin Windows in hopes of promoting and securing the
donation of a window. Noted architect David Lee Jahnke did
architectural drawings for the window which would make it
simple for any company to follow these plans and manufacture
a window that would work in The Dufour-Baldwin House.

This intern aliso filed income tax returns for this

501 (c) (3) organization for the year 1996.
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Internship Out

After all of the groundwork for Arthemise’s Pantry was
laid, timing problems arose. As a result, after lengthy
discussions with the Directors, a decision was made not to
hold the October 19th event. Unfortunately, because of the
short time frame between June of 1997 and October of 1997, a
lot of preliminary planning and discussions were done too
late to be successful. It was felt that participation would
not be at a level to warrant a sufficiently successful
event. Possibly, by planning the event a year in advance,
participation would have been far greater. Since the
decision to cancel the event occurred, several possible
participants have contacted the intern and were very
disappointed that Arthemise’s Pantry was not taking place.
This intern was quick to respond to the vendors
disappointment to limit or eliminate potential negative
word-of-mouth publicity. A nice letter to the participants
was sent along with return checks to protect against bad
feelings in the community. Vendors and participants cannot
be left with a “bad taste in their mouth” or they will not
want to be a part of the next event. It 1s the intern’s
strong feeling that if Arthemise’s Pantry had in fact taken
place, it would have had at least 20 participants selling

their wares on the day of October 19th. Also, this intern
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felt that these poessible 20 vendors and artists could have
done very well in =sales.

Unfortunately, lack of participation was not the only
concern in the cancellation of Arthemise’s Pantry. Several
participants inquired about a rain date. Because the areas
of the home that are usually used for special events are at
present either under restoration or occupied, it would have
been impossible to move the vendors inside in case of in
clement weather. As of this date, Artist Mario Villa 1is
occupying the main area of the home and using it as a
storage area or studio. The library is now also under
restoration. As a result, to add a rain date would have
brought the event into November and too close to the
holidays.

Another unfortunate occurrence was competition from
other events, especially the Fall Garden Show at City Park
held that weekend. Due to this, several of the herbalists
or garden enthusiasts that would have liked to have
participated in Arthemise’s Pantry were not available.

This internship had a positive outcome only because of
the groundwork that was laid for a Arthemise’s Pantry.
Artists and potential vendors are already familiar with the
event énd have asked to be first on the list to be contacted

in 1998 to be able to participate.
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This intern will also leave behind a notebook as
mentioned earlier in this report. This notebook will aid
and assist future Development Cirectors of The Dufour-
Baldwin House in the future successful of Arthemise’s
Pantry. New mailing lists from several important sources
are now available to The Dufour-Baldwin House to add to
their in house lists. A revamped and current ma:.:ling list
is crucial to the organization. This should guarantee that
Arthemise’s Pantry will be successful in 1998. Vendors and
artists can participate in the festival and ultimately

become supporters of The Dufour-Raldwin House.
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Management Challenge and Resolution

The largest challenges that this intern faced when
planning Arthemise’s Pantry was time constraint and the lack
of support by The Dufour-Baldwin eight-person board. This
intern feels that if The Dufour-Baldwin House had eight
active board members, this would have assisted greatly in
making Arthemise’s Pantry a huge success. Crucial contacts
could have been made, and doors opened to guarantee a
successful fund raising event for the home. Time constraint
was of course a major 1ssue 1n making the event happen, but
another challenge was the fact that the home is still in
restoration and because of that it could not be utilized in
case of rain.

This intern strongly believes that Arthemise’s Pantry
should still become an important bi-annual or annual
fundraiser for The Dufour-Baldwin House. Planning for it
would instead begin a year in advance and this would aid and
assist in the creation of a successful event. Although this
intern was discouraged that Arthemise’s Pantry did not
happen, she feels that the groundwork that she laid will
greatly assist a successful event in 1998.

The Dufour-Baldwin House will one day become a first
class venue with internal funding from special events such

as Arthemise’s Pantry to support planning and programming.
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With Arthemise’s Pantry becoming an annual event that the
community enjoys and supports, funders could be assured that
“the program and activities of the organization are of high
quality, the organization provides service to a broad
constituency, the organization is well managed and has
fiscal accountability and the organization provides service
cost-effectively.” (Wolf 211). As the organization
continues to grow and work on projects within the community,
prospective funders would be more likely to take notice of

the value of the organization.
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This intern feels that the growth opportunities for The
Dufour-Baldwin House are never ending. The house is of
great interest to the community for architectural and
educational studies. Development and fundraising activities
for The Dufour-Baldwin House are critical to its future.
Much of this opportunity for growth lies within the role of
the Board of Directors. Their role needs to change to
include their direct participation in fundraising and day-
to-day activities. They needed to evolve from an advisory
board that meets annually to a governing board that meets
monthly. In “Managing a Non-profit Organization” by Thomas
Wolf, one contributor states, “Trustees are the bellwether.
They provide the leadership. If they are not giving
generously themselves, if they are not cut there asking for
money, the organization is going to have some problems.”
(Wolf 198).

The Board of The Dufour-Baldwin House 1is clearly
uninvolved in all funding activities because they are Board
members in name cnly. They fail to donate money, sign their
names to proposals, help solicit in kind donations, or even
to provide funding leads or ideas. Perhaps with the
completion of the House and Gardens, a certain degree of

motivation towards these activities will manifest. This
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intern believes that holding a place on the board would then
hold a higher level of prestige and more importantly, would
be a sought position in the community. The board should now
be internally and externally motivated to become active in
insuring the well being of the organization. "“The most
important reason why trustees have to be active 1in
fundraising is because pecple give to people, but most
especlally peers give to peers. To the extent the trustees
are active 1in the community, are givers themselves, and are
not afraid to ask for money, the organization will be more
successful in the fundraising effort.” (Wolf 199).

The intern feels it is important to maintain seats on
the board to allow for members of the Dufour and Baldwin
families. Others might be replaced, or the board expanded
with persons from the New Orleans area who have expressed
interest in the house and have the financial contacts and
status to make important entrees in the foundation arena.
“Everyone on the board must be an identifier and cultivator
of prospects.” (Thorn 49).

A belief in a rejuvenation of the community would be
valuable to this board as well. Although a resident of the
area may not have the powerful financial contacts to get
large grants, they may be able to provide for the
organization more focused local support which could increase

the volunteer pool. The need to cultivate potential funders
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is most important to The Dufour-Baldwin House, as with any

organization.
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CHAPTER 1V
INTERNSH b é

I 7ound my internship to be a valuable and important
experience. I believe that the initial plans for'
Arthemise’s Pantry will be used and grow into an annual or
bi-annual event. This will provide long term, important
contributions for The Dufour-Baldwin House. Because of this
intern’s efforts, The Dufour-Baldwin House now has
established relationships with a number of artists, vendors,
entertainers, and restaurants that they did not have before.
These relationships will continue to be important to the
home for years to come.

The creation of the mailing list was a crucial first
step 1in developing a base of vendors and supporters, My
work will assist others in planning events for The Dufour-
Baldwin House. It 1s also insures that the information and
contacts I developed will not be lost.

Because I was able to act independently under the
supervision of Elizabeth Williams and Rick Normand, neither
were burdened with the details of organizing and planning
the event. This allowed them to concentrate on important
orcanizational planning and to continue with their day to

day work.
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The actual impact Arthemise’s Pantry will have on The
Dufour-Baldwin House is difficult to determine until it
actually takes place. However, I perceive that my research
and findings are an excellent foundation to build upon.
Based on feedback from interested vendors and press, the
event would have been well attended and everyone would have
had an enjoyable and educational experience. Dufour-Baldwin
events are always very informative and they give the
participants an opportunity to network with one another.

The building of a leadership/donor base for The Dufour-
Baldwin House 1s very important at this stage. Arthemise’s
Pantry was an opportunity to educate and draw in potential
volunteer leaders/donors for the home. If any of the
vendors or attendees will eventually become important
leaders/donors for the home is something that cannot be
known until Arthemise’s Pantry actually takes place. The
planning of the event was very positive. It will now be
important for The Dufour-Baldwin House to put on Arthemise’s
Pantry in 1998 and to continue to have events which are well
run educational and enjoyable. The Development Director for
1998 has this intern’s notebook and groundwork to use to put
on a successful event.

I perceived my internship as a positive experience for
both myself and The Dufour-Baldwin House. I am leaving

behind important groundwork for a successful and credible
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special event for The Dufour-Baldwin House to build upon.
Because of the relationship I have established with the
Directors, this will not be lost. I was allowed a great
deal of independence in my internship. I am grateful for it
and felt it made my internship more challenging. Elizabeth
Williams and Rick Normand never left me to flounder
unsupervised. They gave me valuable advice and information
on a regular basis, and I learned a great deal from them
about the nonprofit world and historical homes.

Projection through year 2000

In 1998 Arthemise’s Pantry will have approximately 20
participants, including artists and vendors, a restaurant,
and a one form of entertainment. With $25.00 entry fee for
each participant, $500.00 will be made. Expenses should be
about $42.00, so overall profit for 1998 would be $458.00
with 200-300 people attending the event. The hours will be
12:00 noon - 5:00 p.m. on a Sunday in the Spring. Less
hours will mean more people shopping in a concentrated time
frame for the vendors.

In 1999 Arthemise’s Pantry will have approximately 30
participants including artists and vendors, restaurants, and
two different forms of entertainment. The entry fee will
still be $25 but this year a 2% cut for The Dufour-Baldwin

House will come from the participants’ revenues. Expenses
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should be a little more than 1998 due to increased
participation. An educated guess would be $84.00. So
overall profit for 1999 not including the percentage cut
from vendors would be $666.00 with 300 people attending the
event. The hours will again be 12 noon to 5:00 p.m. on a
Sunday in the Spring. The less time the general public has
to attend the event, the more the chance of the event being
crowded and the better the impression it will leave 1n the
minds of the participants and the attending public.

Children’s activities will also be included this year
on a limited basis. A kid’s area will be set up with a
coloring contest and an afternoon of tea with Arthemise.
This proposal is based on the success of this intern’s
practicum, a tea and etiquette seminar and antique
children’s exhibition. The idea behind children’s
activities 1s the more you occupy the children with
activities, the more time the parents have to shop and meet
the vendors and artists.

By year 2000, Arthemise’s Pantry should be well on its
way to being an established, popular event in the New
Orleans community. This year 40 participants are
anticipated. This will include artists, vendors, three
restaurants, and three different forms of entertainment
spread out throughout the day. Entry fee will still be $25

with a 3% cut for The Dufour-Baldwin House to come from the
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participants’ revenues. Expenses will increase to $100.00.
So overall profit for year 2000 would be $900.00, not
including the percentage from participants’ revenues.

Hours will change to 11:00 a.m. to 5:00 p.m. due to the
poputarity of the event. Children’s activities will still
aize place, but will be expanded to include story telling
and vclunteer babysitting. Once again, the more the
chilidren are occupied, the more the parents will be able to

shop and otherwise enjoy the event.
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CHAPTER V
INTE 31 ATION
ial n

Special events require intensive marketing efforts;
however, both these efforts and the event itself serve to
attract more attention and exposure for the organization.
Thus, production of special events at The Dufour-Baldwin
House are a powerful way to market the organization,
especlially because the location of the events can be the
house itself. Special events at The Dufour-Baldwin House
must be treated with the utmost care, as such efforts could
actually backfire and produce negative feelings towards the
organization. The Dufour-Baldwin House special events have
so far consisted of educational forums, book sales,
decorative arts seminars, and an antique children’s clothing
exhibition and tea and etiquette seminar to name a few.
These events have provided a means for beginning and
malntaining a patron mailing list and has been a way to
“renew or malntain personal contacts on a larger scale”
(Stern 99). As the organization continues to evolve and
become stronger, other events such as parties could be
planned on a more regular basis to continue to foster these

relationships.
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Advertising

Word of mouth advertising has played an important role
in all current marketing efforts, and should continue to be
utilized throughout the future. As a community centered
organization, it is important that the community promote the
programs and services of the organization from within.

Stern states the following strategies to achieve this
desired advertising: “First, by doing what you do so well
that people are excited and want to talk about it. Second,
by making sure everyone associated with your organization is
informed, enthusiastic, and pleased to tell anyone and
everyone about who you are and what you do. Third, by
asking everyone you know to pass along the good word.”
(Stern 100).

These common sense strategies can often be overlooked
in the everyday workings of an organization. 1In order to
prevent this from happening, all volunteers and staff
members must be chosen with attention to these desired
behaviors. All voices for the agency must be dedicated to
spreading the word about the efforts of The Dufour-Baldwin
House, and these efforts must be produced to the highest
standards. Staff and volunteers should become active in
other related and non-related organizations, for with each

association comes a new word-of-mouth market for The Dufour-
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Baldwin House. Also, for example, every house tour must be
treated with the same level of enthusiasm and
professionalism. One poor effort could ignite negative word
of mouth advertising for the organization. I cannot stress
enough that everything the organization does must be done in
excellence. Surveys show that nearly 50 percent of college
students receive information from word of mouth advertising.
Thus, 1n order to reach this market, opinion leaders on
campuses must be targeted to spread the word about The

Dufour-Baldwin House and all its programs and services.



Press Releases

Press releases must continue to be distributed to
perscns listed on the media mailing list compiled throughout
this internship. Although various relationships with local
media have been established, The Dufour-Baldwin House must
work toward strengthening these established relationships,
and towards mak'ng new relationships. Depending on the
event, program, or announcement, these press releases should
also be distributed to related organizations. For example,
for the first educational forum at the house entitled “The
Architecture of Esplanade Ridge,” press releases were sent
to all print and broadcast media, and then targeted towards
architectural associations, university architecture
teachers, neighborhood associations, and historical
preservation activists.

For Arthemise’s Pantry, press releases were sent to all
local and regional media, and all these people had to be
recontacted when the event was canceled. They are all very
familiar with The Dufour-Baldwin House because of prior
media coverage. They were disappointed that the event did

not occur as planned.
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CHAPTER VI

CONCLUSION

This intern planned well for Arthemise’s Pantry, laying
a firm foundation for The Dufour-Baldwin Development
Director in 1998. But special events are only a part of
non-profit fundraising. For The Dufour-Baldwin House to
reach its ultimate goal of complete restoration in an
accurate manner, other development and funding sources have
to be found. First and foremost the house should find a
match with other historical homes around the country that
are also owner occupied and being restored to period
accuracy.

Laura Plantation, which was mentioned earlier, 1is a
good place to start. There, the owner lives on the premises
and has been very successful in fundraising; however, for
two years all he has done is work on gathering funds and
restoring his home. Unlike Elizabeth Williams and Rick
Normand, he has no other job. Because Ms. Williams works
for UNO and Mr. Normand has his own law practice, they have
little time for the development requirements of The Dufour-
Baldwin House. Ultimately, need to hire a full time staff
member to enable The Dufour-Baldwin House to realize 1its

restoration and other goals.
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Equal in importance to The Dufour-Baldwin House 1is
development of the Board of Directors. As mentioned, they
need to grow from an advisory board to a governing board.

If this requires recruiting a whole new Board, with the
exception of The Dufour-Baldwin heirs, then this must be
done. The present Dufour-Baldwin Board are all interested
but not active parties.

Annual attendance figures are not kept at present at
The Dufour-Baldwin House. The institution needs to begin
recording these figures because attendance is an important
measure of an institution’s wvalue to and in the community.
When writing grant applications for The Dufour-Baldwin House
this information is essential in acquiring funding.

It is extremely difficult to secure grant money for The
Dufour-Baldwin House because Elizabeth Williams and Rick
Normand live in the house. Demonstrating the importance of
the house in the community can go a long way towards
overcoming this objection, which is essential to the future
0of The Dufour-Baldwin House. A Guest Book should remain
prominently displayed at all times in the home.

Elizabeth Williams and Rick Normand have lived in The
Dufour-Baldwin House for ten years and have shown consistent
dedication to the neighborhood and to preservation of
historic houses. Although they have chosen the hardest

route by living in the house during its restoration, the:ir



passion and commitment is unswaying and admirable. With
their continuing persistence and hard work, The Dufour-

Baldwin House will one day be a showplace for the world to

See.
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KEY ORGANIZATIONAL STAFF
Key Organizational Staff

Elizabeth Williams, Volunteer Director, Dufcur Baldwin
House. Ms. Williams is a partner in the law firm of Normand
& Williams, Director of Planned Giving, Department of
Development, University of New Orleans. Memberships
include: Louisiana Bar Association, Louisiana Preservation
Alliance, Preservation Resource Center, General Counsel,
Louisiana Association of Museums, Mayor’s Arts Tourism
Partnership, Volunteer Lawyers for the Arts, and Board
Member, Center for Effective Nonprofit Management.

Rick Normand, Volunteer Director, Dufour Baldwin House. Mr.
Normand is a partner in the law firm of Normand & Williams.
Mr. Normand’s professional associations include: Board
Member of the Louisiana Preservation Alliance, Trustee of
the Louisiana Landmark Society, and active preservationist.

David Lee Jahncke, Jr., A.I.A. Mr. Jahncke is currently the
President of Jahncke Architects, Inc. and is a member of the
American Institute of Architects and the Louilsiana
Architects Association. Mr. Jahncke has been awarded the
A.I.A. Honor Award (New Orleans Chapter), and the Historic
Districts Landmarks commission Honor Award. Mr. Jahncke has
been published in the following publications: Southern
Accents, Architectural Record, Hcuse and Garden, Southern
Living, Home, and others. He has formerly been on the
Boards of the Preservation Resource Center, the Historic
District Landmarks Commission, and St. Elizabeth’s Home.

The following is a partial list of projects that Mr. Jahncke
has worked on: Destrehan Plantation, Ardoyne Plantation,
Ashland Plantation, Godchaux/Reserve Plantation, Historic
New Orleans Collection, Louisiana State Museums (Presbytere,
0ld U.S. Mint, 1850 House).

Terence L. Mims, carpenter will be responsible for milling,
installation, and crafting of all woodwork, including
banister and window frame. Mr. Mims has donated the 19%
century glass required for the window and will be
responsible for the glazing.
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Kelly H. Miller, Development Director for this project. Ms.
Miller is at the University of New Orleans. Ms. Miller has
an undergraduate degree in Art History and has worked in
development and special events for the past 10 years.



APPENDIX B

1997 BOARD OF DIRECTORS



60
THE DUFOUR-BALDWIN HOUSE HISTORIC MUSEUM & GARDENS, INC.

Board of Directors, 1997

William Perry-Brown, Art Historian

Stephen Clayton, Writer/Decorative Arts Consultant

John Keefe, Curator, Deccrative Arts, NOMA

Jesse Poesch, Professor Emeritus, Tulane University, Art
Historian

Larry Schmidt, City Planner/Preservationist

Robert Sonnier, Interior Designer

Dufour Woolfley, Great Grandson of Cyprien Dufour

Currently, there is one open position on the Board of
Directors because Mr. William West, who was a descendant of
the Baldwin Family, has passed away. This position would
ideally be filled by a descent of either the Dufour or
Baldwin families. Letters have been sent to individuals who
fit this criteria.
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The Dufour Baldwin House
Historic Museum & Gardens, [nc.

1707 Esplana&e Avenue
New Orelans, LA 70116
504.943.3178
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Albert Baldwin (1834-1912).
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Arthémise Bouligny, wife of Albert Baldwin (1846-1911).
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ARTHEMISE’S PANTRY

A festival of fine arts and specialty items.

Arthemise Baldwin lived in the Dufour Baldwin
House from 1870 to 1912. Her penchant for the
very finest carries on and will be cele_brated!

SUNDAY, OCTOBER 19
10 AM to 5 PM

THE DUFOUR BALDWIN HOUSE
1707 ESPLANADE AVENUE
NEW ORLEANS, LA 70116

***Attention***

We are looking for artists and creative types to
participate in  this fun event. For further
Information please call Kelly Miller at (504) 866-1002.
Festival entry fee $25.

This will be a highly publicized event and benefit
the Dufour Baldwin House Historic Museum and
Gardens. Attendance will be great with Christmas
In October shoppers! A wonderful way for new and
emerging artists to get lots of exposure and for
everyone to start selling for Christmas!



ARTHEMISE’S PANTRY

Arthemise Baldwin lived in the Dufour Baldwin
House from 1870 to 1912. Her penchant for the
very finest carries on and will be celebrated! All of
Arthemise’s favorites will be at this event!

SUNDAY, OCTOBER 19
10 AM to 5 PM

THE DUFOUR BALDWIN HOUSE
1707 ESPLANADE AVENUE
NEW ORLEANS, LA 70116

***Attention* * *

N

We are |looking for specialty and food items, to be
sold at this fun event. For further information
please call Kelly Miller at (504) 866-1002. Festival
entry fee $25.

This will be a highly publicized event and benefit
the Dufour Baldwin House Historic Museum and
Gardens. Attendance will be great with Christmas
in October shoppers! A wonderful way to get lots
of exposure and for everyone to start selling for
Christmas!



ARTHEMISE’S PANTRY

A festival of fine arts and specialty items.

Arthemise Baldwin lived in the Dufour Baldwin
House from 1870 to 1912. Her penchant for the
very finest carries on and will be celebrated!

SUNDAY, OCTOBER 19
10 AM to 5 PM-

THE DUFOUR BALDWIN HOUGSE
1707 ESPLANADE AVENUE
NEW ORLEANS, LA 70116

***Attention*** ***0nly 10 spaces left***
We are looking for artists and creative types to
participate in this fun event. For further
Information please call Kelly Miller at (504) 866-1002.
Festival entry fee $25.

This will be highly publicized and benefit the
Dufour Baldwin House Historic Museum and
GCardens. Attendance will be great with Christmas
In October shoppers! A wonderful way for new and
emerging artists to get lots of exposure and for
everyone to start selling for Christmas!
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ARTHEMISE’S PANTRY
SUNDAY, OCTOBER 19
10 AAM.TO 5 P.M.

REGISTRATION FORM

NAME:

COMPANY:

ADDRESS:

PHOME:

DESCRIPTION OF OBJECTS TO BE SOLD:

PLEASE INCLUDE THE ABOVE INFORMATION WITH YOUR $25.00
REGISTRATION FEE AND MAIL TO:

KELLY MILLER

DEVELOPMENT DIRECTOR
DUFOUR BALDWIN HOUSE

1828 AUDUBON STREET

NEW ORLEANS, LOUISIANA 70118

PLEASE MAKE CHECKS PAYABLE TO THE DUFOUR BALDWIN HOUSE.

FOR FURTHER INFORMATION PLEASE CALL KELLY MILLER AT
(504) 866-1002.

ALSO SEND YOUR BUSINESS CARD AND/OR LOGO WITH YOUR
INFORMATION AND PAYMENT. THIS WILL BE USED FOR SIGNAGE
AND PRESS.

SET UP TIME BEGINS AT 8:30 A.M. ON OCTOBER 19. PLEASE BRING
YOUR OWN TABLES, TABLECLOTHS AND DISPLAY ITEMS NECESSARY
FOR YOUR SET UP.

THANK YOU FOR PARTICIPATING IN THIS FUN FILLED EVENT. WE
PLAN TO HAVE A GREAT ATTENDANCE WITH ALL OF THE
. CHRISTMAS IN OCTOBER SHOPPERS!
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THE DUFOUR BAILDWIN HOUSE

1707 ESPLANADE AVENUE
NEW ORLEANS, LOUISIANA 70130

Date:

Total Number of Pages:

Name: | Fax No. Telephone No.
Message:

Documents:

Comments:

O Original will not follow.

O Original will follow by: Mail

[0 Please call upon receipt

O Response needed by:

[0 For your approval/suggestions

From: Kelly H. Miller, Development Director Business Telephone No.: 866-1002




FOR IMMEDIATE RELEASE:

ARTHEMISE’S PANTRY

A festival of fine arts and specialty items.

SUNDAY, OCTOBER 19
10 AMto 5 PM -

THE DUFOUR BALDWIN HOUSE
1707 ESPLANADE AVENUE, NEW ORLEANS, LA 70116

Arthemise Baldwin lived in the Dufour Baldwin
House from 1870 to 1912. Her penchant for the
very finest carries on and will be celebrated!

Proceeds will benefit the Dufour Baldwin House
Historic Museum and Gardens. Christmas in
October shoppers will delight in this one of a kind
event. Fabulous finds for that very special gift!

Some of the participating vendors will be: La Spiga,
a Faubourg Marigny bakery specializing in Italian
panini (gourmet sandwiches) : Nouveau Deco
Inspirations, hand painted and beaded silk scarves
and pillows, Christmas stockings and ornaments;
Barbara Roberds Wand Art, children’'s photographs
and greeting cards; and much, much more.

For further information please call Kelly Miller,
Development Director, Dufour Baldwin House, at
(504) 866-1002.

gk
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Louisiana Crafts Program Participants

* Please note that Folk Craftsmen, 1ndicated with an asterick * preceding their name, are
listed with their self-stated ethnic background. Ethnicity is used solely to identify the
traditional community within which they produce their work.

# indicates the craftsman is not featured in the last edition of Fait a la Main: A Source
Book of Louisiana Crafts. If the craftsman is in the book, the page number is included.



Jane Adams, 16b
Fiasco

74257 Military Road
Covington, LA 70433
504/892-2645

Ceramic Jjewelry

*Vera Adams, 3%6a
Creations By Vera

30 Virginia
Alexandria, LA 71301
318/443-3140

Cajun

bonnets

*David Allen, 3%2c

1210 Jefferson St.

Homer, LA 71040
318/927-3966

African American
woodcarved walking sticks

*Rosie Allen, 88b
1210 Jefferson St.
Homer, LA 71040
318/927-3966
African American
quilts

# *Julia Allison
Rt 4, Box 436
Eunice, LA 70535
318/546-6068
French bonnets

Blakely Amidon, 65a
Blakely's Studio

Rt 1, Box 289

Jonesboro, LA 71251
©318/259-6341

decorative painting &
carving on artist fungus

# *Billy J. Anderson
PO Box 9 Hwy 66 '
Tunica, LA 70782
504/655-4692

Cajun

bullwhips

Fritz Anderson, 32c

& Tom Browning
Phantasies Design Co.
235 S. Acadian Thruway
Baton Rouge, LA 70806
504/383-5687

ceramic tiles & custom work

John M. Andre, Jr., 78d
Hwy 414, PO Box 584
Rougon, LA 70773
Carolyn Andre
504/627-9366

furniture building

Greg Arceneaux, 7/8d
Ozone Furniture Works
138 Country Club Drive
Covington, LA 70433
504/893-2131

furniture making

*T., J. Arceneaux, 92d
1514 Lynn Ave.
Thibodaux, LA 70301
504/447-4932

Cajun

wood carving

David Argus, 78d
Woodcrafting by David Argus
PO Box 344

Abita Springs, LA 70420
504/893-2626

wood toys, models &
sculpture

Dianne Arsan, 43b
IFAMA'S Studio

1035 Saux Lane

New Orleans, LA 70114
504/366-3108

basketry

*Essie Mae Arsan, 95b
1617 Canal Blvd
Thibodaux, LA 70301
504/446-0575

African American

pine needle baskets,
All Saints Day Wreaths

Leland Autry, 78d
2599 K. St.
Houma, LA 70364
504/876-5719

or 504/876-7738
furniture

Michael Ayo, 73a
A & A Woodcrafts
10 Beatrous Rd
Theriot, LA 70397
504/872-6279
furniture, rockers

*Henry Badeaux, 121b
Star Rt, Box 54

Des Allemands, LA 70030
504/758-7442

Cajun

boat builder

*Willie & Gary Badeaux,
121c

682 Dixie Dr., Hwy 306
Bayou Gauche, LA 70030
504/758-7612

Cajun

boat builders and wildfowl
carvers

Terri Badon, 66a
Kathleen Nowak Tucci
8344 Comite Drive
Baker, LA 70714
504/261-9897

or 504/778-1424
Ukrainian and decorated
eggs

Sandra Weaver Bailey, 43b
With These Hands

411 Raintree Trail
Lafayette, LA 70507
318/233-5484

basketry, natural materials

# Glenda R. Balliviero
212 Woodbury Drive
Lafayette, LA 70507
318/235-6937

crochet work

*Larry E. Bannock, 99c
Golden Star Hunters
7934-36 Edinburgh St.

New Orleans, LA 70125
504/488-4648

African American

Mardi Gras Indian costumes

# *Willard Barham
Rt 1, Box 64
Dubach, LA 71235
318/777-3675
Anglo-Scotch-Irish
split oak basketry

Marsha Barkemeyer, 38a
823 Burgin Ave.

Baton Rouge, LA 70808
504/769-2551

batik

Lisa P. Barnett, 43b



9636 Cal Road

Baton Rouge, LA 70809
504/293-8550

Quilts

f Amelia S. Beadle
9924 LA Hwy 44
Convent, LA 70723
504/644-6005

hand carved candles

Dewitt Bateman, 73b

Rt Box 156

Franklinton, LA 70438
504/839-3924 or 839-3008
model pirogues

Joseph L. Bell, 78d
The Woodmaster

3226 Quebec Drive
Baton Rouge, LA 70819
504/273-4979

wood carving

# Scott Benefield
Mitchell Gaudet
Studio Inferno

3000 Royal st.

New Orleans, LA 70117
504/945-1878

Blown glass

Debi L. Bennett, 37

263 Third Street,

Suite 101

Baton Rouge, LA 70802
504/387-6745

handmade paper & prints

Jo Ann Bermard, 68b
Days of 0Old

PO Box 610

Boutte, LA 70039
504/785-1922

character dolls
*Ferdinand Bigard, 98a
Cheyenne Hunters

Mardi Gras Indians
2464 N. Villere St.
New Orleans, LA 70117
504/945-4981

Creole

Mardi Gras Indian costumes

*Joseph Billiot, 122a
120 Hooper Lane
Dulac, LA 70360
504/563-4831

Houma Indian

boat builder

*Lawrence Billiot, 122b
& Julius Billiot

Box 105, Hooper Ln
bulac, LA 70353
Contact: Roy Parfait
504/563-2506 or
504/563-7483

Houma Indian

boat builder

John T. Biondo, 73%a
Biondo's Furniture

156 S. Eleventh St.
Baton Rouge, LA 70802
504/344-2941

wood furniture

Marjorie Blake, 16c¢c, 50b
Mud, Metal & Glass

2343 Ferndale Ave

Baton Rouge, LA 70808
504/343-7850

stained glass & fused glass
jewelry

Roy Blaum, 56a

Roy's Knife & Archery Shop
319 N. Columbia St
Covington, LA 70433
504/893-1060

knife making

Grace Bobrowski, 30a

401 léth St.

New Orleans, LA 70124
504/482-4218 or
504/486-4808

stoneware pottery

Juanita Bordelon, 68b
forcelain Dolls by George
3407 Cypress

Metairie, LA 70001
504/833-8010

porcelain dolls

# Debra Bourg

Fhe Market Basket

50 Weaver Road
Covington, LA 70433
504/893-5805
contemporary baskets

# Elaine Bourque

1812 E Broussard Rd
Lafayette, LA 70508
318/856-5859

*brown cotton spinning
and weaving

Santa gourds

*Gene & Fredi Bowen, 125b
La Fre' Creative Shoppe'
PO Box 3404-Hwy 90
Paradis, LA 70080

504/758-2461
Anglo-Scotch-Irish
wildfowl carving,
miniatures

Joseph L. Brandom, 10
Brandom Studios

1802 Landry Dr.

Baker, LA 70714
504/775-4037
metalsmithing, vessels

Ray Bray, 56b

Real Dreams -

Jewelry Design and Repair
422 St. Louis '
Lafayette, LA 70506
318/234-1575

jewelry in gold, silver,
copper & brass

*Beverly B. Briscoe, 99%a
Cheyenne Indians

2464 North Villere Street
New Orleans, LA 70117
504/945-4981

Creole

Mardi Gras Indian

costume beading

Rocky Broome, 32c
Porcelain by Rocky

7625 N. Coventry Ciccle
Baton Rouge, LA 70808
504/924-0759

Porcelain & raku pottery

David Broussard, 73c
1681 Pecan Dr.
Iberville, LA 70776
504/642-8622

wood furniture

# Lulu Brown
Cajun Rags

Rt 1, Box 63
Eunice, LA 70535
318/457-3559

rag dolls

Rick Brunner, 79%a

8180 Airline Hwy

Baton Rouge, LA 70815
504/923~-3011
woodworking, sculptural
furniture & accessories
Ty Brunson, 32c
Brunson's Pottery

513 2nd Ave

Ruston, LA 71270

Bruce Odell
318/255=3052 or 241-3145
stoneware pottery



*Rick Bryan, 17a, 129d
Rick Bryan Studo & Gallery
2405 Evergreen

Pineville, LA 71360
318/640-0198
Anglo-Scotch-Irish
wildfowl carving

Bill Bryant, 74a

Box 3557 NSU
Natchitoches, LA 71497
318/357-4544

dulcimers

Dennis & Diane Bullard, 68b
Bullard Bee Farms

Rt 3, Box 87

Arnaudville, LA 70512
318/662-5714

candles, hand-dipped,
beeswax

Mary Ann Caffery, 47, 63,
64

Caffery Studio

PO Box 6472

Baton Rouge, LA 70896
504/346-1974

stained glass,

sculpture & jewelry

# J. Phil caghill
Caghill Glass Craft
198 1/2 Antiqua Drive
Lafayette, LA 70503
318/984-6246
kaleidoscopes

‘Ralph "Corky" Cairns, 79a
Cairns Construction

Rt 6, Box 550

Breaux Bridge, LA 70517
318/336-5377

willow furniture

Alex Caldwell, 68b
& Vivian Tullos
Eggs-traordinaire
Rt 2, Box 442
Maurice, LA 7055S
318/898-0803
decorated eggshells
& music boxes

C.J. Cardwell, 58a
724 Wilkinson
Shreveport, LA 71104
318/227-0808

metal jewelry

Lucianne B. Carmichael, 27
Earthworks, Inc.

13401 River Road

New Orleans, LA 70131
504-392-5359

porcelain pottery

*Dick Carney, 103a
Powhatan Originals

Rt 1, Box 372

Doyline, LA 71023
318/987-3724

Powhatan Indian
traditional finger-
woven sashes & garters

Susan Carver, 58a
Rt 2, Box 260 ML
Bogalusa, LA 70427
504/732-5808

copper enameling

Gina Castle, 17b
Batik on Silk

311 West 21st Street
Covington, LA 70433
504/898-0295

batik on silk

*Morris Cezar, 1l15b

Rt 1, Box 54

Oberlin, LA 70655
318/639-2872

Creole

traditional horsehair ropes

*William J. Chamel, 128a
Chamel's Decorative
Wildfowl Carvings

1101 Nursery Ave.
Metairie, LA 70005
504/833-4749

French

wildfowl carver

Lurline L. Chaney, 436
512 So. Pierce St
Covington, LA 70433
504/893-4521

cornhusk dolls

Brenda Fallon Chase, 58a
White Fawn Creations

Rt 2, Box 646

Kentwood, LA 70444
504/748-4861

jewelry and bronze
sculpture

Margaret Chassee, 32c
911 W. 13th St.
Covington, LA 70433
504/892-4392

pottery

*Johnny Cheramie, 93a
217 W. 161 St.
Galliano, LA 70354
504/632-2313

Cajun

model boats

*Rodney Cheramie, 122c
Rt 1, Box 394A

Cut Off, LA 70345
504/798-7996

Cajun

boat builder

Mary Linbeck Chisolm, 43b
Ragley Oaks Farm

Rt 2, Box 451-H

Ragley, LA 708657
318/725-3741

wool spinning, dying

& crochet work

George Chittenden, 79%a

"The Cajun Woodsmith"

PO Box 802

Mandeville, LA 70448
504/626-1431

wooden toys, puzzles, games

*Clifton Choctaw Indians,
103b

PO Box 32

Gardner, LA 71431

Vera Tyler, Anna Neal
318/793-8607 or
318/793-8796

pine straw baskets, quilts

*Jena Band of Choctaws,
103¢c

Jena Choctaw Art &
Crafts Assn

PO Box 14

Jena, LA 71342

Jerry Jackson, chairman
318/992-2717
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